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The Castellani Collection at the Philadelphia Centennial 











By S. Rosenbaum 











HE outstanding mode in mid-nineteenth 

century jewelry was an almost over- 
whelming revival of the arts of the 
Etruscans and early Romans. An avalanche 
of heavy gold chains, pendants, bracelets, 
etc., embellished with the characteristic 
granular and filagree work of the early 
craftsmen of the Italian peninsula, fell upon 
the crinolined and chignoned fashionables of 
early Victorian and Second Empire days. 
The massive construction of much of this 
type of goldsmithing led, in the most 
logical manner, to the melting pot, during 


that turbulent period marked by Continental ° 


wars and revolutions and the American Civil 
War. Today what remains to tell the story 
of this important renascence is represented 
chiefly in occasional relics of sham jewelry— 
plated bracelets, lockets and chains particu- 
larly—now very much in demand, and again 
being manufactured for the general market. 
These imitations, while conveying a general 
idea of the characteristics of their proto- 
types are entirely devoid of the marvellous 
delicacy of craftsmanship that in the latter 
has excited the admiration of the world. 
The first protagonist of this movement in 
the goldsmith’s craft was one, Signor 
Castellani, who, fascinated by the remark- 
able relics of Etruscan workmanship, at an 
early age opened a studio in Rome in 1814, 
for their further study and reproduction. 
For many years he and a younger brother, 
Allesandro, pursued indefatigably their re- 
searches in this stimulating field. Their 
reproductions were masterly and became so 
famed that they and the school they repre- 
sented received the name of Italian 
archeological jewelry. They exhibited at 
the exposition in Vienna in 1860, and at 
other European expositions, and in 1876 
their collection of originals and replicas was 
shown at. the Philadelphia Centennial. 
Allesandro Castellani addressed various 
learned bodies assembled at these exposi- 
tions, repeating his remarks at Philadelphia 
before the Pennsylvania Museum and 
School of Industrial Art. In part he ob- 
served: “The first problem then, that pre- 
sented itself to our attention, was to find the 
means of soldering together with the utmost 
neatness and delicacy, so many pieces of 
extraordinary minuteness. Among others, 
those almost invisible grains of gold-like fine 
sand which’ plays so important a part in 
antique jewelry, presented nearly insur- 
mountable difficulty. We made innumerable 
essays, employing all possible chemical 
agents and the most powerful solvents to 
compose a proper solder. We consulted the 


writings of Pliny, Theophilus and Benvenuto 
Cellini.) We studied the works of the 
Indian jewelers as well as the Maltese and 
Genoese, and neglected no other sources of 
instruction which tradition could supply; 
but it was only in a remote corner of the 
Umbrian Marches at St. Angelo in Vado, 
a little district hidden in the recesses of the 
Appenines, far from every centre of civili- 
zation, that ‘we found still in use some of 
the processes employed by the Etruscans. 
There yet exists in fact in this region of 
Italy -a special school of traditional jewelry 
somewhat similar—not indeed in taste and 
elegance of design, but at least in method 
and workmanship—to the ancient art; and 
the beautiful peasant girls of these districts, 
when at their wedding feasts. wear necklaces 
and long earrings called Navicelle, much 
resembling the antique in workmanship. We 
procured then, from St. Angelo in Vado, a 
few workmen, to whom we taught the art 
of imitating Etruscan jewelry. Inherit- 
ing the patience of their forefathers and 
caring nothing for those mechanical con- 
trivances by which geometrical exactness is 
attained in modern jewelry, these men suc- 
ceeded better than all whom we had pre- 
viously employed in the imitation of that 
freedom of style which is the peculiar 
characteristic of the art among the ancients. 

Excavations made at Ostia and in the 
Crimea added still further knowledge and 
Castellani goes on to say: “We tried a new 
process for the production of that granu- 
lated ware considered inimitable by modern 
goldsmiths. On making the attempt the re- 
sults were so far successful as to enable us 
to say that a problem which for nearly 
20 years had engaged our attention was in 
great degree solved. Nevertheless, I was not 
yet satisfied with these results obtained in 
the Atelier of Rome; though mensurately 
good they had not as yet reached the degree 
of perfection that characterizes the antique 
personal ornaments. [ therefore set to 
work to discover other processes, I founded 
another fabrique at Naples in 1868, where 
after long and assiduous labor, I discovered 
the method of reproducing the granulated 
work of the Phcenicians and of the 
Etruscans.” 

A contemporary description of the 
Castellani exhibition observes: “The collec- 
tion of antique jewelry though small is 
admirably representative. It has been 
arranged by Signor Castellani in epochs 
descending from the earliest Phoenician im- 
portations into Etruria with symbols of 
scarabs and other devices that seem far 


more Oriental than Italian in character. 

; To show the perfection of his 
imitative labors he exhibits (in the Italian 
department of the main building) a superb 
coronet in which are represented all the 
difficulties of ancient jewelry exactly 
counterfeited from the priceless original in 
the Campana collection in Paris; two brace- 
lets copied from fine ones in the same col- 
lection; an elaborate necklace; two large 
pendants, perfectly imitated from originals 
now in the collection at St. Petersburg; two 
enormous earrings from the Hermitage col- 
lection; two other ear-drops representing 
reversed candelabra, from originals found 
at Tarentum and now at Naples; and other 
repliche representing early Greek work from 
Melos and Apuleia respectively at the British 
and Naples Museums.” 

Coincidentally the Castellani collection in- 
cluded a number of fine examples of ancient 
ceramics which were purchased by the 
Metropolitan Museum of Art. The British 
Museum at an earlier period also acquired 
some very fine antique sculptures from the 
same source. 

Exactly half a century after this notable 
exhibition we have strong indications of a 
retutn to favor of the particular fashion it 
illuminated. 








Head-Dresses of Rome’s Noble Ladies 





tg is certainly hard for us moderns to be- 
lieve what great wealth Imperial Rome 
spent on luxury. Take, as instance, the lady 
patricians. Herbert Norris* gives some sur- 
prising facts in the following words: 

“Pliny, the historian of the first century 
A. D., mentions that the ladies of his time 
wore gold head-dresses. These were bands, 
coverings of network, the stephane, etc., and 
head ornaments made in gold and precious 
stones. They also wore elaborate ornaments 
in their hair, in the form of pins, sur- 
mounted by jeweled figures, and one still in 
existence is valued at £10,000. It represents 
the Goddess of Plenty, bearing in one hand 
the horn of Archelaus and caressing a dol- 
phin with the other. Other objects were: 
Faustina’s ring valued at £40,000; Domitia’s 
ring valued at £60,000; Caesonia’s bracelet 
valued at £80,000; Poppea’s earrings valued 
at £120,000; Calpurnia’s earrings valued at 
£240,000. 

“This historian also tells us the great 
ladies wore jewels of inestimable worth, not 
only set in their bracelets, earrings, and fin- 
ger-rings but, in addition, lavishly displayed 
upon their dress and footgear. He describes 
having seen the Empress Lollia Paulina, the 
wife of Caligula (A. D. 37), at a supper- 
party with her neck, arms, hands and girdle 
covered with emeralds and pearls.” 


* “Costume and Fashion” 
Co., New York). 


(E. P. Dutton & 
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Gem Fashions Noted at Ostend 





Jewelry of the Russian Dancers—Hairnets Sewn with Gems—Jewelry on 
Bathing Caps a New Note 














OstEND, Belgium, Aug. 1—The Russian 
dancers have given three performances at 
the Ostend Kursaal this weekend, this being 
one of the events of the season, now at its 
height. The troupe, that is touring Europe 
just now, would appear to be responsible 
for some of the changes in fashions, that are 
unaccountable on other grounds. One of 
the leading ladies danced in earrings, hoops 
perhaps three inches in width, in thick gold, 
that looked almost too large for real-life, 
even on the stage. Worn Creole fashion, 
quite round, the gold band carefully flattened 
out, the earrings touched her shoulders, as 
she danced to and fro, on the stage. There 
was no attempt to attach the earrings to the 
lobe of the ear, they were very much too 
heavy, they were fastened in some very dis- 
creet way to the whole ear, a wire indicat- 
ing where they were attached, when the girl 
was seen at very close quarters. 

Another dancer wore the same type of 
earrings, but smaller, thicker, the ring 
delicately chased, with three pretty orna- 
ments hanging from it, looking like charms. 
These earrings were too much too heavy 
for hanging from the lobe of the ear, some- 
thing looking almost like the tail of spec- 
tacles is twisted round the ear, to hold them 
in place. The fasteners, however they were 
made, were very secure as the girls were 
flung into the air lifted into grotesque posi- 
tion and otherwise tossed about by their 
partners in way to try the very securest 
of patent attachments. In spite of all the 
earrings remained in position, never mov- 
ing in the least. 

Other girls in the troupe wore small 
Creole earrings, in gold, chased in beautiful 
patterns, while the others had a single pearl 
or a single diamond resting on the lobe of 
the ear. Very large, these gems could be 
seen at a considerable distance. The pearls 
were pink, in shade, while the diamonds were 
tinted slightly blue. One dancer wore a 
yellow diamond, cut square in lines, on a 
platinum chain. Wearing corselets, that 
left the waist quite uncovered either corselet 
or skirt, that was worn some inches lower 
down, was held in place by ropes of varia- 
gated colored beads. These beads are 
Russian or Polish peasant beads, although 
they are exactly similar to the latest thing 
to be purchased in the Rue de la Paix Paris 
or the Rue Royale, Brussels. There is little 
doubt that the Russian dancers brought the 
beads into the west of Europe with them. 
Dancing with bare feet, there was nothing 
in the way of anklets on their legs, which 
were completely bare. Some of the dancers 
wore very short pearl necklaces round their 
throats, without fitting the neck they were 
very closely fastened, naturally anything 
slack would have interfered with dancing 
operations. Wreaths of pearls were inter- 


twined with the short hair, while some wore 
hairnets, sewn with jewels, all these some- 
what Eastern jewelry modes are being copied 
in France and Belgium, by ordinary public 
quite generally. 


Ladies with bobbed hair are wearing thick 
silken hairnets, in various colors, reds, 
scarlets or crimsons, blues or greens and 
even greys for grey hair. These hairnets, 
which are not becoming, serve to’ keep the 
hair in order. Sometimes they are sewn 
with colored beads for the daytime, but in 
the evening they are replaced by nets made 
of real hair and sewn with “diamonds” or 
“pearls,” or with multicolored gems. The 
hair is curled under the net, and looks very 
pretty, naturally for promenading on the 
seafront, for dining in the open air and 
similar occasions, hairnets are very valuable. 
With blonde hair, diamonds or pearls look 
well, while diamonds alone are worn with 
black hair. With brown hair the multi- 
colored, fancy jewels go well. Judging by 
Ostend, the bobbed head has come to stay 
and this probably means that the hairnet has 
also come to stay, and for one head that 
looks well in breeze or rain, a hundred look 
impossible unless kept in order by a net. 
There is something pleasing too in a kind 
of coiffeur for the unmarried woman. Girls, 
in pearl sewn hairnets when very young and 
fresh, look particularly well. Other nets, 
for evening wear, are made in gold thread 
or in silver wire, very fine to confine the 
locks, which are of course curled. 


A ballet was seen, the members all wear- 
ing hairnets, in blue sapphire silk for the 
blondes and green for the brunettes, the blue 
nets being sewn with sapphires, the green 
with emeralds, the effect was very good; 
another troupe had red silk nets sewn with 
rubies. 

x Ok Ox 


There is a new note in the wearing of 
jewelry on bathing caps, this year. Just as 
no hat is complete without its jewel, so 
bathing caps are turned up with ornamental 
arrows, at the side. These arrows are made 
in silver, with “diamonds,” in silver with 
a huge coral blob. A twin pin with a head 
in pink or dead red coral is used, or the 
same with two immense pearls. On some 
bathing caps flowers, with petals in mother- 
of-pearl are seen, of course these are not 
intended for surf-bathing, very popular at 
Ostend, or for swimming, but rather for 
paddling. The bathing hat, as distinct from 
the cap, is broad brimmed, and like the 
fashionable hat, turned up at the back, some- 
what like the old coal-shovel hat. An or- 
namental jeweled pin is used for holding it 
up at the back, or on the sides, if this form 
is preferred. The broad brim’ is «turned 
completely down, over the face, and it is 
on this account that the hat can be worn 
on the bobbed head in spite of its size for 
it has hitherto been believed that only small 
hats. could go with the bobbed head. With 


this type of hat no hair is visible at all,. 


excepting at the back of the head. Some 
of the new hats, that are turned down all 
around, very deep, are in black felt with a 
single green band, which is fastened at the 
side, with a jeweled safety-pin. 
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Pewter in the Middle Ages 
BELGIOM, in the Middle Ages, had a 

large and thriving pewter industry. Its 
immense importance in the country’s eco- 
nomics becomes very clear when we read 
that, in 1328, the pewterers’ guild was ac- 
corded the first place in the civic proces- 
sions. The wide diversity in the use of 
pewter in those days is attested to by the 
fact that, as Etienne Boileau states, in the 
XIIIth century some “20 pewterers in the 
guild were differentiated into potters, nail- 
makers, lorimers [makers of bits and metal 
mountings for horse harness], toy-makers 
and makers of buckles.” 

The pewterers of Bruges at this time were 
becoming noted for their porringers and 
flasks. The demand for pewter had grown 
on the Continent to such great proportions 
that the call for tin alloy from England 
was immense. This produced an extraordi- 
nary condition in the tin industry of Eng- 
land. Malcolm Bell, in his “Otp PewrTer” 
writes : 

“Tt was doubtless owing to this great de- 
mand for pewter in foreign lands, and, con- 
sequently, for the tin which formed’ so es- 
sential an ingredient of it, that in 1305 
Edward I confirmed and enlarged the Char- 
ter to the Stanners, relieving them, among 
other provisions, of all duties; freeing them 
practically from all responsibility to the gen- 
eral laws except for capital crimes; giving 
them courts, judges, and a prison of their 
own; and bestowing upon them the extraor- 
dinary privilege of searching for and secur- ° 
ing tin and peat wherever they chose in 
utter disregard of any private ownership in 
land.” 

Showing the high regard this humble 
metal received, we would mention that the 
wills and inventories frequently, at this time, 
describe those Holy Water containers. 

We read of pewter candelabra and chande- 
liers even, at Soignies, in 1382. Always, we 
must keep in mind that the use of pewter at 
this period was confined almost entirely to 
the Court and the church dignitaries, while 
the laity, even among the well-to-do, had to 
rest satisfied with wooden (treene) plates. 


The Greek Stephane 


A SIMPLE description of this beautiful 

head-gear of the ancient Greeks (the 
early tiara) is given in the few following 
words in “CosTUME AND FasHIon”*: “A 
head-dress worn by ladies at the commence- 
ment of the Classic Period, and consisted, of 
a band of metal, gold or: bronze, fitting the 
head. These bands were later slightly deco- 
rated and became considerably wider, and, 
instead of fitting the head like a circlet, stood 
away from it. This and later forms were 
known as the ‘stephane.’ In its simplest 
form, the ground-work was of gold plate, 
edged in most cases with twisted gold wire 
to suggest a cord; but, as time went on, . 
more elaborate decoration was desired, and 
human figures, and figures of beasts, birds 
and fishes were added in repoussé work or 
colored enamel. 

‘During the age of Pericles (468-404 
B. C.), this coronet took the shape of an in- 
verted crescent, its widest part standing up 
in front, and the two points fastened at the 
nape of the neck.” 








~ * By Herbert Norris (E. P. Dutton & Co., N. Y.). 
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The Livery Companies Treasures of 
Old English Silver at the Victoria 
and Albert Museum 





By W. Augustus Steward* 




















(Continued from the Issue of August 11) 


A TOMPION CLOCK 

The Tallow Chandlers’ Company have 
loaned a gilt punch bowl, hall mark 1700, 
made by Francis Garthorne, and a_ beer 
tankard, 1703, made by Joseph Ward. Also 
the “Common Seal of the Community of the 
Mistery of Talough Chaundlers of the City 
of London,” fifteenth century. A tall case 
clock in walnut by Thomas Tompion, about 
1700, is also the property of the Tallow 
Chandlers’ Company. 

The Armourers’ and Brasiers’ Company 
have loaned a standing cup and cover, hall 
mark 1553, and a flagon and cover, parcel 
gilt, hall mark 1567. A mazer bowl, lined 
and mounted with silver, hall mark 1578. 
The boss inside is part of the original mazer 
presented in 1453 by Everard Frere. A par- 
ticularly interesting piece is a gilt standing 
cup and cover, with the hall mark 1598. 
Grace cups of the early seventeenth century 
and wine cups also are worthy of considera- 
tion in this exhibit. 

The Girdlers’ Company show, among other 
objects, a loving cup of 1658 and a fine car- 
pet made at Lahore in the seventeenth 
century, it being the gift of Sir Robert Bell 
in 1634. The Girdlers also show their seal 
of the fifteenth century, and a Beadle staff 
dated 1664. 

The Saddlers’ Company loan a salt-cellar, 
hall mark 1661, likewise a gilt loving-cup 
and cover of the same date. A two-handled 
porringer and cover, hall mark 1681, is an 
interesting piece, likewise a_ salt-cellar of 
1686. Taper sticks, hall mark 1720, made 
by Joseph Bird, and a punch bowl, hall mark 
1720, by Anthony Nelme, are interesting. 
The present-day firm of Edward Barnard & 
Sons of Hatton Garden are the successors 
of Nelme. The Saddlers also show a coco- 
nut cup and cover, with silver-gilt mounts, 
carved in three compartments with the An- 
nunciation, Nativity, and Adoration of the 
Magi. This is probably a Dutch piece of 
about 1600. 

The Carpenters’ Company loan, among 
other pieces, a gilt steeple cup and cover, 
hall mark, 1609. and another with hall mark 
1628. A tankard, with hall mark 1663, two 
goblets, 1665, and a bracket clock, in ebony 
case, with ormolu mounts, by John Ellicott, 
dating about 1750. 

The Cordwainers’ loan includes a tankard, 
hall mark 1665, two-handled porringer, hall 
mark 1666, and a beer mug, hall mark 1737, 
an early nineteenth-century salver by Paul 
Storr, and a staff head 1735. 

The Curriers have a tankard, hall mark 
1685, and a staff head, hall mark 1766. 

*Editor of the Watchmaker, Jeweler, Silver- 
smith & Optician of London for which the article 
was originally written. 


Likewise they loaned a license granted by 
Queen Elizabeth 1567. 

The Plumbers’ have loaned a large apostle 
spoon engraved “The Guift of Richard 
Boult, Feb. 17, 1653,” it bears the maker’s 
mark “S.V.” This Company also loaned 
their Poor box. 

The Innholders’ loan a spoon with a figure 
of St. Julian (their patron saint), hall mark 
1537, and a small cylindrical gilt salt-cellar, 
hall mark 1626, and another salt, hall mark 
1657, also a small trencher salt-cellar, hall 
mark 1683, likewise a tall case clock, in 
‘painted wood, made by Joseph Franklin of 
London about 1700. 

The Founders’ Company loan a Beadle 
staff, with hall mark 1716, and a tankard, 
hall mark 1708. 

The Poulterers’ loan their Master’s Ham- 
mer in ebony and silver, dated 1662, and a 
punch bowl, hall mark 1702. 

The Coopers’ from their possessions have 
loaned a tankard, with a hall mark 1649. A 
waiter made by Robert Abercromby,. hall 
mark 1743. A coffee urn, hall mark 1790, 
made by Hester Bateman, and a gilt loving 
cup, with hall mark 1823, made by Rebecca 
Emes and Edward Barnard. The Edward 
Barnard being the original Barnard in the 
firm of Edward Barnard & Sons. 

The Weavers’ Company have loaned a 
loving cup, with hall mark 1662, a Beadle’s 
mace, with the arms of the Crown and the 
Company, said to be of Tudor date, and the 
Charter of Henry II granting their Guild. 
They also loan a Poor’s box of steel, with 
silver mounts, dated 1666. 

The Stationers’ Company loan two two- 
handled cups, with hall marks 1674 and 
1676, loving cups, hall mark 1676 and 1677, 
and a pair of candlesticks, hall mark 1685. 

The Broderers’ have loaned a German gilt 
cup and cover of the second half of the six- 
teenth century, a gourd-shaped cup and 
cover, hall mark 1611, a porter’s staff, dated 
1658, and a Beadle staff, 1733. 

The Upholsterers’ loan a gilt triangular 
salt-cellar, hall mark 1697, a two-handled 
cup, hall mark 1694. 

The Musicians’ are represented by a two- 
handled cup and cover, with the Dublin 
mark of about 1780, a Beadle’s mace, hall 
mark 1729, and a banner of St. Cecilia. 

The Turners’ Company have loaned a lov- 
ing cup, with hall mark 1803, made by John 
Emes, husband of Widow Emes, through 
whose marriage to Edward the old business 
came by marriage into the Barnard family. 

The Apothecaries’ loan a punch bowl and 
tazza, hall mark 1689, a pair of candlesticks 
made by John Bignell in 1726. The Patent 
of Appointment of two former Masters as 
Apothecaries to Charles II, dated 1669, and 
a bracket clock, in ebonized case, made by 
Henry Banister, Fleet St., about 1750. 
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The Shipwrights’ Company ‘loan an old 
Dutch Nef and the Grant of Arms to the 
Company in 1605. 

The Spectaclemakers’ Company loan a 
two-handled cup and cover, hall mark 1807, 
a Beadle staff head of 1864, and their 
Charter of 1603. 

The Clockmakers’ Company have loaned a 
number of their very interesting horological 
possessions and the Beadle staff, hall mark 
1767, and an early seventeenth-century Ger- 
man gilt cup and cover. A touch watch of 
the early seventeenth century and Celestial 
Globe, in Chinese characters, moved by 
clockwork, made under the direction of the 
celebrated Jesuit Father Ferdinando Veviest, 
a Fleming, in about the year 1680. 

The Glovers’ Company show half a dozen 
specimens of seventeenth-century plate. 

The Felt Makers’ exhibit their Charter 
confirming that of Queen Elizabeth, 1667. 

The Tin Plate Works have loaned a salt- 
cellar, bearing the hall mark of 1671, and a 
silver seal, 1670. 

The Wheelwrights’ have loaned a tankard, 
hall mark 1682, a two-handled cup and cover 
made by Charles Aldridge and Henry Green, 
1785. Also a vase and cover bearing the 
Birmingham hall mark for 1817, and made 
by the famous Matthew Boulton. Yet an- 
other Poor’s box, wood with iron mounts, 
dated 1682, is loaned by this Company. 

The Distillers’ have loaned several inter- 
esting items, as have also the Glass Sellers’. 
While the Coachmakers’ and Coach Harness 
Makers’ have loaned a number of interest- 
ing and distinctive pieces. A loving cup, 
with hall mark 1650, a gilt flagon, of about 
1680, and a staff head of Charles II period, 
punch bowl, 1702 hall mark, a_ carved 
wooden Poor’s box, dated 1680, and the 
original model from which Her Majesty’s 
State coach was built in 1762; it was de- 
signed by Sir William Chambers, carved 
by Wilton, and the panels painted by 
Cipriani. 

The Company of Parish Clerks have 
loaned a tankard with Chinese decoration, 
hall mark 1682, Beadle staff, dated 1789, 
and a book containing Bede-roll, from 1236. 

The Watermen and Lightermen have 
loaned a loving cup by George Garthorne, 
hall mark 1695, and barometer surmounted 
by the arms of the Company, 1695. 

For two months from July 22 this inter- 
esting and instructive Exhibition will be on 
view. It should not be missed by anyone 
interested in the history of silversmiths or 
the future of the silver workers’ craft. 


[THE END] 








Belgium Increases Luxury Tax 

3elgium has increased the luxury tax, now 
6 per cent, on jewelry, imitation jewelry, 
goldsmiths’ wares and pearls; antiques and 
curios; clock makers’ and spectacle makers’ 
wares of gold, silver or platinum, and ar- 
ticles of tortoise shell, ivory, crystal or por- 
celain, the Foreign Tariffs Division of the 
Department of Commerce has been advised. 
The amount of the increase in the tax was 
not stated. 








It was reported Monday that Thoma 
Bros., wholesale jewelers in the Gwynne 
building, Cincinnati, had filed a_ petition 
in bankruptcy. 
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The News from England 








Diamond Market Shows Great Strength—Young Jewel Merchant Held on Theft 
Charge—Pearls Worn with Bathing Costumes—Heavy Jewelry in Vogue 
on the Continent—Finger Rings: with Pendant Jewels—New 
Vanity Bags—Diamonds Valued at $2,150,000 Shipped 
Abroad During May 

















Lonpon, Aug. 10.—Although the prices 
of polished diamonds are reflecting to a 
greater extent the hardening in values of 
the rough stones there still is some con- 
siderable diference between the two sec- 
tions of the industry in the matter of price 
ratio. The prices of the finished goods have 
not kept pace with the increased value of 
the rough diamond and a very small profit 
margin to the manufacturer has been the 
result. There now are signs that the pol- 
ished diamond will increase in value more 
in proportion to the rise in rough prices. 
According to Backes & Strauss, the diamond 
merchants of Holborn Viaduct, the market 
is showing great strength and the polished 
centers have been very busy lately. The 
firm says: “Despite the disturbing elements 
which are unsettling trade both at home 
and abroad, the diamond market continues 
to display great strength. For some con- 
siderable time rough goods have been slowly 
rising in price and every shipment that is 
shown has been absorbed without any dif- 
ficulty—in fact had the shipments been still 
larger they would have been easily marketed, 
as mny prospective buyers were unable to 
obtain the supplies they required. Polished 
diamonds have begun to reflect this increase 
in the raw material, but not to a sufficient 
extent to give the manufacturer a_ living 
profit on his outlay, and there is every in- 
dication that goods will get dearer in the 
near future. Amsterdam and Antwero have 
been extremely busy of late, and large 
quantities of goods of all descriptions have 
been taken off the market. Small brilliants 
beth in double cut and eight facets, have 
been very much in demand, and melees are 
a much be‘ter market than they have been 
for some time. As regards fine large dia- 
monds the scarcity is, if anything, more 
accentuated, and prices rule very stiff. 

xk Ok Ok 

The young merchant who was arrested 
recently at the Croydon aerofrome upon 
landing from an air journey from Paris and 
charged with the theft of a $70,000 pearl 
necklace from a Regent St. jewelry house 
was again before the Marylebone magistrate. 
One charge against him—that ef converting 
to his own use a valuable brooch, the prop- 
erty of a former employe cf his—was 
dismissed. On the other charges he was 
remanded. bail of $20,000 being allowed. 
As already reported in THE JEWELERS’ Cir- 
)CULAR the Regent St. jewelers sént a sales- 
man to the merchant’s hotel with the pearl 
necklace. After obtaining possession of it 
the young man made his way to Croydon 
and flew across to Paris, first mailing the 
necklace to a Plymouth address where it 
was intercepted by the police. 

x ok Ok 
At the latest Christie’s sale a noir 
- =te--deichbra of the vear -1892 sold 


rf 


Si yore 


for $1,124. This is almost a record price 
for an article of a semi-precious nature. 
* K OK 

On the Lido—the beautiful isle off Venice 
where the elite of the world are now frolick- 
ing—it is the fashion to wear beautiful pearls 
when bathing, or wearing the bathing cos- 
tume. At this rendezvous of sunshine and 
gaiety very little clothes are worn and one 
may go from their bed right into the most 
fashionable restaurant where semi-nudeness 
is the vogue. Beautiful women wear valu- 
able pearls strung tightly around  sl’m 
bronzed wrists when dressed for sea bath- 
ing. Colored gems also are used with great 
effect since the bathing costume can be 
worn at almost any function providing bare 
arms and ankles have some form of jeweled 
decoration to offset the “bareness.” 

x Oe x 

If the fashion for heavy jewelry now 
seemingly the rage on the Continent crosses 
the channel the approaching Fall probably 
will see a vogue for ponderous decorative 
gems in this country. The stones used in 
the construction of necklaces, rings and 
pendants, especially in France, now are 
larger than ever. This applies not only to 
the imitation goods but also to the real and 
expensive pieces. Pendants of uncut stones 
are getting quite bulky while some of the 


finger ring gems are so large that gloves 


cannot be worn with them. According to 
the Weekly Dispatch Parisian women are 
wearing as many as three pearl necklaces 
at a time with a big pendant jewel suspended 
from a cord and a conspicuous corsage orna- 
ment of diamonds interspersed with colored 
gems. Holiday makers in Paris tell of chic 
womer displaying large bracelets in gold 
and precious stones, very heavy pendant ear- 
rings to match, a large jeweled ornament in 
the hat and some exceptionally large pearls 
around the neck. The fashion appears to 
be to wear two rings on separate fingers, 
each containing square-cut stones of excep- 


tional size—usually an emerald and a dia-* 


mond—and either genuine and of expensive 
quality, or imitated so well as to deceive 
any but the experts. 

* * * 


Finger rings to which pendant gems are 
2ttached are being worn in Paris and Lon- 
don by members of the “smart set.” The 
jewelers do not think the pendant finger 
ring will» become. universally popular since 
it can hardly be termed neat. A diamond 
and platinum ring seen on the finger of a 
society woman this week had suspended 
from it two pear-shaped pearls one of which 
was black and the other white. 

x ok OK 

Smoke-gray pearls and uncut turet%°cs 

ara n~malar in Tandon. these davs, Stone 


enna blic’: sik com ste hlaadaceh. Pse-l 


a 
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and turquoise bead chains of this sort have 
as a pendant a large barbaric-looking tur- 
quoise plaque. These chains are being worn 
with smoke-gray tailor-made suits and tur- 
quoise blue felt hats. 

* * * 

The newest vanity bags are made ent’rely 
in pearls—imitat on mostly—large and elab- 
orate enamel clasps being a distinguishing 
feature. Some of the reaily expensive bags 
are done in real pearls, but they are above 
the reach of the average woman. The var- 
ious kinds of artificial pearls are used with 
good effect, the bags looking very chic 
and expensive. Little flat bags are ach/ev- 
ing some pcrulari‘v. These are done in 
colored gems, two or more shades of stones 
being used. ihe knitted bead bag also is 
having a vozue again. This type of bag 
according to ‘he jewelers, goes well with 
some of the Victorian types of frock now 
fashionable. 





* *% * 

With the revival in silver gauze, tissue 
and sequins for dress decoration has come 
an increase demand for silver jewelry, es- 

: : ; 2 : 
pecially silver siave necklets. Lady Louis 
Mountbatten, as men‘ioned recently in THE 
JEWELERS’ CIRCULAR, set a new fashion in 


silver wear when she avpeared at Court 
functions attired in a_ silver coat-of-mail 
gown which has earned her the title of 
Lohengrin. This is now a silver season, 


silver dresses and a» ropriate jewelry now 
being seen at every ball of importance. 
* * xX 


A cable from Budapest this week-end says 
that while exarining a collection of As/atic 
statuettes in the National Museum Prof. 
Kark Fabri came across an empty secret 
drawer beneath the goddess Lakshmi. An 
examination of seven other statuettes then 
revealed other secret recesses in four of 
which gems and ancient ornaments valued 
at $100,000 were found. 

x ok x 

Diamonds weighing 52,880 carats and 
valued at moze than $2,150,000 were ship- 
ped abroad during May. These shipments 
represented damonds put on the market 
from the Cape Province, Free State and 
Western Transvaal, but excluding those of 
the Premier Mine and South West Protec- 
torate. The mar!:et in South Africa for 
diamonds cont’nues firm according to the 
latest reports kere from that country. 


A new record in gold output from the 
Transvaal was created during May accord- 
ing to figures just received here from the 
Transvaal Chamber of Mines, the recovery 
of gold amounting to around 849,214 ounces 
(fine) an increase of 45,911 ounces com- 
pared with April returns. The value of the 
May output was more than $18,000,000, or 
$975,180 more than the previous month. 











A recent issue of the Los Angeles Sunday 
Times contained an illustrated article on 
“How to recognize true diamonds by simple 
tests,” written by J. C. Fergusson, Seventh 
and Broadway, Los Angeles. The article 
carried a number cf illustrations and gave 
considerable informaticn regarding the 
colors, cutting, testing, acd other data about 
‘Vamords. 
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The House of Precious Stores 
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Paris Jewelry and Dress Fashions 








Bracelets in Vogue—Heathen Charms Considered Lucky—Long Drop Earrings 
Meeting with Continued Favor—Pearl Necklaces Are the Style— 
New Hand Bags 

















DEAUVILLE, Aug. 5.—The Summer season 
is in full swing at Trouville and Deauville, 
the heat sending the Parisienne to the sea, 
and some modes not seen in the capital it- 
self, first appear at Deauville, just as the 
early fashions are shown on the Riviera. 
These modes are often merely put on tenta- 
tively, to see what people will think of them, 
whether they will catch on or not and are 
far from being definite expressions of next 
season’s fashions. 

The yachting season is in full swing at 
Deauville, and just as yachting brings the 
best people to Monte Carlo, in early Spring, 
so the races are a signal for the arrival ot 
the very best people at Deauville and Trou- 
ville. Some of these people are independent 
enough to evolve their own fashions. Paris, 
for instance, has ordained that gowns be 
either sleeveless or with very long sleeves, 
It is insufferably close and hot, even at the 
seaside, and Deauville has simply solved 
the problem of sleeves, by taking them out 
of its gowns, and putting in tiny sleeves, 
perhaps 20 centimetres deep, made of gauze, 
pleated as a rule, or one of the fashionable 
crepes. The women have realized at last 
that the top of the arm is ugly, and should 
be covered, the new fashion is the result: 
This has immediately had its effect on the 
modes of wearing bracelets. To keep the 
short sleeve in place, it is very useful to 
have a small bracelet, worn over the sleeve, 
another bracelet to match is then worn on 
the upper arm, just above the elbow, a third 
on the wrist. As a rule, the bracelet, used 
to keep the sleeve in place, is in gold, very 
tight, to prevent slipping, rounded, and of 
any size, convenient for the purpose. The 
second bracelet will be in black onyx, flexible 
and not very tight, the bracelet on the wrist 
is in diamonds, as a rule, or something else, 
magnificent, is worn, as a contrast to the 
plain gold ornament. 

* * * 

A woman, at the rooms, in a gown of 
apricot silk tricot had short sleeves, the 
sleeves held in place by bracelets. Another 
similar bracelet was worn on the upper 
arm. On one wrist she wore a wrist-watch, 
with a black moiré band, on the other a 
delicate diamond _ bracelet. 

x ok x 


The popular bracelet at Deauville is 
something completely new, for although 
some models were shown in Paris, the or- 
nament was too new to catch on before the 
Summer season. A bracelet is made of links 
of pink coral, three centimetres in length, 
very heavy and coarse. These links are 
attached by the most slender hoops in dia- 
monds, mounted in platinum. The links are 
either threaded “Creole earring” fashion, 
the coral links lying flat on the arm, the 
diamond hoop upstanding, or they are inter- 
threaded, in a way that makes the diamond 
link stand out. The slight, diamond hoop 
is in evidence shown up by the coarse coral 


link, lying flat on the arm. One fashionable 
dame was wearing a bracelet made in agate, 
with diamond hoops, another bracelet was 
in quartz, another in veined onyx. This 
atachment of heavy links, by “fairy” links, to 
stand out is interesting feature in the Sum- 
mer fashions. 
* * * 

Bracelets are made of “blobs” of coral. 
A lump of coral, shaped like half a walnut 
shell, half a filbert shell, two or three centi- 
metres in length and one broad, are chained 
together by five chainlets in gold or plat- 
inum. Lumps of topaz are used in this 
way, sometimes they are symmetrically cut, 
sometimes look as if mounted just as they 
were found in nature. Bits of green beryl 
are chained tugether, the beryl being in its 
characteristic tubular shape. Amethyst is 
also used for this purpose and any half 
precious stone that lends itself to the treat- 
ment. A lump of topaz is joined to the 
next lump by the “XXX” of a flexible 
bracelet, the pattern, one piece of topaz and 
three or four “X,” being continued all round 
the arm. Naturally one only of these 
clumsy, large bracelets is worn on one part 
of the arm, although the fashion of wearing 
three, one on the wrict, one just above the 
elbow and one to hold the small sleeve in 
place is much seen. 

kok x 

Looking at the beach as a whole, one is 
struck by the prevalence of violet, there is 
somehow a flush of violet over everything. 
It is the many violet chiffon tunics, worn 
with white pleated skirts, the wraps in violet 
and the violet linings to capes, worn open. 
Vivid green, mignonette, billiard-table green, 
are also seen mingled with the violet and 
white, but the extraordinary blurr of violet 
left-on the retina, after looking at the 
crowd as a whole, shows tc what extent 
it is the prevailing color. 

kk Ox 

Pendants are certainly less worn at Deau- 
ville, but gri-gri, or heathen gods, charms, 
and various things of the same kind, are 
in great favor. A tiny Chinese idol, in terra 
cotta, in green sandstone, or something that 
resembles it, an Egyptian scarab, anything 
to bring luck, are hung round the neck 
by slender platinum chains. These tiny 
treasures are sometimes cut in quartz, or 
in rock crystal. Beautifully carved, they are 
very costly and mostly come from the East, 
as it is dubious whether any but patient 
natives could produce the goods. 

* ok x 

Long drop earrings in tortoiseshell, first 
and foremost, quite plain, about four centi- 
metres in length, are much worn, the same 
thing in a composite to resemble grained 
marbles, in light and vivid greens and in 
red are seen. Agate is also used for these 
earrings, that are very .popular. 

x ok Ok 
Dragon flies, the bodies in silver or plat- 


. it with his scythe. 
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inum, beetles, with bodies in grey metal, 
maybe oxidized silver, have diamond wings. 
The tiny pinpoint diamonds, only outline 
the wing, and vein it, indicating what it is. 
These insects are worn on the breast. 

* * xX 


At the concert, at the Casino, women were 
wearing pearl necklaces with a double twist 
round the throat, the necklace hanging below 
the waist. One woman, with a necklace of 
magnificent, large “fine” pearls, had _ it 
twisted three times round the neck, the slack, 
falling below the waist was taken up in a 
large double knot, leaving a loop which she 
hung over her left hand, apparently she kept 
hold of the necklace in this way throughout 
the afternoon and evening... Maybe the 
private detectives who watch over the safety 
of the jewelry of the players thanked her 
secretly for making one less of the crowd 
that appears to take no care of its fine 
jewelry. On the other hand a little care- 
lessness is well-placed, as thieves do not 
want to be “had” with false pearls, and will 
therefore not be likely to “lay” for the neck- 
lace that is carelessly worn. 

kk Ox 

Something new in handbags is being worn, 
in the shape of the slenderest of metal mesh 
bags. They are seen in black, silver, gold, 
grey and above all in brown. The rings 
that make up the meshes are very long, but 
being slender it is not easy to ascertain of 
what material the bag is made. The ma- 
terial, made of chainwork is draped, to fall 
in folds, just like any other material, in 
silk or wool, the top of the bag being formed 
by a large metal ring, from which the fabric 
is suspended by tiny rings. These bags have 


“tigyen ends, there are corners longer than 


the remainder of the bag. Some of them 
are finished by ends of metal beads, hang- 
ing uneven, or to form an up-and-down 
pattern. One pretty bag in dark brown and 
gold, mingled, had a gold disc to close. The 
bag was fastened to a tapestried ribbon, 
and attached to. the gown at the waistline 
by the jeweled safety-pin. The gold disc, 
that thus lay flat on the gown, when closed 
had the initials of the wearer. Gun metal 
is being much used for these bags. 
a ae 

Among the pretty trifles for sale in the 
wateringplace are boudoir clocks in cases. 
Exact replicas of the fashionable drawing 
clock, in blue, green or red composite or in 
veined marble, they measure not more than 
ten centimetres in height and are somewhat 
broader. The case is square, the shape of 
the clock not being taken into account. Lined 
with satin, to show up the clock from a 
background of a contrasting color, this type 
of thing makes a dainty present. How to 
tell the time across the room, excepting for 
the very keenest of eyes, by one of these 
trifles, is a problem. They are intended 
rather as ornaments than chronometers, 
however. 

x * * 

Other boudoir clocks shave colored faces, 
with tiny figures such as that of Father 
Time, inlet, carved in metal. Sometimes 
the figure moves at the hour and strikes 
Other figures of the same 
kind are popular. The faces of boudoir 
clocks, in white or cream, are decorated 
with pastoral scenes and similar pieces of 
ornamentation. 
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KANSAS CITY AUCTIONS 





City Council Passes Measure Providing for 
Creation of a Board of Examiners of Pub- 
lic Auctioneers and for Control of 
Auction Sales of Jewelry and 
Other Articles 


Kansas City, Mo., Aug. 11—After more 
than two years of effort and negotiation with 
city officials, business ‘men and other inter- 
ested persons, the Better Business Bureau 
of this city made public announcement late 
last week of the passage of a city ordinance, 
Aug. 2, providing for the creation of a board 
of examiners of public auctioneers and. for 
the control of auction sales of jewelry and 
other articles in Kansas City. 

The ordinance provides that every such 
auctioneer must pass an examination to prove 
that he is conversant with the lines, their 
various grades and values, to be sold or 
offered for sale. Every person, firm or 
corporation so offering goods for sale at 
auction must apply for license and pass such 
an examination before beginning the sale. 
For non-compliance with the provisions of 
this ordinance, a penalty has been provided 
of a fine of not less than $25 nor more than 
$500, each day’s- violation counting as a 
separate offense. 

Hereafter, no night auction sales will be 
permissable in Kansas City at any time of 
the year. 

One of the outstanding features of the 
ordinance is that it compells the seller to 
attach a tag or card securely to the article 
to be offered for sale, the tag to bear the 
full and correct description of the article, 
giving the materials of which it is made, 
whether or not it is an imitation of some 
more valuable material or article, et cetera. 

The ordinance is made effective at once 
on such articles as diamonds, and other 
precious and semi-precious stones or imita- 
tions thereof, watches, clocks, jewelry, gold, 
silver, plated ware, china or glass ware, 
books, bric-a-brac, rugs, clothing, linens, 
laces, art goods and leather goods. 

The ordinance was originally intended to 
cover only jewelry and affiliated lines but, 
at the instance of several of its other mer- 
chant-members, the Better Business Bureau 
arranged to increase the scope of the provi- 
sions of the statute. The resultant bill was 
introduced in its final state to the city coun- 
cil last week by Councilman George Goldman 
of the Goldman Jewelry Company, 13th 
Street and Grand Avenue. 

The bill was immediately signed and _ be- 
came an ordinance on the same day of its 
passage. The text in toto follows: 


AN ORDINANCE 


Regulating the sale of diamonds and _ other 
precious and semi-precious stones or imitations 
thereof, watches, clocks, jewelry, gold, silver, 


plated ware, china or glass ware, books, bric-a-brac, 
rugs, clothing, linens, laces, art goods and leather 
goods at public auction; and providing for a 
Board of Examiners of Public Auctioneers; and 
providing a penalty for any violations thereof. 
Be it ordained by the Council of Kansas City: 

_Section 1. There is hereby created a Board of 
Examiners of Public Auctioneers to consist of 
three members to be appointed by the City Manager 
for terms of one year each and until their suc- 
cessors are duly appointed and qualified. The 
members of said Board shall serve without ccm- 
pensation. Said Board shall organize and adopt 
rules to carry into effect the provisions cf this 
ordinance and designate the time for meeting 
for the examination of the applicants for permits 
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to sell at public auction, diamonds, or precious 
stones or imitations thereof, watches, clocks, 
jewelry, gold or silver or plated ware, china or 
glass ware, bcoks, bric-a-brac, rugs, clothing,.linen, 
art goods or leather goods. Said Board shall meet 
once each month or oftener as necessity requires 
for the examination of any such applicant or 
applicants or for the transaction of any other 
business of said Board, and shall keep a complete 
record of the proceedings and acts of said Board. 
The City License Collector shall provide all appli- 
cants for examination with proper application 
blanks and receive and file the same with the 
Board when filled out by the applicant. 

Section 2. Upon satisfactory proof of the qualifi- 
cations, fitness, technical qualifications and gen- 
eral knowledge concerning the kind, character, 
quality and value of the articles described in this 
Ordinance, the experience and good character of 
the person applying for examination, said Board 
shall issue to said applicant a permit which shall 
entitle said applicant during the life of said permit, 
upon the payment of all license fees and taxes 
imposed by the City, to engage in selling at public 
auction the articles in this Ordinance described. 
Said permits shall expire on the first day of 
December of each year unless sooner revoked. 

Section 3. The Board of Examiners of Public 
Auctioneers shall have the power to revoke any 
permit issued by it whenever it shall appear to 
the satisfaction cf the Board that the person, 
firm or corporation holding said permit has been 
guilty of the violation of any of the terms or 
provisions of this Ordinance or has been guilty 
of any unlawful, misleading or unjust action, 
practice or course of conduct, in selling at public 
auction any of the articles in this Ordinance 
described, first giving each person, firm or -cor- 
pcration a reasonable opportunity to be heard, 
and show cause why such permit should not be 
revoked. During any such hearing the said Board 
shall have the power to suspend such permit. 

Section 4. No person, firm or corporation shall 
sell at public auction any diamcnds, or precious 
stones or imitations thereof, watches, ctocks, 
jewelry, gold or silver or plated ware, china or 
glass ware, bric-a-brac, rugs, clothing, linen, art 
<oods or leather gocds, except under authority of 
a permit therefor duly issued by the Board of 
Examiners of Public Auctioneers, as in this 
Ordinance provided. 

Section 5. Upon the revocation of any permit, 
as in this crdinance provided, the License Collector 
shall immediately revoke any and all auctioneer 
licenses held by the person, firm or corporation 
whose permit is revoked. 

Section 6. No person, firm or corporation shall 
offer for sale or sell either for himself or itself 
or for another at public auction any diamends, 
thereof, watches, 


precious stones or _ imitations 

clocks, jewelry, gold or silver or plated ware, 
china or glass ware, books, bric-a-brac, rugs, 
clothing, linen, art goods or leather goods, 
unless there is securely attached to the article 
so offered for sale or sold a tag card or 
label upon which there shall be plainly written 


or printed in English a true and_ correct 
statement of the kind and quality of the metal 
of which said article is made or composed and 
the percentage of karat cf purity of such metal; 
and in case such article is plated or overlaid, 
then such statement shall contain a true statement 
of the kind of plate and the percentage of purity 
of such plating, and the kind of material or 
metal covered; and in case such article is a 
precious or semi-precious stone, such statement 
shall ccntain the true name, weight, quality and 
fineness of said stone; and in case such article 
be an imitation of a precious or semi-precious 
stone, such article shall be described as such; 
and in case such article be a watch or clock, 
such statement shall contain the true name of 
the manufacturer thereof; and in case any second 
hand or old movement or substitute part of move- 
ment of any watch or clock be offered for sale 
in a new case, such fact shall be set forth in 
such statement; and no such article so sold or 
offered for sale shall bear any false or misleading 
name, description or trademark. 

Such tag, card cr label shall remain securely 
attached to any such article so sold or offered for 
sale and shall be delivered to the purchaser by 
the person, firm or corporation so selling same as 
a correct description and representation of the 
article so sold; and it shall be deemed prima facie 
evidence of intent to defraud in case said state- 
ment is not a true and correct description and 
representation of such article so sold. 

Section 7. At any auction sale described in 
Section 1 of this Ordinance no person shall act 
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or employ another to act as buy-bidder or what 
is commonly known as capper or booster or make 
or accept any false or misleading bid or falsely 
pretend to buy or sell any article sold or offered 
for sale at any such auction. 

Section 8. No person, firm or corporation shall 
sell at public auction any of the articles described 
and designated in this Ordinance between the hours 
of seven o’clcck P. M., and eight o’clock A. M. 

Section 9. The provisions of this Ordinance 
shall not extend to the sale at’ public auction of 
second hand household goods nor to any public 
sale held under legal process. 

Section 10. Any person, firm or corporation 
violating or failing to observe any provision of 
this ordinance shall be deemed guilty of a mis- 
demeanor and punished by a fine of not less than 
Twenty-Five ($25.00) Dollars nor more than Five 
Hundred ($500.00) Dollars, and each day’s viola- 
tion shall constitute a separate offense. 

AUTHENTICATED AS Passep, This Second Day of 
August, Nineteen Hundred and Twenty-Six, A. D. 

(Signed) A. I. BEACH, Mayor. 

CHAS. W. REGAN, City Clerk. 
J. J. DONOHUE, Deputy City Clerk. 








LETTER TO THE EDITOR 





Heroic Act That Should Be Recognized 
Aue. 11, 1926. 

Editor, THE JEWELERS’ CIRCULAR, 

In view of the wave and success of ban- 
ditry now extending throughout the entire 
country the heroic act of the New York 
jeweler, Aaron Rodack, who lost his life 
in protecting his property, should be hon- 
ored by every law abiding citizen. Especially 
jewelers, regardless of location, owe him 
more than gratitude, and I wish to express 
my sanction of the suggestion made by Mr. 
Edward Goldstein in his letter which ap- 
peared in THE JEWELERS’ Circular of Aug. 
4, that something substantial be done for 
the bereaved widow if she is left in poor 
circumstances. A little from each will soon 
amount to sufficient to be of great help to the 
family whose support is gone. I would 
that we had more Aaron Rodacks. 

Yours truly, 
IRA STUTZMAN. 








French Tax Sale on Jewelry Reported to 
Remain at 1.3 Per Cent 


WasuHINcTon, D. C., Aug. 14.—The 
French sales tax on jewelry remains at 1.3 
per cent although the tax has been made 
uniform at 2 per cent on practically all 
other articles, according to a report received 
by the Department of Commerce from Com- 
mercial Attache Chester L. Jones, at Paris. 

The French government has been given 
authority to increase, by executive decree, 
any duties in the import tariff. This prac- 
tice was followed for a considerable period 
after the war. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 

Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Oficial 
Ane 10...%. 28% 64% 62% 
© Behe te 2844 64% 62%4 
Oe Twss 28% 64% 62% 
"  13..... 28% 64% 62 
™ oe 2844 64% 62 
” Gesu 28% 64% 61% 
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friends. Our stock is replete with platinum diamond pieces that are original and 
unusual, and we are always glad to co-operate with you by submitting our goods 
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Sterling Silversmiths Guild—Its Work in the Development 
of the Market for Sterling Silverware 








Address Delivered by Alexander Vincent, Secretary of the Sterling Silversmiths 
Guild of America, Before the Annual Convention of the American 
National Retail Jewelers Association at the Breakfast 
Conference, Thursday, Aug. 12 

















OME few months ago, at the annual con- 

vention of the United States Chamber 
of Commerce, Secretary Hoover contrasted 
business conditions as they obtain today 
with those of 25 years ago. He pictured 
very clearly the amazing advancement that 
has been made, the tremendous progress, and 
told his hearers that he would hesitate to 
express that progress statistically, lest he 
should seem to exaggerate. 

Beyond all question the growth and de- 
velopment of American business through 
that period has been unprecedented in the 
annals of business history. Prior to the 
World War the outstanding perplexing 
problem in every period of business activity 
centered around the question of producing 
the goods. The big problem, in other 
words, was essentially the problem of pro- 
duction. Came the war, and those produc- 
tion problems were multiplied until it must 
seem an impossible task indeed to key up 
the nation’s productive machinery to the 
point of being capable of supplying all 
demands. A romantic and inspiring page 
indeed is the page of our industrial history 
which tells how well that task was per- 
formed. 

Down at bottom, if we will but analyze, 
we must conclude that the accomplishment 
was made possible no less by American de- 
termination, ingenuity and the will to do, 
than it was by understanding. 

In this past quarter century the secret 
of the why and the wherefore of industry 
and commerce has been revealed. Business 
is in very truth a science; there are indeed 
laws controlling and affecting its develop- 
ment. The economic laws controlling pro- 
duction were studied and with the knowledge 
gained that which was seemingly impossible 
became an accomplished fact. 

It is important that we should all realize 
that the basic changes in our production 
methods introduced by our broader knowl- 
edge, have brought with them entirely new 
problems. The foremost problem that con- 
fronts industry today is in no sense the prob- 
lem of production, rather it is the problem 
of finding sufficient outlets for the goods we 
do and can produce; it is, in short, the 
problem of distribution. Not forgetting for 
a moment the important part played in the 
scheme of everyday business by wholesaler, 
jobber and middleman, it is none the less 
true at bottom that distribution in the strict 
sense takes place at just one point and one 
point only—the counter m the retail store. 
The problem of distribution, therefore, can 
never be solved until there is taken in full 
account the consumer reaction and habit of 
thought. Since it is the retailer and the re- 
tailer only who has that direct contact at 
the point of distribution, I think it will be 
apparent how supremely important is going 
to be the constant, never failing, active and 


hearty co-operation between manufacture 
and retailer, particularly from this time for- 
ward. 

Indeed going back a moment to our rela- 
tively recent experience in dealing with the 
problems of production, it is interesting to 
recall how all important a part this self same 
co-operation played in making for the speedy 
and intelligent solution of those problenis. 
This fact was brought out with telling 
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emphasis by Secretary Hoover in that 
address before the Chamber of Commerce 
to which I have already referred. After 
summarizing the developments in business 
over the past quarter century and picturing 
the progress that has been made. Mr. 
Hoover then attempted to summarize the 
factors which in his opinion have been re- 
sponsible primarily for that progress. It is 
interesting to note that foremost in the list 
of those factors enumerated, he names <o- 
operation—the work of associations and 
guilds. 

The past 25 years, he said, has seen 
a vast growth of associational activities, 
trade associations, trade councils, co- 
operative associations, etc.—all number- 
ing into the thousands, until there is 
scarcely an individual in our country 
who does not belong to more than one 
of them. ; 

I could point out a thousand accom- 
plishments during the past five years 
of co-operation, serviceable not only to 
themselves but to the public. 

The whole process of eliminating 
waste through standardizing of dimen- 
sions, qualities of goods and business 
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practice, is only possible by such co- 
operation. And these accomplishments 
involve not only the units of a given 
trade but also co-operation between the 
rany producing and consuming trades 
of a given commodity. . . . 

There are today literally thousands 
of such co-operative movements in 
progress. They were almost unknown 
a quarter of a century ago. 

There are still many wastes induced 
by destructive competition which need 
tke searching activities of our associa- 
tions. I need only cite the great waste 
in return and cancellation privileges in 
the sale of goods in the wholesale 
trades. Nor are these wastes to be 
conquered by legislative regulations-— 
you cannot catch an economic force 
with a policeman. But we can make 
progress by co-operation, and with every 
lift in the level of competition, self- 
government in business becomes stronger 
and competition no less preserved, 


Those are but a few excerpts from the 
distinguished secretary’s speech—the greater 
part of which indeed he devotes to extoll- 
ing the work accomplished through co- 
operation, to pointing out its supreme im- 
portance in the economic picture of the day. 
Too often we are apt to think of our trade 
associations as a sort of economic parasite. 
We are apt to think of them as rather aim- 
less, purposeless institutions serving very 
little more function than affording the occa- 
sion for meeting some pleasant fellows en- 
gaged in the same line of endeavor. All 
too often we fail to recognize the fact that 
these organizations are serving a very real, 
a very potent, a very important and indis- 
pensable function in the working out, in the 
improvement and development of modern 
industry methods as we know them. 

I have dwelt at length on what I deem 
to be the outstanding characteristics of 
modern business trends, because [ believe 
at one and the same time an understanding 
4 those characteristics points the way for 
our future necessary action. In very truth 
such understanding is indispensable, if we 
are to make in the years to come the 
progress that we ought to make, if our in- 
dustry as an industry expects to keep 1's 
place in the sun. 

Determined and _ intelligent study of 
modern distribution methods, with every 
factor from top to bottom within the in- 
dustry—manufacturer and retailer—working 
together, pulling together, as I see it, is the 
only path along which an industry can hope 
to travel to prosperity and success. And, 
Oh, what success and prosperity does in- 
evitably lie ahead. A nation of 110,090,000 
people fully employed at record high wage 
levels with practically a monopoly of the 
gold supply of the entire world, with pro- 
duction methods literally centuries ahead of 
competing nations—that is the picture. And 
yet, that is the background against which 
some men have the temerity to project a 
picture of pessimism, to preach business de- 
pression, and to predict all sorts of dire 
consequences for the future. It seems hard 
to understand how men could possibly be 
pessimistic under such conditions and in 
truth I tell you there is but one explanation 
possible. Lack of vision, lack of courage, 
ignorance of what is going on around them, 
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has resulted and will continue to result in 
industries failing to keep apace with tie 
general advance. Then in groping around 
for an explanation of their failure taey will 
follow the path of least resistance and ex- 
plain it all with that age old bromide that 
the country is going to the dogs. I tell you 
those industries in which pessimism is 
rampant are the industries that had best 
beware for as sure as fate they will lose 
out in the general march of these highly 
competitive days. 

The tremendous national prosperity that 
is ours has resulted, we must realize, in a 
complete change in the habits and ideals, 
in the desires and the needs of our Ameri- 
can people. The world war itself in one 
of its very first results schooled people’s 
minds toward contemplating higher ideals. 
The few years that have intervened since 
that struggle, accompanied by the untold 
wealth which made possible the materializa- 
tion of those ideals, has changed our people 
from thinking Ford cars to thinking Buicks 
and better, from thinking cotton hosiery to 
thinking silk, from thinking wrought iron 
pipe to thinking brass, from thinking 
galvanized leaders and gutters to thinking 
copper, from thinking glass ware and 
plated ware to thinking sterling, from 
thinking cheap jewelry to thinking reputable, 
dependable watches, precious metals and 
precious stones. The history of all nations 
patterns very closely indeed on our present 
development. We are in very truth entering 
what may well be termed “The Silver Age 
of American History.” 

The message which primarily I should 
like to leave with you today is the assurance 
that to all these conditions which I have 
outlined the Sterling Silversmiths’ Guild of 
America is keenly alive and alert. On be- 
half of the Guild, I am privileged to pledge 
anew to the jewelers of America our de- 
termination to co-operate at every turn in 
season and out of season to increase the 
market for our product, to do all within our 
power to learn the laws and the science of 
distribution as it applies to our product and 
to pass on the benefits of that knowledge 
to the jewelers, the actual distributors. All 
to the end that we may take advantage to 
the full of what we have described as the 
dawn of the American Silver Age. 

In point of fact the activities of the 
Guild through the past several years, indeed 
throughout the history of its existence, 
demonstrates better than can any words of 
mine, the sincerity of that determination. 
Early in this present year at the instigation 
of the Guild the Department of Commerce 
at Washington invited us all to attend a 
conference for the consideration of a pos- 
sible program of simplification and elimi- 
nation of waste. The results of that con- 
ference are now history and known to you 
all. The cutting down of the number of 
items in a sterling flatware pattern, the 
volunteering on the part of each manufac- 


turer within the Guild to limit himself 
henceforth to issuing no more than one new 
pattern every two years, the program 


whereby it has been agreed that patterns 
shall no longer be supplied after they have 
been discontinued for a period of five years— 
all these customs now established are essen- 
tially customs that have resulted from a 
more intelligent review and understanding 
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of the problems of distribution. They have 
been made possible 1 say through the co- 
operation of you jewelers with us manufac- 
turers and they pave the way for more 
adroitly and efficiently taking care of future 
increased demands. 

So, too, in our advertising campaign. 
Some six years ago our Guild had made a 
survey in order to ascertain the feasibility 
of national co-operative advertising of 
sterling silverware. The investigators re- 
ported that they had found that people did 
not know what sterling silver was and they 
advised against launching a national co- 
operative advertising campaign at that time. 
Immediately we undertook the conduct of 
an educational campaign and five years 
later again had made a survey of the field. 
This time the report came back—people do 
know what sterling is; the time is ripe for 
a national advertising campaign. 

Incidentally, I think there is an interest- 
ing little point involved in that history which 
might be worthwhile notittg in passing. I 
am persuaded that the investigators who 
conducted the first survey, in reporting back 
to us that people did not know what sterling 
was, had been looking for a technical under- 
standing of the product, had been busying 
themselves with finding out whether or not 
people knew that sterling silver was silver 
.925 fine. The investigators who conducted 
our second survey I am persuaded had in 
mind to ascertain whether or not people 
generally appreciated that sterling was the 
desired product when silver was in ques- 
tion. That investigation reaching down into 
the actual consumer’s home revealed beyond 
all question that whether or not they happen 
to know sterling in its technical aspects, its 
actual chemical composition, they do know 
that the stamp “sterling” on a product sets 
that product apart immediately as being the 
highest grade, as being the desired object 
in silver. That desire for quality in prod- 
ucts as exemplified by the better grade auto- 
mobiles, by the silk stockings, by the brass 
pipes and what not, is reflected too in our 
own industry, and so the report came back: 
“Sterling silverware today, far from being 
an orphan child in the average jewelry store, 
is more often than not the favorite son.” 

So you see the activities of our Guild 
rest down at bottom on sound, reasoned 
foundation. Not a single copy of the various 
advertisements of our Guild as they appear 
in the national magazines from month to 
month but has woven into it that same 
study and care and thoughtful objective of 
purpose. Let us take, for example, the copy 
of our September advertisement which you 
will have found at your place at table and 
there even in that single copy we can readily 
trace the application, the cropping out of 
broad basic appeals, fundamental objectives 
which have been mapped out and clearly de- 
fined only after the closest scrutiny of the 
entire field. 

First it was necessary to marshal together 
all the varicus appeals of sterling which 
cause people to desire, and move them to 
acquire it. Thus: Sterling is the ultimate 
in quality; it is beautiful in design, in color, 
in texture of material. It has in it the 
elenrent of romance. It has an intrinsic 


value. It is a measurement of wealth. It 
has accumulated intimate human associa- 
tions. It is genuine. It expresses gentility. 
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It expresses faultless taste. It is an out- 
standing symbol of social position. Of these 
various appeals, its being a symbol of social 
and economic position seemed to be perhaps 
the outstanding. 

Again, sterling is bought by women, for 
women. Upon the development of women’s 
interest in sterling, thererore, depends the 
growth of the industry. The appeal of the 
Guild campaign in consequence is directed 
to women. 

With that background and understanding 
of the tools with which we had to work, it 
was then necessary to map out a schedule 
of the things to be accomplished. Basically, 
the objective must be to increase and 
broaden general interest in sterling. Sterling 
must be made known to a greater: number 
of people than ever beiore. There must be 
created a desire to own and possess, to give 
and to be given nothing less than sterling. 
That message must be constantly told so 
that it may be constantly in the minds of 
those who otherwise would spend particu- 
larly their gift money on radios, glassware, 
draperies, furniture and what not. Finally, 
that interest in sterling, that growth in 
sterling sales must be accomplished in such 
a way that the industry as a whole will 
grow, in such a way that the sales of 
sterling in your stores will be increased 
beyond all past records. 

Time will not permit our analyzing this 
particular advertisement—a typical Guild 
ad—to see how these various points have 
been introduced and woven into copy and 
art work. In the simplicity and restraint, 
in the beauty and charm of both, all these 
points are suggested both by word and 
inference. Finally in the slogan impressed 
upon the reader in each copy have we the 
summarizing thought: “It is sterling—more 
cannot be said,” sums up the whole sterling 
idea with good taste and yet with confidence. 
It sets no single reason why sterling should 
be bought, yet it expresses all the reasons 
for it is inclusive in its appeal. It starts 
a process of thought and lets the reader 
approach from any angle she may wish; it 
includes all the factors I have summarized 


and which we know influence the sale of 


sterling. 

Our various activities then you see are 
not the whimsical fancies of the moment, 
they are not spasmodic, disjointed or hap- 
hazard actions varying with the wind. They 
are, on the contrary, each one solidly and 
firmly designed to further and advance an 
underlying clearly defined objective. That 
in very truth is the entire history of the 
Guild. Its very purpose m the abstract is 
just that—to increase the market for our 
product. 

Perhaps that is the question that is most 
frequently put to me—‘“Just what is the 
Guild, and what is its purpose?” I always 
find the simplest way to explain the object 
and purpose of the Guild is with the aid of 
five little charts—I call them the “Sterling 
Silver Pie Charts.” 

Because the story told by those charts is 
directly applicable to the jewelry store 
situation in each town in the country, and 
because they suggest the common objective 
that we all of us have—manufacturer and 
jeweler alike—I have had copies run off and 
placed at each chair. If you will run over 
them with me, I think you will agree they 
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bring out the idea emphatically and in jig 
time. 

The first chart simply represents all the 
sterling silver business in the country—for 
its application to you jewelers it should be 
thought of as representing all the sterling 
silver sales in your city. 

The second represents again all the sterl- 
ing business in your city and it shows too 
by the shaded area, your particular share 
of all that business. 

Now in the third chart we have that same 
thing—your share of all the sterling busi- 
ness in your city and tacked on to your 
share the shaded area represents some added 
business in sterling that you might gain, 
if you went out hard enough and persistently 
enough after the customers who now go to 
your competitor up the street. That to me 
is the sad chart. That shaded area repre- 
sents the hardest kind of hard work, its 
permanence once it is accomplished is doubt- 
ful to say the least, and finally in the broad 
sense it represents wasteful effort. 

Now come to the happy charts. No. 4 
shows, as in chart No. 1, all the sterling 
business in your city and with the outer 
circle indicates how we might expand that 
business if we all worked together. 

Finally, we see here in chart No. 5 what 
would happen to me as an_ individual 
jeweler and the part I would get of the 
increase if we all of us enlarged the business 
as illustrated in chart No. 4. 

Comparatively speaking that ‘kind ot 
growth is easy to attain; when attained it 
is relatively easy to retain. All this I say 
is what I might term a local application of 
the broader Guild idea. We are out de- 
termined to increase the total sales of the 
whole industry as in chart 4. That is 
our prime, our first object, because each 
of us is confident that if we can but increase 
the total pie the share of each one of us will 
be increased proportionately. 

It sounds like a big order to say we're 
going to double the size of the industry. The 
very bigness of the task makes its accom- 
plishment worth while. For our part, in 
the Guild we are aiming to do just that; 
we are confident with an absolute confidence 
that it can and will be done. Other busi- 
ness men (and this is a most impressive 
consideration) who are not directly in- 
terested or engaged in the manufacture of 
sterling silverware, are also confident that 
it can be done. When we recall that 
producers, smelters and retiners of silver 
are sharing in the expenses of our national 
Guild advertising campaign, you will at one 
and the same time gain some idea of the 
co-operation that exists within our industry 
and you will be forced to conclude that the 
objectives of a given movement or plan must 
be sound indeed if they can marshal such 
truly splendid backing and support as that. 

IT have attempted to demonstrate our aims 
and purposes, to show that those aims and 
purposes are necessarily identical with yours. 
We can accomplish those ends most readily 
by more intensive and intelligent study of 
scientific distribution. You jewelers of 
America are the people who distribute our 
wares and therefore your active, hearty co- 
operation with the Guild is a prime essential. 








John C. Dale has moved from Morgan- 
town, Ind., to Wothington. 
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HOLD UP BANDITS CAUGHT 


Los Angeles Police Arrest Two Crooks Who 
Attempt to Rob Diamond Merchant 


Los ANGELEs, Cal., Aug. 11—E. B. Duke- 
man, diamond merchant with offices on the 
fourth floor of the O. T. Johnson building, 
corner of 4th St. and Broadway, was again 
the victim of hold-up men Aug. 3. As he was 
sitting at his desk, two men entered the 
room and attempted to close the door after 
them. They were prevented from doing 
this by the fact that Mr. Dukeman, profiting 
by previous experience with robbers, had 
fastened the door when open. 

One of the men approached Dukeman, 
holding his handkerchief as if he had a 
small object like a diamond wrapped in it, 
and said quietly, “Come through.” 

Dukeman replied: “I haven’t got any- 
thing. It’s all in the bank.” 

Again the man threatened and again was 
refused. Then when Dukeman was or- 
dered to “Stick ’em up,” he stood up, and 
the man threw his arm around Dukeman’s 
neck and hit him over the head with a 
revolver, inflicting a wound on his fore- 
head. At this Dukeman pushed past both 
men and ran out into the corridor calling 
for help. 

A man in a room near by leaned out 
of the window and called ‘Police!’ He 
attracted the attention of officer A. J. Jen- 
sen, who was standing at the corner of 4th 
and Broadway, and pointed to the entrance 
of the O. T. Johnson building. The officer 
qurried over and saw two men rushing out 
with revolvers in their hands. He followed 
one of them around the corner of 4th St. 
and into an alley. The other man escaped 
in the crowds on the streets. 

By reason of the numbers of people on 
the streets, the officer did not shoot the man 
he was pursuing, although the criminal 
turned his gun on him more than once. 
From the alley the man entered the rear 
of a large store, and tried to hide behind 
some boxes. The officer cornered him 
there and forced him to throw down his 
gun. The weapon showed that the trigger 
had been pulled three times but the cart- 
ridges had failed to explode. 

The man was taken to the police station, 
where he was questioned for some time, and 
was finally induced to telephone to a woman 
friend to meet him in the vicinity of West- 
lake Park. Jensen and other officers ac- 
companied him there, and captured not only 
the woman but the other man who had 
joined in the attempted hold-up of Duke- 
man, These two were also taken to the 
jail. Later both men confessed. The name 
of the second man is Albert Lundstrom. 
No charge was placed against the woman, 
but she is being held for investigation. 

The man first captured by Officer Jensen 
proved to be Fred Myers, a “hop head,” 
carrying a _ .38-caliber revolver. He is 
wanted in Denver, in Kansas City and in 
Calexico, as well as in Los Angeles. His 
finger prints were in the possession of the 
police in this city. 

Officer Jensen received official commenda- 
tion from the Chief of Police, “for highly 
meritorious, efficient and courageous ser- 
vices” in this case. It is stated that the 
officer, who has been connected with the 
police department less than five years, has 
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during that time captured six hold-up men 
under dangerous circumstances. Mr. Duke- 
man also displayed great courage in resist- 
ing the bandits and calling for help. 








Harry Wolpa, Cincinnati, O., Makes a Deed 
of Assignment to Attorneys for 


National Jewelers Board of Trade 


CinctinnatTI, O., Aug. 11—A deed of as- 
signment has been made by Harry Wolbpa, 
jeweler at 230 W. Sth St. to Edward F. 
Peters of Burch & Peters, attorneys for the 
National Jewelers Board of Trade, through 
the Probate Court of Hamilton County. 

Wolpa declared that poor business caused 
him to make the assignment, which is one 
of the first to be made in Greater Cincinnati 
in a long time. The assignment was made 
to Peters instead of Ralph L. Hinds, man- 
ager of the adjustment committee of the 
board, because the latter is out of the city 
at the present time. 

On June 14, Louis Levite, auctioneer, was 
arrested by the police for holding an auction 
sale in Wolpa’s store and he filed suit in 
the Common Pleas Court asserting that the 
city ordinance which prevents the sale of 
jewelry at auction in stores is invalid. The 
Court indicated that he would hold Wolpa 
guilty and this brought the matter to the 
attention of the local branch of the board 
through several large creditors. The ad- 
justment committee took charge of the place 
as Wolpa’s assets were given at around 
$10,000 and liabilities at $8,000. 

Mr. Peters said an audit is being made 
now and an appraisement also in order to 
determine the jeweler’s exact status. 








Must Answer to Charge of Receiving 
Merchandise Stolen from Nichols, 


N. Y., Jewelry Store 


Oweco, N. Y., Aug. 12.—The examination 
of Wesley Holt, Barton, N. Y., charged with 
criminally receiving stolen property in con- 
nection with the burglary of the Clark 
jewelry store in Nichols early in July, was 
held this week before Justice C. W. McCray 
in Waverly. Holt was held for the grand 
jury and was released under $4,000 bail. 

Herbert Erhardt of Waverly, charged 
with the same offense, had his examination 
delayed. Both were arrested by State 
Trooper Mitter and charged with grand 
larceny, but were discharged on that charge 
because of lack of evidence. 








The partnership assets of Bernard J. 
Koblenz and Bernard Koblenz, conducting 
the jewelry business of B. J. & B. Koblenz, 
Albany, amount to $8,328, according to the 
official appraisal filed Aug. 16 in United 
States District Court, Utica, N. Y. This 
is much less than the original bankruptcy 
papers indicated. William H. Edwards, the 
receiver; Frank M. Wright, Russell L. 
Greenman and Irving Palmer made the ap- 
praisal. They value the fixtures at $898; 
stock, $3,528; accounts, $3,372, and other 
claims, $529. Individually Bernard J. Kob- 
lenz has assets of $630, including interest in 
the dwelling at 31 Cuyler Ave., $100, and 
life insurance, $530. Bernard Koblenz’s as- 
sets are $517, including $100 interest in 25 
Cuyler Ave. and life insurance, $417. 
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Jewelers End Session at Philadelphia 


Twenty-first Annual Convention of American National Retail Jewelers’ Association 
Marked by Fine Program but Small Attendance—Heat Also Affects Conclave of 
Wholesalers, Who Meet with Retailers in Joint Session Tuesday Afternoon— 
Principal Officers Re-elected and Important Resolutions Adopted—Fine 
Entertainment, Good Exhibits and Important Window Demonstra- 





tions Excite Interest 














PHILADELPHIA, Pa., Aug. 13.—The 2Zlst 
annual convention of the American National 
Retail Jewelers’ Association which ended 
in this city today, will long be remembered 
by the members of. the trade of Philadel- 
phia, as it will by the half a thousand 
jewelers and their wives who attended from 
all parts of the country, Unfortunately 
the heat marred the convé#ition proceedings 
to the extent of making,it distinctly un- 
comfortable to the visitors and many of 
them cannot be blamed #they cut a ses- 
sion at times to get away to the seashore, 
country or other place where they might get 
a cooling breeze. But those who did attend 
the sessions found the program of decided 
interest with its speeches and addresses, 
window dressing demonstrations, and other 
features that could not but add to their 
store of knowledge as businessmen and 
merchants. 

The last session of the convention this 
morning ended in the adoption of the reso- 
lutions and reelection of Conrad Brotherly 
as president, Chas T. Evans as treasurer 
and A. Anderson as secretary, E. O. Luile 
Auburn, Ind., and Armond Jessop, San 
Diego, Cal., were reelected regional vice- 
presidents while the other regional vice-presi- 
dents chosen were: Harry L. Coburn, Man- 
chester, N. H.; Arthur Evarts, Dallas, 
Tex. and Wm. G. Frasier, Durham, N. C. 

As told in a full telegraphic report pub- 
lished in the last issue of the JEWELERs’ 
CIRCULAR, carrying the details of the pro- 
ceedings up to Tuesday afternoon, the con- 
vention was held in the roof of the Bellevue- 
Stratford Hotel. Adjoining the hall was 
the exhibition hall containing about 20 
large and important exhibits. The other 
exhibits were located in rooms on the second 
and third floors in the building. 

As the visitors arrived they were taken 
to the top of the building for registration 
where the ladies were given tickets for the 
various shows and entertainments booked 
for each day, and the men were given 
tickets for the two general entertainments, 
both to the vaudeville show and dance 
Tuesday night in the Convention Hall and 
to the great spectacle, “Freedom” in the 
Stadium of the Sesqui-Centennial grounds 
which they visited en masse Thursday night. 

Before the convention, practically all 
ithe exhibits were ready because the exhibi- 
tors had gotten these in time for the con- 
vention of the Pennsylvania Retail Jewelers’ 
Association held Monday and that of the 
National Wholesale Jewelers’ Association 
which was held in the Cloyer room Mon- 
day, Tuesday and Wednesday. ° The fea- 
tures of the first session have already been 


deseribed in the last issue which told of the 
opening by President Brotherly, the invo- 
cation by Dr. Pohlman of Christ Lutheran 
Church, Philadelphia; the cordial and long 
address by Mayor W. F. Kenrick, who 
was also Chairman of the Sesqui-Centen- 
nial Exposition and also the welcome on 
behalf of the Pennsylvania Jewelers, de- 





CONRAD BROTHERLY, AGAIN RE-ELECTED PRESI- 
DENT OF THE A. N. R. J. A. 


livéred by Frank L. Davis, President of 
the state society. The response to this 
welcome of J. P. Archibald, Past President 
of the A.N.R.J.A. was a long and elaborate 
one’ in which he reviewed the conditions 
in the jewelry trade as weil as paid high 
tribute to the officers of the Association 
today, the Mayor of Philadelphia and 
others. President Brotherly’s address 
which reviewed the work of the Associa- 
tion during the past year and told of the 
needs of the jewelry trade at the present 
time, was also published in full, 
The Joint Session 

The afternoon session which was a gen- 
eral, session with the jobbers and manufac- 
turers who are attending the convention of 
the. National Wholesale Jewelers Associa- 
tion, was to have been addressed by Dr. 
Herbert W. Hess, Professor of merchan- 
dising at the Wharton School of Business 
and Finance of the University of Pennsyl- 
vania, but Dr. Hess not being able to be 
present his place was taken by B. J. Doyle, 
President of the Philadelphia Jewelers Club 


who ably filled the bill talking generally on 
the same subject. 

The speaker reviewed the economics of 
the industry as prevailing today, indicating 
in his opening remarks that the evils stood 
out plainly to be corrected by the individual 
as a member of the industry through co- 
operative effort. 

“The demand for jewelry started down- 
ward in 1897, and barring the inflationary 
stimulus of the war period, it has been go- 
ing off ever since. The volume of business 
done last year is only a trifle larger than 
in 1920, due to conditions that are not ex- 
ceptional, as other industries have been able 
to turn them into profit. Even among the 
individual manufacturers, or wholesalers, or 
retailers, there are outstanding examples 
of success, but the industry as a whole has 
not prospered, principally because of tke 
same lack of organization consciousness.” 

Style factors are not for the real jeweler, 
Mr. Doyle stated their main market being 
in novelty shops and antique bazaars. Style 
change has been stimulating only to the 
cheaper imitations, and it remains a ques- 
tion whether the promotion of fashion in 
jewelry lines is the proper method of in- 
creasing sales. 

He then took up the question of terms, 
pointing out that no other industry has such 
liberal ones and that there is no reason why 
this should be so, no reason why the manu- 
facturers should carry the wholesaler and 
the latter carry the retailer. He believed 
this is an unhealthy condition. Channels 
of distribution in the industry also are rather 
poor in his estimation, too many articles 
heing sold by the hardware dealer, the haber- 
dasher, the florist, the furrier and the dry 
goods stores, which should be sold only in 
jewelry stores. Incidentally, he scored lack 
of organization as being responsible for the 
great majority of the evils in the trade. 


ADDRESS OF WM. R. COOPER 


President Cooper of the Wholesalers’ As- 
sociation, opened the discussion on the ad- 
dress and told the convention it had heard 
some bitter facts on the lack of organization 
which it was its business and that of every 
jeweler to remedy as far as possible. He 
praised the spirit of co-operation as shown 
in this meeting of the three organizations 
and as an instance of what youth will do 
read a newspaper extract about a man %4 
vears old, just starting in the retail business 
in California. Then he spoke on the topic, 
“The Wholesaler an Economic Factor,” 
“Service to Retail Jeweler Lowers Cost of 
Distribution.” He said: 


“Periodically there comes up in the jewelry in- 
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dustry, as well as in other industries, the question 
of the retail merchant purchasing direct from 
manufacturer and the agitation for the elimination 
of the wholesaler. Much may be said for and 
against the continuance of the wholesaler as a 
distributing factor, but the fact remains that the 
wholesaler is an essential economic factor in the 
distribution of merchandise to the retailer. 
“Distribution costs have been under close scrutiny 
by manufacturers and retailers and a far cry 
raised for the elimination of the middleman on 
the part of many who do not take the trouble 
to analyze the facts. A recent survey made in 
one industry showed plainly that the practical 
value of the wholesaler’s service more than offset 








WM. R. COOPER, RETIRING PRESIDENT NATIONAL 
WHOLESALE JEWELERS’ ASSOCIATION 


his margin of profit. From the factory to the sale 
over the counter certain essential steps take place, 
and each of these steps involve cost and time. It 
is impossible for the manufacturer to perform 
many of these functions and to assume these ele- 
ments of ccst and sale to the retailer at the whole- 
sale price. The survey showed that if the retailer 
attempts to assume some of the functions of the 
wholesaler end the necessary costs. he must 
pay either directly or indirectly fully as much as 
the charges made by the wholesaler without the 
benefit which he would obtain from the wholesaler’s 
service. 

“The value of the wholesaler to an industry can 
be summarized as follows: By the maintenance of 
complete open stocks and rendering prompt delivery 
service he makes it possible for the retailer to 
operate efficiently on a smaller inventory to main- 
tain a wider merchandise sales appeal, securing 
more rapid turnover and obtaining a greater net 
profit. 

“The wholesaler effects important savings in 
transportation charges. He assumes important mer- 
chandising risks. He helps to stabilize manufac- 
turing by levelling out the peaks and valleys of 
retail demand. The wholesaler plays an important 
part in the necessary turnover in present day 
merchandising, and by providing an efficient whole- 
sale service assists the retailer in operating ef- 
ficiently on a turnover basis. 

“Increased stock turnover is commonly inter- 
preted as heing solely the problem of the retailer. 
It is really more than that. The rate of stock 
turnover is measured by the efficiency of the entire 
chain of distribution all the way from manufac- 
turer down to the consumer. Each unit in the 
Process of distribution has its own responsibility 
in promoting turnover. 

“Invaluable service is rendered by wholesaler in 
co-operaticn with the experienced retailer in de- 
termining what constitutes a properly balanced in- 
ventory—-one that enables the retailer to make a 
dollar do the most work and still have an attractive 








stock. The wholesaler provides a ready source of 
supply from which the retailer can obtain his 
merchandise. This requires careful study om ithe 
part of the wholesaler. 

“He must be in a position to render prompt 
service—not only on the fast moving items, for 
these can be anticipated, but also on those: «tems 
that are needed quickest to meet the demand of 
the consumer. The manufacturer in turn promotes 
the smooth flow of merchandise by keeping in close 
touch with style trends and the buying markets 
of the world, thus assisting the wholesaler in an- 
ticipating the demands of his trade. The manufac- 
turer must study the markets through the eyes of 
the consumer. He must be constantly alert forany 
and all changes. Retailer, wholesaler and manu- 
facturer all share in the responsibility and in the 
rewards of increased stock turnover. Records show 
that retailers who are buying frequently and care- 
fully, and selling at prices calculated to move the 
merchandise out rapidly are prospering. These’ re- 
tailers appreciate that the old rule of thumb days 
of merchandising are gone forever, and have. or- 
ganized their business to meet ‘the competition of 
the new days. 

“Jewelry has developed the fact that even the 
big department stores find it advantageous to do 
a large part of their business with wholesalers. 
Turnover with the great metropolitan stores is 
just as much a factor in profits as it is with the 
small retail jewelry store in the small town. The 
cnly difference is that figures involved are larger. 
There is a point at which the law of diminishing 
returns makes it unprofitable for even these big 
department stores to buy direct from the~manu- 
facturer. There is no point at which it -is profit- 
able for the smaller retailer to buy direét.° The 
retailer depends on turnover for profit.. This means 
small stocks filled in frequently—almost fromiiday 
to day. On the other hand the factory must de- 
pend upon volume for its profit. The wholesale 
jeweler alone makes it possible to do both of fhese 
things at one and the same time, and so assist in 
effecting a material saving in the costs of dis- 
tribution.” 


ADDRESS OF PAUL MOORE 

Paul Moore, Secretary of the Horologital 
Institute of America, was the next s 
his topic being, “Advantages of the H 6g- 
ical Institute of America.” He explained the 
importance of time and, the greater. im- 
portance of correct time, explaining the work 
and methods of the H. I. A., in aiding 
Americans to obtain such time. The Hy I. 

he said, aims to be of service to every 
branch of the jewelry industry, adding that 
it is a non-competitive, public-spirited, demo- 
cratic and helpful body. Its great aim is 
to produce and aid good workmen and, he 
contrasted the work of the “tinker” on a 
watch with that of the finished workman. 

Mr. Moore visioned as an ideal for the 
American watch industry a Temple of 
Horology, with a _ $1,000,000 endowment, 
with another $1,000,000 for research; work. 
He pointed out that the repair department 
of every jewelry store can be made an im- 
portant factor and of how efficient bench 
work will bring more trade to the store. 
Mr. Moore dwelt upon the broad educational 
feature of the Institute and stressed its 
desire to be of service to every branch of 
the jewelry industry of America as well as 
to individuals in precision time keeping. He 
pointed out its broad educational purposes 
and that it seeks by every right and suitable 
means to advance the interests of horolog- 
ical science and precision. 

The watch makers’ work, continuéd ‘Mr. 
Moore, if properly conceived requires much 
more than some jewelers imagine. It em- 
braces the laws of mechanics, inertia, ad- 
hesion, and other things which enter into the 
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practice of horology. It is the man who 
does not know all these things that is caus- 
ing all the trouble and poor craftsmanship. 

As the last feature of the joint session, 
Arthur Cuff of Toronto, Canada, who wears 
the impressive title of “Displayologist,” gave 
a demonstration of window dressing, with 
special reference to the jeweler. In a cor- 
ner of the hall, next to the president’s plat- 
form he had a window arranged with a dis- 
play of silverware, but before proceeding 
with the demonstration took occasion to rap 

















PAUL MOORE, SECRETARY OF THE HOROLOGICAL 
INSTITUTE OF AMERICA 


severely the average jeweler for his lack of 
wisdom in not paying the slightest attention 
to the fundamentals of window display. To 
say that Mr. Cuff “bawled out” the average 
jeweler is putting it mildly. “The jeweler 
has the easiest problem on display of any 
line of industry,” he said, “but you have too 
much dignity. You let your dignity spoil 
your business. If I pick 10 men from this 
gathering today and ask for photographs of 
your windows, you would be ashamed of 
them. The big jewelry retailer lives on his 
prestige. The little fellow cannot do this. 
Go in for novel displays. Plan six sep- 
arate displays, one each night, every week. 
This means work but you will get results. 
You will get the people that pass daily by 
your store, talking about your display. They 
will keep this: tip if you keep your displays 
up and the first thing you know they will 
have your display so firmly fixed in their 
minds that when they want to buy jewelry 
they will come to you as a natural result.” 

The speaker talked on the general prin- 
ciples of window display and the essential 
points the jeweler must keep in mind to 
cause his window to attract the eye, to 
hold the attention and to veritably become 
the silent salesman for his business. 

The first window was devoted to silver 
hollowware atid showed how these pieces 
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could be exhibited to the best advantage. 
He also demonstrated the effectiveness by 


showing windows under various colored 
lights. 
Other window demonstrations by Mr. 


Cuff were shown at the morning and after- 
noon sessions Tuesday and the first and 
last part of the afternoon session of Thurs- 
day. 

Illustrations of these fine 
shown in another part of this issue with a 
brief description of the contents of each one. 


Wednesday 

Wednesday’s session started fairly early 
and despite the heat the hall was fairly 
well filled when President Brotherly called 
the delegates to order at 10 a. M. More 
jewelers had arrived during the previous 
afternoon and evening, the largest delegation 
from any one section being 16 representa- 
tives of the Bronx Retail Jewelers’ Asso- 
ciation of New York City. 


windows are 


ADDRESS OF H. S. MOSHER ON PRESENT DAY 
ACTIVITIES OF THE CRIMINAL 


The proceedings started with a stirring 
address on the crime situation and what is 
being done to cope with it, the speaker 
being H. S. Mosher manager of the 
Criminal Department of Pinkerton’s Na- 
tional Detective Agency, whose subject was 
announced as “Present Day Criminal Activ- 
ities in the Jewelry Industry.” “Unless we 
cope with the criminal situation effectively,” 
said he, “we might as well go out of busi- 
ness at once. To do this the jeweler must 
not only co-operate with the criminal 
authorities but must see that we have proper 
men elected to office in various positions.” 

The speaker cited instances of crimes and 
the methods used to catch the criminal. His 
description of the capture of the thieves 
who robbed ‘Henry Agate’s room in New 
Orleans was most vivid and illuminating and 
his description in detail as to how the cul- 
prits were run down in New York veritably 
astounded the audience. 

“Criminals of today who prey upon the 
jewelry industry are business men. Ex- 
cept in some cases where individual drug 
addicts, on the spur of the moment, commit 
criminal acts, every job is carefully planned,” 
he said. 

Criminals study the situation, cbserve the 
protective features, estimate the steck carried 
and frequently arrange for a market tor 
the loot before the job is undertaken. Mr. 
Mosher spoke from the ripe experience of 
a detective who has dealt with all phases 
of the crime situation. His organization 
has represented the Jewelers’ Security 
Alliance for 43 years and during that time 
has co-operated with police aud other pub- 
lic officials in the apprehension and convic- 
tion of thousands of jewelry thieves. 

He said: “Crooks will not tackle a 
jeweler who is well protected. This does 
not mean that a man has to stand in front 
of the store with a sawed-off shotgun: It 
does mean that the jewelers must use the 
means of prevention recommeniled by the 
Jewelers’ Security Alliance. If every 
jeweler will do this, while crime will not 





disappear altogether, it will be materially 
reduced. 

“We know from apprehended crooks and 
other sources that the Aliance is well ad- 
vertised in the underworld and you can rest 
assured that a crook will not run an added 
risk if he can select a stoic that is not 
protected.” 

Regarding the manner in 
criminals of today are organized and 
operate, Mr. Mosher declared that a man 
who recently made a survey of the crime 
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situation said there are two governments 
in this country—the one under which law 
abiding people live and the underworld 
government. He went on to explain: 

“Criminals have codes of communication 
from one city to another; in many cases 
arrangements are made in advance for 
counsel and bail in the event of arrest. 
This is the organization with which 
jewelers must cope if they are to be secure 
in the conduct of their business.” 

Jewelers were taken to task for not doing 
their, full duty as citizens in dealing with 
the crime menace, Mr. Mosher said: 

“You must take an interest in civic affairs. 
Assist your police, prosecuting attorneys and 
other officers of the law in all cases where 
you can be of assistance. If you have 
helped to convict a criminal, stay on the 
job and protest his application for a »arole. 
Keep the crooks in prison and under no cir- 
cumstances compromise a case. Remember, 
that crooks out on bail commit other crimes 
to raise funds to conduct their defense and 
pay for the bonds.” 

The Pinkerton man minced no words in 
telling jewelers of their shortcomings in re- 
gard, to taking ordinary safeguards against 
criminals. For instance, he said: 

“How many of you can tell me today the 
name of the man who occupies the flocr 
above your store? The character of the 
people who call there? The material of 
which your ceiling and the floor are made? 
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The real nature of the business on either 
side of your store? 

“Do you know that the professional safe 
burglar sends his advance agent into yoyr 
store under some pretext to get complete 
information? Do you know that the stranger 
who asks to go to your lavatory may be 
seeking information regarding the conditions 
behind the partition in your store? 

“It is easy to be suspicious of strangers 
and suspicion embodied with caution is one 
of the best forms of insurance for jewelers 
to carry.” 

Throughout his talk, Mr. Mosher cited 
specific cases of criminal operations that 
have come under his jurisdiction and pointed 
out how the chances of loss could have been 
greatly reduced had the victims used the 
preventive measures which the Jewelers’ 
Security Alliance continually urges upon all 
jewelers. 

In concluding his talk, he touched upon 
all forms of crime prevalent in the jewelry 
trade at present and urged jewelers to ob- 
tain from the Alliance literature on how 
to checkmate the criminals. “You need the 
Jewelers’ Security Alliance fully as much; 
yes, even more, than you need _ insurance 
against theft and holdup,” he declared. 

“The Alliance instructs our organization 
in every instance to get the thief regardless 
of anything else. It is not interested in in- 
surance premiums. It does not operate for 
profit. It aims to make it so warm for the 
crooks that they will let all jewelers alone. 
True, we are instructed to recover stolen 
merchandise, but the one rule that must 
never be violated is do not compromise with 
crooks. When our men go on an Alliance 
case, the orders are to get the man. That 
is our job and the records of the Alliance 
speak for themselves on this point.” 

Touching upon the fact that so many of 
the members of the Alliance have not been 
molested during the country’s worst crime 
epidemic, he said: 

“It is easy to feel secure when we have 
escaped attack for a long time. In fact we 
come to look upon our annual dues to 2 
protective organization as money wasted. 
From what I have told you regarding 
criminals and their methods of operation, 
you need not be a detective to know that 
instead of not having received your money’s 
worth from the Alliance, you owe the 
Alliance a debt of gratitude in addition to 
your dues for having kept you safe from 
the pack of wolves who are always ready 
to strike at the unprotected.” 

Mr. Mosher emphasized the fact that 
without the efficient service of the Jewelers” 
Security Alliance many expert crooks now 


in prison for long terms would be at large 


robbing jewelers. The police should not 
be blamed for the necessity of such an 
organization as the Alliance for they are 
not supplied with funds to carry on the 
pursuit beyond the immediate vicinity of the 
crime. The assistance of the Alliance is 
therefore required, which employs the 
Pinkerton Agency, with offices in all parts 
of the country equipped to take up the chase 
of a criminal wherever he may go. In many 
instances such a pursuit is like a relay race 
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running from the Atlantic to the Pacific 
coast, and requiring the expenditure of a 
large amount to obtain success. 

The applause that greeted the speech was 
jong and loud and President Brotherly urged 
every inember to aid in fighting crime by 
joining the Jewelers’ Security Alliance. 

The president then announced that the 
convention had had many prominent visitors 
from various parts of the world, (citing 
representatives of the Chinese, Indian and 
Singhalese jewelers who had come to the 
hall) and he was pleased to announce one 
of the most distinguished members of the 
craft and then introduced Dr. Geo. F. Kunz, 
the noted gem expert and vice-president of 
Tiffany & Co., New York. 

ADDRESS OF DR. KUNZ 

Dr. Kunz had visited Philadelphia to 
participate in the opening of the New York 
building and had visited the convention 
hall Monday night, where he met many re- 
tailers and exhibitors and had consented to 
make a few informal remarks to the conven- 
tion session. 

The doctor was given an ovation by the 
assembled jewelers to whom he spoke in- 
formally for about 10 minutes. He referred 
particularly to the high standing in the 














DR. GEORGE F. KUNZ 


community of the jeweler and gem dealer. 
Briefly he touched on the status of these men 
in past ages, their position in the ancient 
guilds and the honorable place they always 
held abroad. He stated that the jewelers’ 
Position, in business and social life is also 
getting to the same position here. 

Dr. Kunz told some anecdotes about the 
late Cecil Rhodes, whom he knew personally, 
of what Rhodes had done for the diamond 
industry of the world in his position as prac- 
tical dictator of South Africa. For Rhodes 
stabilized the mining industry in a way that 
has preserved it. : 

He then touched upon the stability of value 
ot diamonds and gems and _ the place this 





factor plaved when governments broke down 
and values disappeared. He cited instances 
in Russia and Germany where the people 
depended wholly on the value of gems to 
carry away or preserve wealth. Money was 
worthless, gold was too heavy and only gems 
were in demand as articles of real value all 
over the world that could be carried away. 
The jewels thrown on the market in the dis- 
turbed countries had now all been absorbed 
in commerce, he added. 

Dr. Kunz concluded by paying a high trib- 
ute to the jewelers of this country as 
intelligent men and complimented them upon 
their organizations and their trade press. 

He paid especial tribute to THB JEWELERS’ 
CIRCULAR as a journal containing in every 
issue matter of deep importance to the in- 
dustry, adding that he read it regularly 
“from cover to cover” always finding a 
dozen or more articles worth clipping and 
saving. 

Dr. Kunz had to leave the convention 
shortly after his address to participate offici- 
ally in the exercises at the Sesqui. 


ADDRESS OF RICHARD P. LENNIHAN 


Then followed an inspirational talk by 
Richard P. Lennihan of the Harvard Bureau 
of Business Research, who spoke on the 
topic, “Safeguarding the Future.” Mr. 
Lennihan regretted the manufacturers and 
wholesalers were nof present as the subject 
was as important to them as to the retailer. 
Their success depended on his success, and 
this in turn depended upon the retailer 
adopting sound merchandising policies. 

Sound policies can only be adopted -by 
merchants who know where they are head- 
ing. It requires a live guide in the manage- 
ment and control of the business and not a 
post mortem to find out what happened. 

“Knowledge of certain facts is essential 
in the foundation of a sound business policy. 
We must know definitely what are our 
expenses and what is our stock-turn, also we 
must understand the selection of merchan- 
dise and aggressive selling. We must know 
our expenses in order to know how to figure 
mark up,” he declared. 

There are three types of retailers, the 
speaker said. Those who keep accurate 
records; those who are careless in their 
records and those who do not see the necés- 
sity of keeping any records. The first man 
can get on a firm foundation, the second 
may look for trouble and the third is a 
menace to the industry. The time spent in 
keeping accurate books is worth while. Many 
firms are today doing a big business and 
losing money without knowing it.  Ulti- 
mately such businesses are doomed but while 
they live their competitors suffer, he said. 

Jewelers, he said, must face the fact that 
their most disastrous competition comes from 
the ignorant dealer who doesn’t know he is 
losing money until he goes bankrupt and 
may be succeeded by one of the same kind. 
All branches of the trade should help elimi- 
nate such men from business. 

The speaker told an anecdote to show how 
the work of the Harvard Bureau is misun- 
derstood and then went somewhat into detail 
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as to what had been accomplished in the 
jewelry trade by the facts already gathered. 
He touched on many points on which accu- 
rate knowledge was essential and what to 
do to find out the facts. 

One of the many points made which pro- 
duced somewhat of a sensation was his state- 
ment that stock turn in the jewelry business 
could be increased by different business 
methods. Stock turn, he said, was the most 
vital of the factors to be considered, as on 





P. J. COFFEY, WHO TALKED ON THE PUBLICITY 
CAMPAIGN 


it depended whether most businesses would 
show a profit or a loss. To support his state- 
ment that stock turn is held down by the 
business methods used by the dealer, he 
cited instances where department stores had 
by changed methods alone increased the 
jewelry stock turn up to four, four and a 
half and even five times a year. It can be 
increased by the jeweler for it depends upon 
his way of merchandising. In many in- 
stances it is held down by the ignorance of 
the sales force who cannot gauge the motive 
of the buyer and approach the latter in a 
wrong way. He cited instances of this as 
his own experience. 

Analyzing briefly, “buying notions” that 
bring customers into the jewelry store, he said 
some are based on artistic taste, some on 
pride of personal appearance, some on a 
desire to emulate others, while many have 
in mind only the idea of getting something 
distinctive. The salesman who can gauge the 
customer’s reason for purchasing, has an 
opportunity to get the maximum purchases 
and even bring back the customer. 

The speaker told of the work the Harvard 
Bureau was again doing in making a survey 
of the jewelry business for 1925 and asked 
the jewelers to co-operate by giving the in- 
formation asked for as early as possible. 


ADDRESS OF P. J. COFFEE 


P. J. Coffee was introduced in his dual 
capacity of President of the National Jewel- 
ers Board of Trade and Chairman of the 
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National Jewelers Publicity Association. It 
was the accomplishment of the latter associa- 
tion that was the subject of his address 
here while he later followed this up by 
talking on the work of the National Jewelers 
Board of Trade before the session of the 
wholesalers in the “Clover” room of the 
hotel. 

Mr. Coffee brought a joyous message to 
the retailers in being able to announce the 
accomplishment of the first step in the cam- 
paign to bring the public to the jewelry store. 
This was the raising of the $800,000 mini- 
mum in the efforts to get a $2,000,000 pub- 
licity fund and the starting of the advertising 
campaign which opens next month in the 
Saturday Evening Post and other October 
monthly magazines. 


The speaker gave the credit for the success 
of the campaign to the retail jewelers and 
especially the members of the A. N. R. J. A. 
saying. the retailers had subscribed more 
than half the amount collected and had made 
the other subscriptions possible. He recalled 
how as chairman, he had.told a previous 
convention that publicity was impossible un- 
less the retailers took hold. They had done 
so and had made the first step possible. 


Going into the history of the movement 
for a publicity committee he gave credit to 
the pioneers who had shouldered the burden 
for many years and said the reason they had 
not been able to accomplish much was the 
lack of support on the part of the industry 
which never subscribed sufficient funds to 
make real work possible. Mr. Coffee par- 
ticularly praised the work of the late Morris 
Eisenstadt, Fred Thearle and George Hess 
for their unselfish efforts in the publicity 
movement and regretted that they had not 
lived to see it put on its present foundation. 

The speaker asked the retailers to co-op- 
epate in making the coming campaign a 
success by putting their best efforts into 
tying up with it. The publicity advertising, 
he said, cannot sell old goods or make poor 
merchants good ones. It can do no more 
than bring the public to the jewelry store 
and the jeweler must do the rest. 


The time for talking was past. The first 
part of the fund had been raised and it was 
now up to the Publicity Association to show 
what it can do for the trade. He had great 
confidence that the campaign outlined by 
Chairman Gruen and his committee would 
give real results. He highly praised Chair- 
man Gruen, who he said only took up the 
work in the belief that it would result in the 
jewelry trade being glad eventually to put 
up a fund of $500,000 a year for general ad- 
vertising. This will mean that present 
subscribers will increase their subscriptions 
and that those not now participating, will 
come in. It was the duty of all to get 
behind the movement 100 per cent. 

Before closing the speaker paid a high 
tribute to President Brotherly for the great 
support he had given the publicity campaign. 
Two years ago he said Mr. Brotherly had 
practically dedicated his administration to 
the success of his work and success had 
crowned his efforts. 





ADDRESS OF DR. STANLEY L. KREBS 


“Ways that Win,” was the title of the next 
address. It was delivered by Dr. Stanley L. 
Krebs, president of the Institute of Mer- 
cantile Art, Indianapolis, ‘Ind. 

“The customer is my boss. I want to as- 
sist’ him but I do not want to wrangle with 
him, He honors me when he visits my 
store,” he declared. 


He urged that jewelers should make a_ 


favorable impression on all customers and 
suggested methods by which this could be 
accomplished. 

“First, please the customer— show him 
what he asks for,” said the speaker. He 
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then outlined a method of inducing a pur- 
chaser to buy a more expensive article. 

He asked about the quality of the voice 
of salesmen explaining the pitch of excite- 
ment, pitch of thought and of heart. “Scratch 
out,excitement,” he said,.“it should never be 
heard from the salesman. The tone of 
thoughtfulness is not necessary to go into 
in. detail, the heart pitch, the real sympa- 
thetic, understanding tone—the tone of love. 
It shows refinement and culture. Don’t be 
hurried in your explanation of the merits of 
your goods. Give your customers every 
opportunity to learn. Catch the heart and 
the will to buy will follow. 

“A man with a good manner will sell 
more goods than a man with all the knowl- 
edge in the world,” he declared. 

“Cultivate the heart tone by deep breathing, 
consider questions by the customer as a cry 
for help and be sympathetic,” he added. 

“The quality of the voice of a salesman 
has its effect on sales. The nasal voice 
and the guttural quality should both be 
eliminated. The indistinct voice is another 
handicap in selling,” said Dr. Krebs. 

“Talk distinctly and normally so that the 
customer can understand you without effort,” 
added the speaker. 

“The face of a salesman should be con- 


sidered. The mouth is the center of ex. 
pression. The salesman “down in the 
mouth” does not encourage sales. The man 
with the smile is the one who pleases cys. 
tomers—not the grinner but the man with 
a pleasant face,” he said. 

“The customer is the king or queen, [ft 
is easy to displease the customer, Always 
be cheerful and it will help your sales, 
Courtesy helps the salesman. Makes the cys- 
tomer feel at ease and at home in yoyr 
store.” P 

He concluded his remarks with a striking 
bit of alliteration or verse. 3 

Attendance prizes, for the morning session, 
were a man’s wrist watch as the first prize, 
A necklace was the second prize and a pair 
of cuff links was the third prize. The first 
prize was awarded to Frank Ward, Okla- 
homa. The second prize went to Wayne M. 
Reed, of Vermont. The third prize went to 
Edward Lininger, of New York. 


WEDNESDAY AFTERNOON 


President Brotherly called the Wednesday 
afternoon session to’ order at 3 Pp. M. The 
weather was very warm and the session 
was not very well attended at the opening 
of the afternoon program. 

resident Brotherly first introduced Miss 
M. Jordon, who had recently returned from 
a trip abroad. She spoke briefly. Miss 
Jordon was formerly a field representative 
for the Gorham Co. 

Next came the report of Ellis Gifford, re- 
gional vice-president for the New England 
and Eastern District. His report was as 
follows: 


REPORT OF MR. GIFFORD AS REGIONAL VICE- 
PRESIDENT 


This year I have attended four State conven- 
tious—Massachusetts and Rhode Island in March, 
Connecticut in May, and Maine and Vermont in 
June, besides the Pennsylvania convention this 
week. President Bretherly has donc yeoman’s work 
in covering New Jersey, Maryland and Delaware, 
and New Hampshire in this district, considering the 
unlimited czlls upon his time and energy. Our 
treasurer, Charles T. Evans, represented the na- 
tional association at the New York State convention. 

The Massachusetts-Rhode Island convention met 
at Salem, Mass. The attendance was not quite 
as large as at some past conventions. But from 
an educaticnel and practical standpoint, the meet- 
ings were among the most productive of constructive 
merchandising ideas of any convention ever held 
by retail jewelers. The successful outcome of the 
Boston Jewelry Style Show last Fall was a note- 
worthy example of the effort of President Stever 
and his efiicient committees. The talk of Frank 
Wade and the discussion of his topic, “Diamonds,” 
gave every person attending the convention ideas 
that will last a lifetime. The general discussion 
following other addresses on window display, bud- 
ceting, deferred payments, etc., were productive of 
much value. The fellowship was, as usual, real. 

The Connecticut convention was held at the High- 
land Country Club, a beautiful spot outside of 
Meriden. The attendance was very good. President 
Costello is a wonderful presiding officer, and a most 
efficient executive. The talk and discussion on 
clock merchandising and old_ silver stands out 
prominently. Again, George Dyson, chairman of 
the Trade Interests’ Committee—and now State prest- 
dent—gave a masterful presentation of the subject 
of “Time Payments.” The discussion which fol- 
lowed the reading of this paper was most i 
lightening, which showed a great interest in this 
timely topic. : 

The attendance at the Maine convention—held 
at Poland Springs—was very poor. It is hard to 
explain just why this was so. The meeting place 
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was ideal. The speakers, particularly a representa- 
tive of the Babson Institute, who spoke on “Time 
Payments,” were especially worth while. Possibly 
an over-emphasis on the side of entertainment 
may have wcerked to the detriment of attendance. 
We are a business organization. Members join our 
ranks that their business may be improved. The 
nearer we come to having better business sessions, 
the better our attendance scems to be. The social 
side is also important, but the appeal which draws 
is the one made to the pocket-book, and to the 
education which is gained by he who attends. 

Vermont, as usual, turned ont in full force at 
Newport. I doubt if any State in the Union turns 
out a larger percentage of all available jewelers 
and their families, clerks and friends. This con- 
vention emphasized the social side to a great ex- 
tent. The business sessions were well attended, 
and the interest taken in discussions was keen and 
inspiring. President Searles and Secretary Bond 
shculd be congratulated on their results, and the 
great hospitality extended in their own home town. 

I have greatly enjoyed my visits at these con- 
yentions, and have not attended one from which I 
have not brought something of value to myself. It 
is a privilege little appreciated, and often belittled 
by ourselves, to visit many retail jewelers’ conven- 
tions, Every retailer should make it a point, even 
at a financial sacrifice, to attend not only his own 
State convention, but those of neighboring States. 
He would find it a great pleasure and well worth 
while to his cash register. 


Mr. Gifford also submitted his report as 
Director of Research. 


REPORT OF ELLIS GIFFORD, DIRECTOR OF 
RESEARCH 


Since the reading of the last report, at the Rich- 
mond convention (which outlined the past work of 
the research bureau), considerable interest has been 
shown by retail jewelers—large and small—in se- 
curing information about records for use in retail 
jewelry stores. 

Copies of our manual at $5 each have been dis- 
tributed. This manual gives complete, detailed in- 
formation, illustrated by sample forms, about ac- 
ceptable and accepted practical accounting methods 


in the retail jewelry field. There is no reason why ~ 


every retailer should not have accurate figures as 
to his average distribution costs, stock turnover, 
ete These should be compiled by the jeweler every 
year. All he need do is consult our office, and we 
will send him the best available information, at 
cost. to help him solve his problem. 

We have had several new ideas submitted by 
lerger stores which are materially helping to 
answer preblems. We wish more retailers who feel 
that they have a particularly successful way of 
accumplishing anything new in their stores, would 
submit full descriptions of their plans to us for 
the good of the trade as a whole. 

We cannot originate many geod ideas. We act 
enly as a clearing house for those ideas which 
have proven good by actual use, and which have 
been nut inte effect by successful jewelers. Send 
in your ideas. Svkmit your problems to us. Put 
us to work. 

All of our forms are based upon the Harvard 
simple records. We can furnish any retailer for $1 
the Harvard Bulletin, which gives a complete de- 
scription and sample form of the sample Harvard 
records. Copies of this bulletin can not only be 
used most advantageously in the smaller stores, 
but can be adapted for use in the very large estab- 
lishments. 

This year we have very keenly felt the loss of 
the Harvard survey. To my mind, this was the 
one constructive work of the American National 
Retail Jewelers’ Association. I do not decry the 
value of the excise tax work. But in a positive, 
constructive field, coupled with the proposed pub- 
licity work, the Harvard Bureau surveys have been 
our main function in arriving at the bases of the 
Problems of the retail jewelry stores. As a stand- 
ard of attainment, this research points the way to 
efficiency in operation. It serves as a check-up on 
even the best managed establishments. The Harvard 
figures, constantly referred to by the trade, make 
It possible to distribute. all along the line, in a 
way that will not impose a loss upon anyone, yet 
which will insure the public of fair and just treat- 
ment from evervone. 

The future of our trade will move upward or 





downward in comparison with other trades, in the 
proportion that we act with intelligence and certain 
knowledge. ‘The Harvard figures, coming as they 
de from an unprejudiced institution of acknowl- 
edged merit and dependability, give to everyone in 
cur industry an acceptable standard which . we 
must secure if we are to advance. Let all work to 
obtain a perpetual continuance of the Harvard 
surveys from year to year. We have seen ,what 
the Harvard figures could accomplish in our tax 
fight and other equally important undertakings. 
We cannot afford to be without them in any sim- 
ilar crisis which might occur at any time. , fn 
fact, important questions of our industry are being 
worked out every day on the basis of the Harvard 
survey figures. They work for us when we least 
expect it. The easiest way to accomplishment’ m 
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merchandising is education. The Harvard Bureau 
is ready for an instant start and is waiting ‘to 
continue its effort in securing the best possible 
average figures on the cost of doing business. 
Boost for the continuous survey of the retail jewelry 
field by the Harvard Bureau of Business Research. 
Pay your share. Give the plan publicity. Send in 
your own figures. And use figures published by 
the Bureau in your own stores. 

It was next announced that the Gorhath 
Co. had offered to contribute the money ‘to 
carry on the 1925 survey of the Harvard 
Bureau of Business Research. This will 
give the A. N. R. J. A. time to raise 'the 
funds for the 1926 survey and carry on the 
work. This announcement was received 
with much applause as the jewelers were 
loath to give up the services of the “Re- 
search Bureau which are of great benefit. 

E. O. Little, Auburn, Ind., regional vice- 
president of the Eastern Central Zone, next 
submitted his report. First he paid a tribute 
to the ability and work of President 
Brotherly and then reviewed the work of 
the year in his section. He called attention 
to the lack of interest in State conventions 
and suggested that there should be fewer 
State conventions and that regional instead 
of State conventions should be held. ‘His 
report also suggested doing away with the 
national convention as a yearly proposition 
and holding one big gathering every four 
years. His report appears on page — of 


this issue. 


Following his address Mr. Little moved 
that the question of change in convention 
plans as outlined in his address be referred 
to the executive committee for consideration. 

Next came the report of Regional Vice- 
President Armand Jessop, San Diego, Cal. 
His report he called “Echoes from the 
Coast Conventions.” He called attention to 
points he had noted at the conventions he 
had attended. His notations included sug- 
gestions on watch repairing, selling dia- 
monds and other matters. He told of con- 
ventions on the Pacific Coast and spoke of 
the Horological situation on the coast. He 
said that the work of*the H. I. A. can in- 
crease the wages of the watchmakers ,25 
per cent. and the return to the jeweler in 
this department 50 per cent. His report 
is published on pages 111-113. 

Regional Vice-President James A. Cayce, 
Nashville, Tenn., next submitted his report. 
It was as follows: 


REPORT OF REGIONIAL VICE-PRESIDENT JAMES 
A. CAYCE 


We sometimes wonder whether it is worth while 
to take our time and money to belong to the asso- 
ciation and attend conventions, but when we stop 
and think of the great amount of work that has 
been accomplished for the benefit of the retail 
jewelry business in the last few years; and when 
we realize that this accomplishment has all come 
about through the State associations and the na- 
tional association, we are bound to admit that the 
time spent on work of this kind has been more 
than repaid. 

The one regret that I have had this year as 
regional vice-president is that I was disappointed 
in not attending the South Carolina convention. 
Remembering the convention of last year, and the 
very pleasant associations at that convention, I had 
looked ferward with great pleasure to being with 
them agair this year. Only on account of circum- 
stances arising, over which I had no control, I 
would certainly have attended their convention. I 
regret that I did not know that I could not attend 
until it was too late for the national association 
to secure someone else in my place. I am quite 
sure that the national association owes it to the 
State associations to see that a representative at- 
tends every State convention, for it is only through 
contacts of this kind that the members of the State 
associations are kept in close touch with the work 
of the national. 

The first convention which I attended this year 
was that of my home State, Tennessee. This was 
held at Chattanooga. While the attendance was 
not large, the “faithful few’ were there, and their 
plans were made for a convention next year, at 
Nashville, which we anticipate will be the best 
State convention ever held by the Tennessee as- 
sociation. . 

From Chattanooga I went to the Alabama con- 
vention, which was held at Gadsden. The attend- 
ance at this convention was large, and they had 
some splendid addresses, which I am quite sure 
were most valuable to everyone present. Many 
worth while things were accomplished at this 
meeting. 

After the Alabama convention I attended the 
three-day convertion of the Florida jewelers, which 
wes held at Lakeland, Fla. Last year it was my 
pleastrre to meet with the Florida jewelers at West 
Palm Beach, and while they had a splendid con- 
vention and fine attendance last year, I am sure 
that the cne this year was better in point of at- 
tendance and in werk accomplished. 

From Florida I went to Parkersburg, W. Va., 
to meet with the West Virginia jewelers. and while 
the attendance in that State was not so large as in 
Alebama or Flerida, I found West Virginia well 
crganized; that there were most progressive jewelers 
as members of the asscciation, and that all were 
very much interested in the work of the organ- 
ization. t . 

Not long ago I returned from attending the 
Georgia conventicn, which was held at Atlanta for 
two days—Monday, July 19, and Tuesday, July 20. 
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This was the first time that I had had the pleasure 
of meeting the Georgia jewelers in convention, but 
they told me that this year the convention was the 
largest in point of numbers that they have ever 
had. The attendance was good, and the program 
very interesting. In Georgia I find that the jewel- 
ers mix just enough pleasure with business at the 
couvention to have a good time. They have the 
mcrning sessions for business, and usually some- 
thing in the way of entertainment in the afternoon 
and evening. I think this a splendid plan, and 
ene that I would like to recommend to the other 
States. 

I cannot close this report without saying a few 
words about how fortunate I believe the jewelers 
are in the men whom they have found willing to 
serve as our national association leaders. When 
Ed Hufnagel retired from the presidency two years 
ago I was afraid we would have trouble in finding 
somrreone tc take his place who could make the 
sacrifice of time, and who would have the ability 
to carry on the splendid work that he had so well 
started. 

In President Conrad Brotherly we have found a 
successor to Ex-President Hufnagel, who not only 
has had the ability to lead the association for the 
past two years, but he is a man who lets no private 
affairs interfere with his services to the associa- 
tion. His assistance rendered to Ralph Roessler 
and his tax elimination committee has been an 
outstanding service to the jewelers, and his leader- 
ship in the publicity campaign has had much to do 
with what I am sure will be a wonderful success. 

No trade organization, in my opinion, has a 
more efficient and mcre capable secretary than our 
own “Andy” Anderson, and now with the excise 
tax fight behind us, and with the Two Million 
Dollar Publicity Campaign well under way, may 
we net look for the dawning of a new day in the 
retail jewelry business? 


A. W. Anderson, secretary of the 
A. N. R. J. A. was greeted with applause 
when he took the platform to submit his 
report. It was as follows: 


REPORT OF SECRETARY ANDERSON 


We have just iad cur first experience under the 
the new arrangement of collection of dues. The 
national secretary for a long time previous to the 
convention of 1925 had felt that it would be 
worth while taking over this work in such states 
as the state organizations were agreeable to the 
proposition. 

The secretary’s reasons for advancing this idea 
were, first. because many state secretaries were 
handicapped because of no office facilities, or very 
little at the best, and second, because most state 
secretaries donate their time to their work and 
should not be burdened with too much labor of a 
routine nature, such as the collection of dues. 

At the beginning of the year 17 States turned 
over the matter of collections to the national sec- 
retary with the result that such States are fully 
paid up to the national association in the matter 
of per capita dues and have a larger number of 
paid up members on their rolls than they had a 
year ago. 

As we have been at this new plan of collecting 
only seven months and have five months still in 
which to work before making a comparison in re- 
sults with the former system of individual state 
collections, it is too early to exactly determine 
which will show the best results, but from the 
progress already made your secretary is confident 
that the 17 States which turned over their collections 
to the national on the first of January, and the 
other two States which accepted this plan within 
the past few weeks will be glad to continue it. 

There was some objection to this plan from some 
States, and as its acceptance or rejection was 
entirely optional with the States, 15 of them chose 
to do their own collecting and they have, in the 
main, werked hard and consistently and show good 
results. 

MEMBERSHIP CONTACT. 

Seme State officers felt that by allowing the 
national asseciaticn to do their collecting they, the 
States, would lose the intimate touch and contact 
usual hetween State officers and members. How- 
ever, if a State’s activities are limited to collecting 
dues there is very likely te be a slump in the 
membership in such State. Contacts must be made 
at times when dues are not mentioned and your 





secretery fcels certain that in the States for which 
we have been collecting dues, there has been no 
loss of prestige on the part of the State organ- 
izations. 

Finat REpPoRT FoR YEAR. 

On Dec. 31st it will be possible for the national 
association, to compile a report showing the com- 
parative standing of the various States and this 
should give a line on the vaiue of the national 
assistance in certain States. 


Crepit Due State OFFICERS. 


It has always been a pleasure to testify to thc 


good work of State officers, and I want to again 
assert that jewelers all over the country owe much 
to their State officers who are keeping things going 
in their varicus jurisdictions. 

Most State officers have little to do with, not 
much office equipment and usually no help. This 





JAMES A. CAYCE, RETIRING REGIONAL VICE- 
PRESIDENT 


fact was what prompted tke national secretary’s 
office to offer to take scme of the burden off their 
hands, viz. that part pertaining to the collection of 
dues} 

But the State officers have been working hard 
even though accepting the help of the national, and 
we acknowledge cur debt to the State officers every- 
where, in States that have done all their own work, 
and in States assisted by the national, for their 
consistent efforts to renew the old memberships and 
obtain rew ones in the face of a very discouraging 
period as far as association work is concerned. 

Too many members feel that because the war tax 
has been removed: they have little or no use for an 
organizaticn, and your State officers all over the 
ccuntry have been busy persuading them of the 
error of their wzys. 

Just how well your State officers have labored 
is shown by the fact that cnly two State organiza- 
tions in the entire ccuntry have as yet reported no 
members to the national for 1926, but it is a well 
known fact that in these two States the officers 
have been working constantly and well, and will 
undoubtedly turn in gcod reports shortly to the 
naticnal bedy. 


CREDENTIALS CoMMITTEE ReEPorT WILL GIVE 
FIGURES 

The report of the credentials committee to be 
made later will give the figures on the paid up 
membership, which is the basis for the number of 
votes each State is entitled to in this convention. 
Hewever, we still have many members who paid 
in 1925 and will pay in 1926 but have not done 
so as yet, and who are not counted in the mem- 
bership as will be reported by the credentials com- 
mittee, and for this reason our membership at the 
time of our national conventions never shows as 
favorably as it does later in the year, and does not 
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accurately reflect the strength of this organization, 

There has been much complaint among Various 
trade organizations in the last few years because 
of the increasingly hard work necesary to keep the 
membership up to anywhere near the average 
figure. I consider that the officers of the State 
organizations of jewelers have done very well indeed 
in this matter and deserve the thanks of their 
fellow jewelers. 

JeweE ers’ FirE Insurance A HE tp 

There is no doubt that the National Jewelers’ 
Mutual Fire Insurance Company, because it js 
returning dividends of 40 per cent on premiums 
is a great help in influencing membership to stick, 
The value of this aid cannot be accurately measured 
but it certainly exists. 

At this time let me call your attention to the 
fact that in the past year the National Jewelers’ 
Mutual Fire Insurance Co. kas contributed directly 
to the treasury of the American National Retail 
Jewelers’ Association the sum of fifteen hundred 
dollars, charging it up to advertising, which con. 
tribution is made in appreciation of the kind words 
and good support of officers and members of the 
retail jewelers organization. 

In addition to this direct contribution it has saved 
the A. N. R. J. A. in the past year about five 
hundred dollars by paying the expense of visitors 
te: several State conventions, which expense would 
otherwise have fallen altogether on the national or- 
ganization. 

AucTIon Laws anp RESEARCH Work. 


A great deal of interest is manifest throughout 
the country in the move to control auctions and 
fake jewelry sales. President Brotherly’s office, 
thrsugh Mr. E. H. Quigley, has been active in this 
work, assisting jewelers in various parts of the 
country in getting ordinances and laws enacted, 
This is a good work and should be kept up by the 
national association. 

Since the temporary cessation of the Research 
Werk formerly done by the Harvard Bureau we 
have had a great many inquiries as to the reason 
for the stoppage of this work and the chances for 
its being taken up again. 

The reason for its cessation are well known. 
The original fund was exhausted in 1925 and the 
general fund of the A. N. R. J. A. was called 
upon to make up the deficit. As it could not 
stand this drain your officers fourd it necessary to 
teniporarily cease operations in this department. 

President Brotherly and his fellow officers felt 
the great need that existed for this particular work, 
and a drive for a new research fund was inaugurated 
and which is proceeding at the present time. 


ExHIRITS AND ADVERTISING. 


Let me call your especial attention to the numer- 
ous fine exhibits at this convention. I sincerely 
hope every member and visiting jeweler here will 
look them over. ‘They spend a great deal of money 
to make tlieir displays, many of the exhibitors being 
with us every year, 2nd they deserve the considera- 
tion of our members. A considerable portion of 
cur revenues are derived from space sold to these 
exhibitors, thus adding to cur obligation to them. 

Did you study the pre-convention Bulletin re- 
cently received from the secretary’s office? Besides 
the ccrveition program and other features it con- 
tains many fine advertiscments and you are respect- 
fully asked tc Icok over this souvenir book and 
study the advertising it contains. Most of our ad- 
vertisers patronize us year after year, thus showing 
their belief in our organization and their desire to 
assist us in cur conventions. 


TRADE Press 

The jewelry trade is not fully appreciative of the 
splendid journals comprising our trade press. Could 
they compare these trade papers with some published 
in other lines of business they would be proud 0 
their own. The national and State organizations, 
as ustal, are greatly indebted to the jewelry trade 
press for invaluable service rendered in membership 
campaigns, in arranging for State and national con- 
ventions and in reporting same. It is not conceivable 
that we could have the flourishing organizations ot 
which we are so proud were it not for these live, 
up-to-date and virile trade journals. A study of 
them will make any jeweler a better merchant. 


PriLapELPHIA CONVENTION. 


Arrarging for any convention is a f 
When it is a national cot.vention the job is a huge 


real task 
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one. Philadelphia and Pennsylvania jewelers in 
general have gone about this task with a will; the 
results spcak for themselves, and while it is not 
possible to name each jeweler who has had a hand 
in this great accomplishment we certainly should 
extend general thanks to all the jewelers who have 
shared in these labors and arranged for this splendid 
gathering of the jewelry trades. 

Secretary Anderson also submitted the 
report of Treasurer Charles T. Evans. This 
report showed a balance of $17,616.05 in 


the treasury. 
REPORT ON THE FINANCES OF AMERICAN 
NATIONAL RETAIL JEWELERS ASSOCIATION 
Caso REcEIpTS For Fiscat Year EnpepD Jury 31, 
1926 


Balance on hand last report. .$27,199.46 
General Fund: 


Membership dues .......--- 21,396.00 
Interest on securities and 

ReMi “GODORID v6 50-29-00 5 5. 0: 316.88 
Convention exhibit space.... 3,126.00 
Convention bulletin advertis- 

er srideabic sii 6 4,350.00 
National Jewelers’ Mutual 

Fire Insurance Co......... 1,500.00 
Form letters ...c.ccesosees 5.00 
Refund convention expense. . 12.00 
Total general fund receipts $57,905.34 


Special Contributions to Gen- 
eral Fund: ; 
Subscriptions paid ......... 1,389.50 

Research Fund. 

Subscriptions paid $310.00 
Sale of bulletins........... 67.22 


Total research fund receipts 377.22 
Upholding Fund: : 
Subscriptions paid ......... $1 

1 


Total upholding fund receipts 325.00 
War Tax Elimination Fund: a 
Interest on securities....... 3758 


Total receipts, all funds........... $60,372.06 





Cash DispurRSEMENTS FOR Fiscat YEAR ENDED 
Jciy 31, 2926 
General Fund: 
Administrative— 
Office cf the president: 
President’s office allowance $9,500.00 
GIONOES:  dcsce sss oes 25.10 


Office of the secretary: 


MRI 100-68 s'ch.0 o.as'w ne se $4,819.95 
co CIE EO ee 299.97 
Postage, telegraph, etc.... 1,249.54 
Stationery, printing and 
miscellaneous supplies and . 
PRMEAES 6.05 shies sie ecleisers 1,429.74 
MPAVEUNE 6. 55552-0% seine ee 300.65 
; Kinin Beans 
Office of the treasurer: 
DIMIARIOS: ..c60 660. tu sce acl acs $100.00 
ol ll re 1.75 
BRAVO 955 6 v0 sie'Ss:ds.o ces 178.66 
<siiaiiaaias 280.41 
Executive committee traveling 677.46 
Miscellaneous Administrative 
Disbursements: 
Morey 166 oo ss. ose ses $100.00 
Officers’ bonds ........... 17.50 
U. S. Chamber of Com- 
MNETCE. CUES wc cscecees 90.00 
Legal fees and expenses... 9,070.75 
Audit for year 1924-5..... 63.23 
Recorder’s fee, Cook county 1.50 
EE Rai’ 6054.4. 6'0:8"s 10.00 
Trade papers and magazines 32.00 
Membership signs ....... 220.14 


9,605.12 








Total adniinistrative disbursements. $28,187.94 


Special Activities: . 
National convention expenses, 
1925 $3,111.64 
1,477.46 





Cenvention bulletin expenses, 
RR aia euis eek etic cokes $2,103.14 


Total special activity dis- 


re) eee $6,692.24 


Total general fund dis- 
buesemients ....64..05% 
Research Fund: 
Harvard Uriversity Bureau 


$34,880.18 





cf Business Research..... $462.33 
Subscription refund ........ 5.00 
Total research fund disbursements. 467.33 


Upholding Fund: 

Fostage on State association membership 
WORMS vo dedi ge wrainee a Oe cise maa wines 100.00 

War Tax Elimination Fund: 

Ralph Roessler, chairman, for expenses 

State Association Dues: 

Payments to State associations........ 


1,250.00 


6,058.50 


Total disbursements, all funds..... $42,756.01 


$17,616.05 


Balance, all funds, July 31, 1926.. 


$60,372.06 





H. L. COBORN, NEW REGIONAL VICE-PRESIDENT 


Following the submitting of the reports 
Secretary Anderson praised the work of 
President Brotherly, the regional  vice- 
presidents, and all others who have been 
active in association work. 

A telegram from Ralph Roessler, Marion, 
Ind., chairman of the Jewelers’ Special 
Excise Tax Elimination Committee was next 
read by President Brotherly. Mr. Roessler 
telegraphed that he would arrive at the con- 
vention on Thursday. 

After singing a couple of songs from the 
special song pamphlet the attendance tickets 
were collected and the prizes for the session 
awarded. The first prize, a smoking set, 
went to Emil J. Scheer, New York State. 
The second prize, a wrist watch holder, 
went to J. L. Schaffer, Alabama, and E. 
Handy, New York State, was awarded the 
third prize, a Waldemer chain. 

The convention session closed after a 
window display demonstration and address 
by Arthur Braynard, who talked on proper 
window display lighting. He used a special 
window lighting set and showed. how colored 
globes can be used to produce artistic effects. 


' 


Thursday’s Sessions 


Thursday's sessions were marked with 
few interpolations in the program, but were 
the occasion of a number of really inspira- 
tional and instructive addresses that without 
doubt added to the education of even the 
most progressive jewelers who heard them. 
Despite the intense heat which continued 
and increased throughout the day, the ses- 
sions were fairly well attended, although 
it was a matter of regret to the officers 
that the prominent speakers who consent to 
appear did not have a larger audience. 


THE BREAKFAST CONFERENCE 


The session began with a breakfast con- 
ference in the Clover Room on the second 
floor of the hotel, which had been previously 
used by the wholesalers for their conven- 
tion. Though scheduled to begin at 8 
o'clock, it was nearly 8:45 before the 75 or 
more members gathered for breakfast, and 
it was not until 9:15 that President Broth- 
erly called the jewelers to order to listen to 
the feature address of this session by Alex- 
ander Vincent, secretary of the Sterling 
Silversmiths’ Guild of America, who spoke 
on the topic “Developing the Market for 
Sterling Silver.” 

Seated at the table with President Broth- 
erly was his wife; A. W. Anderson, secre- 


tary of the association; E. O. Little, 
regional vice-president; Armour Jessop, 


regional vice-president; O. M. Rose, secre- 
tary of the Canadian Jewelers’ Association, 
and Charles T. Evans, treasurer of the 
American National Retail Jewelers’ Asso- 
ciation, in addition to Mr. Vincent. Mr. 
Vincent’s address was greatly appreciated 
and was considered so generally important 
to the jewelry trade that it appears as a 


special article on pages 79 to &3, this issue. 


MORNING SESSION 


With the opening of the morning session 
in the convention room on the roof, Presi- 
dent Brotherly’ introduced B. J. Boyle, 
president of the Philadelphia Jewelers’ 
Club, who had played an important part in 
bringing the convention to Philadelphia and 
in arranging for the entertainment of the 
visitors. Mr. Doyle, whose topic was “Our 
Greatest Present Problem,” delivered a 
stirring address on the necessity of co- 
operation of the jewelers themselves with 
their organizations, and the importance of 
the individual members getting behind the 
various movements in the trade to purge all 
its evils and to elevate its standards. 

He talked straight from the shoulder 
and did not mince words, as he pointed out 
the conditions confronting the industry and 
the reasons therefor and also pointed out 
what was necessary to do to remedy these 
conditions if the industry is to survive and 
prosper. He held his audience from the first 
and at the conclusion of his address, his 
remarks were endorsed by President Broth- 
erly, who regretted the small attendance be- 
cause he felt that it should have been heard 
by every member of the association. 

After President Davis of the Pennsylvania 
Association had made an announcement as 
to the entertainment for the evening, which 
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was to be a visit to the Sesqui-Centennial 
and an entertainment at the Stadium by the 
great spectacle “Freedom,” President Broth- 
erly introduced O. M. Ross, the secretary 
of the Canadian Jewelers’ Association, who 
had been present at the breakfast conference. 


ADDRESS OF 0. M. ROSS 


Mr. Ross spoke extemporaneously telling 
the assembled jewelers of the great co-opera- 
tion that had been received by the members 
of his association from the jewelers of the 
United States. He regretted deeply that 
no other executives of his association were 
able to be present at the convention but he 
said he brought their good wishes and 
thanks. The Canadian jewelers, he added, 
had been especially helped and pleased by 
the appearance and visit of President Broth- 
erly to their own convention and he thanked 
Mr. Brotherly particularly for the aid and 
inspiration he had given them in helping to 
put across their own movement for a pub- 
licity campaign. 

In speaking of the Canadian publicity 
campaign, Mr. Ross said they hoped to start 
this now in time to synchronize with the 
publicity campaign of the American jewel- 
ers. He said that the American campaign 
would be a wonderful help to them because 
about 700,000 copies of the papers in which 
the first national advertising would appear 
now circulate in Canada. Their own adver- 
tisements in the Canadian papers, he ex- 
plained, would be in magazines which have 
a circulation of 1,000,000 a month in the 
Dominion. 

Mr. Ross spoke of the close relations 
between the two countries and called atten- 
tion to the fact that 65 percent of the im- 
ports to Canada come from the United 
States, while about 35 percent of the ex- 
ports go to the United States. Canada 
brings in American manufactures and sells 
raw materials. 

After explaining to the jewelers that the 
Canadian association differed from their own 
in that it covered all branches of the trade 
(wholesalers, manufacturers and retailers), 
Mr. Ross told of some of the work that 
it had done since its formation. They had 
had their discouragements, he said, but felt 
that the work had resulted in good to the 
industry. One thing the organization had 
done, to create an entirely different atmos- 
phere in the jewelry trade of Canada and 
this was a big gain. 

Mr. Ross extended an invitation from his 
association to the representatives of the 
American National Retail Jewelers’ Asso- 
ciation to attend the annual convention of 
that body next Winter, as he explained 
that they felt that the Winter months were 
a much better time for the purpose of get- 
ting together. 

President Brotherly sent back to Canada, 
the greetings of the convention and words 
of good will and cheer from their American 
confreres. 

Then followed an address by Miss Mar- 
garet Case, associate editor of Vogue, maga- 
zine on the relation of jewelry to dress. It 
was entitled “The Hallmark of Fashion” or 
“Determining the Influence of Style Upon 
the Sales of Jewelry.’ Miss Case talked 





from the floor and said that she was speak- 
ing from the standpoint, not of the jeweler 
but of the women who wear jewelry. She 
stressed the point that dressmakers did not 
make fashions; that manufacturers do not 
make fashions; but that fashions are made 
by the chic and fashionable women whose 
examples are followed by the mass. 

She took strong exception to a statement 
credited to President Cooper at the whole- 
salers’ convention that the “modern girls did 
not wear clothes enough to put jewelry on.” 
History has shown us that women from all 





WILSON A. STREETER, CHAIRMAN LEGISLATIVE 
COM MITTEE 


times have worn adornments, no matter what 
the clothes, and in fact, had always shown 
a desire to decorate the bare flesh with orna- 
ments, necklaces and bracelets. She added 
that never have they had such an opportunity 
to decorate the flesh as they have today. 
Miss Case’s address, which is published in 
full in the Storekeeping Department of this 
issue, was supplemented by a special window 
display arranged in the convention hall in 
which the posters she referred to were dis- 
played in connection with a varied assort- 
ment of diamonds, pearls, jade, jet and other 
gems loaned for the occasion. © 
Miss Case’s able presentation of the style 
problem was commented on most favorably 
by President Brotherly and she was roundly 
thanked by a rising vote of the delegates. 
President Brotherly then read_.two tele- 
grams, one from Joseph Mazer, former vice- 
president, who had been expected to lead 
the singing but who was confined to his 
home in New York by illness, sending his 
best greetings to the association and regret- 
ting his inability to be there. The other was 
from the Wholesale Jewelers of Chicago, 
sending the delegates an invitation to attend 
the jewelry show in that city next month. 
Treasurer Charles T. Evans, then address- 
ed a few words referring to the comment 
on the small attendance which he said was 
due to the extreme heat and asked the mem- 
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bers to consider the question of holding the 
next convention in cold weather. He sug- 
gested that they give this careful thought 
and write to the officers. After a few in- 
formal announcements the delegates ad- 
journed for lunch. 

Prizes for attendance on Thursday morn- 
ing were awarded at the end of the session, 
the first prize going to H. L. Moore of 
Georgia who received a silver set presented 
by the Oneida Community, while William 
W. Lyon of the Manufacturing Jeweler, 
Providence, received a dish presented by the 
Derigold Co., and Louis Amols, Brooklyn, 
the third prize which was in the form of a 
suede bracelet. 


THURSDAY AFTERNOON 


The so-called }’ogue window used at the 
morning session had slightly disrupted the 
program and delayed the fourth window de- 
monstration of Arthur Cuff, so this was 
put on at the beginning of the afternoon 
session which, due to the lateness of adjourn- 
ment and the increasing heat, did not begin 
until 2:30 p. mM. This fourth window show 
was exclusively devoted to diamond jewelry, 
rings, pins, brooches, wrist watches and 
other articles elaborately set. The discus- 
sion between Mr. Cuff and the jewelers that 
ensued, brought forth few if any criticisms, 
though the question of using price tickets 
on a window such as this, came up im- 
mediately, and various views were expressed. 

It was explained both by the jewelers and 
the speaker that the use of color in such 
a window was inadvisable as far as light 
was concerned. _ 


REPORT OF THE LEGISLATIVE COMMITTEE BY 
WILSON A. STREETER 

Then followed an important report of the 
convention, that of Wilson A. Streeter, 
chairman of the Legislative Committee, who 
prefaced his remarks by saying that the com- 
mittee for the past few years had dealt with 
practically no legislative problems except 
that of the National Stamping Law and that 
they had been working consistently with the 
Stamping Law Committee of the Jewelers’ 
Vigilance Committee to get the proposed 
National Law in shape to introduce it into 
Congress as early as possible. He said that 
he would read his original report but since 
that had ‘been drawn up he had received 
supplemental information which he would 
give the convention. Mr. Streeter then read 
his report as follows: 


REPORT OF LEGISLATIVE COM MITTEE, BY WILSON 
A. STREETER, CHAIRMAN 


At the conyention in Richmond last September 
your legislative committee reported the full text 
of the platixtum section as prepared after several 
years of careful study by the stamping committee 
of the Jewelers’ Vigilance Committee, and stated 
that same had received the approval of mass meet- 
ings held in all the larger manufacturing jewelry 
centres. 

The committee further stated that the makers of 
platinum and white gold jewelry felt that the sec- 
tion of this law relating to the advertising was so 
stringent that it would prohibit them from con- 
tinuing in business, and they presented a proposal 
for modifying same, which was approved and 
adopted at the suggestion of retail jewelers. 

At the mass meeting held in New York just 
prior to the last convention, where serious objec- 
tions were voiced by some three manufacturers to 
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this paragraph, the chairman appointed a committee 
to prepare a suitable section to be included in said 
platinum law that would protect the manufacturer, 
retailer ard consumer. 

Messrs. Coffey, Kohn, Sherman and Katz held 
numerous meetings, engaged a separate counsel, 
and brought reports to the stamping committee 
from time to time. Messrs. Brotherly and Streeter, 
although not members of the stamping committee, 
were asked as the representatives of this associa- 
ticn to participate in the meetings of the stamping 
committee. And as the manufacturers’ committee 
was unable to agree on any method that was ac- 
ceptable to all, the question was referred to the 
chairman of your legislative committee, and he 
was requested to prepare a simple paragraph that 
would pro‘ect the interests of all. The paragraph 
preposed is as follows: 


The term ‘platinum’? may only be used in 
connection with Platinum and White Gold 
jewelry provided the following are carried out: 

(a) The platinum in such an article shall be 
no less than 985/1000ths pure platinum. 

(b) The amount of platinum in the article 
shall be no less than five per cent. in weight 
of the total weight of the article 

{c) In assaying the article in any test, 
mechanical parts as elsewhere provided in the 
act shall be excluded before making the assay. 

(d) The only mark permitted on such arti- 
cles, or on any label, tag, advertisement, etc., 
in connection therewith, shall read: “14K. & 
Fiat.” or “18K. and Plat.” as the case may 
be, but in no event shall the platinum mark 
precede the karat mark, and all of the letters 
and numbers shall be equally legible and large, 
and the total mark shall run in sequence and 
not be put on different parts of the article. 

(e) Where a manufacturer uses more than 
the afcre-mentioned five per cent. of platinum 
and wishes to indicate the percentage he so 
uses, he may do so by indicating, for example, 
“14K, 10/100 Plat.” or ‘18K. 25/100 Plat.” 
as the case may be. The provisions as to the 
legibility and sequence of the marks above- 
mentioned sliall anply there aiso. 


This has been submitted to the members of the 
stamping committee and to the counsel, Mr. Ernst, 
and so far as we know has not met with any ob- 
jections, but it remains to be submitted to a mass 
meeting of the trade if the stamping committee 
feels it is necessary. 

Your committee has urged on every occasion the 
necessity of the completion of the entire stamping 
law and its presentation to Congress in December 
next, stating that we feel the time has come when 
it is no longer wise to try and meet the ideas 
of all, but to provide an honest law and permit 
those who object to any of its provisions to appear 
before Congress and present such objections there. 

Befcre concluding this report, your committee 
desire to direct the attention of this convention to 
what it believes is likely to become a most danger- 
ous and misleading practice—that of stamping gold 
filled watch cases or any other gold filled article 
with the Karat stamp. The Karat stamp is being 
used on a separate line, prominently, inside the 
case, and to the casual observer there is no doubt 
but that the case is solid gold. We urge that this 
convention adopt a resolution requesting the makers 
of watch cases to medify or discontinue entirely 
this practice. 

Numerous requests have come to your committee 
during the past three years requesting that as no 
stamping law had been enacted, this association 
prepare such a law and present it to Congress. 

Your committee still feels that with its knowledge 
of the tremendous amount of exacting effort the 
stamping ccmmittee of the Jewelers’ Vigilance Com- 
mittee have put into this work, that they should 
be permitted to complete this law; and we request 
that a resolution be passed by this convention com- 
mending their work, and urging them to do every- 
thing in their power to present the completed law 
to Congress on Dec. 1, 1926. 


Respectfully Submitted for the 
Legislative Committee, 
Witson A. STREETER, Chairman. 
The speaker then went on to read a lettter 
from H. C. Larter, chairman of the Vigil- 
ance Committee, telling of the fact that the 
committee had now prepared a draft for the 





bill in full which had been sent to them with 
the letter, Mr. Streeter then read a summary 
of the bill and particularly the platinum sec- 
tion, without going into the legal phrase- 
ology. In view of the additional data which 
had been furnished the committee as to 
the new bill, Mr. Streeter urged that the 
association go on record as approving the 
act as finally proposed by the Jewelers’ 
Vigilance Committee. 

When he had finished, Mr. Brotherly 
highly praised the work Mr. Streeter and 
his committee had done and said that the 
convention should pass a resolution calling 
for a speedy enactment of an honest stamp- 
ing law. 

Mrs. Wayne M. Reed of Vermont was 
roundly applauded as she took the platform 





CREIGHTON J. HILL OF THE BABSON STATIS- 
TICAL BUREAU 


at the suggestion of the president, to talk 
on the subject of stimulating attendance at 
conventions, saying that she felt that this 
could be accomplished by adding ladies’ 
auxiliaries to the various associations. Her 
inquiry as to how many States had such 
auxuliaries brought out the fact that such 
organizations were now operating by the 
New Hampshire, Vermont, Ohio, Nebraska 
and Florida associations. 

The work of the ladies’ auxiliary in Ver- 
mont known as the Jewel Club, she said had 
proved very beneficial and now all the mem- 
bers bring their wives and families. 


ADDRESS OF CREIGHTON J. HILL 


The next address on the program was 
one that made many of the jewelers sit up 
and think. It was by Creighton J. Hill of 
the Babson Statistical Organization and was 
entitled “The Truth About the Instalment 
Plan,” being an impartial dissertation of 
what the speaker had discovered on an in- 
vestigation of the instalment business as it 
now exists, the tendency of the times, and 
his deduction as to what the future would 
bring forth. He held no personal informa- 
tion on the subject but simply presented the 
facts as he found them which he presented 
in conjunction with an exposition of the 


93 


A. Convention 


economic and business factors which gen- 
erally bore upon them, 

Instalment selling was here to stay, he 
said, but it has been carried to a dangerous 
extreme and his address was really a note 
of warning to the jewelers who are now 
going into it to “watch their step” and know 
what they were going in for before commit- 
ting themselves. 

He admitted that of all the industries in 
which installment selling has been tried, 
jewelry should prove the safest because of 
the permanent value of the merchandise. Mr. 
Hill’s address is published in full in the 
Storekeeping Department of this issue on 
pages 193 and 195. 


REPORT OF SILVERWARE COMMITTEE, BY EMIL 
J. SCHEER, CHAIRMAN 


In opening his report of the Silverware 
Committee, Emil Scheer of Rochester, began 
by referring to the wonderful address of 
Alexander Vincent at the breakfast con- 
ference and explained that the members 
should be gratified by what they learned of 
the support now being given to the retailers 
by the manufacturers. He said in part: 


We are pleased to state that progress has been 
made in the silverware industry during the past 
year. 

The outstanding accomplishment was the putting 
into effect the program of simplified practice which 
was recommended at the last convention, and which 
was announced at that time by the Sterling Silver 
Manufacturers’ Association—now the Sterling Sil- 
versmiths’ Guild of America—as on the way to 
adoption. 

Yeu will recall that we considered the multiplic- 
ity cf patterns as the most serious problem con- 
fronting us. The manufacturers produced a greater 
number of patterns than could be distributed eco- 
nomically. Through intensive advertising, a greater 
or less demand fcr each pattern was created, with 
the result that retailers carried many for which 
there was little or no demand. 

The Sterling Silversmiths’ Guild, which comprises 
more than 90 per cent. of the manufacturers of 
sterling silverware, realizing that this condition 
could only be overcome through co-operative effart, 
called a general conference on the simplification 
of sterling silver flatware patterns and the stand- 
ardizatio: of weights. This was held at the De- 
partment of Commerce, Washington, D. C., on 
March 2, 1926. The conference was attended by 
representatives of the department; manufacturers, 
distributors and consumers. The proposed sim- 
plified schedule was carefully discussed, and such 
changes were made as met with the approval of all 
present. 

There was appointed a standing committee of the 
industry to receive all comments and suggestions 
frem every source, and to prepare data for the 
use of the conference scheduled to meet in 1927, 
which will consider the desirability of revising the 
reccmmendaticns. 

The report which was issued from this conference 
has been reproduced in the trade journals, and has 
been read at several of the State conventions, so 
that I will not take the time to read it, but will 
esk that it be incorporated with my remarks in 
the records of the convention. 

At the conference many startling facts were 
presented. In 10 ‘years, beginning January, 1914, 
nine manufacturers of sterling flatware turned out 
10S new patterns; 40 per cent. of these patterns 
have since teen disccntinued. At the estimated 
cost of $30,000 for a set of dies for each new 
pattern, the action taken at the Washington con- 
ference will mean a saving of $1,890,000 in 10 
years. 

” The greatest saving will be in money now tied 
up in steck carried by manufacturers and retailers. 
It is estimated that the plan of limiting the num- 
ber of patterns for each manufacturer to one every 
two years, and the reducing of items and weights 
in each pattern, will effect a saving—to the manu- 


facturer, for just the two items mentioned—that 
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of die production costs and capital tied up in 
stocks—of $5,780,000. 

The large saving to the manufacturers should 
be reflected in greater efficiency all along the line, 
and should release the capital for developing the 
market for sterling silver flatware. 

With fewer patterns, less capital tied up in 
stock, and a greater turnover; with increased 
volume of sales and a steadier distribution, the 
sterling silver flatware department should become 
a prolific one. 

This committee now recommends that a similar 
effort be made to reduce the number of sterling 
toilet ware patterns; also that the manufacturers 
of silver-plated ware consider the use of the same 





EMIL J. SCHEER, CHAIRMAN SILVERWARE 
COM MITTEE 


method of reducing the multiplicity of plated flat- 
ware patterns. We believe that effecting a program 
of minimizing waste by economy; a program held 
under the auspices of the Government is not only 
creative cf sensible methods, but is, in the end, 
likely to be of more value to the public. 

Alexander Vincent, secretary of the Sterling Sil- 
versmiths’ Guild of America, has attended several 
of our State conventions, and has told us of the 
co-operative work done within the guild. Its mem- 
hers are constantly working out the problems of 
the silverware business in legitimate ways that are 
designed to result in a greater increase in the 
number of sales, which in the final analysis means 
a reduction in the average cost of doing business 
fer all concerned. 

A three-year advertising campaign was begun 
in March of this year, by the combined interests 
of miners, smelters and manufacturers of silver 
and sterling silverware, to increase the demand 
for this precious metal used in the home. The 
Sterling Silversmiths’ Guild and the individual 
manufacturers have realized that to insure a 
steady flow cf production, a corresponding steadiness 
must show in the retail outlets. 

This committee is interested in, and is co-operat- 
ing with, any movements that may be designed to 
stread the sales of sterling silverware and silver- 
plated ware more evenly over the 12 months of 
the year. We believe the activities outlined in this 
report are indicative of a right beginning in this 
direction. We are primarily interested in the wel- 
fare of the public. We know that the Sterling 
Silversmiths’ Guild cf America and its members 
have the same interest at heart, and it is our 
recommendation that 
co-operate fully in these undertakings upon which 
we have reported, and which have been designed 
2s beneficial measures, not only for our industry, 
but for the constn.er. to whom they are ultimately 
directed. The plans outlined for the future mean 





the retailers of the country, 


‘state conventions 





much for the jeweler; let cach of us be alive to 
the opportunity and make thc most of it. 


Emit J. Scueer, chairman, Rochester, N. Y. 
R. E. Briguam, Onecnta, N. Y. 

Erwarp H. HuFrnacet, Mount Vernon, N. Y. 
Cuas. T. Evans, Buffalo, N. Y. 

E.uis Girrorp, Fall River, Mass. 

The report of the Watch Inspection Com- 
mittee which had been prepared by W. L. 
Jones, its chairman, was not read by Mr. 
Jones, he having turned that duty over to 
“Bill” Frasier of North Carolina. The re- 
port read by Mr. Frasier appears in full 
in the Horological Department of this issue. 

President Brotherly then interrupted the 
proceedings long enough to read another 
telegram from Joe Mazer, in which he sent 
his thanks to the Bronx delegation for their 
telegram of sympathy. 

FINAL REPORT OF THE TAX ELIMINATION 
COMMITTEE BY RALPH ROESSLER 

Ralph Roessler, chairman of the Special 

Excise Tax Elimination Committee, had been 





W. L. JONES, CHAIRMAN WATCH INSPECTION 
COM MITTEE 


prevented from attending the first part of 
the convention but arrived hot and tired in 
time to deliver his report according to the 
schedule and program. Mr. Roessler’s ap- 
pearance was the» occasion of great hand- 
clapping and his popularity was attested by 
the warm reception given him by the at- 
tending delegates. 

Mr. Roessler said he did not know why 
he was going to make a report because the 
work of the committee had already been ac- 
complished in that the jewelry excise tax 
had been eliminated. This, however, would 
be his last report.and he did not intend 
to give any facts or figures. Mr. Roessler 
said in part: 


REPORT OF RALPH ROESSLER 


Mr. President, Ladies and Genilemen of the Con- 
vention-— 

It has been my pleasure to appear before many 
and befcre several national ga- 
therings in the past few years always to discuss 
the one subject, a subject that at times was my 
very existence, that consumed my soul, that fired me 
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to the very heights of human enthusiasm and en- 
deaver. I have talked that one subject by the 
hour, I have lived it, breathed it and have slept with 
it. It was the one earnest desire of my career, 
the utmost of my ambition. 

Today I appear before you to discuss for the 
last time, the same subject in a different way 
perhaps and to read the last chapter, write the 
word “Finis” and to close the book forever upon 
this most interesting episode. 

The almost four years devoted to tax work by 
your chairman were full of many experiences, of 
trials and heart aches, of tireless and unremitting 
effort and are such that at this time that which 
must be said can only be said in a most personal 
way, and in such a marner will I discuss it. I 





RALPH ROESSLER, CHAIRMAN SPECIAL EXCISE 
TAX ELIMINATION COM MITTEE 


kive had some wonderful experiences in the past 
four years. I have had a glorious opportunity 
to study human nature from all dangles. I have 
had many revelations, some more or less startling, 
and out of it all I have come with but the feeling 
ef thanksgiving and overwhelming gratitude that 
no public expression can adequately portray. I 
present these words with a feeling of a task at- 
tempted and fully accomplished. That in itself is 
gratifying and soul satisfying. In its accomplish- 
ment there can be only the feeling of a service 
having been rendered that reflects credit upon 
those who accomplished it and reflects beneficient- 
ly upon those who were its secipients. 


Let us briefly sketch through the events of the 
past four years. A great curse had fallen upon 


the industry, gnawing at its vitals and eating out 
“its very heart. 


Attempts had been made to bring 
about relief but without success. Your chairman 
was then an enthusiastic secretary of his state 
organization. In my anxiety to do something that 
would be of service to the craft and with the en- 
thusiasm with which I was then imbued, I could 
think of ncthing that would be of more general 
benefit than the assisting in bringing about ulti- 
mate relief from the umbearable excise tax. With 
the hope of co-operating in some manner with the 
War Revenue Tax Committee then functioning, I 
set about to put my own state in order. This was 
preceding the election of 1922. By an individually 
conducted campaign it was demonstrated that the 
injustice of the excise tax could be forcibly 
breught home to the candidates for office, and very 
satisfactory results were obtained. 


The matter was presented to the convention in 
Cincinnati in 1922, and the plan, then dubbed “the 
Indiana Plan,” was adopted as the general na- 
ticnal plan, and I was asked to continue the 
work nationally as was done in our own state of 
Indiana. I accepted this assignment with ful! 
kncewledge of its responsibilities and the hard work 
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eatailed. I knew it meant extreme consecration to 
a job, without thought of home, family or self. I 
accepted it in that spirit and have no regrets 
today. 

The foundation of the plan was the continual 
hammering of the representative in Congress by 
the man back home. It was a personal assign- 
ment campaign, and meaut organization work in 
every district and in almost every city in the 
United States. We cannot realize the magnitude 
of this great country until we resolve it into con- 
gressional districts and build organizations in each 
and every district. An organization built around 
each of more than twelve hundred candidates, 
means a tremendous amount of thought and labor. 
In attest, witness about twelve feet of live tax 
correspondence in my office. This exclusive of the 
circular matter sent out through the national office. 

Before the work could be carried on  success- 
fully, these in charge had tb sell themselves to 
the trade at large. Fracticaly all state conven- 
tions had to be covered, enthusaism and belief in 
leadership had to be instilled before funds and 
co-operation could be expected. Enthusiastic re- 
sponse always came, both in service and assistance 
as well as in funds needed to finance the werk. 
This enthusiasm upon the part of the trade as a 


» whole. was necessary before the proper presenta- 


ticn could be made by the men back home. 

Throughout the entire four. years there was no 
Sdeviation from the original plan as tried in In- 
ae There is no need to discuss the many trips 
made to Washington, conference wath leaders, co- 
operation received through friendships made with 
influentia! men in Congress, these all followed the 
general plan as originally laid out. Those who were 
interested enough to follow the fight through our 
national means of publicity, are acquainted with 
the work done, but’ I want te impress upon every 
individual here, that it was the persistent, con- 
tinual hammering that won ,the fight for the jew- 
cler. It was the constant dripping of the water 
that wore away the stone, and there was some- 
thing right about it, or we would be where auto- 
mobiles and others are tcday. We hear occasionally 
“the tax would have come off anyway.” I main- 
tain that had not such a desperate effort been 
made, had not the continual hammering been kept 
up, we not only would be paying a luxury tax, 
but our children would as well. It would have 
been accepted as an easy way of obtaining revenue, 
right or wrong, and would have become a fixed 
institution. 

As to the cost of the work done in tax elimina- 
tion. TI can only speak for myself and my com- 
mittee and the actual receipts and expenditures 
which are accurately accounted for in my records. 
Tle work done in Indiana was done without ex- 
pense to the Association. The expenditures for 
v.kich I am acecuntable consist of traveling expenses 
covering state conventions, conferences in all parts 
of the ccuntry, many trips to Washington, steno- 
graphic hire and other assistance, thousands of 
stamps, printing, stationery, circulars by the thou- 
sand and all such expense common to national 
campaigns. The financial statement will show 
receipts from the National tax fund of $10,794.45 
and expenditures of $10,693.57, with a cash balance 
on hand of $100.91. 

We find, in so far as your tax committee is 
concerned, that a great national campaign had been 
put over cut of which a savings was made to the 
industry amounting to from 20 to 25 millions per 
year. Not fer one year alone, but cumulative 
year hy year for as many years as the tax might 
have continued with an expenditure of less than 
$3.000 per year, the price of a good stenographer. 
As chairman of the committee upon whom rested 
the responsibility of properly safeguarding the 
money entrusted to him to spend. I take great 
pride in comparing the great results achieved with 
the insignificant sum spent. Could it have been 
done for less? 


Now, speaking as chairman of the tax committee, 
I want to broadcast te the jewelry world my sin- 
cere appreciation of the services rendered by the 
members of my committee who stood ready to 
function whenever called upon. I want to tell you 
what wonderful co-operation we had from our trade 
press, who not only willingly assisted in every 
way, but eagerly demanded that they be given 
opportunity to do more and more. Their services 
were vital and necessary. I want to tell you how 
grateful I am to every individual who answered 








so willingly when called upon, an almost perfect 
example of complete national organization. 

I want the jewelry industry to know that we have 
some ‘vonderful men in Congress, men who are truly 
our friends and who stuck through thick and thin 
until the fight was won. ° We have our Watson, 
our Purnell, our Bacharach, our Mills and dozens 
of them, and we owe them an undying debt of 
gratitude, for after all the power was theirs to 
wield. J.et us not forget them at home. Let 
them know in a definite way that they are OUR 
, ica and that we. appreciate what they 

id. 

Again, speaking as chairman of the tax com- 
mittee, I want to publicly thank the officers of 
the national association, the state associations, and 
all who bore their share and more of the great 
task. They made success possible and they are en- 
titled to just and due credit. 

Now let me speak as Rafph Roessler, just an 
ordinary jeweler back in Indiana. I have forgotten 
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all the work, the sacrifices made, the business losses, 
the neglect of home and private affairs. I have 
forgotten Washington, and New York or any indi- 
vidual place where ever I might have been called. 
I have fergotten the days, weeks, yes months of 
hammering at a typewriter, of dictation by the 
hour, of the constant grind of the three years or 
more. I can only see now the Brotherlys, the 
Quigleys, the Andersons, the Rindts, the Ottos, the 
Littles, the hundreds upon hundreds of wonderful 
fellows who so Icyally stood by me when I needed 
them, whcse friendship means so much to me now. 
I can see again the state conventions. I can feel 
that wonderful goodfellowship. I can feel the 
hendclasp of them yet. Those are the recollections 
and the only recollections that seem to stay with me. 

In the early fight, my associations with Mr. Huf- 
nagel are a pleasurable memory. My admiration for 
our president, Conrad Brotherly is unbounded. My 
friendship with our good Quigley, with his some- 
times quaint but wholesome philosophy, is one of 
the delightful experiences of my life. The pleasure 
of being so intimately in contact with good old Andy 
Anderson cannot be measured. I can think of 
some one or many in every state of the Union. 
All friends developed by this work and all of whom 
T hepe to retain as friends for as many years to 
ccme. 

And now, as previously stated, let us close the 
book, and relegate it to the dusty shelves to be- 
come but a part of history, to be thumbed through 
perhaps by some of us who were in the thick of 
the fight, when in a reminiscent mood, to be wholly 
furgotten by the industry in due course of time. 
Should it be resurrected, let us hope that the record 
will be clean, that it will reflect honor and credit 





upon those who made it, and that it will be a story 
of honest, earnest and sincere desire to serve and 
a willingness to sacrifice for the benefit of others. 


Financia STATEMENT 


Receipts from the National Tax Fund and Ex- 
penditures by Chairman of Tax Committee. 





RECEIPTS. 

ODE, Aig AIC 6 Wane cineilnnd $400.00 

INOW OE cen iSaactntadwees 329.63 

BO ES ies iaieesce tens 805.00 

OM AO MOOD ae 6a dcidiate-e's 709.85 

BORNEO) Ske Ssrscwisiacials.éte ema 600.00 

RNIN re asics wisi didi nietiaeneas 2500.00 

|S AA etree 2500.00 

Mareh3,. 1924. 6ockk ccc 650.00 

SURRNEN  6  wxkcan arise aes 150.00 

PONE FO i sicietecotenee 100.00 

RII oii dexcceiint be wate 300.00 

MN olka iei ai acac sorcerers cape 500.00 

oT eee eee a 1000.00 

ake Re > 5 ee eR 250.00 

Total. Receipts... 0.6.00 $10,794.48 

Total. expenditures as itemized in voucher 
MONRO a an 02 6c 3 ole ceasholb sca teem uabaeodana $16,693.57 

Cash balance on hand. 100.91 

$10,794.48 


PRESENTATION TO RALPH ROESSLER 


Following the report by Mr. Roessler 
came an interlude, entirely unexpected which 
a group of conspirators, headed by Tinley 
L. Combs of Omaha, Armand Jessup of San 
Diego and William A. (Big Bill) Frasier 
of Durham, N. C., put over on President 
Brotherly as well as Mr. Roessler for “a, 
moment. Just as the applause following 
Mr. Roessler’s report was ‘subsiding, Mr. 
Combs gained the floor and announced that 
the “committee to investigate the tax elim- 
ination report” was ready to report. 

There was a bit of confusion for a 
moment, President Brotherly, scenting some- 
thing, attempted to “choke off” Mr. Combs 
but the latter stood his ground sturdily and 
finally compelled recognition. Then he an- 
nounced the “committee” had “investigated” 
Mr. Roessler and was ready to make. its 
report through Mr. Frasier. The latter as 
the weightiest member of the “committee,” 
slowly flitted to the platform and said that 
Mr. Roessler had led the jewelers of the 
nation out of the tax wilderness, comparing 
him to Moses, but adding he had been ad- 
vised not to say anything about the Red 
Sea. 

“We have been led out of bondage,” went 
on Mr. Frasier, “and we have been led out 
by Ralph Roessler. The excise tax is a 
thing of the past. May it forever rest in 
peace: When Gabriel blows his horn let us 
trust he will not even mention it. 

“Now we have ‘investigated’ Mr. Roessler 
and we have found him deserving of this 
little token of our appreciation of his won- 
derful work. We offer it, not as payment 
for service but just as a memento of our 
love, as a token of our appreciation. I have 
the pleasure and the honor to present him 
this ring.” 

Then the purpose of the “plot” became 
apparent and there was a volume of ap- 
plause that swept the hall, as Mr. Roessler 
rose and Mr. Frasier handed him a beautiful 
diamond ring. 

Before presenting the ring, Mr. Frasier 
had burst into song reading the following 
bit of poetry: 
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jewelers were becoming enthusiastic over tion fee in place of issuing a year book, which 


“Because you fought our fight for us so well, 

That words are impotent to ever tell 

Our love and appreciation. 

We selected the gem that God made the 
brightest, 

And set in the metal that God made the 
whitest. 

Let it tell you your heart its message, 

From the jewelers of the land. 

May it ever make you happy, 

May it ever grace your hand.” 


Mr. Roessler, who was deeply affected, 
said a few graceful words in response add- 
ing that he would cherish this added evi- 
dence of appreciation all his life. 

Following the presentation came _ the 
awarding of prizes for attendance at the 
afternoon session. Mr. Roessler was drafted 
to select the winners. First prize went to 
Samuel Dalin of Milwaukee, it being a 
handsome sterling vegetable dish, contributed 


by R. Wallace & Sons Mfg. Co.; second’ 


prize, a Waldemar chain, contributed by S. 
0. Bigney,.went to Louis Amoles of New 
York, and third, a set of Kum-A-Part but- 
tons, the gift of Baer & Wilde Co., Attle- 
boro, was next awarded. 

Another window dressing demonstration 
by Mr. Cuff ended the afternoon session 
and the members hurried away to prepare 
for the evening’ visit.to the Sesqui, in a 
fleet of taxis, where they enjoyed the spec- 
tacle “Freedom” as guests of the Philadel- 
phia jewelers. 


Friday 


Friday morning found the “Old Guard” 
of the retailers still in formation despite the 
intense heat, and the session was one of the 
snappiest of the entire convention. First on 
the docket was the report of the auditing 
committee, which was accepted, and then fol- 
lowed a series of reports from the secre- 
taries of State associations, the great ma- 
jority of which were optimistic in tone and 
in many cases announced that membership 
drives were either under way or planned for 
1926-27. For the Texas-Louisiana associa- 
tion, E. S. Palm, of Austin, Tex., announced 
the consolidation of the two associations 
lat May with better results for both and 
also that an active membership drive is being 
arranged with the prospects very bright for 
doubling the present strength. 

For Minnesota, J. S. Stiles, Wells, an- 
nounced the success of the State convention, 
where 550 were present at the annual ban- 
quet, and extended a bid for a future con- 
vention of the national association in Minne- 
apolis. 

J. Chester Stevens, for Massachusetts, re- 
ported that the auction law in that State 
was working well and that the prospects 
for the Jewelers’ Exposition in Symphony 
Hall, Boston, Nov. 3-6, were excellent. He 
dwelt upon the success of the last State con- 
vention, stating the association had made a 
departure in engaging three good speakers, 
paying them, the result being the interest 
of those in attendance was kept at high pitch 
throughout. 

Nebraska, through E. A. Tucker, president 
of its association, reported the success. af 
the convention at Lincoln and that Nebraska 








their State organization. 

Kansas reported there are 400 jewelers in 
the State, and that its association was after 
everyone of them as members. 

Enthusiasm was aroused by the report of 
C. A. Lund, East Orange, N. J., of a gain 
of 73 members in the last year for the New 
Jersey association, and that the campaign 
would not end until every retail jeweler in 
the State was in the association. 

Fred N. Day of Winston-Salem, speaking 
for North Carolina, told of the success of 
the last State convention and stirred up 
more enthusiasm by suggesting the national 
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association hold its future conventions in 
September instead of August. 

E. W. Chamberlain, speaking for Ohio, 
“got” the convention when he said he had 
just heard of a retailer in Akron, who had 
not subscribed to the Publicity Fund and 
that they were going after him, on their re- 
turn from the convention. He told of the 
great success of the Cedar Point convention 
and ascribed much of it to the opening of 
the proceedings by a general discussion in- 
stead of the customary routine proceedings. 


REPORT OF THE OHIO RETAIL 
ASSOCIATION 


To present a brief summary of the activities of 
the Ohio Retail Jewelers’ Association during the 
past year is an extremely difficult task, inasmuch 
as we have dealt with a great many problems of 
vital interest to the jewelry industry and to retail 
jewelers, many of which were State and national 
in their scope. 

Our State convention was held at Cedar Point, 
Ohio, July 6-7 and 8, of this year, and the attend- 
ance and enthusiasm was a decided compliment to 
our officials. 

Our program was a slight departure from our 
usual convention program, inasmuch as we devoted 
one session te open discussions on such subjects as 
relation of turnover to net profits, installment sell- 
ing, effective advertising, best methods for keeping 
down overhead, co-operative advertising, local auc- 
tion ordinances. and store and window displays. 
These discucsions proved most interesting and in- 
structive. 

At our 1925 convention we charged a registra- 
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was such a decided financial failure that our 
treasury was practically depleted, and in order to 
get our association back -on its feet, our secretary, 
Jack Moore, and I visited the jewelers in the larger 
cities of the State during the year and secured 
voluntary subscriptions amounting to $800, of 
which $550 had been paid in at the time of our 
last conventien. 

Our State association has at all times co-operated 
with the American National Retail Jewelers’ As- 
sociation, and one of the outstanding results of 
the co-operation of the State organizations with 
the national was the removal of the excise tax on 
jewelry, which became effective Feb. 26 of this 
year. 

During the past year we have kept our member- 
ship constantly informed through our bulletin 
service on various matters of vital interest to every 
jeweler. Last August we bulletined our member- 
ship relative to the operations of a certain corpora- 
tion circulating through Ohio signing up jewelers 
on contracts running into large sums of monev. 
These contracts were so drawn that the jeweler 
was legally bound to pay the obligation, while the 
corporation made no attempt to live up to its part 
of the contract. Some of our members were victims 
of this: scheme, but our timely bulletins saved. 
many more from being caught. 

During the year we urged our members to put 
their wholehearted support behind the National Pub- 
licity movement in their effort to raise $2,000,000 
for a four-year publicity campaign to bring people 
back to the jewelry store. Ohio jewelers have re- 
sponded willingly and generously to this movement. 

We have worked in close harmony with the 
Ohio Council of Retail Merchants, an organization’ 
which has developed a wonderful plan for dealing 
with legislative matters. In place of waiting until’ 
the State legislature convenes and these matters, 
reach a critical stage, we have been able to antici-'' 
pate them: Through this organization we have 
successfully developed a practical bureau of busi- 
ness research with adequate extention facilities in 
connection with our. State university at Colum- 
bus, QO. We have this year to get our legislature 
to enact a State law regulating auctions, also a 
workable jewelers’ lien law. 

We have co-cperated with the naticnal associa- 
tion in its efforts toward the adjustment of prices, 
on nationally advertised merchandise, in order to- 
make the merchandising of same profitable to our 
n.embers. 

Uron behalf of the Ohio Retail Jewelers’ Asso- 
ciation, I wish te express our sincere appreciation 
to Ralph Roessler for the splendid work he has 
dene in connection with the elimination of the 
excise tax on jewelry; to E. O. Little for the 
wonderful assistance he has been to our association 
during the past year, and especially for the splendid 
address he delivered at our State convention this 
yeer; to our most efficient secretary, A. W. 
Anderson, whose splendid judgment and timely ad- 
vice has helped materially in smoothing out a 
rather rough road the past year for the Ohio as- 
sociation; to President Conrad J. Brotherly for the 
hearty co-operation with our association which he 
bas always manifested; his personal service and 
untiring efforts in behalf of our organization is 
keenly appreciated hy every jeweler in the State 
of Ohio; to every official in the national associa- 
tion; to those men who gave gencrously of their 
time and energy to serve on committees; to every- 
one who has helped te make the American National 
Retail Jewelers’ Association the outstanding organ- 
ization of its kind in the United States today. 


South Dakota is having a successful cam- 
paign for new members, according to J. J. 
Levinson, who added that the association 
plans more aggressiveness in its work. 

E. H. Munson, Pulaski, Tenn., told of 
the activities of the association in that State 
and said that Tennessee has been divided 
into five zones for a comprehensive new 
member campaign. 

Leon Mayne Reed of Montpelier reported 
for Vermont, stating the June convention 
was a great success from every viewpoint. 
The State has a good auction law which is 
working successfully. He bid the A. N. R.- 








102 THE JEWELERS’ CIRCULAR August 18, 1926 


i a 
P . 
. i) Z 





1= 






The 
SEVEREST 
SHOCKS 
em Y WON’T 
i“ jp HURT IT! 











B Gee y yee: Made by the Hafis factory 
| GAZ SF. eet i gd especially to withstand 
if OO <—_ most any kind of treatment 

at. —even the severe test of 
‘seine wt dropping. 
(io 


The Watch for SPORT-WEAR 


Ask Your Jobber 








STEELCLAD 

















August 18, 1926 


THE JEWELERS’ 


CIRCULAR 


Full Report of the A. N. R. J. 


J. A. to Vermont for some future conven- 
tion. 

C. Noyes Talcott, Olympia, announced a 
new membership drive for the State of 
Washington on the “flying squadron” plan, 
which he said has every promise of being 
successful. 

West Virginia’s association is in good 
shape, according to the report of W. L. 
Jones, who said the old membership is being 
retained and new ones are being sought 
with success. The association is after a 100 
per cent membership. 

For New York, Charles E. Sunderlin of 
Rochester, secretary of the State association, 
read a résumé of the State convention at 
Cooperstown on July 12-14, which he said 
was one of the most instructive and profit- 














CHARLES E, SUNDERLIN, SECRETARY OF THE NEW 
YORK STATE RETAIL JEWELERS’ ASSOCIATION 


able ever held by the association. The re- 
port praised the action of the A. N. R. J. A. 
executive committee in deciding to finance 
the research work as applied to jewelers of 
the Harvard University School of Business 
Administration. 


REPORT OF THE SECRETARY OF THE NEW 
YORK STATE RETAIL JEWELERS’ ASSOCIATION 


As secretary of the New York State Retail 
Tewelers’ Association, I wish to submit the fol- 
lowing report of the work of the association for 
the past year 

The 17th annual convention of the 
State Retail Jewelers’ Association was held in 
Cooperstown, N. Y., July 12, 13 and 14, 1926, 
with headquarters at the Otesaga hotel. Although 
the attendance was not so large as at some previous 
cenventions, one could not afford to miss it as 
its sessions were most educational and instructive, 
and everybody felt well repaid for attending. One 
of the pleasant features of the convention was 
the steamship ride of about 20 miles around 
Otsego Lake, refreshments such as ice cream and 
soft drinks heing served aboard, after which the 
Party visited the museum and the burial place of 
James Fenimore Cooper. Each evening dancing 
was enjeyed, and on Wednesday evening the 
convention closed with the annual convention ball 
at the Otesaga, an enjoyable feature of which was 
the appearance of Miss Valerie leuscher, a well 
known vocalist. 

The regular delegates representing the New York 
State Retail Jewelers’ Association -at the American 


New York 








National Retail Jewelers’ convention held in Rich- 
mond, Va., Sept. 15 to 18, 1925, were: Presidént 
E. J. Scheer, Vice-president Edward Leininger, 
Wm. D. McNeil and Albert Kamp. There were 
also in attendance: Past President Charles T. 
Evans, Treasurer L. M. Campbell, Jacques LeRoy 
and Mr. Streeter of Mt. Vernon from New York 
State. 

The complete elimination of the War Revenue 
excise tax justifies the existence of national and 
State associaticns as is evidence of the value of 
co-operation, All members carrying fire inusrance 
with the National Jewelers’ Mutual Insurance Co. 
are certainly gratified at the saving of 40 per 
cent. on their premiums, 2nd why not save at 
least one-third on your automobile premiums? 
It is gratifying to know that the National Jewel- 
ers’ Publicity Association is making such satis- 
factory progress towards reaching the goal set 
towards stimulating the jewelry trade at large. 
All the local associations throughout the State 
as you have heard through the reports are in a 
most flourishing condition. We have at present on 
ovr rolls 450 members, of whom 260 have paid 
their 1926 dues. 

At the Cooperstown 
to continue the services of our 
William S. Hughes. And Messrs. Scheer, Lein- 
inger, Sunderlin, Kamp, Landau, McNeil and 
Campbell were elected delegates to the annual con- 
vention of the American National Retail Jewelers’ 
Association at Philadelphia. 

It is most.,gratifying to note that the executive 
committee of the national association has taken up 
the work of raising funds to finance the research 
work of the Harvard University School of Business 
Administration, and I feel sure our members will 
give them our wholehearted and enthusiastic sup- 
port. Progress has been made during the past year 
towards correcting some of the evils in the retail 
jewelry business, such as the misleading adver- 
tiser, the price cutter, the misrepresenter in qual- 
ity and time guarantees, and the elimination of 
the unfair auctioneer. 


convention it was decided 
field secretary, 


Armand Jessop, reporting for California, 
told of the success of the association move- 
ment in his State, as did Earle L. Middle- 
ton for Florida. 

Reports from other States showed a uni- 
form gain in membership and interest and 
were received with applause. 

Next came the report of the resolutions 
committee, an added feature of which was 
the start toward changing the date of the 
annual convention from August to Septem- 
ber or October. J. P. Archibald was the 
prime mover in this, and after several speak- 
ers had dwelt upon the heat as making Au- 
gust unpopular, the resolution was adopted 
unanimously as were all the others. These 
are published in full on page 109. 

The report of the credentials committee, 
next taken up, showed a total of 173 votes, 
one beihg from Alaska. The report appears 
on page 113. 

There was a brief discussion over a check 
on the attendance of paid delegates in order 
to insure their attendance at convention ses- 
sions, and it was voted to have the execu- 
tive committee evolve a checking system in- 
cluding a roll call to precede each session 
of the annual convention. 

Then came the election of officers, during 
which Past President Archibald took the 
chair. Tinley L. Combs, as chairman of the 
nominating committee, handed the gathering 
a laugh as he mounted the platform and 
made a brief announcement of how hard the 
committee had to work. He said the com- 
mittee had tried to render service to the 
association by recommending officers who 
would serve the organization as it ought to 
be served. He pointed out that the commit- 
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tee felt it was doing service by recommend- 
ing no changes except in cases where for 
good reasons incumbents felt they could not 
serve longer and then read this list: Presi- 
dent, Conrad J. Brotherly, Newark, N. J.; 
regional vice-presidents: Eastern and New 
England districts—H. L. Coburn, Man- 
chester, N. H., in place of Ellis Gifford, Fall 
River, who had asked to be excused from 
further service. Southern district—William 
A. Frasier, Durham, N. C., who succeeded 
James A. Cayce, Nashville, Tenn. Central 
Eastern district—Ed O. Little, Auburn, Ind., 
renominated. Southwestern district—Arthur 
A. Evans, Dallas, Tex., in place of Charles 
P. Woodbury, Kansas City. Far Western 
district—Armand Jessop, San Diego, Calif., 
renominated. For secretary and treasurer, 





PAST PRESIDENT T. L. 


COMBS 


respectively, of course A. W. Anderson. 
“Andy” and Charles T. Evans of Buffalo, 
N. Y., were renominated, and so was Ed- 
ward H. Hufnagel, Mt. Vernon, N. Y., for 
member of the executive committee. 

Mr. Archibald put the election through 
in due and regular form and the result was 
a unanimous vote in every case. 


President Brotherly thanked the conven- 
tion for again honoring him and said he re- 
garded the action as a vote of confidence in 
his administration. He had hoped, he said, 
to have avoided another year of sacrificing 
his own business and affairs but felt that 
with some of the work he had taken up at 
the beginning of his administration unfin- 
ished he would endeavor to complete it this 
term, with the understanding, however, that 
the association starts right away to begin 
grooming a good man for the post next 
year. 

Places for the next convention then took 
up the time. Bids by mail, telegraph and in 
person were made for Dallas, Tex., by the 
Texas-Louisiana association, New Orleans, 
Louisville, Milwaukee and Minneapolis, with 
Milwaukee appearing to have the call, if ap- 
plause counted for anything. The~ matter 
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We Strongly Recommend for Fall and Holiday 
Selling—COMPACTS 


i keeping with the A & Z policy of offering only 
better merchandise for the discriminating Retail 
Jeweler, we are pleased to announce our new 
“SIFTER-PACT.” A charming accessory, ingen- 
iously arranged to contain a standard sized rouge 
compact, a large compartment for loose powder and 
a full sized mirror, shapes attractive and distinctive. 


Made in gold filled only. 





Hand painted 
French 
Cloisonne 
enamel— 
variety of 
patterns 
and colors 

Note simplicity 

of the loose 

powder sifter 


RETAIL JEWELERS: For greater profits and more sales—tie 

up to the A & Z lines. The newest patterns, latest ideas and 

styles, attractive prices. We manufacture and sell direct to the 

retail jewelry trade. Every item in our line is guaranteed to give 
perfect satisfaction or it will be replaced. 
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was referred as usual to the executive com- 


mittee. 
As the final proceeding came the awarding 
of prizes, Mrs. Reed enacting the role of 


Santa Claus. 
bon bon dish, went to Earl L. Middleton of 
Florida. Miss Luella Nash, official stenog- 
rapher of the convention for 16 years, won 
the second award, a Dirigold sugar spoon. 
Third, a set of cuff buttons, went to Mr. 
Archibald. 

Then everybody joined in singing song 
No. 8 to the tune of “Marching Through 
Georgia,” and the convention was over. 


REPORT OF VICE-PRESIDENT EDWARD 0. LITTLE 


To the Officers and Members of the American Na- 
tional Retail Jewelers’ Association: 

Once more I am called on to give an account 
of my stewardship as regional vice-president of 
the Eastern Central States Zone, and I herewith 
submit for your approval a report of such activi- 
ties as have devolved upon this office. during the 
past year, together with a few obsefvations and 
conclusions of my own which my travels over the 
States in this zone have suggested to me. 

Immediately after the national convention at 
Richmond last September, I again pledged to our 
president, Conrad J. Brotherly, my whole-hearted 
co-operation and support, in any way he saw fit 
to use me in promoting the interests of the national 
association and assisting him personally in his ad- 
ministration. I have tried to the best of my ability 
to keep this pledge, and I want to truly say that 
I have never enjoyed working with, or for, anyone 
more than I have with Conrad J. Brotherly during 
the past two years. - 

I want to digress a moment at this time to tell 
you the opinion I have formed: from my observa- 
tion of Conrad Brotherly as an -executive, a man 
and a friend. 

As an officer of this association he is safe, sane 
and sensible. Thorough in detail, yet a wonderful 
executive. A hard and consistent worker at al! 
times for the national association whose interests 
he places above all else, even to his own private 
affairs. . 

As a man, clean, honest, high minded. A gen- 
tleman at all times, and always at home in any 
group or gathering. 

As a friend, loyal, steadfast and sympathetic. 
The sort that you can. always count on when all 
others fail, but cnly if you are worthy, for an 
unworthy friend is not worth while having, and 
Ccurad Brotherly knows no compromise with 
wrong to please an erring friend. 


Ccnrad’s administration will go down in asso- . 


ciation history as seeing the end of the war tax. 
As the beginning of a real publicity movement, 
end for many cther achievements which I will 
not take the time to enumerate. But his future 
status will not be fixed and determined by activi- 
ties begun or finished during his term of office, 
but ty his solution of problems which he in- 
herited. I am fully convinced that time will carve 
a nicke in the hall of association history and 
fame for Conrad J. Brotherly which will be all 
his cwn. And T speak with a full. knowledge of 
what I am saying. and I am not using idle words 
for the purpose of flattery. : 

But getting back to my report. After pledging 
my support to President Brotherly I also got in 
touch with the presidents of the various State 
associations in the Eastern Central Zone, and of- 
fered them my services in any way they saw fit 
to use them in promoting the interests of the 
State associations, the national association and the 
individual jeweler. . 

My first job as regional vice-president, other 
than answering the calls of President Brotherly, 
was to attend the Iowa convention which was held 
at the Savov hotel in Des Moines on April 21. ; 

This convention was well attended, but I don’t 
believe quite as well as last year. Their program 
was very good both as to business and entertain- 
ment. I enjoyed a most excellent personal talk 
with Elmo Roper, one of the real State secretaries, 
and derived a lot of information and inspiration 
from this talk. I enjoyed my visit to Iowa and 


_the renewing of friendships which T had formed 


the previous year. 


First prize, a gold rimmed 





From Des Moines I went to St. Paul, arriving 
Sunday morning at the Hotel St. Paul, where the 
Minnesota convention was to be held. I didn’t 
see any of the jewelers, however, until the fol- 
lowing morning. 

The Minnesota meeting convened on April 27, 
and like all Minnesota conventions was full of 
pep and business from the start. President Stiles 
is surely a capable and competent executive, and 
he, with Secretary Schwenke, make an ideal pair 
of officers. 

I didn’t stay over for the banquet and entertain- 
ment, but if they were anything like the year 
before, no one could possibly have cause for com- 
plaint. Minnesota and Wisconsin seem to be the 
best organized associations in our region, and have 
the largest attendance and largest memberships 
cf any associations in the Eastern Central Zone. 





PAST PRESIDENT EDWARD H. HUFNAGEL 


My next convention was that of Illinois, which 
was held at the Hotel Abraham Lincoln in Spring- 
field. I was very much pleased to see such a 
large gathering, smuch better than the year 
previous, and a ketter convention from all angles. 
Here again we find a real secretary in Herman 
Stern, who has worked very hard for the Illinois 
asscciation during the past year,'and who should 
have credit for the excellent showing in attendance 
this year. Both business and entertainment features 
vere very good, and all who attended reported a 
most enjoyable time. 

I did not attend any other conventions until 
our own Indiana ccnventicn, which was held at 
the South Shore Inn, Lake Wawasee, on June 
27-28-29-30. Here I enjoyed a rest so far as 
national wcrk was concerned, for we had President 
Brotherly with-us, and he made a most wonderful 
talk covering the activities of the naticnal associa- 
tion. His talk was easily the outstanding feature 
of the convention, and was commented upon most 
favorably many times by those present. I said I 
rested so far as national work was concerned, but 
my time was fully occupied as secretary of the 
Indiana association in looking after the details of 
the convention. 

In all I traveled about 1,500 miles, spent nearly 
three weeks’ time and attended five conventions, 
and would have attended more had I been called 
upon to dc so. 

I made five talks of about 45 minutes each on 
national affairs, dwelling on publicity and research 
work. Each of these talks was seemingly well 
received and the jewelers showed keen interest, 
especially in the two subjects mentioned. My 
treatment was the finest at all conventions, and I 
enjoyed every minute with the jewelers of my own 
and other States. The more I see of jewelers, the 
better satisfied I am’ that I am one of them. 

In my travels over the Eastern Central Zone at 
every convention I heard the question: “Why don’t 
more jewelers come out) to .these conventions? 
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At most of the conventions I had plenty of time 
to keep my eyes open and my ears to the ground, 
and as a result I have formed certain conclusions 
of my own regarding conventions, the burden of 
which are that. in my opinion—and the opinion of 
many prominent jewelers in various States—State 
conventions are on the wane. 

Jewelers are taking less and less interest in their 
State conventions each year in spite of all the 
hard work done by the officers to get out a good 
attendance. I would not say, though, that this 
statement applies to all associations. 

The American business man is conventioned to 
death in every line of business, and I venture the 
assertion. that if associations are to be kept alive 
through the medium of yearly conventions, one 
or the other is ultimately doomed. I believe interest 
in associations and conventions, to a limited extent, 
can be kept alive and increased; and in thinking 
over what I believe to be a menace to the future 
of asscciations, a plan occurred to me that might 
mean either the salvation or ruination of the 
American National Retail Jewelers’ Association, 
but I choose to believe that it would mean the 
salvation. I believe that it is workable, and I 
submit it for thought, discussion and action, if 
suck a radical departure from custom and _ prec- 
edent is possible. As [ said before, the business 
world is fed up on conventions. Under the plan 
of organization we are now following, some 40 
States hold conventions each year, the benefits of 
which are questionable in a large majority: of in- 
stances, and the time, effort and expense of pre- 
paring for these conventions—largely wasted be- 
cause of lack of interest on the part of the jeweler 
—and programs which do not arouse interest and 
hold the attention of the busy jeweler. I say 
“busy” if there is such an animal, but this is the 
stock excuse given for non-attedance. 


This condition seems to apply to mercantile con- 
ventions rather than conventions of service clubs, 
the professions and fraternal orders; for: these 
seem to attract plenty of men who will: not take 
the time to attend a convention of the business 
from which they obtain the money which makes it 
possible to he a part of the other organizations. 

Why is it that the dentists of Indiana, for illus- 
tration, have more out to their State conventions 
than we have right here at this national convention 
of jewelers? Why will the three dentists of my 
own town of 5,000 lock up their offices and journey 
many miles, to stay three or four days attending 
their conventions? Is an aching tooth less im- 
portant than a mainspring in an Ingersoll? The 
answer is that dental conventions hold a real in- 
terest for the dentist. A real program of the 
highest type is provided, and every dentist realizes 
that a convention of his profession means practical, 
workable ideas with actual clinic demonstrations— 
a post graduate course in dentistry. 

What’s the remedy for real conventions in our 
own craft? I say, fewer and better conventions. © 
Hew .can we bring this about? By doing away 
with State conventions entirely, and holding, say, 
five or seven: nattonal regional conventions, one in 
cach regional zone -sach.year, instead of one na- 
tional convention. 

At these national regional conventions, let a 
president and secretary he elected who will have 


_fuli power over their respective regions, the same 


as the State officers now have over their States. 
Let the presidents of these five or seven regions 
compose the wmational executive committee, with 
power to elect a national president, secretary and 
treasurer within or without their number. 

Let the secretary of each region be a field 
secretary whc shall sperd his time traveling over 
his zone, getting new members and taking care of 
such duties as will promote the best interests of 
the national association and the individual jeweler. 

Jet the national executive committee, composed 
of the five or seven regional presidents, the national 
president, secretary and treasurer, be the admin- 
istrative body over the various regions and the 
national asscciation. Let them look after the col- 
lection of all dues, finance their own offices and 
those of the regional president and secretary, and 
attend to all the details of financing and arranging 
for national regional conventions. 

Do away entirely with national conventions or 
have one say every four years only. Make each 
regional convention in reality a national conven- 
tion, but\held in various parts of the country, so 
no jeweler will find it a hardship to attend~a 
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The GREATEST Selling Watch Strap. NOW— 


“SLIPOV A” for Men of Action— 


Men’s Straps in different widths to fit 
all styles of stationary or removable lugs. | 
5% and % inch. 







Patents 
Pending. 


EVERY SALE BRINGS A RESALE 


UIPOVA 


These ‘are the reasons for “SLIPCV A’S” Great Demand: 


The Clasp rests on Leather—NOT on the Wrist. 


The wide expansion after attached to the watch, permits 
removing or attaching quickly. 











yy 


3. Easy to adjust to any size wrist. 
4. Made of finest Calf Leather—smartest colors. 
5. Strong construction and simple working action. 


The Sport Model 
Ladies’ SLIPOV A. 


vs inch width with detachable ends 
for all styles of ladies’ watches. Fur- 
nished in black, tan, Cordovan and fancy 
leather. 












Nothing hes the ple of [orthon 
S. & B. LEDERER CO. 


SLIPOVA Manufacturers of “Ristfit,’ “Slipova,”’ “Veribest” SLIPOVA 


. and Other Watch Straps in Leather vecee RISTPIT === 
WATCH STRAP = WATCH STRAP 


100 Stewart St. PROVIDENCE, R. I. 


Retail Jewelers: You may send to us for an assortment of 
6 SLIPOVA Bracelets, attractively mounted on Display 
Stand, but you MUST include name of Wholesaler to bill 
thru. Any cuts on this page are suitable for newspaper 
advertisements, and will be furnished free of charge. 
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national convention. Pay all dues direct to the 
national secretary as there will be no need for 
State dues. 

The advantages of such an arrangement would 
be only 13 to 17 officers depending upon how many 
regions were established, as compared with some 
106 officers in all the State and national associations 
at present. If we count executive’ committee mem- 
bers there are over 300 officers connected with the 
various State associations today. 

Only five or seven conventions to be arranged 
for and financed, and each of these will appeal to 
an entirely different group of jewelers. No long 
and expensive trips for jewelers to attend national 
conventions, and no extra trips to attend State 
conventions. 

Programs in each regicn could be identical, there- 
fore could be financed at less cost, and could be 
more easily arranged. Program books which are 





ARMAND JESSOP, RE-ELECTED REGION‘AL “ VICE- 
PRESIDENT 


now issued by many States could be printed for 
all the regional conventions at one time, thereby 
eliminating a lot of waste in this direction, and 
relieving many manufacturers, wholesalers and im- 
porters and others from taking space in various 
State programs, thus making such a saving -iné this 
respect that they would be glad to pay a much 
higher rate for advertising space in’ one big pro- 
gram book which would have a circulation , reach- 
ing every jeweler in the United States, and really 
be a valuable. advertising medium. 

The national president, secretary, treasurer and 
regional vice-president could visit each national 
regional convention. Attendance contests could be 
arranged, and friendly rivalry created between 
zones to see who could get out the best attendance 
at their convention. 

Bigger, better and more interesting programs 
could be arranged for than is possible at State 
conventions. More direct contact with the national 
association could be maintained. Fewer people to 
correspond with. Regional conventions could fol- 
low each other very closely and all be taken care 
of in a month at the outside. There would be no 
more hard, thankless jobs wished on a few in 
each State as is the case now, where the president 
and secretary have all the load to carry, but nat- 
urally there would be more work for the national 
officers and regional president and secretary. 

All problems, policies, disputes, conferences, etc., 
weuld he taken care of by the national executive 
committee. There would be no need for funds to 
maintain State organizations, and if these same 
funds were devoted to the national treasury, the 
financing of the national association would be fer- 
ever taken care. of, and many activities could be 
engaged in which are not now pussible on account 
ef the lack of funds. Appeatefor spettat “fifiids 


Wweuld be unnecessary. 
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The national officers could keep in better and 
cleser touch with suck activities as might come 
under their jurisdiction, and there would be no 
cecesion for misccnceptions, misunderstandings and 
violations cf existing laws or other harmful pro- 
cedure, because there would be very few responsible 
positions to be filled—and consequently very little 
liklihood of questionable acts by those in authority. 

In fact, to my mind, the benefits would be 
without number, and I can see no harmful features 
or objections te such a plan of organization. 

Naturally, such a radical move could not be made 
hastily. Sentiment would Jhave to be created, a 
lot of preliminary work.@@me; the whole. matter 
submitted and explained to each State association 
now in existence, and their approval secured before 
it would be possible to so reorganize the national 
association. It would, therefore, be a year at least, 
before such a plan could be adopted if at all. 

Semething must be dom to answer the question 
heard at all conventions, even this one: “Why 
don’t more jewelers attend their conventions?” 
Maybe a discussion of this idea or a similar one 
that could be worked cut would answer this ques- 
tion for all time. At least there could be no 
harm in studying it. and so, in order that the 
matter may be properly laid before the association, 
I move that the matter be referred to the national 
executive committee fcr its consideration. 


REPORT OF VICE-PRESIDENT ARMAND JESSOP 


Mr. President and Gentlemen: 

The business situation on the Pacific Coast is 
about ncrmai. It reflects, always, the conditions 
in the east. If you are prosperous, we feel it 
about a. year later. If conditions are bad with 
you; TIT think we get the shock in less time than 
that. In fact, if there is a panic in New York, 
there is ‘a panic on the Pacific Coast the next 
morning. 

The condition of the Pacific Jewelers “Associa- 
tions is very good. The memberships have in- 
creased nicely, and the attendance at the conven- 
tions was the largest on record, both the Wash- 
ington-Oregon meetings and tiie California con- 
vention. The California convention was wonderful. 
One bright young woman gave us ideas which were 
valuable en how to vet our new goods before the 
public through the movies. For instance, Gloria 
Swanson lights a cigarette with a patent lighter- 
it only takes five seconds—but the makers claim 
it gave them more. publicity than any one thing. 
No name was mentioned, but the public caught it 
up like a flash. This is a sample of what can be 
done through publicity. 

The prugress of the Horological Institute of 
America in the west seems slow, but I assure you 
that it is growing gradually. Watchmakers who 
locked on it with suspicion are realizing the 
henefits of it. The younger men are taking it up 


‘and ‘I hope to seé the day yet when all watch 


makers will be classified and registered. It re- 
quires time and. patience, but it will come! I 
have no doubt through its wise application that 
wages and efficiency would be raised at least 25 
per cent and trouble for the watch sales depart- 
ment, reduced in equal propertion. 

The west heartily endorses the Harvard surveys 
and will, without doubt, support them financially. 
To my mind it is one of the most important 
things ever accomplished by the association for 
the jewelry business. 

Celifornia is at present far behind its quota 
for National Publicity for several reasons. Cali- 
fornia has never been scld entirely on the idea 
of national advertising, and the 1926 convention 
‘this Spring was the first California convention to 
endorse the mevement. I believe this reluctance 
can be overcome by a govd solicitor in the field 
to explain the facts. I have every hope for the 
future, and believe that California will do her 
share. 

Our National Publicity campaign is in good 
hands, and I am sure they will profit by the 
mistakes and successes of such organizations as the 
California raisin growers who have had plenty of 
experience in success and failure. 

The jewelers of the west appreciate the good 
work done-by the national asscciation in the re- 
moval of the war. tax. It is the best sample of 
crganized efforts: ever made by the jewelers, and 
there is no telling. what benefits can be--accom~— 
plished in the future if we will stick and work 
together. 
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A Notable Chalice r 


A NOTABLE example of the silversmith’s 
art has recently. been,’*made by the 
Gorham. Co. for the *Donavan & Seaman 
Co., Los Angeles, Cal. It .consists: of a 
chalice of sterling .sjlver, entirely hand 
wrought, and 10 inches. in height. The or- 
der for this beautiful piece of work was 
taken by the Donavan & Seamans Co. from 
a customer who presented it to St. Vincent’s 

















AN ARTISTIC CHALICE 


hospital, Los Angeles, as a testimonial for 
services received at the hospital. 

This design wes selected from several sub- 
mitted becausg it feefmed to carry. with it 
a deeper spiritual significance and. to ex- 
press most fully the feeling of the donor. 
Five months of expert workmanship was 
required’ to. complete the. chalice. ‘It has 
been observed that every stroke of work 
upon it has special significance. 

The chalice, which is 10 inches high, is 
executed in sterling silver, gold plated all 
over. The foundation of the motif of the 
design is Gothic without following the de- 
tails and characteristic of the old masters. 
The execution of the work is wrought, that 
is, hammered from the flat silver by a master 
silversmith and the ornament raised and 
chased by the craftsmanship of the chaser. 

The bowl, which is plain, is supported by 
a calyx, the ornament in relief being the 
grape vine and wheat, emblematical of the 
blood and bedy of Christ. The -shaft is 
tripod in form, with the Gothic leaf on each 
corner introducing tracery, in one panel be- 
ing the Crucifixion, the lower part of shaft 
being the clover leaf breaking in a conven- 
tional manner. The panels on base show 
the subject of the Immaculate Conception. 


ss se 
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ACK IN ’53, when Michael Eisenstadt 
founded the Eisenstadt Manufacturing 
Company, Fashion’s trend was toward 

the “balloon tire” idea in wedding rings— 
bulky as balloons and tiring to the fingers. 
No wonder the “bonds of matrimony ” 





EISENSTADT 


Manufacturing Co. 


Louderman Building 
Locust and Eleventh Sts. 


ST. LOUIS - U.S.A. 


European Offices: 
Amsterdam, Sarphistraat No. 32 
Antwerp, Rue Van Lerius No. 1 





1855 


CPRISCILLA Wedding Rings ‘are 

supplied in platinum or in white, 
green or yellow gold—and with 
settings of diamonds, too. The 
wide range of values puts them 
within reach of every bride and 
bridegroom! Weare master 
workers in fine diamonds and 
platinum. 


were often regarded as hindering fetters. 


Contrast them with the Dainty Priscilla 
Wedding Rings now in vogue. Is it any 
wonder, then, that the exquisitely wrought, 
delicately fashioned Priscillas are the fastest 
selling wedding rings on the market today? 





Paris, 20 Rue de |’Paix 














August. 18, 1926 


Full Report of the A. N. R. J. A. Convention | 


THE JEWELERS’ 





Report of the Resolutions Committee 


We, the members of the American National Re- 
tail Jewelers’ Asscciation, in selecting Philadelphia 
as the place in which to hold our 21st annual 
convention, were actuated by distinctly patrotic 
motives. Having been deeply stirred from the days 
of impressionable boyhood by the epoch-making 
events which took place in this “Cradle of Liberty” 
150. years ago, our eyes turned with great interest 
to Philadelphia as the ideal city to which to make 
a historic pilgrimage as well as a business jour- 
ney. We wisk to express our deep gratitude to his 
honor, Mayor Kendrick,, for his hearty welcome, 
and) to the Pennsylvania State association and 
Philadelphia wholesale and retail jewelers for their 
successful efforts in making our 21st annual con- 
vention both a pleasant and profitable occasion. 

* * * 


The interest shown as a co-worker and counselor 
to the retail jeweler in his business problems’ by 
Bartley J. Doyle deserves not. only our recognition, 
but our gratitude; and we ,hereby express our 
thorough appreciation. To Bartley J. Doyle, and 
to the Keystone Publishing Co., we feel and 
acknowledge a happy obligation for the fine enter- 
fainment they have given this convention, not the 
least being the spiendid pageant “Freedom,” a 
part of the Sesqui-Centennial Internationa] Expo- 
sition. This great spectacle-is not -only highly 
inspiraticnal in its motives and effects, but is 
remarkable as well for its intelligent conception 
and design. We feel deeply grateful for the op- 
portunity to visit this wonderful production, and 
wisk to compliment these who are responsible for 
its inception. 

* * * 
in this way, to express our keen ap- 
preciaticn to the ladies’ committee, the members 
of which, with their chairrhan, have worked sé 
diligently in making such ample provisions for the 
splendid entertainment, cf the ladies who;have ac- 
companied us, and whose stay at this convention 
has been made so very enjoyable. 
* * * 

A contirually growing appreciation of efficient 
services prompts the American National. Retail 
Jewelers’ Association at this, its 21st annual con- 
vention, to express its high approval of the ad- 
ministration of its present officers. Their services 
have been constructive at all times. The final and 
complete elimination of the excise tax during the 
past year marks the climax of a long, hard and 
steady fight for relief from a severe tax burden, 
and we congratulate President Brotherly, Secre- 
tary Anderson, Chairman Roessler and their asso- 
ciates on this accomplishment of a _ proposition 
which has engaged the attention and efforts of 
our membership these many years; and we feel that 
each and every member of our association may 
felicitate with us over the outcome of this long 
struggle. 


We wish, 


* * * 


Another cause for rejoicing. today is the winning 
of the first part of our campaign for publicity. 
We congratulate President Brotherly for his lead- 
ership which has made possible the raising of the 
first $800,000 of the $2,000,000 National Publicity 
Campaign Fund to which all branches of the trade 
are contributing, and in the results which will 
naturally follow all will participate. 

REsoLveD: That we express our thanks to each 
and everyone, who, by his efforts or subscription, 
has assisted in bringing to pass that long desired 
accomplishment. Be it further 

REsotvep: That we urge all of our membership 
who have not contributed to this fund to do so 
@s soon and as liberally as possible. 

* * * 


In the Master’s search for jewels for the 
heavenly crown He has visited the household of 
our association and removed from our ranks several 
of our beloved members during the past year. 
The death of all these men brought grief to our 
hearts, and made important vacancies in our num- 
bets. Especially do we lament the deaths of George 
J. Hess and Arthur Mansur, because of their un- 
selfish executive services in behalf of our industry, 
the record of which keeps them very near to us in 
Icving memory and appreciation. That their fami- 
lies may be assured of our affection and sympathy, 


be it 


Reso.vep: That a copy of this resolution be fpr. 


warded to them. paid 


We desire to express our appreciation for the 
efforts made by many of the governors of the 
States, as well as mayors and police chiefs of our 
cities, in apprehending sc many of the desperados 
whose principal victims were members of our craft, 
and we conmend the judges for the sentences 
which during the past year have heen of such 
severity as to act as a deterrent to hold-ups and 
cther crimes. We pray a continuance of the strict- 
est vigilance on the part of the authorifies, and 
the imposing of severe sentences as a measure to 
safeguard the lives and property of jewelers the 
country cover. 

* * » 


The value of the research work conducted: for 
the American National Retail Jewelers’ Association 
by the Harvard Bureau of Business Research is 
thoroughly recognized by our membership. Its sus- 


pension, which became necessary when the original © 


research funds had become exhausted, called forth 





CHAS. T. EVANS, TREASURER AND CHAIRMAN 
RESOLUTIONS COM MITTEE 


a flood of letters from our membership expressing 
regret, uiging its resumption at as early a date as 
possible, and promising co-operation in the matter 
of subscriptions to the necessary funds, and in 
furnishing the information needed for the work 
of the research bureau. In response to this demand 
a campaign for a new fund for research work has 
been launched from the national secretary’s office; 
and, 

Whereas: It is the desire of our executive com- 
mittee to quickly obtain such funds as will make 
possible a four-year arrangement with the Harvard 
Bureau beginning January 1, 1927, at which time 
the collection and compilation of the comparative 
figures for 1926 will begin, be it 

Reso.rveD: That we urge upon our membership 
that they keep in mind the value of these reports, 
and send their subscriptions as promptly as possi- 
blt, and that in determining the amount they will 
give that they will be as liberal as circumstances 
will permit. 

* * * 


Whereas: The Gorham Co. having learned of the 
suspension early in the year of the research work, 
and realizing the desirability of continuing this 
work year in and year out, has generously offered 
through our association to pay the cost of the 
1925 survey, and its offer has been accepted by 
the executive ccmmittee, be it 

RESOLVED: That we, the members of the Amer- 
ican National Retail Jewelers’ Association, record 
our sincere and grateful appreciation of this cour- 
tesy so generously offered by the Gorham Co., 
and we urge our: members, one and all, to conform 
to the request for information from Harvard Uni- 
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verysity to the end that these reports may be as 
representative and, valuable as possible. i 
 ¢@ ‘ 

Without doukt, one of the most perplexing 
questions. in our trade is caused by the lack 6f 
proper stamping laws; therefore, be it 

RESOLVED: That the Platinum Marking Act ofi 
1926 as presented’ to. this convention be approved, 
and the stamping committee be urged to secure 
the early approv al-of same at a trade. mass meetingy 
and, be it further 

RESCLVED! That this association pledge its hearty, 
suppert in securing the enactment of the entire: 
new stamping act into law at the coming scaqitat 
of Congress in December, 1926. 

Whereas: .The retail jewelers of this country: 
represent’ @ very Iarge part of the investment of; 
our industry; -and, 

Whereas: They are vitally interested in all un-' 
dertakings that have to do with its various activi-' 
ties;. and, } 

Whereas: The National Jewelers Board of Trade: 
is a membership organization devoted to the wel-! 
fare of the industry and is national in scope; and, | 

Whereas: The activities of the National Jewel-; 
ers Board of Trade are a matter of interest and} 
importance to the retail jeweler; and, 

Whereas: The retail jéweler is interested in all’ 

matters connected with our industry and has a. 


‘sincere desire to co-operate and solidify the in-| 


dustry: therefore, be>it 

ResoLvep: That the American National Retail 
Associatien, in convention assembled, | 
does by resolution respectfully request that, the! 
officers and directors of the National Jewelers! 
Board of Trade give consideratien to the permitting ; 
ef retail membership in their board, and that! 
the membership be placed at a nominal fee per’ 
year; and, be it further 

Resotvep: That should the National Jewelers: 


" Board cf ‘rade’ elect to accept retail members, : 


that representatives of the American National Re- 


tail Jewelers’ Association be elected to the board 
of directors as representing the retail branch of: 
this industry. 

* * * 

We again express the appreciation of this asso 
ciation for the hearty c¢o-operation of the trade 
press for its full, complete publicity, its helpful 
editorials. and informative articles. 

7 * * 

We again endorse the National Jewelers’ Firé 
Insurance Co., and urge the individual jeweler 
to take advantage of the savings afforded by this 
form of insurance. In addition we commend as a 
method of securing better co-operation and cement- 
ing the bonds between employer and employe the 
purchasing cf group or wholesale insurance as 
offered by the Metropolitan Life Insurance Co. 

* * * 


The Horological Institute of America is doing 
a most constructive work. for the safeguarding of 
the future of our industry, and we commend it 
most heartily and urge every jeweler to become: 
a member of the institute. 

* * * 

We believe that waste will be eliminated, pat- 
terns become more artistic, and the public better 
served if the makers of sterling silver toilet-ware 
will limit the production of new patterns and re- 
duce the number of those on the market. Be it 

RESOLVED: That Section 1, Article 6, of the con- 
stitution and bylaws of this association as now 
written shall be changed to read as follows: ‘“The 
regular annular meeting of this association shall 
be held in the month of September or October, 
en such days and in such places as the executive 
committee shall designate, unless otherwise pro- 
vided by the association in regular convention.” 

* * * 

In order that the public may be better served, 
and pending the enactment of a new stamping 
act governing the marking of gold filled jewelry 
and watches, we request the voluntary discontin- 
uance of the use of the karat stamp on a separate 
line or part, of all such wares, from the words 
“gold filled,” by the makers of same. 

Respectfully submitted, 
Cras. T. Evans, Chairman, 
Wirson A. STREETER, 
Tintey L. Comes, 
Frep N. Day, 
Jean R. TAck, 
Wiruam D. MeNeme. 
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The Great American 
Jewelers’ Catalog 
Would Help You in Your Business 


Because — 

it does away with the troublesome problem of dead stock. You 
know what’s selling, and buy “little and often” as you sell. You 
never get “loaded up.” 


Because — 
it keeps you in touch with the “best sellers” in all lines—and by 
handling these lines you increase your sales. 

















business—your business as well as ours. = 
if 








Because — 
back of the big book is a selling system designed specially to build 
Because — 
the great catalug and the great system are adding to the profits of 
other jewelers in every state in the Union. What they are doing 
for. others they can do for you too. 
Because — 
now—while Summer days are here, is the one best time to plan for 
Fall business. Write for the catalog today. Our 1927 catalog ready 
early in October. 
h k lti 
: The Oskamp-Nolting Co. 
: 26-30 Seventh Avenue, West Cincinnati, Ohio 
ii 
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‘ The Roster of Dealers 


Among the retail jewelers who registered 
at the convention were: 


A 


Alpers, F., New York. 

Amols, Louis, Brooklyn, N. Y. 

Anderson, A. W., and wife, Neenah, Wis. 
Appel, Carl W., Allentown, Pa. 

Appel, W. W., and wife, Lancaster, Pa. 
Apryle, T. J., and son, Johnstown, Pa. 
Archibald, J. P., Blairsville, Pa. 
Armitage, James, Reading, Pa. 

Astor, Henry and wife, New York City. 
Aurnhammer, I]. and wife, Newark, N. J. 
B 

Baker, H. L., and ladies, Greenville, Mich. 
Bangs, Frank, Salina, Kansas. 

Banks, Chas. M., Wilmington, Del. 

Bartley, W. H., Asheville, N. C. 

Baum, S., Holyoke, Mass. 

Bear, T. L., and daughter, Camden, N. J. 
Beck, Albert, Buffalo, N. Y. 

Bergmann, B., New York City. 

Bernau, Rk. C., Greensboro, N. C: 

Bert], Norbert; Newark, N. J: ; 
Bigwood, Wayne V., Terre Haute, Ind. 
Birkenbusch, Henry, Pekin, II. 

Bluming, A., New York City. 

Bode, F. C., and wife, Philadelphia, Pa. 
Bode, Wm. M., and wife, Philadelphia, Pa. 
Bowman, Charles, Somerville, N. J. 

Bowman, Chas. E., Lancaster, Pa. 

Bowman, John J., Lancaster, Pa. 

Brotherly, Conrad J., and wife, Newark, N. J. 
Bugenstein, Morris & wife, Cedar Rapids, Ia. 
Bushong, Miss Mabelle, Lancaster, Pa. 

Buela, A. W., and wife, Harrisburg, Pa. ; 
Busch, Geo. J., wife and son, Newark, N. J. 


C 


Campbell, L. M., wife and son, Canandaigua, Nui 


Campen, H. A., Edenton, N. ©. 

Cayce, J]. A., and wife, Nashville, Tenn. 

Cayse, S. H., and wife, Chattanooga, Tenn. 
Chamberlin, E. W., Akron, O. 

Chamelin, Julius, J., New York City, 
Chapman, A. B., and wife, Oshkosh, Wisconsin. 
Chears, W. F., Sanford, N. C. 


Clark, W. L., wife and daughter, Philadelphia, Pa. 
Coburn, Mrs. Carolyn and friend, East Troy, Wis. 


Coburn, Harry and wife, Manchester, N. H 
Cohen, A., and wife, Allentown, Pa. 
Collins, E. A., Springfield, Ill. 

Coles, H. L., and friends, Gainesville, Fla. 
Collins, G. V., Springfield, Ill. 

Collins, Howard, Wilmington, Del. 


Cooperman, Geo., father and mother, Pittsburgh, Pa. 


Combs, Tinley L., Omaha, Nebraska. 


D 


Dale, H. G., and son, Scranton, Pa. 

Dalin, S., West Ellis, Wisconsin. 

Davidson, A., and wife, Washington, N. J. 
Davis, Elwood A., ,Wilmington, Del. 

Davis, Frank L., Philadelphia, Pa. ; 
Day, E. E., wife and friends, Winston-Salem, N. C. 
Day, Fred N., Winston-Salem, N. C. 

Daum, G. J., and wife, Port Clinton, Ohio. 
Donnely, W. C., Baltimore, Md. _ 

Dyson, Sturman F., New Britain, Conn. 


E 


Edelman, Paul, New York. ; 

Ehmann, Wm. F., wife and daughters, Buffalo, 
nm, X. 

Eichman, J. M., wife and three daughters, Cam- 
den, N. J. 

Ellery, A. Handy, Rochester, N. Y. 

Elliott, Albert P., Reading, Pa. 

Elliot, F.. H., Boston, Mass. 

Engelhart, W. F., Jr., Philadelphia, Pa. 

Enright, J. D., Philadelphia, Pa. 

Evans, Chas. T., Buffalo,,.N. Y. 

Evans, Samuel C., and wife, Milford, Del. 


F 


Feldman, S., and daughter, Brooklyn, N. Y. 
Ferkin, S. J.; and wife, New York. 





Frasier, Wm. G., and wife, Durham, N. C. 
Freeman, P. A., Allentown, Pa. 

Frumen, Max, Steelton, Pa. 

Fuchs, A. C., wife and daughter, Milwaukee. Wis. 


G 


Garman, Ira D., and wife, Philadelphia, Pa. 
Geffen, I., New York. 

Geibel, E. J., and wife, Philadelphia, Pa. 
Gelula, Max, and wife, Atlantic City, N. J. 
Gidley, C. J., New Bedford, Mass. 
Gifford, Ellis, Fall River, Mass. 

Gillette, F. E., Nashville, Tenn. 

Goddard, Fred L., New York. 

Graham, John, Red Springs, N. C. 








RESOLUTIONS 


FRED N. DAY, MEMBER OF 
COM MITTEE 


Grammer, Ralph B., Williamsport, Pa. 

Graul, A. C., Sharpsburg, Pa. 

Greenberg, David, wife and sister, Philadelphia, Pa. 
Greer, J. H., Fort Worth, Texas. 

Gsand, Wm. L., Philadelphia, Pa. 


H 


Haas, Harry A., Philadelphia, Pa. 

Hahn, S., New York. 

Haimann, L., Morristown, N. J. 

Hambly, Chas., Philadelphia, Pa. 

Hamer, Chas. H., Philadelphia, Pa. 
Harbach, Paul D., Reading, Pa. 

Harter, Geo., New York. 

Hatcher, T. D., Fayetteville, N. C. 
Hayes, A. C., Austin, Minn. 

Henderson, Chas. E., Asheville, N. C. 
Hendlos, Jos., West Ellis, Wis. 

Henn, Chas. A., and friends, Chilliocthie, O. 
Heurich, August, Chicago. 

Hirsch, R., wife and son, Harrisburg, Pa. 
Hirschorn, I., and wife, New York. 
Hollweg, P. A., New York. 

Holt, Mark E., and wife, Petersburg, Va. 


I 


Irion, Wm. M., Louisville, Ky. 


J 


Jacobson, S., New York. 

Jaffry, J. C., New York. 

Jessop, Armand, San Diego, Cal. 
Jones, W. L., Martinsburg, W. Va. 


K 


Kalbach, Tames, Reading, Pa. 

Kamp, Albert, Ossining, N. Y. 

Kappel, Wm. J., wife and two daughters, Pitts- 
burgh, Pa. 
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Katz, Geo., Philadelphia, Pa. 


Kautman, S. S., Fredericksburg, Va. 
Kelty, Geo. C., wife and two daughters, Pitts. 
burgh, Pa. 


Kenna, R. A., Philadelphia, Pa. 

Kind, Frank, Philadelphia, Pa. 

Kirt, A., Philadelphia, Pa. 

Klass, M. I., and wife, Harrisburg, Pa. 
Kranich, A., Lancaster, Pa. 

Kranich, Geo., Philadelphia, Pa. 
Kranich, Oscar, Philadelphia, Pa. ‘ 
Kranich, Sol., York, Pa. 

Krivitzin, I., New Rochelle, N. Y. 
Kukuk, G. A., and wife, Geneseo, Il. 
Kunz, Dr. Geo. F., and wife, New York. 
Kyburg, A. E., New Yerk. 

Keenan, Miss E., Pottsville, Pa- 

Kyburg, A. E., New York. 


L 


Landau, A., Allentown, Pa. 
Leininger, Edward, Buffalo, N. Y- 
LeRoy, Jacques, New York. 

Lerner, Wm., Meridian, Mass. 

Leslie, W. G., and wife, Elion, Iowa. 
Levinson, J. J., Rapid City, S. D. 
Levit, Sol., Shenendoah, Pa. 
Limegrover, G. P., Swissvale, Pa. 
Lindenscroth, Peter, Pensacola, Fla. 
Lindquist, C. E., Rockford, IIL. 

Little, Ed. O., Auburn, Indiana. 
Lockwood, W. C., Parkersburg, W. Va. 
Lord, L. E., Stroudsburg, Pa. 

Lund, C. A., East Orange, N. J. 
Luxonberg, J. H., Indiana, Pa. 


M 


McGill, T. L., Selby, Alabama. 

McNeil, Wm. D., Utica, N. Y. \ 
Magnon, Alvin, Tampa, Fla. 

Mallin, S., and wife, Pittsburgh, Pa. 
Manwiller, -Daniél, -Reading, Pa. 

Matthew, Harry G., and wife, Asheville, N. C. 
Mauch, Wm., and wife, St. Louis, Mo. 
Mazer, Donald J., New York. 

Mellor, Walter J:, Michigan City, Ind. 
Meredith, H., .A., _New- York. 

Middleton, Earle ‘L., Miami, Fla. 

Miller, E. P., Pittsburgh, Pa. 

Minster, J. H., Elkton, Md. 

Moeleke, Louis, Cincinnati, O. 

Moore, H. L., and wife, Tafton, Ga. 

Moore, Paul, Washington, D. C. 
Mentgomery, J. T., Wilmington, Del. 
Morawetz, Chas., and wife, Belleville, N. J. 
Morgan, Mrs. W. S., Elizabethtown, Pa. 
Morrison, E. C., and wife, Millville, N. J. 
Moser, Fred, Philadelphia, Pa. 

Mumma, J. C.,. Reading, . Pa. 

Murray, E. H., Pulaski, Tenn. 
. Mussina, Charles, Williamsport, Pa. 

Muth, Chas., Philadelphia, Pa. 


N 


Nash, Luella, Michigan. 


, 


Palm, E. J., Austin, Texas. 

Parker, Charles, Saulsbury, N. C. 

Paul, Dave, and wife, Wichita Falls. 

Peoples, Miss S. J., Chester, Pa. 

Phillips, Harry G., Vandergrift, Pa. 
Pinkstone,. Wm. D.,.and wife, Philadelphia, Pa. 
Pinkston, R. A., Knoxville, Tenn. 

Powell, A. B., Wheeling, W. Va. 

Pugh, C. F., Pittsburgh, Pa. 


Q 


Newark, N. J. 
R 


Ransburg, Harper -J:, Indianapolis, Ind. 

Reed, Wayne M., wife and daughter, Montpelier, Vt. 
Reid, J. P., Durkam, N. C. 

Rexford, Wm. P:, Philadelphia, Pa. 

Rich, John, Painesville, Ohio. 

‘Rietzen, G., Asheville, Pa. 

Roanes Co., Sanders, Tulsa, Okla. 

Robertson, D., Framingham, Mass. 

Rogalsky, H. R., Bradford, Pa. 

Roshoe, A. I., and wife, Ashland, Pa. 


Quigley, E. H., 
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It is true=m. 
Sales of Traveling Clocks 
Mm have Doubled! 


We are meeting this increased demand 
by showing in our import division over 
one hundred and fifty styles and grades. 
with our sales policy, 
prices are based on 
quantity buying 






In keeping 








6-Jewel 8-Day Time : . : 
No. 14/6 Octagon blue gold tooled.. 29.00 and selling with the 
No. 14/6 Octagon Pink gold tooled. 29.00 - 
No. 27/6 Octagon Lavender gold usual r esult of being 
PEIN cies choc ueene kek bac ceeuRe 29.00 5 
No. 17/6 Octagon Tan gold tooled. 29.00 decidedly under the 
No. 18/6 Octagon Gray gold tooled 29.00 . 
market — quality 
considered. 








Prices : 
Subject to Our 6-Jewel 8-Day Time 
No. 33/6 S Tan Sued Id 
Usual Catalog tooled sss seossseescee sees «$35.00 
Square Gray Suede gold tooled. . .35.00 
and Cash Square Lavender Ecrase gold 
Di 7S, (Seana aa ereneee rer Menor vag 35.00 
iscounts Square Old -Rose Ecrase gold 
ned ee ceraecl ea acteene 35.00 


Square Blue Ecrase gold tooled. 35.00 
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¢ 

i] 

? 

{ 

{ 

{ 

¢ 

| . 
‘i 
{ 
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Best Mail Order Service 














Address Import Division Octava 
15-J 1 8-Day Ti 
A. idl B ECKEN COMPANY No. 36/15 cate sna i $48.00 


180 North Wabash Avenue No. 36/15 Oval Gray gold tooled.. 48.00 
No, 36/15 Oval Pink gold tooled.. 48.00 


CHICAGO No: 37/15 Oval Black gold tooled. 48.00 
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Roth, Paul S., and wife, Reading, Pa. 
Russert, Frank S., and wife, Cleveland, Ohio. 
Russow, O. F., Roanoke, Va. 


Ss 


Salzman,.Wm., Reading, Pa. 

Sauter, A. W., Philadelphia, Pa. 

Savitt, Robert R., and wife, Hartford, Conn. 

Schaeffer, J. L., Montgomery, Ala. 

Schaul, L. J., Augusta (Augusta), Ga. 

Scheer, Emil J., and wife, Rochester, N. Y. 

Schiffman, A. R., Greensboro, N. C. 

Schlecter, G. F., Reading, Pa. 

Schneiderman, W., and wife, New York. 

Schreiber, H. C., -and two children,;. Waynesburg, 
Pa. 

Schuler, Ralph, Norristown, Pa. 

Schwemmer, A., and wife, Reading, Pa. 

Seaman, Ralph, Philadelphia, Pa. 

Silverberg, Otto, New York. . 

Simmons, A., York, Pa. 

Simpson, D. W., New Rochelle, N. Y. 

Sharick, P. H., Ashland, O. ~ 

Smoyer, Rolph, Allentown, Pa. 

Smuth, James A., Renovo, Pa. 

Smith, Mr. Richard, Lancaster, Pa. 

Snyder, Robert J., Norristown, Pa. 

Snyer, S. M., Durham, N. C. 

Sontag, Wm., Reading, Pa. 

Spits, G. A., Pittsburgh, Pa. , 

Stamey, C. A., High Point, N.-C. 

Stamey, P. A., High Point, N. C. 

Stecher, Henry, Milwaukee, Wis. 

Stgvens, I. Va., Lakeland, Fla. 

Stever, J. Chas., Boston, Mass. 

Stiles, J. E., Wells, Minn. 

Stokes, N. M., Milford, Del. 

Stout, Harry E., Springfield, II. 

Streeter, W. A., Mt. Vernon, N. Y. 

Sturmer, E. E., and friend, Easton, Md. 

Styles, Leland! 

Sullivan, Hewlett, Greenville, S. C. 

Sunderlin, Chas. E., Rochester, N. Y. 

Sutton, Wm., Philadelphia, Pa. 

Swenson, R. B., Ottumwa, Iowa. 

Swiger, Muta U., Shinnston, W. Va. 

Sylvan, Gustave, Columbia, S. C. 


By 


Tack, Jean R., Newark, N. J. 

Talcott, G. M., Olympia, Washington. 
Tatum, Fred, Durham, N. C. 

Taylor, G. W., Williamson, W. Va. 
Terry, J. M., El Dorado, Ark. 

Tholen, H. J., Hays, Kans. 

Thema, A. L., Piqua, O. 

Thorworth, Frank, Elazibeth City, N. J. 
Tcdd, F. M., and wife, Bridgeport, Conn. 
Toerne, Harry, Bloomington, Indiana. 
Toewe, W. F., Ashland, Pa. 

Tschantre, Leon, Cambridge, Md. 
Tschantre, John A., Baltimore, Md. 
Tucker, C. A., Lincoln, Neb. 

Tyack,. Robert, Reading, Pa. 


: Vv 
Vanderbie, H. A., and wife, Eau Claire, Wis. 


W 


Ward, Frank, and wife, Anadarko, Okla. 
Warrick, W. W., wife and two sons, Pittsburzh, Pa. 
Wickmuller, H., Albion, Pa. 
Winters, Mada., Ashland, Ky. 
Wolf, Abraham, New York City, N. Y. 


Wolpert, Harry E., wife, daughter & son, Lan- 
caster, Pa. 

Wooten, A. C., and wife, Memphis, Tenn. 

Wright, W. W., Braddock, Pa. 

Weissen, Wm., Peoria, III. 

Wertsch, J., R., and wife, Ephrata, Pa. 

Z 

Zimmer, L. G., wife and friend, Poughkeepsie, 

me: 


Zook, S. Kurtz, Lancaster, Pa. 








L. N. Fletcher, Watertown, N. Y., has 
sold his jewelry store to Js‘H. Flagg, Walt- 
ham, and will retire from active business 
after 25 years. 


.¢ and wife, Hazzard, Kentucky. 





Report of the Credentials’ Committee 


The credentials committee reports the following 
membership in the various States for 1926, and 
the number of votes entitled to be cast by each 
State association according to the records of the 
secretary at Philadelphia, Aug. 13, 1926: 


State No. Mem. Votes 
WRN a 0k 040d cares ciedchssunwewes 2 1 
EUMEN oc Skala bop oO CAC baes RR ORS 10 1 
MN aces. sex 2 ala dee ae Dae Oeeas 33 2 
Po OO ee ee ee 1 1 
Se CR ee eee eee No report as yet 
CIEE: Aiilwrdst ates ecuaaetauwe cee 21 2 
ee ore rere 55 3 
District of Columbia........:...0. 3 1 
Ee cick ooh cannes beemnaieee 72 4 
ROME, 50k acdin Hodes caweanenwks 18 1 
SEN aca ea kke sie Bacsokues setae 7 1 
ME SeEcG oe ws os laa seeealunts 184 10 
TRGIOE eciksSekennaceswsawowsa cuss 121 7 





MITTEE 

ROM aries foncte te cist Seaweed os 92 5 
MRM oe ahs oscars kas eae k 79 4 
WHOMIOMN ocak 3 cigiWisalsd-scie Gee eeses 34 2 
ROE na cre iw clos a needa 25 2 
doy 56s eck hd sada ocean Rance 16 1 
RENN ohn peo was Bs Raalea Gee 48 3 
Sa eee are 113 6 
ee eee eT Ce ee ey No report as yet 
NIE a6. 55 Sia SAL aS St as 148 8 
i STAT Ra le a er 14 1 
ee eee eee Cee 60 3 
IN iit Sis ax Siewert lccg Ciaea a area 11 1 
PUNE oro k Paro enn era eee 100 5 
PRN ste \ncis 2 ts. ace-wiarsiore Selace aralace 3 1 
gS ee 40 2 
OC RIE ie SV oie cee dase ince 4 1 
PRE ROBO eS Vilden sweet bese acim 57 a 
EY MUR ss eds ois wi 5 cise alee 261 14 
Weetth COmOIMe coach Pisce tia dcccs 72 4 
PRC SIRE ia balers wiweei ware anna 32 2 
I on aaa e a Gteticia mene mera a 169 9 
SIE So caus cescacegaawass 35 2 
RPI Rid vols bre ale ie Ska Re aie eS 85 5 
IS oso bss £e5 cbeeeeke 223 11 
ai CAIN oso See ic aewe ud 35 2 
Ot IN ks oh cide ecles wee 18 1 
TORIOONES oki cscctignvacme oceeeees 31 2 
NN dwt id wed edarne do Flee anaes 70 3 
RPE Ccuvaco oekwecke meena haceanes 6 1 
RO yes Checicccmemeconetens 42 3 
WHWEEESR \6.o.c0.s sacicce cuss panensees 78 4 
Washington ......... ca RE 70 4 
West “VitBIRi  osccscececccccsccas 44 3 
WHEGGHEEE 6 ke ccesccee Mawnnagens'e 217 11 
WHOMIDE onc cs cccsccecccctescnss 4 1 

a GS tack ewe ednss Cotes 2,867 164 
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Total number of vVotesagigiv.......cceccecees 164 
Pees. Cz J. Brothas po sos ccccsoccees 1 
Vate-peee: Ellis, Gitlond x. 2's... oc cds chaccccs ‘a 
Vite-pres. Jaap: Fis Cage. ..ctscnaccs se csees 1 
Waee-peee, ed EGS bs Secon scaswhecees 1 
Vice-pres. Charles P. Woodbury............. 1 
Vice-pres. Armond Jessop.......ccesccccecs 1 
ee CORI a Ee stg tena cgtenaenss 1 
ee AWS SOO, 6c capa vo ss he meeee 1 
Mem. exe. com., E,‘‘F. Hufmagel............ 1 
Fetal mrantieb ol: COO ee Fo go sc aa taxeee 173 
Exhibitors 
W. D. Ackley, Qneida Community, 


Oneida, N. Y.; P. J. Armeny, Baker & Co.., 
Newark, N. J. 

E. W. Bergstrom, Dirigold Corp., Chi- 
cago.; S. O. Bigney, Attleboro, Mass.; B. F. 
Brogan, Philadelphia, . Pa. 

F. M. Cook, Whiting & Davis, Plainville, 
Mass.; Sam .C. Curry, Bulova Watch Co., 
New York. 

John Drake, National Jewelers Assn., 
Newark, ‘N. J.; L.. Li ~Dudevoir, B. F. 
Brogan, Philadelphia, Pa. 

W. T. Earl, Oneida Community Co., 
Oneida, N. Y.; W. B. Edwards, Koch Pat. 
Lamp Shade Co., Minneapolis, Minn. 

S. A. Griffith, Oneida Community, Oneida, 
N. Y.; W. B. Griffin, International Silver, 
Bridgeport, Conn.; T. H. Garvin, Picard 
Studios, Chicago; G. A. Goldstein, M. Gold- 
stein & Son, Pittsburgh, Pa.; J. L. Grant, 
Baer & Wilde, Attleboro, Mass. 

W. C. Heidel, International Silver, Meri- 
den, Conn.; Lee Herbert, International 
Silver ,Wallingford, Conn. 

T. J. Judge, B. F. Brogan, Philadelphia. 
Pa. 

H. E. Knock, Towle Mfg. Co., Newbury- 
port, Mass.; V. Koch, Koch Pat. Lamp 
Shade Co., Minneapolis, Minn. 

C. H. Lancton, Buhl Clock Co., Chicago ; 
J. R. Lewis, S. O. Bigney Co., Attleboro, 
Mass.; Walter Lampl, Walter, Lampl Co., 
New York; J. Lampl, New York. 

G. F. McGrory, Dennison Mfg. Co., Fram- 
ingham, Mass.; Anton B. Mensing, Inter- 
national Silver, Meriden, Conn.;  F. 
Michelon, Buhl Clock Corp., Chicago; Jack 
Milnes, Onedia Community Co., Oneida, 
N. Y.; Edwin J. Mooers, Dennison Mfg. Co., 
Philadelphia, Pay 

H. A. Pickard, Pickard Studios, Chicago; 
H. Paley, Gem Creations, New York; J. 
Arthur Payett, S. O. Bigney Co., Attleboro, 
Mass. 

S. C. Rice, Whiting & Davis Mfg. Co., 
Plainfield, Mass.; Edgar. Reuther, Buhl 
Clock Corp., Chicago, Miles Robertson, 
Oneida Community Co., Oneida, N. Y. 

W. Sturgis, International Silver Co.; Wm. 
Scheibel, Bulova Watch Co., New York; 
Ball Stern, Louis Stern & Co., Philadelphia, 
Pa.; Whelan Smith, Oneida Community Co.. 
Oneida, N. Y.: 

M. Tatanebaum, Kuff Eez Co., New York. 


Wm. ‘Weidlich and son, Wm. Weidlich & 
Son, Bridgeport, Conn.; Edgar Willson and 
wife, Jewelers Circular, New York; J. F. 
Whearley, Dennison Mfg. Co., Framingham, 
Mass. ; 








THE JEWELERWS’ 


CIRCULAR 


August 18, 1926 











Meetee% Go Ge Ge Ge Gn 
Sars gO O00, 08,00, 00,00, 0%, 





2, 2. 2, @. 2. @ 2, 2, 2. @ 
OO, 00,00, 8,08, 08, 08, OF OF, 06,09 00 1 * 


o, o, 2, 2. 2 © 2 2. 2 DD © DD. DD 2. 2. @, 
ae a ee a i ae i a se ae ie ie nT 



















O°. 


, 
> 


O°. 


.o, 
> 


oe, 


o, 
> 


Pes 


Sac 


poe 


2, 
QO 


O°, 


°, 
> 


o, 
O 


i aoatoa 


Pa teate, 
Pen sce a 


2, 


°, 


oe, 


°, 
* 


oe, 


Ce) 
Sac Sac SaeS 


°, 
= 


O, .% @, 
rg 00,04, 


°, 


oe, 


o, 
* 


O°, 


> 


°, 
Oo 


Oo o% a a% 
0, 00,0097, 


oe, 


, 
> 


> 


7 
O 


oe. 


°, 
> 


2, 


oe. 


2°, 
> 


Se? 


? 
* 


oe. 


o, 
* 


o, 


eee ee ee ¢ 


oefoatoetoey 


2 


oeteetee’ 





oe, 


o. %, 


12 or 16 size block well 
Size (inside) 44%” x 334” 


No. 3 Watch, Extra Large, 
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New York, 
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No. 3—I1 Universal—Same as above but made with soft 
pad for beads, compacts, mesh bags, etc. 
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Now Ready— 


Among the several new numbers Farrington 
has prepared is the extra large size for pocket 
watch as pictured. The broad expanse of beau- 
tiful velvet and satin lends a distinctiveness that 
It would readily be as- 
sumed that a watch in such a setting must be 
of exceptional quality. 

The beauty and attractiveness of Farrington 
boxes are procurable at modest prices. They 
add for more than their cost to the value of 
the watches or jewelry contained. 


makes an impression. 


, 2, .%, 0. 2. 0, 2. D. 
Pgh OOO, 00, 09,00, 90, 00 00, 


Illustrated catalog sent upon request. 


FARRINGTON MANUFACTURING CO. 


Boston 30, Mass. 
Chicago, 37 So. Wabash Ave. 
Canadian Factory, Toronto 


53 Park -Place 
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Window Dressing Demonstrations Held During Con- 
vention Sessions 

















PHILADELPHIA, Pa., Aug. 14.—The window 
dressing displays and explanations and the 
questions and answers thus developed at the 
21st ‘annual convention of the American Na- 
tional Retail Jewelers’ Association held at 


clear lights and black velveteen window 
floor covering. Articles valued at $100,000 
were displayed at this time and the exhibits 
were supplied by Byard F. Brogan, and J. 
Display 


Ik. Caldwell & Co., Philadelphia. 





WINDOW DEMONSTRATION OF 


the Bellevue-Stratford Hotel, this week, at- 
tracted much attention and many valuable 
suggestions were obtained by jewelers who 
were in attendance at the convention. The 
illustrations shown herewith are of the win- 
dows which were prepared and regarding 
which explanations were given by Arthur 
Cuff, displayologist, of Toronto, Canada. 

The first display which shows how to dress 
a window with hollow ware was given Tues- 
day afternoon and was developed with a 
purple curtain, red ‘lights and silver colored 
sateen for the window floor covering. The 
goods displayed in this demonstration were 
supplied by the International Silver Co., 
Meriden, Conn. 


The window showing watches and clocks | 


which was prepared and demonstrated on 
Wednesday morning, was dressed with white 
curtains. One red light, and three green 
lights were used and blue velveteen covered 
window floor. The goods used inthis dis- 
play was supplied: by L. P. White, Philadel- 
phia, Bulle Clock Corp., Chicago, and the 
International Silver Co., Meriden, Conn. 

On Wednesday afternoon a display of 
flatware was shown with black velveteen 
curtains for the background and the lights 
the same as in the previous display. A 
silver colored floor covering was used. The 
articles displayed were also. furnished by the 
International Sitver Co. aa 

On Thursday afternoon, the,dianiond avin- 
dow display was given, with aJray.curtairh 





HOLLOW WARE, TUESDAY AFTERNOON 


pads and draperies were supplied by the 
Dennison Mfg. Co. 

On Thursday afternoon a gift window 
display was made showing articles suitable 
for the jeweler to purchase for his gift 
department. A gray curtain, red light, one 
on clear line, three green, one blue: in re- 





. v. 
“ - — os 


DISPLAY OF WATCHES AND CLOCKS MADE WEDNESDAY MORNING 








115 


A. Convention 


flector on floor back of window, and a 
silver gray floor covering were used to set 
off-theewindow. The -yewelry “was ‘supplied 
by L. P. White, Philadelphia, Pa., silver 
novelties by the International Silver Co., 
Meriden, Conn., glassware by Harper J. 
Ransburg Co., Indianapolis, Ind., and the 
china by the Pickard Studios, Chicago. Dis- 
play pads and draperies were supplied by 
the Dennison Mfg. Co., Philadelphia. 
Appreciation is due to the cheerful’ co- 
operation given by the Bailey, Banks & 
Biddle Co., S. Kind & Sons, J. E. Caldwell 
& Co., and the Dennison Mfg. Co., Phila- 
delphia, Pa., which supplied fixtures and 


draperies, Baker & Co., Newark, N: J., 
and to the many exhibitors who co- 
operated. The demonstrations were under 


the supervision of John Drake,’ executive 
secretary of the National Jewelers’ Publicity 
Association, 








The Entertainment 


The entertainment features were -elaborate 
and particularly pleasing to the ladies, pro- 
viding a luncheon each day for them and an 
enjoyable trip. On Tuesday the ladies going 
to Valley Forge; on Wednesday, on a boat 
ride on the Delaware River; on Thursday 
to a concert and in addition, the ladies ‘par- 
ticipated with their husbands in the two 
big evening events. 
~The -first-of- these was avery fine-vaudé- 
ville entertainment and dance held Tuesday 
night in the Assembly Room on the roof in 
which the visitors- were the guests-of~ the 
Keystone Publishing Co. The second great 
event was Thursday night when 100 taxi- 
cabs took the visitors to the Sesqui-Centen= 
nial grounds where they were guests of the 
Philadelphia General Entertainment Com- 
mittee at the performance in the Stadium 
of the great spectacle,..‘‘Freedom.” 








The Standard Jewelry & Loan- Co., for- 
merly at 313 4th St., Sioux City, Ia., has 
moved to a new location at 710 4th St. 
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MAZER EXPERIENCE 


Keeping closely in personal touch with 
the principal sources of Diamond sup- 
ply enables. us to offer at all times 
the best and most reasonable—loose 
diamonds that the market affords. 


We also set these stones in an original 
line of salable mountings. at attractive 
_. prices—Mazer values are the standard 
of comparison and of course you save 
appreciably, because. past experience 
has taught us how to serve you most 
ef ficiently. 
We will gladly send a | 


memorandum selection 


JOSEPH MAZER CO. INC. 


Importers of Diamonds 


10 West 47th St., New York 


Antwerp: 11 Rue Van Lerius London, E. C.: 22-23 Holborn Viaduct 
Paris: 11 Rue de Chateaudun Amsterdam: Beurs Voor Diamanthandel 





——— 
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Trademark Registered 





INGS | 


0-KT. 14-KT. 


> 


18-KT. WHITE GOLD 
DIAMOND RINGS AND MOUNTINGS 


Don’t Miss Seeing Our Line of 
“FORGET-ME-NOT” 
GENTS’ ENGAGEMENT RINGS 





Tank Shape Ruby No. 4925 


Ring Makers for.Qver Fifty Years 





| Dattelbaum & Friedman 


No. 1 West 47th St. 
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The Pendalion Watch 


America’s Foremost Crystal Pendant 
Absolutely Dustproof 


Crystals Practically 
Unbreakable 


A diminutive watch having an 8% 
ligne 15 jewel movement, guaranteed 
enclosed in a sterling silver case, set in 
a beautiful pear shaped crystal case, 
and trimmed with a solid 14 Karat 
Green Gold or 18 Karat White Gold 
richly engraved rim. 


The PENDALION can be:had in all 
birthstone colors, such as :— 


Ruby, Amethyst, Emerald, Crystal, 
Onyx, Sapphire, Uranium, Amber, 
Aquamarine, Etc. 

Sterling silver platinum finished 
sautoirs with crystals to match can 

be furnished. 


The crystals being transparent, mono- 
grams or any other inscriptions can 
be carried out on the inner sterling 
silver case. 





Actual Size 
Patent Applied for 


Prices submitted upon request 


COLUMBIA JEWELERS, Inc. 


Importers and Manufacturers of Watches. and Novelties 
15 Park Row New York City 

















500 Fifth Ave. 


YOUR CHOICE OF ONYX OR SINGLE STONE 


14KT. WHITE GOLD MOUNTING 


18 KT. TOP 


GENUINE FULL-CUT DIAMOND 


MR. RETAILER— About 2 pts. 
$ i. .35 





eee diamond ORDER 
ring wit a 
EACH N OW 
Complete with Going Like 
Gift Case 


karat white gold 
mounting for $9.85 
Wildfire 
In Dozeu Lots 


and make $4.50 
profit? You can if 
you get my mer- 
chandise. Truly $ 
wonder value for 
quick sales and 
turnovers. That’s 
what counts. Order 
one dozen of the rings at once at this low figure, $5.35 
each in dozen lots, and you'll wire for more when you 
see them. Let’s get acquainted. Enough said! Gct a 
sample at least at this very special price of $6.00 for 
either the single stone—or the onyx ring. Such value is 
only possible when buying direct from the manufacturer. 


Marie Antoinette Perle Co. 
New York 





Send for Sample at $6.00 | 


No. 045 
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Heard Around the Hotel Headquarters 


Charles A. Whiting, arrived Wednesday night 
and was later prominent in the exhibit hall. 
- * * 


Henry Stecher again had charge of the exhibits 
and was one of the earliest to arrive and the last 


‘0. 
salad oe. & 6% 


Tohn Sherwood of New York was at every ses- 
sion and again lived up .to‘ his reputation as the 
handsomest jeweler present. 

* * * 

The Canadian jewelers were represented by O. 
M. Ross, secretary of the Canadian Jewelers’ 
Association who was warmly greeted. 

* + 7 

Prominent among the eastern manufacturers pres- 
ent was Henry G. Thresher who is warmly greeted 
by the attendants at all conventions. 

* * * 

What would a convention be without Tinley 
Combs; ex-president and constant attendant? Yes, 
Tinley was here as usual and with bells on. 

* * * 


General sentiment among the out-of-town jewelers 
was that after Philadelphia the future had no ter- 
rors for those elected to take the trip to the Lower 
Regions. 

* * * 

Another New England ‘visitor who was warmly 
greeted was Woodward Booth, manager of the New 
England Manufacturing Jewelers and Silversmiths 
Association. 

+ * * 

Charley Evans’ ‘suggestion that the members con- 
sider meeting in cold weather inStead of hot found 
a responsive chord everywhere as the heat at the 
time it was made was intense. 

* * * 


Again the Bronx retail jewelers’ association made 
a record at convention attendance, the delegation of 
16 which they sent to Philadelphia being the largest 
from any one locality, outside of the city of 
Philadelphia itself. 

* * 

Big Bill Frasier is a host in himself and can 
always command attention whether reading a speech, 
making a report, introducing resolutions or  im- 








John Drake, executive secretary of the National 
Jewelers Publicity Association, was kept busy, for 
when not occupied at his publicity work he was 
superintending*the installation of the model show 
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making the report of the Tax Elimination Commit- 
tee was unusual but no warmer than the greetings 
which came to him afterwards when he circulated 
among the members. 

. * * 


This was one of the first conventions in which 





WINDOW SHOWING FLATWARE DISPLAYED AT THE WEDNESDAY MORNING SESSION 
(See text on page 115) 


window demonstrated ‘by Arthur Cuff, displayologist. 
* * * 

Lou White had a birthday during the conven- 

tion and would have kept it to himself but for 

the fact that one of the Philadelphia papers men- 





A DIAMOND JEWELRY WINDOW DEMONSTRATION AT THE OPENING OF THURSDAY AFTER- 
NOON’S SESSION (Sce text on page 115) 


Provising a poem. But he was at his best in the 
Presentaticn of the momento to Ralph Roesslers 
/ . * 2 #7 

If there is any jewelry function in Philadel- 
phia that Bob Coates isn’t connected with, we 
have yet to hear of it. He was-the mainspring-of 
the arrangements for registration and was con- 
stantly on hand seeing that everything went right. 





older. 


tioned it; so Lou was kept busy receiving con- 
gratulatiqns and answering to the wishes of ‘‘many 
happy returns.” He really did not look a year 


V “ * *# 


If thefé“is-a jewdler in the United States more 
popular than’ Ralph Roessler we have yet to héar 
of him. ‘The ovation which he received before 


Joe Mazer had not taken a prominent part, ‘but 

though corfined to. his bed in New York, and 

represented among the exhibitors by his son and 

Walter Mellor, he was still in the minds of the 

jewelers present. as the telegram of condolence . 

from the Bronx retail jewelers testified. 
* * * 


The Philadelphia convention brought to the front 
another old ex-president of the association, J. P. 
Archibald, of Blairsville, who in answering the 
address of welcome on Tuesday, delivered a dis- 
course on practically all the subjects that vitally 
affect the jewelry trade today. Mr. Archibald 
could recall the time when the organization was 
very much smaller than it now is but could show an 
eaually good attendance at conventions. 

* * 

Cclonel Bigney who danced the Charleston with 
nearly every pretty girl in the room Tuesday 
night, was constantly at his booth greeting visitors 
from all parts of the country. The Colonel is 
known to everyone, being a constant attendant at 
these conventions. Though one of the hardest work- 
ers ameng the exhibitors, he seemed happy at all 
times except for the fact that he was unable to 
“wake up” one of the marble statues on either 
side cf his booth which he had prominently deco- 
rated with the products of the Bigney line. 

« * * 


Many members of the trade felt honored by 
the visit of Dr. George F. Kunz, the eminent gem 
expert and vice-president of Tiffany & Co., who 
had come te: Philadelphia also to participate in the 
dedication of a New York building at the Sequi- 
Centennial. His appearance at the vaudeville en- 
tertainment Tuesday evening caused surprise and 
pleasure and he later visited the exhibit hall where 
he met many members of the trade. Dr. Kunz 
was prevailed upon to make a brief address before 
the convention ‘session on Wednesday, which is 
referred t@ iff another column, before going down 


to the Sesqui. 
. * * 


u 
President Petersen of the wholesalers has) the 
saving grace of humor and it is the general im- 
pression that this will not make the organization 
suffer during his administration. His description 


(Continued on page 123) 
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A New STAR Solitaire 





by 












































































































































Diamonds set in prong mountings are in big demand 
at popular prices. Feature STAR SOLITAIRES. 
They display the diamond to its best advantage. 


Diamonds Set in Platinum 


M. BAUMAN & CO. 


Importers of Diamonds 
20 West 47th Street NEW YORK 
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Notes of the Exhibits Made During the Croan 
A.N. R. J. A. Convention 

















The exhibits of this convention which as 
usual were in charge of Henry F. Stecher, 
were both interesting and valuable to the 
average retail jeweler who attended. 
Though not as large in number as in some 
of the previous conventions, they stood 
high in their individual merit, many of 
them being among the most artistic and at- 
tractive ever seen at a jewelers’ gathering. 
It was unfortunate in the opinion of many, 
that all of the exhibits could not have been 
grouped together or at least could not have 
been kept in close proximity. The space outside 
the convention hali on the roof was easily 
accessible to the delegates and here about 
20 exhibitors were installed, but the re- 
mainder were on the second and third floors 
of the hotel separated by 15 or 16 stories 
from the booths above, the only means of 
communication being three crowded and 
slow moving elevators. 

The exhibits were visited by many 
jewelers from various sections of the country 
and many favorable comments were heard 
about the articles displayed and the artistic 
arrangement of the booths. All visitors were 
welcomed by representatives of the various 
firms and the merits of the goods explained. 
In some booths souvenirs were given to 
visitors. 

The first exhibit to strike the average 
visitor's eye was that of S. O. Bigney to 
the left of the registration counter, the 
shimmering sign and the two marble statues 
draped with jewelry being especially notice- 
able to everyone going into the conven- 
tion hall. The most striking exhibit in the 
exhibition was that of the International 
Silver Co., which took the entire side of 
the main hall as one entered from the cor- 
ridor. 

The exhibits in the exhibition hall were 
in booths, while those on the second and 
third floor were in rooms of the hotel. 
Among the exhibitors were the following: 


International Silver Co. 


The largest and most wonderful exhibit 
was that made by the International Silver 
Co. which occupied a space that would or- 
dinarily have been alloted to six booths. It 
Was most artistically arranged in black and 
purple with flowers that gave an added 
touch to the effect setting off the display 
ot silverware to the greatest advantage. 
Craig D. Munson was in charge of the 
sterling department and C. C. Gabel in 
charge of the plated ware display, each 
with a number of assistants. 

Chief among the displays in the sterling 
department, which occupied one end, was 
of course the new Minuet pattern which 
was shown both in plated and hollowware, 
while equally attractive was a line of re- 
Productions of famous pieces by American 
silversmiths, hand-wrought, and so_ perfect 
that it would be almost impossible to tell 
them from the originals which are now on 





exhibition in the museums of the country 
and in the hands of the principal collectors. 
Not only were the pieces reproductions in 
size, design and finish, but even bore the 
tool marks of the makers, the imperfections 
in soldering and the little defects and 
scratches which still appear in the originals. 
All were faithfully brought out in these new 
duplicates with a fidelity that would do 
credit to a Chinese artisan. In fact, the 
pieces shown, many of which are duplicates 
cf articles that have been illustrated in THE 
JEWELERS’ CIRCULAR from time to time, are 





HENRY F. STECHER, DIRECTOR OF EXHIBITS 


wel! worthy of a place in the museums of 
the country which cannot afford the orig- 
inals. 

Interest in the Minuet pattern was 
heightened by a dance of the minuet by 
two professionals in costume during the 
reception given on Tuesday night. These 
dancers later appeared at the booth. 

In the plated section much attention was 
attracted to the “Pieces of Fight” design 
and the new “Argosy” pattern in the 
Rogers, 1847 section. There was a very 
full showing of Wm. Rogers & Sons and 
International Silver plate, all hollowware. 
In the Homes & Edwards division were 
some attractive console tables in walnut and 
mahogany for holding sets of silver. An- 
other table that drew attention is called the 
“Utility,” a pad holding the silver service 
being removable so that the table can be 
used for serving tea or other uses if desired. 


Gneida Community 


The Oneida Community had a tine show- 
ing in booth 11, in charge of J. N. Milnes. 
Also present were: J. Wayland Smyth, P. B. 
Noyes, W. T. Earle and S, A. Griffith. It 


displayed haidsome specimens of the charac- 
teristic staple pieces of the Community. A 
beautiful platter in the Grosvenor pattern 
drew much attention while the Hampton 
Court, Adam: and Bird of Paradise pat- 
terns also were on view and attracted much 
attention. 


Bulle Clock Co. 


In Booth 9, the Bulle Clock Co., of Chi- 
cago, with W. H. Lancton, sales manager, 
znd F, Michelon, eastern sales manager, in 
charge, had as its most attractive exhibit 
a corner clock, arranged to fit in any corner 
of a room and of a most artistic appear- 
ance. Other electrical clocks in great vari- 
ety in appearance and cases but all hand- 
some, received many compliments from the 


- jewelers. 
’ + 


The Dirigold Corp. 

The Dirigold Corporation of Chicago at- 
tracted much attention by its display of the 
new metal, originally manufactured only in 
Sweden but now being produced in this 
country. D. W. Bergstrom was in charge. 
The metal is a distinctive one, simulating 
in appearance 18-karat gold, with the merit 
of being practically indestructible, having 
the strength of steel. It comes in flatware, 
table sets, vases, knives, forks, spoons, etc. 
A novelty is the Dirigold baby spoon so 
made. as -to: be perfectly safe, as the child 
cannot by any possibility swallow it. : The 
iactory at: Kokomo, Ind.,.is now working at 
full speed turning out a full line for the 
holiday trade. The exhibit was shown in 
Booth 7. 

Louis Stern Co. 

The Louis Stern Co., Providence, had an 
attractive display of the “Wristacrat” 
flexible watch bracelets and ‘wristlets in 
Booth -14, with Paul Stern looking “after 
things. Bracelets for both men and women 
were shown in a large variety of combina- 
tions. An attractive feature of the booth 
was Miss Alison Vickery, who made the 
bracelets in “full view of the audience,” 
shortening and lengthening them to any size 
desired. The booth was one of the most 
attractive in the place, not only on account 
of Miss Vickery but for its rich decorations 
of deep blue arranged by Mr. Landers of the 
‘Aitken-Kynette Co., of this city. 


J. Tannenbaum and M. Goldstein 

_ In Booth 18 J. Tannenbaum, of New York, 
showed. a fine line of the new Kuffese, a 
just patented link with features that make 
for safety and appearance. In the same 
booth M. Goldstein & Son, . Pittsburgh, 
showed the Jewelers’ Window Protector, an 
interior grating device readily raised to per- 
mit of an unobstructed view of the display 
window, while at night it is lowered, form- 
ing an impregnable guard against the win- 
dow smasher or cutter. 


A. B. Chapman 


A.. B. Chapman, Oshkosh, Wis., had 
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something new in Booth 19 in the Double 
A Burglar Alarm, especially adapted to 
jewelers’ safes as it can be installed in any 
strong box, old or new and prevents open- 
ing of the safe by working the combination 


INTERNATIONAL. 











sewing sets, perfume containers and women’s 
cigarette holders and cases. Also there 
were money in bill clips, enameled and plain, 
and pencils in ‘either style. Gold and 
platinum chains in great variety were 








END OF INTERNATIONAL SILVER CO.’S EXHIBIT SHOWING STERLING LINES 


lock. or hammering off the latter, and defies 
the acetyline torch and nitro-glycerine as it 
sounds its alarm the instant an attempt is 
made on the safe by any. of these systems 
of robbery. 


Byard F. Brogan 
Byard F. Brogan, Philadelphia, manufac- 
turer of fine mountings and weddings, had 
a splendid display of his newest product, 
the Arbutus wedding ring, the display being 
set off by an artistic grouping of ferns and 
hangings.. Large and clear photographs of 
several of the Brogan mountings as well as 
of the Arbutus rings supplemented the dis- 
play of a number of specimens of the real 
pieces of jewelry. Visitors expressed the 
view that the display was one of the most 
convincing in the exhibition and Mr. Brogan 
received many compliments for the excellent 
arrangement. The booth was in charge of 
L. L. Dudevoir and T. J. Judge, who were 

kept busy by visiting jewelers. 


Walter Lampl 
In .one of the handsomest booths on the 
roof, Walter Lampl, assisted by his brother, 
Joseph, showed the Lampl line of bracelets, 
chains, novelties in silver and sautoirs and 


chains. The exclusive stone bracelets 
caught many favorable eyes. These were 
in plain and carved carnelian, crystal 


and jade, onyx and green and striped onyx, 
bloodstone, lapis-luzuli and other stones. 
In the sterling silver novelties were sports 
bracelets in a number of fancy stones, the 
same with heavy enameling, enameled 
bracelet charms, compacts and powder cases, 
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of 14-karat white gold hair-pin and ear loop 
chains. There was also a large assortment 
of plain and fancy chains. 


Wile Importing Co. 

The Wile Importing Co., Inc, New 
York, had an attractive showing of im- 
ported beaded bags and American-made 
leather bags in Parisian models under 
charge of M. Wile. A handsome specimen 
of the American-made bag was in blond 
and green calfskin with. brochen bottom. 
The leather was of the finest calfskin and 
the combination of colors was effective. 
Bags in lizard and other reptile skins at- 
tracted much attention. 


Karpeles Co. 


Karpeles Co., Inc., Providence, had a 
fine display of the newest La Tausca de- 
signs, in pearls on the roof in charge of 
J. P..Egan, who has a busy time. explaining 
the line to viewers, although in reality the 
exhibit spoke for itself as one of the hand- 
somest in the show.. There was a full dine 
of the new catalogue numbers in chains, 
ropes, chokers, etc., to sell for $5. An at- 
tractive feature was the rosaries, including 
the rosary beads’ in a handsome gift book. 
Also there were woven placques which at- 
tracted much favorable comment. The dis- 
play -itself was handsomely and effectively. 
arranged. 


Baker & Co. 
In a handsomely decorated booth in a 


blue motif, Baker & Co., Inc., Newark, dis- 
played on the roof what they described as 
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SECTION OF INTERNATIONAL SILVER CO.’S EXHIBIT SHOWING PLATED WARE LINES 


another feature, these including fancy 
sautoir chains designed to match any color 
and lorgnette chains in great variety. In 
the optical line were gold and silver cord 
sautoirs, with or without slides, and a line 


“The Coming Vogue in Fine Jewelry” in 
a fine showing of palladium, in which the 
visiting jewelers showed considerable in- 
terest. P. J. Amery and T. M. Prentice 
were in charge of the booth and both were 
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kept busy explaining that palladium is the 
newest precious metal for the jeweler. 
They told questioners that palladium com- 
pletes the trinity of precious metals, joining 
with gold and platinum to complete the trio 
of individual charm. They stressed the fact 
that palladium is the. sister of platinum and 





to it. No goods were on display and no 
orders were solicited, but it was seen to 
that every caller enjoyed himself or her- 
self to the highest pitch. Messrs. Mealy, 
Stowe and Spranger were on the job morn- 
ing, noon and night, especially the latter. 
Still another pleasant feature of the Hadley 
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CENTER OF INTERNATIONAL EXHIBIT 


that it is fast coming into vogue for fash- 
ionable jewelry. 


Bulova Watch Co. 


In a strategic situation as regards the 
breezes, the booth of the Bulova Watch 
Co. was one of the most popular on the 
roof. Adorned in: blue and gold, its’ posi- 
tion was enhanced by a splendid display of 
its most popular makes as ‘well as a number 
of special pieces, of current interest, one 
that attracted great attention being a rep- 
lica of the watch presented to Lieutenant 
Commander Byrd, U. S. N., for his flight 
over the North Pole. The original was 
made by the Bulova Co., and has been 
named “The Conqueror” in honor of Byrd. 
Another specimen that drew attention was 
the smallest wrist watch in the world, be- 
ing less in size than a 10-cént piece, one 
of which was placed in contrast with it in 
the case. The watch is encircled with dia- 
monds and drew many “ohs” and “ahs” of 
admiration from the feminine visitors. An- 
other star of the exhibit was the three- 
piece case, newly patented and with glassine 
over the movement as an additional protec- 
tion. The lines included $40,000 worth of 
diamond watches, individual prices ranging 
as high as $250. 


The Hadley Co. 

Hospitality and service were exemplified 
to the highest notch in the headquarters of 
the Hadley Co. of Providence, where C. H. 
Mealy, aided and abetted by E. D. Stowe 
and J. W. Spranger, were hosts in the best 
sense of that much abused word. Care and 
consideration for the comfort of every visi- 
tor was their watchword and they lived up 








THE DANCERS WHO EXEMPLIFIED. THE MINUET 


hospitality were four of Philadelphia's 
beautiful girls who all through the conven- 
tion period made it their business to “Had- 
leyize” every visitor, the process, not at 
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knowledge to Room 307 where information 
of the pleasantest nature was gained. 


Towle Mfg. Co. 


The Towle Mfg. Co., Newburyport, 
Mass., had a worth while showing of its 
products, a leading feature being illustra- 
tions -of ‘the merchandising and ‘sales plans 
for the Fall season, with a showing of the 
novelties to go with these plans. These 
included: helps for jewelers in the forms of 
attractive window displays and suggestions, 
together with the “Book of Solid Silver.” 
On display -were leaders of. the Towle de- 
signs, which have-become like househokd 
words in the trade, including the Virginia 
Carvel, Lady Mary, Lafayette, Louis’ XIV, 
Lady Constance; D’Orleans, and Virginia . 
Lee. An attractive feature was a center 
piece in D’Orleans and the new “Dish of 
100 Uses,” a handsome piece which can be 
utilized for serving salads, creamed chicken 
and other dishes. New plans for the suc- 
cessful. “matching campaign” of the firm 
were also on view. In charge: of the ex- 
hibit were Claudius G. Pringle, sales and 
advertising manager, assisted by H. E. 
Nock, general superintendent; H. K. Nock, 
John O’Connell and Samuel Coggins. 


Frazer & Co. 

A tinge of the gift shop was seen in the 
exhibit of Frazer & Co., New York, over 
which’ B. N. Mooers presided. © This in- 
cluded a new line of Chinese brasses m 
odd and distinctive lines, one featured piece 
being an eleven-branched candlestick, while 
another was a desk set weighing 33 pounds 
in brass, the weight being obscured in the 





INTERESTING JEWELRY EXHIBIT OF WALTER LAMPL 


all painful, consisting of the girls’ pinning 
a white or red or pink aster on everyone 
with whom they came into contact. Under 
each flower was a tiny white ribbon bear- 
ing the word “Hadleyized,” and whenever 
wonder was expressed as to the meaning 
of this slogan, inquiry led the seeker after 


beautiful carving. Japanese antimony boxes 
and a line of Chinese carved soapstone 
pieces also attracted attention. Silver high 
school rings and other silver specialties as 
well as pearl sets and necklaces were’ dis- 
played’ by Clifford B. Poage, who also 
showed a full line of silver costume jewelry 
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‘aswell as crystal jewelry and enamelled 
bags,-so closely simulating mesh that seen 
in a window they would be taken for the 
latter. These’ were in a number of hand- 
some. designs. 


United Jewelers 

C. P. Donahue was in charge of the dis- 
play of the United Jewelers of New York, 
which included a full line of Hallmark 
wrist watches, making a fine showing. 
Also there were pearls and a line of silver, 
including a number of novelties in pitchers 
and other articles. It was announced to 





attracted much attention. An error in the 
listing of this concern, last week, gave the 
location as Niagara Falls instead of Phila- 
delphia. Mr. Schuler’ welcomed all visitors 
at booth No. 16 and demonstrated the mer- 
its of his product. 


Joseph Mazer & Co., Inc. 
Joseph Mazer & Co., Inc., of New York 


City, exhibited their display of diamond set ° 


platinum jewelry and loose stones. This 
beautiful and costly collection of specially 
made flexible bracelets, rings, brooches, 
stick pins, etc., was in charge of Donald 
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EXHIBIT OF BYARD F. 


the interest of many visitors that the new 
Fall catalogue is in press and will soon be 
ready for distribution. 


Weidlich Bros. Mfg. Co. 

Weidlich Bros. Mig. Co. of Bridgeport, 
Conn, showed a large and fine line of their 
products both in sterling and plated ware, 
including a number of novelties which 
aroused much favorable comment. A new 
thing was the candlesticks with the “Treas- 
ure Ship” ornamented base, the same idea 
being carried into the compotes and other 
dishes, including beautiful console sets. 
Among the novelties was the Tapestry line, 
in which reproductions of the famous 
etched silver of past years give a very 
handsome effect. A piece that interested 
the women was the Jiffy Crumber, both in 
solid silver and plated, in which the crumbs 
are carried into the hollow handle, thus 
avoiding the “mess” that housewives abhor. 


Majestic Products Corp. 
Heirloom Silver Polish, a product of the 
Majestic Products Corp., 1505 Race St., 
Philadelphia, Pa. was shown by Jacob 
Schuler during the big convention week and 


BROGAN, PHILADELPHIA 


Mazer, who was assisted by W. Mellor, 
Miss Golub and Mrs. N. F. Rogers. They 
brought also many hundreds of carats of 
loose diamonds in several shapes, colors 
and cuttings, and these were shown as well. 

This exhibit was under continual guard 
by men from the Pinkerton agency and was 
the most costly array of precious metals 
and stones brought for exhibition. 


Whiting & Davis and Whiting Chain Co. 

Those who devised this showing of wares 
went to great expense and showed much 
artistic ability in bringing to the convention 
the many pieces shown in their rooms, 216 
and 217. Charles Whiting was personally 
in charge of this exhibit, ably assisted by 
Sturgis C. Rice, F. M. Cook, H. B. Rowan, 
and C. Anderson. Here one witnessed two 
mesh-making machines of different con- 
structions in constant operation under elec- 
tric power that greatly interested the visit- 
ing jewelers. A mesh bag, 29 inches wide 
and 30 inches in depth, made of links that 
had been hand enameled with a cerulean 
blue, making a background, on which had 
been designed the libetty bell in a darker 
color, and especially made at the factory 


as a novelty piece to be shown at this par- 
ticular. meeting, was- in evidence. The 
frame of this bag, exemplifying most won- 
derful die work on a massive yet artistic 
scale, paid a tribute to the artisans at the 
factory who created it. A regal canopy, 
10 feet high, with the front sheets opened, 
and draped apart, supported and held by 
upright silver standards holding heralds 
banners, the whole covered by a golden 
dome surrounded by a band of blue velvet, 
on which appeared the dates 1876 and 1926, 
bringing attention to the fact that the cor- 
cern is celebrating its golden anniversary, 
together with the trademark of the concern, 
simply cannot be described as far as its 
beauty was concerned. Stepping from this 
tent-like canopy, was the figure of a beauti- 
ful woman in wax, dressed in the mesh 
creation of lace effect that had been worn 
by one of the models in The Music Box 
Review. This costume was designed by H. 
B. Rowan of The Whiting & Davis Co. 
and made entirely in the display department 
of the concern at the factory in Plainville, 
Mass. 

The Whiting Chain Co. showed many of 
their lines of chains in all of their several 
styles of fashionings and colors, and alto- 
gether this display created much favorable 
comment.. 


J. R. Wood & Sons 
This showing was in charge of Harry 
Moore, the Philadelphia representative of 
the concern, assisted by W. A. S. Hocking, 
Murray Max and W. J. O’Brien, all from 
the New York office. All of the several 
lines shown’ here were entirely new and 


_had never been shown to any one outside 


the concern until brought. to _the con- 
vention. 

Platinum dinner rings, diamond - circles, 
diamond . solitaires, flexible diamond brace- 
lets, diamond wrist watches were on exhi- 
bition in profusion, and one diamond sun- 
burst valued at $8,000, made to special 
order, was the piece de resistance of the 
exhibit. Acceptance rings for men in. green 
gold and white gold, set with all of the 
birth stones of the twelve months, was 4 
novelty here. Many new creations in men’s 
Japanse rings in yellow gold and green and 
yvellaw ‘finishes of most artistic design were 
on display, the dies alone for which had 
cost over $25,000. On a table placed at the 
entrance to this display had been laid hun- 
dreds of fetters from persons and concerns 
who were not of the legitimate retail 
jewelry trade, who had solicited goods from 
the concern and been refused, proving that 
the concern caters solely. to the interests of 
the jewelry trade only. 


Harper J. Ransburg Co. 


The many and varied lines of gift goods 
shown here were in charge of Harper J. 
Ransburg, Indianapolis, Ind., who was as- 
sisted by Miss Ida Koor. Beautiful colored 
and plain glass vases, smokers’ novelties, 
candlesticks, plates, lemonade and_ ice-tea 
sets, toilet articles, etc., were in evidence on 
tables artistically placed and arranged about 
this suite of rooms. Many heavier pieces, 
moulded and colored by hand and showing 
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great care and artistic ability, were in evi- 
dence in a section of the first room that was 
apart and by itself. This particular dis- 
play appealed especially to jewelers who 
were maintaining or intended to install a 
gift shop department to their stores. 


Baer & Wilde Co. 

Mr. L. Grant was in charge of this ex- 
hibit, assisted by Mr. Schecter and J. Her- 
man. Several designs and models of 
Kum-a-part cuff buttons were shown in this 
display, and the newly designed and _pat- 
ented shirt stud for dress and evening 
wear. This stud operates from the front 
and can be inserted into and taken from 
the shirt without any handling of the shirt 
or the button anywhere than from in front. 
Here was also shown the new pirate de- 
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the snap could be subjected without the 
button releasing its hold. 





Heard Around the Hotel 


(Continued from page 117) 











of the bus ride he and Mrs. Petersen took from 
their home in Buffalo was certainly amusing. 
* * * 

All ene had to do was to say, ‘‘Room 307, 

Jadley,” and the answer was unanimous. 
* * * 

S. O. Rigney at one time during the preceedings 
admitted ‘to being a centenarian but later amended 
it to septugenarian or an “octogeranium.” 

* * * 

All the wholesalers were delighted to see 2 

James Fernley and his interest-in the proceedings. 





A WINDOW OF ARTICLES FOR THE GIFT DEPARTMENT SHOWN AT THE CLOSE OF THURSDAY S 
SESSION (See text on page 115) 


‘signed box containing a pair of Kum-a-part 
cuff buttons, which, when removed, leaves 
the box suitable for holding cigarettes, for 
which purpose it was especially designed 
and intended, A machine here, opening and 
closing a pair of buttons at a speed of 
3,000 times per hour was in constant opera- 
tion, demonstrating the button’s ability to 
stand wear as far as the snap is concerned. 


J. F. Sturdy’s Sons Co. 


This showing was in charge of L. J. 
Walsh, assisted by R. H. Booth. 

A goodly number of Sturdymaid watch 
bracelets were shown, as well as many new 
patterns in the Sturdybilt bracelets for men. 

There was also shown a goodly variety of 
Stalockt cuff buttons, artistically arranged 
and demonstrated. 

At one end of the room there appeared a 
specially built tripod from the apex of which 
a chain had been suspended, and attached to 
the end of this chain had been fastened one 
side of a Stalockt cuff button. 

To the other side of this button had been 
attached a 30 Ib. weight, that swung back 
and forth, illustrating the ‘strain to which 


It is doubtful if any man present received more 
greetings. 
* * ~ 

Ralph Seaman of. the Pennsylvania Retailers as- 
sociaticn thought he was going to have an easy 
time at the registration desk. He found he had 
another guess. 

* * * 

Adolph Bulova, president of the Bulova’ Watch 
Co., paid. a brief visit to his exhibit on Thursday, 
but was obliged to return to New York after a 
stay of just one hour. 

* * 


The Sylph-like figure of “Sam” Dankworth of J. 
F. Blisard & Bro., Philadelphia, was noticeable 
during the Pennsylvania retailers proceedings and 
also during the evenings on the roof. 


* * * 


Fvery one is guessing where the 1927 conventions 
will be held. Several remarked that if either re- 
tailers or wholesalers wanted to hold these gath- 
erings in August, the best idea would be to pick 
the North Pole. 

* * * 

“A fine bedy of men” was Philadclphia’s com- 
ment on the appearance of the jewelers from all 
over the country and their wives as they gathered 
for the sessions and for the various entertainment 
trips. And why not? 

* * * 

William J. Ward of New York was one of the 
liveliest members present and also was omnipresent. 
Go where you would there was Ward, the life of 
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the party. He admits the Wards are the salt of the 
earth and then some. 


* * * 


An interested visitor ‘was Mr. Wung Tu Chang, 
representing the Chinese government exhibit at the 
Sesqui. He attended the joint session on Tuesday 
afternoon ard was greatly interested in the con- 
duct of the gathering. 

* * . 

The beautiful dance, the Minuet, which was the 
last feature of the program in the entertainment 
Tuesday night, was performed in costume by the 
dancers, who were later photographed in the ex- 
hibit of the International Silver Co., and the act 
was performed by the courtesy of this concern. 

* * * 


All the delegates to the convention received 
special invitations on behalf of the representatives 
of Shanghai, China, to visit an exhibit ef jade, 
especially arranged for the Sesqui-Centennial Ex- 
hibition. The collection was placed in the central 
portion of the Chinese government. exhibit. The 
invitations were sent by W. T. Chang. 


* * * 


W. W. Appel, veteran retailer of Lancaster, Pa., 
was as usual accompanied by Mrs. Appel, who 
after all. these years cannot cure her husband of 
being a “Convention- Hound.” _He brought the sad 
news that the famous and almost ‘historic gigantic 
apple on a pole” that had marked the location of 
the Appel stere for years has had to ‘go since the 
Lancaster City Council decreed pll pole signs a 
menace. * 

* * ss 

The advertising of. the..Hadley Co. was’ most 
effective though it did suggest = a affiliation with 
florist propaganda, for the company “kept the lapels 
of the delegates’ coats’ decorated with fresh flowers. 
Outside of the various conventién halls and u 
at. the registration booth, handsome girls wit 
bunches of flowers met each delegate and proceéded 
to decorate him. It was rumored that the market 
for. astets in Philadelphia had: “been cornered by 
the Hadley Co., and this: did. not. seem improbable 
in view of the number of these flowers that were 
presented to the jewelers. : 

* * > -* 


Among the many wko attended the convention 
was a representative of the‘ Mikimoto culture 
pearl hcuse of. Japan, who called attention to the 
wonderful exhibit. which the. house lias in the 
Japanese section of the Sesqui-Centennial: In this 
exhibit is a minature pageda made of culture 
pearls, all the. gems used being taken from oysters 
grown in the Mikimoto pearl farms. The pagoda 
stands about three feet high and the pearls used in 
it are said to be valued at about $375,000. Those 
who visited the exhibit of the Sesqui-Centennial 
were given cards containing an illustration of this 
pagoda. 

. * 7 

Everybody knew that the jewelers were in Phila- 
delphia. Outside of the great big signs across 
Broad St., north and south of the hotel, the fact 
was advertised by the hundreds of badges seen in 
the street. Lut particular prominence was given 
to their presence Thursday night at the stadium 
of the Sesqui-Centennial, where the visitors had 
gone as the guests of the local jewelers to visit 
the great spectacle, “Freedom.” Here two sections 
of the st-dium, close to the stage, had been re- 
served for the visiting delegates and their wives. 
Before the performance began the jewelers all rose 
and sang several popular and ancient songs. After 
the performance the stadium band drew up in 
front of the sections containing the jewelers, and 
they all formed in ranks behind the music and 
marked in fircent of the other sections and then 
out of the entrance. The storm broke in Philadel- 
phia just after the perfcrmance had finished and 
many of the jewelers were drenched. 








P. I. Crum, jeweler, at Panhandle, Tex., 
has moved to his new location in the build- 
ing formerly rented by the Brian Barber 
Shop. Mr. Crum owns this building and 
recently remodeled it preparatory to mov- 
ing his merchandise therein. He has been 
in the jewelry business in Panhandle for 
11 years. 
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Wholesale Jewelers Conclude Great Convention 





R. J. Petersen Chosen to Head Association for Coming Year—Work of Delegates 
Finished with Dispatch at One Session on Wednesday, August 11—Officers 
Elected, Resolutions Adopted, Reports Submitted, Interesting Addresses 

Delivered and Other Business Transacted. _ 

















Puiapecpuia, Pa., Aug. 13—The 19th 
annual convention of the National Whole- 
‘sale Jewelers’ Association which had been 
in session at the Bellevue-Stratford Hotel, 
‘in this. city, since Monday morning, was 
brought to a close at noon on Wednesday 
and marked one of the best conventions in 
the history of the organization. The pro- 
gram held the interest of the members 
through. every session and contained inter- 
esting addresses and discussions of trade 
‘topics, which were the high lights of the 
convention. The dispatch with which the 
convention was brought to a close on 
Wednesday, without omitting any important 
features, added its part to the success of 
-the convention asa whole. Résolutions were 
adopted, officers elected, and other matters 
‘of importance considered during the last day 
cof the convention. - ee. 
LAs reported in last week’s issue of. THE 
“Jewecers’ Circutar, the convention opened 
on: Monday morning at: about 11 o’clock in 
‘the Clover Room. There was some delay 
‘in getting the first session- under. way and 
there were about 45 present when President 
Cooper caHed the meeting to order. Fol- 
-lowing the singing  of- “America;” ~“Bilt” 
‘Cooper, Jr., was chosen as page of. the. con- 
‘vention, after which President Cooper de- 
-livered his annual message.“ This was fol- 
lowed by the report of Secretary George A. 
Fernley, which went into details regarding 
the work of the association during the past 
‘year and much interest was shown in the 
topics touched upon in the report. 

Conrad J. Brotherly, president of the 
A. N. R. J. A., next addressed the con- 
vention and following his remarks. the nom- 
inating committee was appointed. On Mon- 
‘day afternoon various topics of trade in- 
terest were discussed and Byron Shinn, coun- 
-sel for the National Better Business Bu- 
reau read a paper on “Fair Play, as the Bet- 
ter. Business Bureau would like to see it 
‘in the Jewelry Industry.” This lead to a 
general discussion.on the subject as well as 
that of price cutting. 

Major Foote, of the Department of Sim- 
plified Practices of the Department of Com- 
merce could not be present to discuss the 
question: which was assigned to him and 
President Cooper called for the views of 
some of the-members on the question to be 
discussed at the Monday afternoon session. 

The Tuesday morning session got under 
way shortly after 10 a. m., and after some 
preliminary business and discussion on trade 
matters, A. B. Jackson of the St. Paul 
Fire and Marine Insurance Co. delivered 
an address on “The Insurance Company’s 
Point of View.” This was followed by the 


report of G. H. Niemeyer, vice-chairman of 


the Jewelers’ National Crime Committee, 
-which was read by Richard C. Murphy, 
‘counsel for the Committee. Pierpont B. 


Noyes, president of the Oneida Community, 
Ltd., was. another speaker at the Tuesday 
morning session. 

At the Tuesday morning session Marcel 
Mirabeau pointed out that contrary to gen- 
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eral opinion the greatest percentage of loss 
as reported to the Safety Fund Society, is 


not of. loose diamonds but of trunks. He 


urged a full report of all such cases as quick- 
ly as possible. Sometimes these cases re- 
sulted from the gross negligence of salesmen 
but in many instances it was not their fault. 

Mr. Mirabeau also alluded to the negli- 
gence of many salesmen in engaging porters 
and told of several cases where the porter 
had been discovered to have been a notorious 
criminal, who walked off with the sales- 
man’s cases at the first opportunity. 

Following Mr. Mirabeau, Emil Zolla point- 
ed out that under the block policy there was 
no recovery in the case of a trunk stolen 
ircm an express wagon unattended except by 
the driver. This produced a long discussion 
in which several jewelers related instances of 
their salesmen having been robbed in such 
a manner. It was established that jewelry 
salesmen’s trunks are unpopular with the 
railroads, which can and often do refuse 
to accept them. 

Something of a bomb was thrown into 
the meeting by Pierpont B. Noyes, president 


of the Oneida Community, Ltd., in his out- 
line of the new policy of the company in 
handling flatware by which it is shipped 
direct to the retailer on the. wholesaler’s 
orders, the latter receiving 10 per cent. of 
the sale for his trouble. 

Mr. Noyes started off mildly enough by 
tracing the development of flatware, point- 
ing out that silver plated flatware as now 
known to the trade is only some 25 years 
old, that up to 1901 it was frankly an imita- 
tion of silver and generally recognized in 
and out of the trade as such and nothing 
else. It apologized to both dealer and con- 
sumer for its existence, admitting it was 
not a legal product but purely and simply 
an imitation. 

In 1901, he said, it was discovered that 
plated ware could be manufactured bettér 
than sterling. This was laughed at. Then 
he explained the genesis of Oneida Com- 
munity plate and how it had been developed. 

The explosion came when Mr. Noyes out- 
lined the new merchandising plan on fiat- 
ware and said that while the Oneida man- 
agement admitted it was a new and drastic 
departure, he was convinced that in the long 
run it would prove a great benefit to the 
trade. Every great movement in the jewelry 
industry, he said, has been met with opposi- 
tion sbut the Oneida Community is firm in 
its belief that the shipping direct policy will 
aid the jobber as well as the retailer. The 
former will be freed of the handling and 
reshipping of packages, delivery to the re- 
tailer will be expedited and the results will 
be a better profit and larger sales for him. 

Several members quizzed Mr. Noyes on 
the new system, the majority of them op- 


‘posed to it on the 10 per cent. basis, and 


several urged that the figures be raised to 
15 or even 20 per cent., maintaining that 
they had to pay their salesmen five per cent 
for obtaining the order and that this left 
them but five per cent under the new system. 
Without making any promises, Mr. Noyes 
promised to take all these questions up. 
On Tuesday afternoon a joint session of 
members of the National Wholesale Jewelers’ 
Association and the American National 
Retail Jewelers’ Association was held. A 


-report of this session appears on pages 84 


and 85. 
Wednesday 

The Wholesalers made a “Garrison finish” 
on Wednesday morning, closing up their 
session at noon, instead of in the late after- 
noon as scheduled, President Cooper and the 
officers rushing things through with neatness 
and dispatch instead of prolonging the ses- 
sion by unnecessary verbosity. Several 
changes were made in the scheduled pro- 
gram to this end and there was some “switch- 
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ing around” of addresses to avoid loss of 
time. 

First on the program was the report of 
Chairman D. J. Gleeson, of the Resale Price 
Legislation committee. Mr. Gleeson was un- 
able to leave his home in Louisville, Ky., and 
the report was read for him. 

It was as follows: 


REPORT OF PRICE RESALE LEGISLATION COM- 
MITTEE BY D, L. GLEESON, CHAIRMAN 


The Re-sale Price Legislation Committee has 
been working in conjunction with the American 
Fair Trade League and has lent its hearty support 
towards the passage of the Capper Kelly Re-sale 
Price Bill. 

In a hearing on April 22nd and 23rd, before the 
Committee on*Interstate and “Foreign Commerce, 
active supperters-of the Bill came from every part 
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of the covntry, some from as far distant as Cali- 
fornia, and represented every important branch of 
manufacturinz, wholesaling and independent retail- 
ing, as well as consumer orgznizations. 

The supporters of the bill cutnumbered its 
opponents five to one and went home well satisfied 
with their showing and confident of a favorable 
committee report. 

This bill encourages the production of standard 
guaranteed gocds of uniform quality, making pes- 
sible better labor and factory conditions. Jt means 
a fair price fixed under competitive conditions with 
rival producers; it assures to the consumer a lower 
distributing cost than the expensive agency and 
consignment system, now legally used and only 
available to concerns of large capital. It means 
greater competition and not less competition. It 
will hinder the process of monopolization of retail 
merchandising; it places business on a more honest 
plane and will stimulate the national growth of 
business and enterprise. 

“Every American’, said Congressman Kelly, “no 
matter vhere he lives is entitled to the very best 
possible article at the very lowest possible price. 
Mass production under standardized methods make 
such an ideal a practical certainty. With proper 
protection of the geod will of the maker of gocds, 
the public will reap the benefit..” 

T. James Fernley, advisory secretary ot 
the association, then gave a brief resume ot 
the work of the collection bureau and ap- 
pealed for its support. He quoted figures 
to show what it had done for the members 
in the collection of almost hopeless accounts. 
The consensus of opinion was strongly’ for 





the continuance of this work, which is done 
without charge to the members and there 
were suggestions that a charge be made for 
this service but the matter finally was al- 
lowed to go over. 

Secretary George A. Fernley read letters 
from city and civic officials of San Fran- 
cisco, New Orleans, Atlantic City and West 
Baden, Ind., inviting the 1927 convention, 
but this matter was left in the hands of the 
executive committee. 

The annual report of L. P. White, treas- 
urer, showed a_ full :collection- of “dues 
throughout the year and:a balance of slightly 
more than $5,000 in the bank. This report 
was approved unanimously. 


ADDRESS OF HOWARD P. BECKETT 


Howard P. Beckett, commissioner of the 
National Paper Box Manufacturers’ Asso- 
ciation, gave an interesting talk, the title be- 
ing “The Salesmanship of Packages,” but 
he by. no means confined himself to the title. 
He sketched the history and growth of the 
‘paper box industry in the United States, 
showing it was started by Mr. Dennison, a 
Boston jeweler, who conceived the idea 
jewelry would sell better in attractive pack- 
ages and took the idea to his father in 
Brunswick, Me., who made the first rather 
crude boxes from cardboard in America. 
The Boston _jeweler’s first sales of these 
boxes to the trade in Boston, was really 
the beginning of the Dennison Mfg. Co. 

Mr. Beckett than pointed out the develop- 
ment of the box: industry and its relation 
to the jewelry trade contending that the 
American public wants beauty and is willing 
to pay for it and that- often the handsome 
box in which a piece of jewelry is displayed 
helps its sale. 

Then he diverted from boxes to tell the 
jewelers of trade perils they are facing in 
several ways. “Competition today,” he said, 
“is not between two industries but between 
all industry. The consumers’ dollar is not 
elastic and if the automobile man gets it 
first there is nothing left for anyone else. 
The question for any one industry to-day is 
making the consumer want what we have, 
more.so than he wants what the other fellow 
has. The jewelry business: must focus the 
attention of the consumer on jewelry and 
arouse his interest in jewelry, if it expects 
to sell it to him. 

“There is a more general demand today 
for luxuries, so-called, than ever before. 
The jewelry business should be getting its 
share of this demand. If it should not, one 
reason is .that the industry is growing ‘old,’ 
not in the sense of age but in vitality.” 

Organization, complete and thorough of 
the jewelry industry, was urged by Mr. 
3eckett as one answer to the problem of 
revitalization. 

ADDRESS OF WOODWARD BOOTH 


Woodward Booth of Providence, R. L., 
secretary of the New England Jewelers’ and 
Silversmiths’ Association, was seen in the 
room by President Cooper and ordered to 
his feet. 

He brought the greetings of his associa- 
tion. He spoke briefly, saying the general 
sentiment’ in New England was that the 


125 


A. Convention 


jewelry industry had passed its “Forty years 
in the Wilderness,” and that now the busi- 
ness was almost able to look ahead into the 
‘Promised Land” of better times. 


ADDRESS OF EMIL ZOLLA 


Emil M. Zolla of New York, secretary 
of the American Watch Importers’ Associa- 
tion, had for his topic, “Watchman, What 
of the Watch?” and his address was a warn- 
ing to wholesalers to beware of buying im- 
ported movements unless from established 
and reliable houses. 

“Fhe -average dealer in his store is of- 
fered movements or .watches at a very low, 
unusually low price,” said Mr. Zolla. “Now, 
even if all watches are good, the important 
question is, what’s back of the watch? How 
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did it leave the factory? How did it get into 
the country? 

“The general attitude of some wholesalers 
is ‘well, if the iniporters want to take the 
loss at this price, [’ll take the bargain.’ ” 

Mr. Zolla went on to tell that often the 
“bargain” was not a bargain. He spoke of 
the indictment of a New York importing 
firm by the U. S. Government on a charge 
of smuggling watch movements. Then the 
Government sent a letter to every buyer of 
these smuggled movements, ordering them 
to set aside the movements and not to sell 
them. As a result, these buyers had to pay 
whatever notes they had given to the in- 
dicted firm, and when they complained were 
told it was their “hard luck.” 

“Any wholesaler buying goods at un- 
usually low prices,” said Mr. Zolla, “knows 
something is wrong. No wholesaler having 
the interests of his own business at heart 
has the right to buy Swiss movements un- 
less from a reputable house. Don’t deal with 
every Tom, Dick and Harry who offers you 
a movement.” 


ADDRESS OF P. J. COFFEY 


P. J. Coffey, president of the National 
Jewelers: Board of Trade, made a ringing 
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appeal for support of that organization, 
speaking of the cordiality of the wholesalers’ 
relations with the organization. He de- 
scribed the activities of the Board in detail, 
taking up the work of the Credit Reporting 
System, Fighting Fund, Adjustment, Good 
and Welfare and Arbitration committees, 
whose activities affect every branch of the 
jewelry industry. 

“Tt: is a co-operative, non-profit organiza- 
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tion,” went on Mr. Coffey. “It has served 
for 53 years, and 50 per cent. of its mem- 
bers are wholesalers. Many jewelers do not 
fully understand the work of our Board or 
of -the-eredit rating department. If they took 
the trouble to inform themselves on these 
points they would find themselves involved 
in fewer failures. The support you give 
your own Board of Trade means better serv- 
ice, better reports and more reports. 

“Some have criticised us for not getting 
a larger percentage of reports, but this is 
not justified. They should look at the work 
of the Board as a whole, not on one indi- 
vidual case. They should realize that the 
more information they give the Board, the 
better the reports that follow.” 

Mr. Coffey then took up the “Fighting 
Fund,” which, he said, has from $25,000 to 
$30,000 a year-to fight fraudulent bankrupts. 
With the number of these cases all over the 
country, the trade should realize, he said, 
that convictions under such circumstances 
are remarkable. He instances one case 
where it cost $1,500 to prosecute and asked 
how many could be prosecuted in a year out 
of a $30,000 fund. The fraudulent bankrupt 
is a menace to every honest merchant, he 
said. 

Mr. Coffey explained that because of the 
limited fund, only those cases were selected 
for prosecution where conviction was almost 
certain, and pointed out as one of the great 
evils the Fund has to fight, the practice of 
some creditors of accepting settlement pro- 
posals after the case has got into the courts, 
thus killing all chances of a conviction, 





“Of course,” said Mr. Coffey, “every 
creditor wants his individual case prosecuted 
and at once. But, with the funds at our dis- 
posal, the finance committee of the Board 
must first go over the list and consider every 
case, not only as an individual one, but as 
one of a whole, to get the best results. I 
do not believe any individual has the right 
to insist that his particular casé be taken 
up, especially if he has been notified by the 
Board not to sell to the bankrupt.” 

Activities of the Adjustment Committee 
were next described, and it was pointed out 
that it always tries to protect the honest but 
unfortunate merchant. “He must, however, 
come to us with clean hands,” said Mr. Cof- 
fey. The committee, he added, is of real 
service in the case of a settlement proposi- 
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tion in ascertaining whether the bankrupt 
can pay what he offers or whether it should 
not be much more than he offers. If credit- 
ors would consult the committee first before 
accepting offers they would fare better. 

Then he described the work of the Arbi- 
tration Committee, pointing out the fact that 
it is unbiased and effective. 

Next came the work of the Good and Wel- 
fare Committee, which Mr. Coffey said has 
not yet been fully recognized by the trade 
as a beneficial factor, but which is an im- 
portant element in correcting the evils of 
false stamping. “The honest merchant does 
not err knowingly,” said Mr. Coffey, “but 
he needs to be told how to do things accord- 
ing to law.” 

Jacob Engle of Baltimore then read the re- 
port of the Resolutions Committee, which 
was approved as follows: 

Resolutions 


REso.tvep: That we express to the Philadelphia 
Committee, our hearty thanks for their generous 


entertainment and to the management of the 
Bellevue-Stratford, our appreciation of their hos- 
pitality. 

* * * 
WuereEas: Our asscciation has lost through 
leath dv-ing the past year, Mr. Jacob Bunn, 
Mr. Martin Gluck and Mr. E. L. Spencer—all 


ef whom were prominently identified 
industry for many years. 

REso.tvep: That we, the Members of the Na- 
tional Wholesale Jewelers Asscciation in conven- 
tion assembled go on record as expressing our 
deepest regret and extend to the families and 


with the 











CHAIRMAN NOMINATING 


COM MITTEE 


REAGAN, 


business associates of these gentlemen our deepest 
sympathy in the loss sustained. 


Then came the report of the Nominating 
Committee, which reported the following as 
nemhinees for officers for 1926-27: President, 
R. J. Petersen, Petersen, Max & Co., Buf- 
falo, N. Y.; first vice-president, A. C. 
Becken, A. C. Becken Co., Chicago; second 
vice-president, Robert L. Coates, L. P. 
White, Philadelphia; treasurer, L. P. 
White, Philadelphia; secretary, George A. 
Fernley, Philadelphia; Executive Commit- 
tee: Emil Freyer, Samuel Weinhauss Co., 
Pittsburgh, Pa.; William J. Ward, Wm. J. 
Ward Co., Inc, New York; Joseph B. 
Bechtel, Joseph B. Bechtel Co., Inc., Phila- 
delphia ; Henry R. Arnold, Henry R. Arnold, 
Boston; G. L. Sigler, Sigler Bros. Co., 
Cleveland, O.: Edward Lehman, Edward 
Lehman Jewelry Co., Denver, Colo.; W. C. 
Harris, Norris-Alister-Ball Co., Chicago; 
E. A. Kiger, C. A. Kiger Co., Kansas City. 

This report was accepted unanimously. 
President Cooper designated Jacob Engel of 
Baltimore to escort Mr. Petersen to the plat- 
form, and in a congratulatory speech handed 
him the gavel. President Petersen thanked 
the members for the unexpected honor and 
congratulated his “campaign committee” on 
having worked so silently that he was un- 
aware of its activities. He said he realized 
the office meant lots of work and responsi- 
bility, but that in his experience he always 
had got more out of the organization than 
he had given. He mentioned several of the 
old “war horses” of the association and said 
their presence made him realize the work of 
the organization, and that it was worth 
while. As for him, his only policy for the 
present was “increased membership.” 

“Let us try to increase the membership to 
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a high figure this year,” he said. “Tf we will 
do this, I will think my administration is 
worth while.” 

Then came a pleasant little interlude in the 
proceedings when Joseph Reagan of Indian- 
apolis brought in a handsome traveling bag 
of light-colored leather and presented it to 
Mr. Cooper with the best wishes of the as- 
semblage, as a slight token of the esteem 
of the organization. 

In response, Mr. Cooper said he left the 
office after three terms with no regrets, ex- 
cept that he had hoped to accomplish more. 





i B. 


BECHTEL, 


MEMBER OF 
COM MITTEE 
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He wished his successor success and thanked 
the association for its fine gift. 

President Petersen then put his first official 
motion, one to adjourn, and the 19th ses- 
sion of the association was ended. 


Roster of Wholesalers 


Harry -E. Aumohl, U. 
Baltimore, Md. 

Jos. B. Bechtel, Philadelphia, Pa.; L. K. 
Beidler, Beidler Lehmkuhl Co.,. Philadelphia, 
Pa.; M. Berman, Aisenstein & Gordon, 
Philadelphia, Pa.; S. O. Bigney, Attleboro, 
Mass. 

T. F. Connolly, Geo. Bergfeldt & Co., 
New York; Wm. R. Cooper, S. H. Clausin 
& Co., Minneapolis; Robert L. Coates, L. P. 
White, Philadelphia. 

Geo. Detmering, Jos. Noderman & Co., 
Cincinnati, O.; B. B. Donohue, United 
Jewelers, New York. 

Jay Engel, J. Engel & Co., Baltimore, Md. 

H. S. Fish, La France Jewelry Co., 
Buffalo, N. Y. 

R. Goffman, Philadelphia, Pa.; H. H. 
Gibson, Zenith Watch Co., New York; S. A. 
Griffith, Oneida Community, Oneida, N. Y. 

Geo. A. Humphreys, United Jewelers, New 
York. 

Sam Kamsley, I 
more, Md. 


S. Jewelry Co., 


.. Kamsley & Sons, Balti- 





W. H. Lehmkuhl, Beidler-Lehmkuhl Co.. 
Philadelphia, Pa. 

B. A. Mooers, Frazar & Co., New York; 
John McKenna, L. P. White, Philadelphia, 
Fa. 

Max D. Ribakoff, Adels Ribakoff Co., 
New York; Adolph Ritter, Ritter Greenberg 
Co., Philadelphia, Pa. 

Morton Sickles, M. Sickles & Son, Phila- 
delphia, Pa.; Ed. Sickles, M. Sickles & Son, 
Philadelphia, Pa. 

Chas. M. Thomsen, C. M. Thomsen Co., 
Minneapolis, Minn. 

Harry Ulmer, A. Wittnauer Co., New 
York. 

M. Weisman, Philadelphia, Pa.; 
White, Philadelphia, Pa. 


ae 


Roster of Manufacturing Jewelers at the 
Convention 


Chester A. Anderson, Whiting & Davis, 
Plainville, Mass.; W. E. Atkison and wife, 
Hamilton Watch Co., Lancaster, Pa.; J. W. 
Armbrust, Armbrust Chain Co., Springfield, 
Mass.; C. Armbrust, Armbrust Chain Co., 
Springfield, Mass. 


F, A. Ballou, Jr., B. A. Ballou, Providence, 
R. I.; Fred T. Barry, Ziruth Burgess Co., 
Newark, N. J.; E. E. Bedichimer, Phila- 
delphia, Pa.; Ralph Bertini, R. Wallace & 
Sons, Wallingford, Conn. ; Woodward Booth, 
New England Manufacturing ~ Jewelers’ 
and Silversmiths’ Assn., Providence, R. I. 


F. H. Chapman, S. H. Rogers, Philadel- 
phia, Pa.; P. J. Coffey and wife, Newark, 
N. J S._E. Coggins, Towle Mfg. Co., New- 
buryport, Mass.; M. Collins, Ostby & Bar- 
ton, Providence, R. I.; John L. Corbett, Cor- 
bett & Bertolone, New York; R. J. Cosigan, 
Seth Thomas Clock Co., Philadelphia, Pa. 

Wm. Davis, Stern & Stern, New York; 
Frank Diamond, Gorham Co., Philadelphia. 

J .F. Egan, Karples Co., Providence, R. I. 

Jos. Fahys, Jr., Alvin Silver Co., New 
York; Jos. G. Fisher, Fisher Co., Newark, 
N. J.; E. G. Flint, Jr., General Chain Co., 
Providence, R. I.; W. Fowlie, Elgin National 
Watch Co., New York. 

Louis Gibbons, Fulmer & Gibbons, Phila- 
delphia, Pa.; J. C. Gigon, Gruen Guild, Cin- 
cinnati, O.; C. H. Gregory, International 
Silver Co., Bridgeport, Conn. 

J. H. Hall, Jos. Fahys & Co., New York; 
I. P. Heinmuller, A. Wittauer Co., New 
York; M. Herman, Baer & Wilde, Attleboro, 
Mass.; Geo. E. Herring, Associated Silver 
Co., Chicago; J. Herman, Baer & Wilde, 
Attleboro, Mass.; Frank Hewitt, Hewitt & 
Co., Newark, N. J.; E. H. Hufnagel, Mt. 
Vernon, N. Y. 

J. W. Jamison, Powelton Cut Glass Co.., 
Philadelphia, Pa. 

Maurice J. Karpeles, Karpeles Co., Prov- 
idence, R. 1.; V. H. King, Ostby & Barton, 
Providence, R. I.; Carl Kincherf, Wm. Kin- 
cherf Co., New York; Wm. Kincherf, Wm. 
Kincherf Co., New York; Harry Klausman, 
Baker & Co., Newark, N. J.; A. Kester- 
man, Keésterman Bros. Mfg. Co., Providence. 

Harold Lawson, Traub Mfg. Co., Detroit, 
Mich.; Wm. L. Little, Geo. H. Fuller Co., 
Pawtucket, R. I.; Geo. C. Lunt, Rogers Lunt 
& Bowlen, Greenfield, Mass. 


John M. Malcolm, Walter E. Hayward 
Co., Attleboro, Mass.; Lewis Maisner and 
wife, Armbrust Chain Co., Providence, R. I.; 
J. E. McCourt, Star Watch Case Co., New 
York; A. J. Michaels, B. A. Ballou Co., 
Providence, R. I.; Simon Miller, Simon 
Miller Co., Newark, N. J.; M. C. Meyer, 
Richelieu Pearls, New York; F..jJ.-Moran,. 
S. H. Rogers, Philadelphia, Pa.; Max 


Moser, Ingomar Goldsmith Co., New York; 
Murray Max, J. R. Wood & Sons, New 
York. 

H. Nock, Towle Mfg. Co., Newburyport, 
Mass. 
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J. S. O'Connell, Towle Mfg. Co., New- 
buryport, Mass. 

W. A. Pratt, R. Wallace & Sons, New- 
buryport, Mass.; O. G. Pendill, Towle Mfg. 
Co., Newburyport, Mass.; W. B. Peckham, 
G. H. Peckham & Son, North Attleboro, 
Mass.; A. G. Pogul, Skaletzky Bros., New 
York; T. M. Prentice, Baker & Co., New- 
ark, N. J.; Clifford B. Poage, Columbus, O. 

S. Roggenberg, H. B. Sommer, Philadel- 
phia, Pa.; J. M. Rosenbach, Illinois Watch 
Case Co., Elgin, Ill.; Harry B. Rowan, 
Whiting & Davis, Plainville, Mass. 

Geo. A. Schuetz and wife, Traub Mfg. Co., 
Detroit, Mich.; H. L. Schroeder, Waltham 
Watch Co., Waltham, Mass.; P. Sharsig, 
Gustave Becker, Chicago; Benj. Staufen- 
berger, W. C. Edge Jewelry Co., Newark, 
N. J.; C. H. Schlacks, Keystone Watch 
Case Co., Riverside, N. J.; F. P. Schofield, 
F. P. Schofield & Co., Newark, N. J.; O. A. 
Starke, Jr., Starr Watch Case Co., Luding- 
ton, Mich.; Wm. Shelby, Starr Watch Case 
Co., Ludington, Mich.; John W. Sherwood, 
Solidarity Watch Case Co., New York; Geo. 
W. Simons, Simons Bros., Philadelphia, Pa.; 
W. L. Stone, Gorham Co., Providence, R. I. 

Chas. J. Tonry, D. F. Briggs Co., Attle- 
boro, Mass. 

A. Walker, Electric Chain Co., Attleboro, 
Mass. 

H. Zimmerman, New York. 
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Providence, Attleboro and North Attleboro 
Concerns Enjoy Field Sports and 
Other Amusements 


Provipence, R. I., Aug. 14.—The excur- 
sion and outing season of 1926 is now at 
its height and the factories and stores are 
taking advantage of the Wednesday or 
Saturday half-holidays each week to get out 
into the country; or down by the seashore 
for a few hours of recreation. Games and 
sports of every description for both men and 
women, with dinner, and dancing in the 
evening, form the usual program for these 
occasions. 

The outing of the American Standard 
Watch Case Co. employes under the super- 
vision.of the Fernrock. Social -Club,-was held 
at y Point last Saturday and was a 
success from every point of view. Races, 
sports and a baseball game were features; 
of the forenoon. A shore dinner was served 
at 2 o'clock, specially served in the large 
private dining room, following which the 
prizes were awarded; there was some 
speechmaking and singing. A_ popularity 
contest was also a feature. 

Rocky Point was the mecca of the em- 
ployes and members of the Teller Optical 
Co. and friends last Saturday on the occa- 
sion of the annual outing. All told there 
were upwards of sixty persons and among 
those who were the most activé in keeping 
things moving were Mr. and Mrs. Louis 
Teller, president, and Mr. and Mrs. H. A. 
Gilmore, secretary of the concern. Leaving 
the factory on Clifford St. before the noon 
hour the employes with their wives, hus- 
bands and friends enjoyed an automobile ride 
out through the country to the resort, upon 


reaching which, various sports and games’ 


were run off, events being staged for both 
men and women and everyone took an active 
part in them. After the sports all partook 
of the shore dinner and then swimming, 
dancing, amusements and, in fact, all the 
attractions at the Point were enjoyed until 
well into the evening, when the return to 
the city was made. 

The employes of the Imperial Knife Co. 
held their annual Summer field day last 
Saturday, which was staged at the Petta- 
quamscutt Casino, the facilities of the re- 
sort being exclusively devoted to the com- 
forts and pleasures of the party. About 
250 comprised the party and made the trip 
in automobiles and motor busses, the pro- 
cession of cars being a long one. The day 
nassed all too quickly with games and sports 
of every description, clam and chicken bake 
and then more games. 


Twenty-five automobiles filled with 100 
or more men and women employes of the 
D. F. Briggs Co., Attleboro, started from 
in front of the factory on Union St. about 
9 o'clock this morning. They were headed 
for a day’s outing at Rocky Point, some 14 
miles down Narragansett Bay. On their 
trip through this city, Pawtucket and Provi- 
dence, they were convoyed by motorcycle 
officers who were able to give the party a 
clear course. The committee had arranged 
a long and diversified program of games 
and sports, dinner, bathing stunts and Mid- 
way amusements, which was_ successfully 
carried out. A 
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The employes of the Evans Case Co. of 
North Attleboro held their annual outing 
and field day at Rocky Point, the trip to 
the resort being made by automobiles today, 
and the occasion proved one of the most en- 
joyable of a long list of enjoyable affairs. 
At noon the members of the firm acted as 
hosts to the party at a special shore dinner, 
following which there was a program of 
sports and later dancing. 

One of the most enjoyable outings ever 
held by the Saart Bros. Relief Association 
was held last Saturday at Rocky Point, 
when a large gathering of employes, mem- 
bers of the firm and their friends were 
present. The party left this city at 8:30 
o'clock and as soon as the resort was reached 
the program of games started and this fur- 
nished several hours of merriment as the 
card included a number of ludicrous and 
novel contests. At 12 o’clock a shore din- 
ner was in order and prizes were offered 


for those who should eat the most clams, 


or the most lobster and then there was a 
pie eating contest. Rides of all kinds and 
dancing took up the next two hours and 
bathing followed with Miss Martha Dunn 
carrying off the honors as the best mermaid. 
The party returned to Attleboro at a late 
hour. 








Special Committee Submits Report to 
‘Massachusetts Minimum Wage Commis- 
sion Recommending Wage of Not 
Less Than $14.40 for Female 
Employes 


. ATTLEBORO, Mass., Aug. 14.—A minimum 
wage of $14.40 for female employes of ordi- 
nary ability, in the manufacture of jewelry,’ 
and related lines, is recommended. by the 
special committee of Massachusetts citizens, 
jewelry manufacturers and employes, that 
has been studying the matter for several 
months, in their report submitted to the 
State Minimum Wage Commission, which 
became known Thursday to Attleboro manu- 
facturers and employes. 

The report submits that an employe of 
six months in the occupation should be 
deemed of ordinary ability, if they have 
reached the age of 20 years. Beginners, 
irrespective of ages are recommended to re- 
ceive $12 per week as a minimum. These 
determinations should be placed in effect Jan. 
1, 1927, the committee reports. 

The minimum wage board will decide upon 
the matter within the next few weeks and 
it is expected that a finding will be reported. 
This may be followed by a public hearing, 
in event of any protest, or by the establishing 
of the rate as recommended, to govern the 
occupation in future years. 

The board submitted with its opinion a 
statement to the effect that the financial con- 
dition of the jewelry and related lines of 
industry, do not permit a minimum rate 
based on the findings of the State board as 
to the cost of living budget, and for that 
reason the recommendation is slightly lower 
than the established cost of living budget. 

The establishment of the wage board was 
the result of an inquiry made by the com- 
mission in 1923-24, regarding the wages of 
women workers in the occupation. The 
establishments included the manufacture of 
watches and clocks, spectacle frames and 
lenses, lorgnettes and various kinds of 
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jewelry and silverware, jewelry findings and 
novelties. 

Women constitute a considerable portion 
of the working forces in these establish- 
ments, representing in all the lines con- 
sidered, something over one-third of the 
employes. The larger number of women are 
employed in the jewelry branch of the in- 
dustry, in plants manufacturing jewelry, 
jewelry findings and silver novelties. . 

The chairman of the board is Charles R. 
Cabot, former assistant attorney general and 
among the members are J. H. Blake, 
Harvey E. Clap, George E. Nerney and 
Donald LeStage, of Attleboro. 

A survey of 44 jewelry establishments in 
1923 showed about 600 women and_ girls 
earning under $13 weekly. Based on 1924 
statistics, 30 per cent. of the women ~em- 
ployed in the jewelry trade received under 
$14, as did 33 per cent. of the women in 
the optical goods trade and 23 per cent, in 
the watch and clock material trade. In the 
watch factories at Waltham, the report says, 
about half the employes are women and 
wages range from $12 to $34 per week. 








DIAMONDS RETURNED 





Treasury Department Surrenders Gems 


Brought in by A. E. Wilfert on Pay- 
ment of Duty of $3,000 


Burra.o, N. Y., Aug. 14.—After a lapse 
of 18 months from the time they were il 
legally brought into this country, Isadore 
Freeman, Toronto diamond importer, is at 
last in possession of about a thousand loose 
stones, which were seized on the person of 
Adolph E. Wilfert, an employe, at the Sus- 
pension Bridge, Niagara Falls, in February, 
1925. On payment of about $3,000, the duti- 
able liability on the diamonds, which were 
appraised at $26,700 by American experts, 
Federal Judge John R. Hazel signed an order 
on Aug. 13, directing return of the confis- 
cated gems to their original owner. 

Wilfert was acquitted of a charge of at- 
tempting to smuggle the stones into this 
country by a jury at the March term of 
Federal Court. The jury believed Wilfert, 
when he defended himself on the ground 
that he had been in the employ of Freedman 
and forgot he had the diamonds in his pos- 
session when suddenly summoned by wire 
to meet his employer in Atlantic City, N. J. 
The prosecution lost its case by failing to 
prove that there had been wilful intent in 
bringing the stones into the United States. 

The customs authorities, however, declined 
to relinquish possession of the stones, claim- 
ing that Wilfert’s failure to declare them on 
entering the country, constituted sufficient 
grounds for their confiscation. This phase 
of the question was argued several times in 
the Federal court, briefs being filed by both 
sides. 

Finally Freedman offered to pay $6,000 for 
the return of his diamonds. This offer was 
referred to the Treasury department at 
Washington, with the consequent recom- 
mendation that half that sum, representing 
the duty, be accepted. 








Fire recently damaged the ‘jewelry store 
of H. Freedman, 52 Oak St., New Haven, 


Conn. 
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WHITTEMORE HANGED 





Notorious Jewelry Bandit, Gang Leader and 
Murderer of Prison Guard Pays 
With His Life 


Battimore, Md., Aug. 14.—Richard Reese 
Whittemore, twenty-six, of long generation 
of American parentage, unquestionably one 
of the most dramatic figures in criminal 
history in this country for a decade, went tu 
his death by the hangman’s noose unflinch- 
ingly in the Maryland Penitentiary at 12:08 
a. M. yesterday.. While many of the specta- 
tor’s nerves were on edge and while witnesses 
to the hanging trembled, Whittemore, man of 
iron nerve, went to his death with a smile. 
His last words spoken to the spectators who 
confronted him were: “Goodby; it is the 
best I can wish anybody.” 

A minute later “Dick” Whittemore was 
shot into eternity for the murder of Robert 
H. Holtman, guard at the penitentiary where 
Whittemore escaped Feb. 20, 1925. For a 
year after his escape Whittemore headed a 
band of jewelry thieves whose operations 
against New York jewelers netted the mob 
close to $800,000 in gems. All members of 
the mob; including the notorious Kramer 
brothers, are in prison. 

Every attempt to save Whittemore’s life 
failed. At the 11th hour an appeal was 
made to Justice Oliver Wendell Holmes, 
United States Supreme Court, at his Summer 
home near Beverly Farms, Mass. Mr. Jus- 
tice Holmes refused to grant a stay of 
execution on a plea for a writ of habeas 
corpus. The final door of hope was closed 
to Whittemore when his plea was refused by 
the Supreme Court jurist. This action hap- 
pened just 12 hours before Whitemore’s 
execution. 


For three weeks Whittemore believed that 
he would surely be hanged. Two days before 
he was hanged he wrote a long letter to a 
Baltimore newspaper setting down his 
“thoughts.” Whittemore’s wife, Mrs. Mar- 
garet Whittemore, his father, R. V. Whitte- 
more and his brother, R. V. Whittemore, Jr., 
saw the condemned man 10 hours before he 
was hanged. Whittemore maintained a 
cheerful frame of mind in the presence of his 
weeping relatives. 

Nearly 100 persons, including 50 newspa- 
per men from out-of-town newspapers and 
press associations, witnessed the hanging. 
They were led to the death chamber at 11:45 
p. M. Already guards were treading around 
the elevated scaffold, the rope was in place 
and the trap door rigged. It was five minutes 
past the midnight hour when Whittemore led 
by Warden Patrick J. Brady and two guards 
made his appearance on a tier leading to the 
scaffold. Whittemore already was dressed 
in a black shroud. His arms and legs were 
quickly strapped and he was placed on the 
trapdoor. The noose was placed about his 
head and he was permitted to say his last 
farewell. The black cap was tied about his 
head, the guards stepped back. There was 
a signal and the trap was sprung, Whitte- 
more’s body dropping eight feet. Twelve 
minutes later surgeons pronounced Whitte- 
more dead. 


Two hours later the body was taken away 
In an undertaker’s. wagon. . Thousands. of 
men, women and children. flocked about the 
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great walls of the prison. Thousands of 
women waited for hours, hundreds of them 
weeping. Whittemore’s body . today was 
taken to his brother’s home on W. North 
Ave. It is probable that the spectacular ban- 
dit’s body will be laid to rest near that of his 
mother in a Baltimore cemetery. Whitte- 
more has paid his debt to society which. in 
his writings he blamed. for his downward 
path. 








“Miss Washington” Presented with Loving 
Cup at a Jewelry Store of the 
Capital City 
Wasuincton, D. C., Aug. 14—When it 
was known that “Miss Washington” would 
be a visitor to the jewelry establishment of 
Charles Schwartz & Son for the purpose ot 
receiving the beautiful loving cup purchased 
from this firm and awarded her by the Her- 
ald Harbor Development Co. of Washington, 
it was hard to decide which one of the per- 
sonnel was to have the honor of delivering 








WASHINGTON” RECEIVES THE SILVER 
LOVING CUP 


“MISS 


the trophy into her fair hands. After much 
discussion it was decided that Samuel 
Schwartz should be the favored person to 
make the speech of presentation and turn 
over the cup to the young lady. 


Fully conscious of the honors conferred 
upon him, Mr. Schwartz prepared himself 
for the occasion, and called in Misses 
Frances Breerwood and Dorothy Hershey 
to assist him in the ceremony. 

In due course Miss Marjorie Joesting, 
chosen recently as “Miss Washington” for 
the Atlantic City Beauty Pageant, walked 
in. After the usual greetings, Mr. Schwartz, 
in a very dignified manner, brought the lov- 
ing cup over and with well-chosen remarks 
gave it to her. Miss Joesting did not say 
very much in acknowledgment, but her face 
was shining with appreciation. 

The development company is boosting a 
Summer colony about 23 miles from Wash- 
ington, and co-operated this year with a 
local theater in selecting “Miss Washing- 
ton.” Each entrant in the contest was re- 
quired to go through a series of athletic 
tests at Herald Harbor, particularly swim- 
ming and tennis. The girl chosen as “Miss 
Washington” was likewise to be designated 
as “Miss Herald Harbor” and receive a lov- 
ing cup from the company, so the award 
went to Miss Joesting. 
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BOGUS CHECK SWINDLERS 


Ellis, Bros., Toronto, Can., Defrauded of 
Jewelry Valued at $2,500--Two 
Arrests Made 





Toronto, Can. Aug. 13.—Ellis Bros., 
jewelers, Yonge St.,. were defrauded of 
$2,500 by bogus cheque swindlers on 
Aug. 10. 


Two men, apparently American tourists, 
walked into the store, and selected jewelry 
to the value of $2,500. They explained that 
they did not have the cash with them, and 
asked the manager to accept a marked 
cheque on a Washington bank. The man- 
ager showed some hesitation, when another 
visitor walked into the store, and shaking 
hands with one of the men exclaimed, “I 
didn’t expect to see you in Toronto. I 
thought you were in Washington.” The 
two friends talked for several minutes while 
the manager listened. Then tht: second tour- 
ist repeated that the cheque would: be all 
right. As it was marked it was accepted 
and the jewelry turned over. 

The cheque turned out to be spurious 
when presented. 

Two men were arrested at Queenstown 
when on their way to the United States. 
They were brought to Toronto, and one of 
them was arraigned in the police court on 
Aug. 12 on a charge of fraud and remanded 
for one week. 








DEATH OF RICHARD MAYER 





Jewelry Buyer for Shuttle Bros. & Lewis, 
Dallas, Tex., Passes Away as the Result 
of an Injury 


Datias, Tex., Aug. 15.—Richard Mayer, 
jewelry buyer for Shuttle Bros. & Lewis, 
died last night of injuries received Satur- 
day morning, when he was struck on the 
head by a window weight which fell from 
a building. 

He had been a buyer. for Shuttle Bros. & 
Lewis for several years and was in his mid- 
dle thirties. He is survived by a widow and 
two children. 

Friends in the jewelry trade in New York 
expressed their sympathy by sending flowers. 








Frank Gudschontment, Avondale, O., Files 
Voluntary Petition in Bankruptcy Show- 
ing Liabilities of $7,504 and 
Assets of. $149 


Cincinnati, O., Aug. 14.—A number of 
jewelry concerns in New York city are 
among the unsecured creditors of Frank 
Gudschontment, 789 E. Mitchell Ave., Avon- 
dale, who formerly conducted a jewelry es- 
tablishment in Room 212 in the building at 
523 Walnut St. 

Gudschontment filed a voluntary petition 
in bankruptcy in the United States District 
Court in this city, Wednesday, scheduling 
liabilities at $7,504.17 and assets at $149. This 
amount represents the loan value of life in- 
surance policies. All of the creditors listed 
in the proceedings are unsecured. 

Among the largest creditors are: 

Gentelson & Kaplan, $3,500; A. Sabin & 
Sons, $1,075; Provident Savings Bank & 
Trust Go., $355.83; Henry Davidson, $373, 
and Anna Rose, $300. 
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“JEWELRY AND RAIMENT” 





Newport, R. I. Paper Tells Jewelers That 


Women’s Styles Afford Enough 
Places to Hang Jewelry 


Provipence, R. I., Aug. 14.—The annual 
conventions of both the wholesale and retail 
jewelers’ associations for 1926 have been 
held and whatever benefits may accrue to 
the individual members or firms, or may be 
realized therefrom by the jewelry industry 
as a whole, one thing is certain, it has been 
a long time previously since the Associated 
Press and the newspapers of the country 
have given the publicity to “affairs jewelry- 
istic” that was the case during the past 
week, Not only have the papers carried 
strong news stories but they have made 
numerous editorial comment. 

The Daily News of Newport, published 
in the “Summer social centre of America” 
under the editorial caption “Jewelry and 
Raiment” in its issue of Friday, Aug. 13, 
carries suggestions that are unusually per- 
tinent and worthy of serious consideration 
on the part of the manufacturing jewelers. 
Especially apropos is the suggestion: “There 
are plenty of plates to wear jewelry, and 
if jewelers had enough enterprise they could 
start fashions of using them.” The editorial 
is as follows: 


Jewelery And Raiment 


“Jewelers are complaining that women do 
not wear enough clothing on which to hang 
jewelry and, wnable to hang it on their 


outer garments, they are wearing jewels on. 


their garters and their lingerie. It is not 
very much obscured in either case. If the 
garters are worn below the knee-they :are in 
sight all the time on the younger women, 
though of course the older ones are a bit 
shy. If worn alfove the knee they are often 
in sight. The garter has become a 
sufficiently conspicuous place for ornaments, 
and while lingerie still ranks as underwear, 
that word does not mean what it meant a 
few years ago. The fabrics worn over it are 
quite transparent, and jewels worn on the 
lingerie are not absolutely out of sight. 

“There are plenty of places to wear 
jewelry, and if jewelers had enough enter- 
prise they could start fashions of using them. 
Earrings have been out of style, but seem 
to be coming in again. We trust nose rings 
will never come in, but if they did we should 
probably like them; we like everything that 
is in style. A good deal can be worn around 
the neck. With knee skirts and sandals 
there is a vast expanse of stocking, and it 
might well be broken by _ decoration. 
Bangles for the ankles are not unknown, 
though they are not common; there is a 
considerable field here for the enterprise of 
jewelers. Bracelets are among the oldest of 
all ornaments; having been worn since pre- 
historic times, but ornaments on the upper 
arm are unusual. Now that sleeves have 
largely gone out of fashion the arm above 
the elbow calls loudly for not only one, but 
several ornaments. 

“The scantiness of costumes is really an 
occasion for more ornaments, if the 
jewelers would use their eyes and their 
brains. A costume consisting entirely of 
jewelry and the fabrics to which to attach 
it would be eminently suited to hot weather. 
It would be as concealing as the bathing 
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costumes to which we have become accus- 
tomed, and it would be highly sanitary, as 
doctors are urging less clothing for women 
all the time, on the ground that it is more 
wholesome. Presumably it would be just as 
advantageous to the health of men, but men 
do not give up clothing so easily; perhaps 
they are not so well satisfied with their 
figures, and perhaps they are more bashful. 








Controversy Raised in Switzerland Regard- 
ing New Law Relative to Use of Word 
“Plated” on Certain Articles. 


GENEvA, Switzerland, Aug. 3—Much con- 
troversy is being raised in Switzerland re- 
garding the application of a new law, in- 
troduced fast April in this country, limiting 
the application of the description “plated” 
to certain classes of goods. The law as it 
stands at present is stated to favor galvan- 
ized as against “plated” goods. The process 
of galvanizing, or the depositing by the 
passing of an electric current, of a layer of 
gold or gold alloy on any metal object, is 
employed in some factories here, in others 
the old method, known as “plating,” is em- 
ployed. This last consists of applying a 
sheet of gold or gold alloy to the surface of 
the metal, red hot, under high atmospheric 
pressure, and thus realizing a welding of the 
metals, that cannot be separated later. It 
is claimed that whereas the galvanizing 
method merely results in a layer of gold 
being deposited on the metal object, that like 
a layer of enamel splits and breaks when 
the object is bent into another form for in- 
stance, the plated surface has much greater 
resistance. 

The new law is interpreted to mean that 
objects plated on the old method- must be 
twice as thickly coated with gold or gold 
alloy as those manufactured by the galvaniz- 
ing method. ‘This would mean that the 
latter can be made at roughly half the cost 
of the former and would render the making 
of “plated” objects, on the old method, un- 
profitable. This entails the shutting down 
of several large factories in Switzerland. 
The advocates of the old method of plating, 
as distinct from galvanizing, say that the 
resistance of the latter is by no means twice 
as great as that of objects plated, and that 
the wearing qualities of plated objects is 
regulated by the thickness of the layer of 
precious metal, not by the method of plat- 
ing, these two systems producing practically 
the same results. 

Public opinion demands that the public 
shall be allowed to judge which is the better 
of the two methods, the law only intervening 
to force the manufacturers to describe the 
goods correctly. 








Gabe Hausmann, of Hausmann, Inc., New 
Orleans, La., was in Philadelphia last week, 
to attend the conventions. Mr. Hausmann is 
visiting at the Breakers, Atlantic City, N. 
J. Mrs. Hausmann and their daughter, Gail, 
will spend the Summer at the hotel. Little 
Gail was the center of attraction last year 
when she was “Miss New Orleans, Jr.,” in 
the pageant and she will probably serve in 
that capacity in this year’s activities. The 
Atlantic City Press gave considerable space 
to an interview with Mr. Hausmann on busi- 
ness conditions and the outlook in the jewelry 
trade. 
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$150,000 DIAMOND THEFT 





New York Salesman Robbed of Gems 
When Leaving Minneapolis on 
Trip Through Northwest 


MINNEAPOLIS, Minn., August 14—So] 
Roseman of the firm of A. Roseman, dia- 
mond merchants, 10 W. 47th St., New York, 
was slugged and robbed of a leather case 
which he said contained unset diamonds 
valued at $150,000 when he alighted from 


_a taxicab at the Great Northern railroad 


station last night preparatory to leaving for 
Grand Forks, N. Dak. 

Mr. Roseman had left the Hotel Radisson 
in time to catch a 11:15 train for the west, 
and was accompanied in the taxicab by A. 
R. Goodman of the Benrus Watch Co, 
Chicago, who left on a midnight train to 
Duluth. As the car drew up to the curb, 
Mr. Roseman stepped up to the driver and 
inquired. what the fare was. In the mean- 
time Mr.-Goodman, still in the car, started 
to hand some of the baggage to two red 
caps. At this moment a man brushed aside 
one of the porters and attempted to seize 
the diamond case from Mr. Roseman’s hand. 
The latter felt someone pulling on the case, 
but thought it was one of the red caps, and 
jerked it back, . The robber struck Mr. 
Roseman on the head, at the same time 
commanding," “Give up. Let Loose,” and 
with his victime nearly unconscious and lean- 
ing ‘toward +he taxicab, the thief secured 
possession -of the diamond case and ran 
across. the- street to an automobile which 
wWas-Waiting, gnotor running, one man at the 
wheel. amdt-another holding open the tonneau 
door. --,7-- 3: 

Mr.-Roseman told the representative of 
THE JEWELERS’ CrrRcULAR today that he 
could -not .see the face of his assailant, but 
that he noticed he was a “small fellow.” 
The cab driver recalled that a large touring 
car which had been parked behind him in 
front of the Hotel Radisson had followed 
him closely all the way to the station, and 
had parked across the street. It was re- 
ported that the car was without license 
numbers, and police believe that it was stolen 
shortly before the holdup. A net has been 
laid around the Twin Cities in an effort to 
capture the bandits. 

After reporting to the police authorities, 
Mr. Roseman returned to the Radisson. The 
diamonds were reported to be covered by 
insurance, and Mr. Roseman conferred today 
with Lloyds regarding the loss. 

News of the hold-up robbery of Sol Rose- 
man of A. Roseman, 10 W. 47th St., New 
York, last Friday evening, reached the con- 
cern’s office shortly: after the daring hold- 
up took place in Minneapolis, Minn. News- 
paper reports varied on the amount of the 
loss, some placing the value of the stolen 
diamonds at more than $200,000. A reporter 
for THE JEWELERS’ CrrcuLAR was told that 
the loss would amount to approximately 
$150,000. This was covered by policies in 
the Jewelers’ Safety Fund Society and 
Lloyds. The /-ot consisted of loose diamonds. 








Morrison Bros. are opening a jewelry 
store in Hickory, N. C. J. C. Morrison of 
this firm is an optician and they will do 
optical work in the new jewelry store. The 
new store will be located on Ninth Ave. 














August 18, 1926 


PLEAD GUILTY 





Sol Brofman and George Cohen, Who Were 
Captured After Taking Part in Holding 
Up New York Jeweler, Admit 
Their Guilt 


Sol Brofman and George Cohen, two of 
the men who took part in the hold-up and 
robbery of Abraham W. Faigin, diamond 
dealer, 15 Maiden Lane, New York, pleaded 
guilty last Friday before Judge Koenig in 
the Court of General Sessions to indictments 
charging them with robbery in the first de- 
gree. Both men will be sentenced on 
Aug. 26. 

The hold-up and robbery was one of the 
most daring committed in the Maiden Lane 
district in many years, and according to the 
police four men were implicated in the 
crime. The authorities are now searching 
for the other two men. 

The capture of Brofman and Cohen was 
brought about through the excellent work 
of detectives attached to the Old Slip Sta- 
tion, who followed scant clews until they 
located their men. Following the arrests, 
Police Commissioner McLaughlin com- 
mended the detectives for their excellent 
work and recognized their services by pro- 
moting Detective McKeever, who lead the 
search. 

George Cohen, one of the prisoners, says 
he is 27 years old and gave his address as 
4241 Roosevelt Road, Chicago. Cohen is 
claimed to have been involved in several 
crimes, and at the time of his arrest was in 
possession of a pistol. Delay in passing 
sentence on the men was at the request of 
Assistant District Attorney James G. Wal- 
lace, who is now endeavoring to obtain 
Cohen’s police record in Chicago. 

While the prisoners pleaded guilty, they 
have done little or no talking since being 
arrested, and as a result none of the loot 
has been recovered. It is reported that one 
of the prisoners had in his possession a key 
for a safe deposit box which the police are 
now endeavoring to locate. 








FIGHT AGAINST AUCTIONS 





Detroit Corporation Counsel to File An- 
swer to Order to Show Cause in Liti- 
gation Over Jewelry Auction Houses 


‘Detroit, Mich., Aug. 13.—Corporation 
Counsel Charles P. O’Neil will open a new 
fight against the auction jewelry houses 
today, when he expects to file an answer in 
Judge Guy A. Miller’s court to an order to 
show cause why the city should not be re- 
strained from entering the establishments 
and interfering with the sale of jewelry at 
auction, 

Mr. O’Neil says he will seek dissolution 
of the injunction on grounds that it violates 
the State pawnbroker law under which the 
auction houses are operating. The injunc- 
tion restraining city interference was ob- 
tained a short time ago. 

The law directs, according to Mr. 
O'Neil, that police officers shall make a 
regular inspection of the books in “places 
where such business is carried on” and that 
all “articles of property therein shall be sub- 
ject to examination at any time by the mayor 
or the president, city attorney or other 
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police officer in such city and village, or 
by the prosecuting attorney or sheriff or 
other police officer of the county in which 
such city or village is situated.” 

Council for the city claims that in auctions 
conducted under the law no article is sup- 
posed to be sold except those which have 
been pawned, and that in the stores which 
are the subject of attack, only one article in 
12 is pawned. 

Mr. O'Neil says he will ask that police 
officers be permitted to inspect the auctions 
and prevent the sale of any but pawned 
articles. Under this limitation, he pointed 
out, the operators would have to cease auc- 
tions as there would be insufficient merchan- 
dise to warrant this method of selling. 

If the injunction is continued the corpora- 
tion counsel says he will appeal to the State 
Supreme Court for a mandamus ordering 
the injunction dissolved. 








Must Answer Charge of Giving Providence 
Jeweler a Worthless Check 


Provipence, R. I., Aug. 14.—Charged with 
passing a worthless check for about $50 
on Clarence N. Quinn, of Quinn & Co., re- 
tail jewelers, William A. David, 37 years 
old, of Seekonk, Mass., formerly a Provi- 
dence business man, pleaded not guilty in 
Superior Court here yesterday and was held 
in $2,000 for trial. He was arrested in New 
Haven on Thursday, was brought back to 
Providence in the evening to answer to the 
indictment returned by the last grand jury 
charging him with obtaining money under 
false pretenses. 

David, according to the police, conducted 
a business in toilet goods and supplies and 
had an office at 352 Westminster St. until 
a few months ago when he closed up shop 
and disappeared from the city. Before he 
went, however, the police state he gave the 
check in controversy to Mr. Quinn, which 
the latter afterward found to be worthless. 

An indictment was brought against David 
at the June session of the grand jury and 
a capias was issued for his arrest. The 
police have been searching for him ever 
since and a few days ago, acting upon in- 
formation that David was in New Haven, 
they requested the police of that city to 
arrest him. 

David, it is said, has been in New Haven 
since Aug. 2 as a promoter. He had been 
living at an exclusive hotel there. 








Two jewelry stores and a news office in 
Syracuse, N. Y., were burglarized early Fri- 
day morning, Aug. 13. The plate glass win- 
dows of the two jewelry: stores were broken 
by a brick or stone wrapped in cloth to 
deaden the noise. Altogether, the burglars 
got away with $500 worth of loot. Ber- 
nard Reisman’s jewelry store at 426 S. 
Geddes -St. suffered loss of several wrist 
watches, rings and other articles. The 
break in the window was discovered at 7 
o’clock by passers-by. It was not reported 
to the police, however, until the arrival of 
Reisman. The police believed that the job 
was done while the policemen were chang- 
ing shifts. A similar burglary was staged 
at Max Hecht’s store, at 118 W. Washing- 
ton St. Only a few trinkets were taken, as 
the window contained little of value. The 
Syracuse News Co.’s office lost $275. 


131 
DEATH OF HENRY A. LINCOLN 


Retired Silver Novelty Manufacturer of 
Providence Succumbs te a 
Long Illness 


Provivence, R. I., Aug. 14—Henry A. 
Lincoln, for a number of years a member 
of the manufacturing jewelry firm of Reed 
& Lincoln and since then president of the 
F. W. Morse Tinware Co., died at his home 
22 Rhode Island Ave., early last Monday 
morning, following an illness of two years. 
He was in his 69th year. 

Mr. Lincoln is survived by his widow, 
Mrs. Ella F. (Morse) Lincoln, whom he 
married April 27, 1881. She is a sister of 
Alderman Fred W. Morse, who was asso- 
ciated with Mr. Lincoln in business. He 
also leaves one son, Harold Morse Lincoln. 

Mr. Lincoln was born in Attleboro, Mass., 
Feb. 15, 1858, the son of George M. and 
Stella (Read) Lincoln, but he had lived in 
Providence for about 65 years. He received 
his education in the public schools and later 
graduated from the Bryant & Stratton 
Business College. His first business experi- 
ence was gained with his father in S. T. 
Lincoln & Co., electroplaters, 14 Page St., 
this city. 

In 1890, with his brother-in-law, William 
A. Read, Mr. Lincoln started in the manufac- 
ture of sterling silver novelties under the 
firm name of Reed & Lincoln, at 116 Chest- 
nut St. The firm continued business until 
it was dissolved in 1908 and Mr. Lincoln 
became a member of and eventually presi- 
dent of the F. W. Morse Tinware Co., 
where he has since remained. 

His fraternal affiliations included member- 
ship in the following Masonic bodies: What 
Cheer Lodge, No. 21; Providence Royal 
Arch Chapter No. 1, Providence Council 
No. 1 of Royal and Select Masters, Cal- 
vary Commandery No. 13 of Knights 
Templar and Palestine Temple Ancient 
Arabic Order Nobles of the Mystic Shrine 
and the Providence Central Club. 











Bathing jewelry resembles other “fine” 
jewelry very closely. Naturally the long 
sautoir, in pink pearls, that twists three 
times round the neck and falls below the 
waist, is only for non-swimmers. It is worn 
with a pink-silk woven bathing dress, and 
is a distinct addition to the costume. Three 
rows of pink pearls, that are threaded on 
the strongest of wire, to obviate accidents 
in the water, are wound round the wrist. A 
large solitaire pink pearl is worn in each 
ear. Sometimes an anklet, pink pearls 
wound round the ankle, two or three times, 
is also worn, but usually under stockings. 
Bathing shoes, made of supple india-rubber, 
to match the cap, have a flower in india- 
rubber to finish, or a jeweled rosette. Spe- 
cial rings are also worn in the water, but 
they must fit well. Coral sautoirs go well 
with apricot costumes, and are made in the 
light variety of smooth beads, threaded with 
strands of thick silk. Some “stick” coral is 
seen for sautoirs, for bracelets and anklets, 
but it is mostly used for children who, like 
their mothers, have jewelry for bathing as 
they grow up and relinquish the child suits 
for something more fashionable. Mother of 
pearl and what is known as “baroque” pearl, 
lumps of mother of pearl in grotesque and 
remarkable shapes, is much used. ; 











THE JEWELERS’ CIRCULAR August 18, 1926 


Seer ee A ee Re oe ee 


¥ f ‘4 gt my Bt ee 
ee Te Raa iiikea & Bate, Sicha AES aa eh WE Pash vee, IN Riess 


meee 7 * ire h¥} PUA Richige’ x ify 
nha s take. Hed mabeers ts : Spek ee Cea? oo eet ¥ YF, £5 ks, RTI wpe STP AS 


P 210}. 


TAY Ee paeicig Baba nel + [TRS] * SR HEE 9 
JESS wae FERRY EDs ~ Reaeisee 


fans 


P 2479. 


BD SIRE EAT OS, saeae 2 ae: BRAD es: PES RSM Dra ald FRI ey nea OSE OREN De: 
ae re Sark, DRPST Eee BRT! = pes ee eT Ager vary ——————— ees: eR eae ROE 
P2393. 


ae PEs a attr SURES Ek: ssi pee ote pete glo th RETR GI re FERS): ae ESPS TS ae 


os § Das Chih ‘tdee. ihm iat NAR ¥ = At 2. 
ok ae i. ¥ sah; i Wee i ta Sas) BE a4 
pas ae oR BNhereeat Seer Er 


% 


FREI LTT RL RUT aioe” . As 2, pee SEE ey eee onne ORR aK 
BR eR Re hires Ae A af ed ar ar eS Ki i SL be vada banat aang 
PROP AR 
P2306. 


re sh 1G cfr; ate PASS. ered fa Peat 
Os fags. Nes OES 


ye Lins th EG a! BE ame ane ae 


P 1050. 


RY Leo 
~Sae h me hee 
4 s —— 


RA(ELETS jrom the stock of JUERGENS 
é° ANDERSEN CoO. 


108 NORTH STATE STREET 


(Chicago 








August 18, 1926 





George W. Harvey, of E. G. Hines, 
jeweler, has returned after a pleasant stay 
on the Chesapeake Bay, in Maryland. 

Howard Nordlinger, of the sales force 
R. Harris & Co., jewelers, will leave this 
week for Bedford Springs, Pa., for a week 


or more. He expects to spend most of his 
time at his favorite pastime, which is play- 
ing golf. 

The Franc Jewelry Co., 7th and G Sts., 
Northwest, is conducting a “Get Acquainted” 
sale this week, which draws a lot of trade. 
W. T. Franc, president of the company, 
leaves this week for a rest in Atlantic City. 

M. Wolf, of the optical department, Kur 
Jewelry Co., Inc, has a unique way of 
celebrating the anniversary of his connec- 
tion with the firm. He has gone after more 
business, though, he has been quite success- 
ful heretofore. . 

F. A. Michau, jeweler, is now on a visit 
to- Dunbar Lodge, in Maryland. Mrs. 
Michau is taking his place in the store. As 
soon as he returns, she expects to take a 
few weeks off and will visit Canada, ac- 
companied by friends. 

Oppenheimer & Shaw, 907 F St., N. W., 

still have in their window a handsome watch, 
valued at $50, to be awarded the first man 
who makes a home run on the Washington 
Baseball team, but so far nobody has been 
entitled to it. The watch was offered at 
the beginning of the season. 
_ Mrs. J. C. Nourse, one of the buyers for 
Woodward & Lothrop, has been in Europe 
for the past two months, buying different 
lines for the firm. She has included in her 
purchases jewelry and silverware for the 
live departments conducted by this store. 
Word has been received that she is on her 
way home. 

Isadore Kahn, president of Kahn Optical 
Co. after several weeks’ stay in Hot 
Springs,’ Va., on account of ill health, is 
back again, very much recuperated. During 
his absence, Mrs. Kahn has taken his place 
in the store. She is planning to leave shortly 
for Camp Edmer, in New York State, to 
visit her children. 








Atlanta, Ga. 


Abe Levy, Lakeland, Fla, and Mr. 
Hobart, Miami, Fla., were out-of-State vis- 
itors in Atlanta last week. 

Dan Haven, with the International Silver 
Co., Meriden, Conn., spent several days in 
Atlanta during the week calling upon the 
local trade. 

Ernest M. Pratt, for several years with 
the J. W. Boone Co., in the Peachtree Ar- 
cade, has resigned his position with that 
a to become salesman for the Nat Kaiser 

0. 

Gifford R. Parks, formerly with R. L. 
Nagle, at 358 Euclid Ave., Inman Park, has 
just embarked in business for himself, hav- 
ing opened a new and modern retail store at 
Fayetteville, Tenn. 

Friends of J. J. Bookout, who has been 
away from Atlanta two weeks recuperating 
from injuries received in an automobile ac- 
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cident, will be glad to learn that he has com- 
pletely recovered and is now back at work. 











TRADE CONDITIONS 


The trade of the local jeweler this month so 
far compares favorably with the business for the 
corresponding period of 1925, and this in spite of 
the fact that general business here is none too 


satisfactory. 





J. F. Apple, of the J. F. Apple Co., and 
family, are. at Atlantic City. 

Henry R.. Wertsch, Lititz, Pa. was a 
recent visitor, as was Curtis Arnstein, York, 
Pa. 

Saul L. Solomon and family have re- 
turned from Atlantic City, where the family 
spent most of the Summer. 

J. Charles Houghton, head of the dia- 
mond department of the Weber store, spent 
part of last week in Philadelphia. 

Miss Hazel Willis, for some years a sales- 
woman at the jewelry store of W. W. Appel 
& Son, will be married on Aug. 18 to 
Richard Mayser, Lancaster. 

G. T. Keerson, Bruner Watch Co., Inc., 
New York and Gustave Engelman, of 
Engelman Bros., also of New York, re- 
cently visited the trade here. 

Robert Kling, Baltimore jeweler, stopped 
over here last week on his motor trip to 
northern Pennsylvania. Harvey Killian with 
S. Kurtz Zook, has returned from a trip 
to West Virginia. 

The intense heat of Aug. 12 was such 
that the Hamilton Watch (Co.’s factory 
employes were dismissed at noon, the hu- 
midity making work next to impossible. In 
the afternoon the steam heating plant was 
put into service to dry the interior of the 
factory. 

Recent trade visitors in Lancaster were 
Francis Maule, Oxford, Pa.; C. J. Seibel, 
Wisconsin Electric Co.; Clinton Whitney, 
Pike Mfg. Co., Pike, N. Y.; Harvey Gall, 
Sultzbach Jewelry Co., of Florence, S. C.; 
David E. Day, with his father, Fred N. 
Day, Winston-salem, N. C.; Harry A. 
Shreiber, jeweler, Waynesburg, Pa.; Ralph 
J. Weaver, with D. S. Peden, Grove City, 
Pa.; Albert Beck, Jeweler, Buffalo, N. Y.; 
Wilmer E. Crossley, jeweler, Bellefonte, 
ra: 

The Beta Sigma Fraternity of the Bow- 
man Technical School has elected these 
officers: President, Gerald C. Harris, Mar- 
tins Ferry, O.; vice-president, E. B. Ham- 
ric, Lexington, Va.; financial secretary, John 
R. Jones, Edgerton, Va.; secretary, Curtis 
Burchinal, Uniontown, Pa.;  sergeant-at- 
arms, Frank Sherrill, Cheraw, S. C.; chap- 
lain, Paul Lindemuth, Northampton, Pa. 
The chapter recently held a smoker in 
honor of Charles Gause, Uniontown, a 
former student, who returned to the school 
for a special course. 








Harry Frohlich has opened a jewelry 
store at Batavia, IIl., and will specialize in 
repairing American and Swiss bracelet 
watches. Until recently he was employed by 
J. I. Lindholm, Fort Lauderdale, Fla. 





Marling Miller, Uniontown, who has been 
spending a few weeks at Coburg, Canada, is 
again back on the job. 

J. W. Nichols, Uniontown, is going to 
Canada this week to fish and forget about 
business for a couple of weeks. 

Ray and Herbert Terheyden, of the Ter- 
heyden Co., have been motoring through 
New York and other eastern States. 

P. P. Lipson, Fairmont, W. Va., is open- 
ing a new store. Mr. Lipson is regarded as 
one of the most progressive jewelers in the 
Monongahela Valley. 

W. F. Hofmann, of the Heeren Bros. Co., 
left last week for Philadelphia to visit his 
son-in-law and also to attend the conven- 
tions held there. Mrs. Hofmann went with 
him. 

Henry Bastheim returned recently from 
Europe on the steamer Agquitania, having 
been abroad in the interest of his firm, the 
Henry Wilkins Co., and also on pleasure 
bent. 

George W. Best, of the Heeren Bros. Co., 
has been made a member of the conference 
committee of the Pittsburgh Association of 
Credit Men, to which organization many 
jewelers belong. : 

A deal closed here a few days ago by 
which the Kaufmann & Baer Co. takes over 
the sub-basements of the building which the 
concern occupies will give the Kaufmann & 
Baer Co. two basement floors for selling 
purposes. 

Some sales which have been held in the 
wholesale and jobbing dry goods trade, and 
which have helped the wholesale jewelry 
district, are regarded as a doubtful benefit 
from a business standpoint. Some whole- 
sale houses, it is declared, would like to 
discontinue them. 

P. C. Gillespie, of Gillespie Bros., is back 
from his diamond buying trip to Amsterdam, 
and the diamonds bought have also arrived. 
Mr. Gillespie did not find much change in 
the condition of the market. F. F. Lang, 
of the Gillespie firm, has been on the Mary- 
land shores for some time, and will have 
spent two months there before he returns. 

About 50 employes and their families re- 
cently attended the picnic of the I. Ollendorff 
Co., the crowd being taken to Forest Hill 
Park in a special trolley car. A most de- 
lightful program of entertainment was ar- 
ranged, this including a baseball game, sport- 
ing events of various character, dancing and 
a dinner. Bogeman’s Orchestra furnished the 
music. W. S. Bickert was the master of 
ceremonies. 

Announcement is made that the improve- 
ments which will be carried out at Penn 
and Liberty Aves. and 7th St., where a 
large portion of the jewelry quarter was 
situated and half of which. block has already 
been razed, will include a 24-story sky- 
scraper and theater. Heretofore it was an- 
nounced that only a theater would grace 
this property. The building will be about 
the largest building in Pittsburgh, when 
dimensions are considered and is of great 
importance to the remaining jewelry quarter 
of the Penn Ave. district. This improve- 
ment should very materially increase the 
traffic of the territory. 








146 THE JEWELERS’ CIRCULAR August 18, 1926 























Gm) TREASURE 
SOLID SILVER 


WE modern Americans are turning 
again to our past for a new period 
of design for our homes and their 
furnishings. 


That American women may have for 
their tables, silverware in all the 
decorative charm and beauty of our 
early American days, we have de- 
signed and wrought this new pattern 
in ‘““TREASURE” Solid Silver. 


Going back to the very silver itself 
for its inspiration, the EARLY AMERI- 
CAN STYLE, which embraces the 
delightful and distinctive features of 
the spoons made by our early silver- 
smiths, provides the ideal design 
for the many who are demanding 
house furnishings of Early American 
traditions. 


RoGeERs. Lunt & BOWLEN 


Sims 






ae Sx Ke Ss 


= 
3 Pry eRICax srt 























August 18, 1926 





PUBLISHED EVERY WEEK BY 
The Jewelers’ Circular Publishing Co. 


L. J. Mulford, Pres. & Treas. V. S. Mulford, Vice- 
pres. Charles A. Brodek, Sec’y. 


11 JOHN ST., COR. BROADWAY, NEW YORK 


ELEPHONE: CABLE ADDRESS: 
148 CORTLANDT JEWLAR, NEW YORK 














Vol. XCIII August 18, 1926 No. 3 
Subscriptions in United States and Mexico - $4.00 
Dominion of Canada - - - - - - 5.00 
Other Countries of Postal Union - : - 7.00 
Single Copies - - - - + * ° 20 








Index to News and Sperial Articles 





Page 

The Castillani Collection at the Philadelphia 
eS EC ee oe ee 67 
Head-Dresses of Rome’s Noble Ladies........ 67 

Treasures of Old English Silver at the Victoria 
and Albert Museum. ......2..cccccccccses 69 
Gem Fashions Noted at Ostend.............- 71 
The News from- England... ...0.cc0cccesces 73 
Paris Jewelry and Dress Fashions........... 75 
Kansas City Auction Ordinance............. 77 
Peter to The Or so ooicbcc ce cseicic sce cones i | 


Sterling Silversmiths’ Guild—Its Work in the 
Development of Market for Sterling Silver. .79-83 


Bandits Caught in Los Angeles............. 83 
Harry Wolpa. Cincinnati, O., Makes Deed 
OT eS errr ry er er eee eer 83 
American Naiional Retail Jewelers Close An- 
RE MCOUWOTEIGR oe. 6k9 6st es sseserereses 84-122 
Report of Sessions, Addresses and Discus- 
sions—Election of PS bre ci bKs 4 84-107 
Repert of Resolutions’ Committee......... 109 
Roster. of Those Present... os. .65.2.505 111-113 
Window Dressing Demonstrations Held Dur- 
ere 115-117 
Meatd Around the Hotel... .......ccsesss 117 
Notes of the Exhibits Made at the Conven- 
WON aut ela ualncite Sue 6 ace Grane gue S14: 6:0 o's ork we 119-123 
National Wholesale Jewelers’ Association Con- 
clude Sessions at Philadelphia.......... 124-127 
Jewelry Concerns Hold Outings............. 128 
Committee Submits Massachusetts Wage Re- 
PO er re EET eT TERE EET 128 
Government Returns Seized Diamonds........ 128 
Whittemore Hung in Baltimore............. 129 


“Miss Washington”? Presented with Loving Cup 129 
Bogus Check Swindlers Operate in Toronto.. 129 
pyemery HGR Baeit «<5... ccccscmsanass 
Controversy in Switzerland Over Use of Word 
BONE scl ah ei aE Arak a's maui Be.s Kika 130 
New York Salesman Robbed in Minneapolis. 130 
Bandits Plead Guilty to New Yerk Robbery.. 131 
Detroit Corporation Counsel Fights Auction.. 131 
Drath. of Henry A, Lincoln.........c000s5 131 
Re OCUGR fy cig Glas. vacisiisietnisisie V.nivi sie s'sis's'e's 163-179 
Gifts in Their Proper Setting............. 163 
Take Advantage of THE JewELers’ CIRCULAR 
Gift Department Service............00. 


Displaving Pictures and Ship Models...... 165 
Last Minute News from the Gift Marts..167-169 
Essentials cf Gift Shop Success......... 171-175 
New Goods for the Gift Department....... 175 
September Merchandise for. Gift. Section... 175 
Eastern Manufacturers and Importers Ex- 
Bet OE MOTORING S55 bigkss dia eisred.40n.e waenes 177 
Manv Exhibitors to Show Wares at Phila- 
i eee ee rere 177-179 
RaMraeO: GINE SWOWiskwcicic cis 6scescecuesecss 179 
A Werd on Table Decoration.............. 179 
The Uses of Jades as Gifts............00% 179 
Fashion as a Salesman for Jewelry and Silver- 
RE ee errr re er rere 185-191 


A Comprehensive Volume for the Storekeeper. 191 
The Dr. Jekyll and Mr. Hyde of Installment 


RSS SE iy Nee ae er aoe a ee 193 
Jewelers’ Float Flicits Much Favorable Com. 

Co EE Serre Tere ree err ee 195 
The Modern Chronometer..........-...+: 197-199 
Bem IPURROIIEUES 8S ss soceaswccce cee ese 200 


THE JEWELERS’ CIRCULAR 


iy raga 
d 5 
Pee 4 a which it suffered, the 
Convention 


21st annual convention 
of the American National Retail Jewelers 
Association which began at Philadelphia, 
Tuesday morning last and ended Friday, 
will be considered a success by the 
thoughtful members who attended. The 
program was good, many of the addresses 
being of the most instructive character to 
the up-to-date merchant; many were in- 
spirational in that they will help to make the 
hearers think along lines that will make 
them better merchants, while still others 
were informative in that they gave the 
jewelers facts not heretofore known but 
necessary to be considered in solving their 
various problems. The exhibits were good, 
the entertainment features pleasing and the 
cordial welcome extended by the jewelers 
of the City of Brotherly Love was all that 
could be desired. 

The first of the handicaps which had to 
be overcome may be said to have been the 
heat, which was intense throughout most of 
the sessions and made those who attended 
the hall suffer extremely for their loyalty 
to themselves and their organization. An- 
other handicap to those who were interested 
in the three conventions which were held 
in the hotel, as well as the exhibits, was 
the fact that the retailers’ convention hall 
and many of the exhibits were on the 18th 
floor of the hotel, the wholesalers’ conven- 
tion was on the first floor and the other 
exhibits were on the second and third floors 
with but inadequate elevator service as a 
means of communication. The hotel itself, 
an old and fine one, lacked facilities par- 
ticularly in the way of fans or other cooling 
devices, a fact which probably was a factor 
in keeping many away from the room in 
which the sessions were held. 

But the great handicap rrum which the 
organization suffered was the lack of sup- 
port of its own members in attending. Al- 
together only about 280 retail jewelers 
registered, the entire attendance including 
the manufacturers, jobbers and wives of the 
delegates amounting to little more than 500; 
and this lack of attendance which was mani- 
fest also in the convention of the National 
Wholesale Jewelers Association held Mon- 
day, Tuesday and Wednesday, was a subject 
of comment by the officers and some of the 
speakers, who felt it showed poor support 
of the organization movement by the jewel- 
ers, especially those of the east. Outside of 
the jewelers of Philadeiphia who were not 
noticed in large numbers, the largest dele- 
gation from any one section was that sent 
by the Bronx Retail Jewelers, a delegation 
numbering 16. 


When it is considered that the programs 
offered by the national associations of the 
wholesalers and retailers were both of a 
character that should make every up-to-date 
member of the industry wish to participate; 
and when one contemplates the interest 
which is being evinced in Philadelphia at 
the present time for its Sesqui-Centennial, 
its wealth of historic spots, which offered 
an added inducement to the visitors, it is 
surprising that such a small representation 
of the wholesalers, manufacturers and re- 
tailers and importers of our-industry took 
the opportunity to participate in what was 
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veritably a “Jewelers Week” in the City of 
Brotherly Love. 

Maybe it was the heat that kept most of 
them away. But it did not keep away 
those public-spirited members in both the 
associations who, for years, have been the 
backbone of the association movement; who 
have realized the necessity of the associa- 
tions, shouldered their burdens and permitted 
these bodies to work whole-heartedly and 
disinterestedly for the benefit of the trade 
and those engaged in it. As usual they were 
there and did their part to carry on. If the 
heat was to blame, it is time that arrange- 
ments be made to hold the national conven- 
tions at another season of the year in order 
that we have a proper representation of the 
various branches of the industry. 





HE notorious 

jewelry bandit, 
burglar, highway rob- 
ber and _ murderer, 
Richard Reese Whittemore, recently con- 
victed with his associates for jewelry crimes 
in New York and later convicted in Balti- 
more for murdering a keeper while escaping 
from prison, paid the penalty for the last- 
named crime early Friday morning when he 
was hanged in that Maryland city. While 
his depredations upon jewelers have nothing 
to do with the penalty suffered, nevertheless 
there is a sense of satisfaction in the in- 
dustry that this man who had warred upon 
it for so long has at last gone to his reward. 
In connection with’ Whittemore’s death it is 
somewhat of a satisfaction to note that the 
newspapers of the country gave as much 
prominence to the penalty he paid as they 
had done to the crimes he committed. This 
is somewhat unusual because it is the custom 
of mogt newspapers to spread,in detail the 
reports ofthe crime and the success of 
criminals and give little or no publicity to 
the punishment that is meted out to them 
in instances where they have been tried, con- 
victed and sentenced. 

There are many factors helping to develop 
the crime wave from which the business 
men of the country have suffered for the 
past year but not the least important of 
these, according to men who have studied 
the question, has been the publicity given to 
crime and the prominence that has been given 
to the successful criminals by the news- 
papers at large. It is a matter of common 
knowledge that newspapers which have given 
columns to the acts of those who prey on 
jewelers will give but short space to the story 
of their sentence. And the featured crime 
and the prominence given to the success of 
the criminals without equal or greater stress 
being put upon the punishment, has had an 
effect upon the younger element of the coun- 
try that has been most vicious. Prosecuting 
attorneys in various sections have recognized 
this and in some places attempts have been 
made both by Crime Committees and the 
district attorneys to have equal prominence 
given to punishment as well as crime but 
without any apparent success. 

Those in touch with the crimes and 
criminals say that many a young man has 
been induced to commit crime simply by 
reading of the ease with which robberies 
have been committed in certain sections for 
they feel that if others can do it success- 
fully they can do likewise. In other words, 


Newspapers Adver- i 
tise Crime But Not 
Its Punishment 


hu mmmane 


nk 


SA 





148 THE JEWELERS’ CIRCULAR 














CROBEG 
STRAP WATCHES 


10; Ligne—15 Jewel—Luminous Dials 


finn 
ET OME 





Each 








Price $12.00 


LESS CASH DISCOUNT 





Put Up in Attractive Display Box 
with Resale Price 





Material carried in stock at all times for 
Crobeg Watches 


Py 
CROSS & BEGUELIN 


15-17-19 MAIDEN LANE NEW YORK, N. Y. 























August 18, 1926 


they fall victims to the advertisement given 
the crime without any knowledge of the 
punishment that followed. 

It is to be hoped that the prominence given 
to Whittemore’s execution will have some 
deterrent effect upon the potential criminal, 
but whether this be so or not it is the 
duty of every merchant at all times to 
impress upon their local newspapers the 
harm they are doing by magnifying the 
stories of the crime and minimizing the 


story of the punishment of the criminal. 





(THE work of the 
Abuses Stopped Federal Trade 
Commission has played 
by the F. T. C. such an important part 
in connection with complaints in the jewelry 
trade in the past few years that the annual 
report of the Commission upon its activities 
will no doubt be read with considerable in- 
terest by most of the public-spirited leaders 
of our industry. While the report for the 
fiscal year ended June 30, last, will not be 
made public through the department until 
probably next December, THE JEWELERs’ 
CircuLar, through its Washington Bureau 
has been enabled to check up on the docket of 
the Commission for the past year and the in- 
vestigation has shown a very satisfactory 
condition, at least, as far as the work in our 
industry is concerned. According to this 
check-up by our correspondent, the Commis- 
sion has succeeded during the year in clear- 
ing from its docket, all cases (with one 
exception) that pertain to jewelry, silver- 
ware and kindred lines. The exception 
referred to is the complaint served last 
April against a Chicago house and its presi- 
dent, alleging misrepresentation in the sales 
of watches and jewelry in a catalog or mail 
order business. In this case the respondent 
has not filed answer to the complaint al- 
though the statutory period in which to file 
such an answer has expired. 

The most important group of cases which 
has been disposed of by the Commission 
during the year were those involving the 
use of the stamps “Sheffield” or “Sheffield 
Plate” on silver plated ware of domestic man- 
ufacture and those involving the use of the 
words “Quadruple Plate.” On either or 
both of these charges, the Commission 
served 11 orders to cease and desist, during 
the year, most of these actions being taken 
on a vote of the Commission, Feb. 19, but 
the orders on which were not served until 
July 7, as recently noted in these columns. 
The attitude of the Commission on “Shef- 
field Plate’ was commented on editorially 
in THe Jewevers’ Circurar, Aug. 4, and 
it is believed that as far as the jewelry 
trade is concerned, the question as to the 
propriety of such marks has not only been 
completely settled by the work of the Com- 
mission, but its attitude in branding such 
marks as fraudulent and an_ evidence 
of unfair competition will result in the 
absolute disappearance of such words on 
silver plated ware in this country. The 
Commission also in issuing cease and desist 
orders against the use of the words “Quad, 
ruple Plate” except in cases where the arti¢le 
has actually been plated four times or con- 
tains an amount of silver. that would be 
equal to. that on an article so plated, will 
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The business of Simon Colitz, 82 Bowery, 
has been succeeded by Colitz & Marden, 


nc. 

a Abrams, 36 Forsyth St., will in 
the future conduct business under the style 
of Samuel Abrams & Sons. 

L B. Morris, Sherman, Tex., accompanied 
by his wife, reached New York last week, 
and are stopping at the Empire Hotel, 63rd 
St. and Broadway. 

Maxwell S. Garfinkel announced last 
week that he has purchased the store of S. 
Levine and is now doing business as the 
Maxwell Jewelers, 1417 Ave. J, Brooklyn. 

Irving Rossbach, 87 Nassau St., returned 
recently on the Olympic after a purchas- 
ing trip to the European diamond markets, 
and intends calling on the trade in the near 
future. 

The factory and office of Arthur Marotti 
& Bro., makers of platinum diamond mount- 
ings, heretofore located at 106 Fulton St., 
was moved on Aug. 15 to new quarters at 1 
Maiden Lane. 

William S. Honigbaum, importer of Ori- 
ental pearls, 80 Maiden Lane, sailed for Eu- 
rope recently on the Aquitania on a pur- 
chasing trip for his concern, accompanied 
by Mrs. Honigbaum. 

Sam Gutwirth, Gutwirth Bros., 170 Broad- 
way, arrived on the Berengaria after an 
extended purchasing trip in the European 
diamond markets. Mr. Gutwirth is a mem- 
ber of Gutwirth Bros., Antwerp, where he 
made his headquarters. 

Fritz Cosandier, one of the directors of 
the Zenith Watch Co., Le Locle, Switzer- 
land, is visiting the New York Agency at 
64 W. 48th St. Mr. Cosandier is getting 
acquainted with the needs of the watch 
trade and is well pleased with the outlook. 

Joseph Pieper, well known jeweler of 
Covington, Ky., was in the city last week 
purchasing some new fixtures for his store. 
Mr. Pieper spent some time at Atlantic 
City where he enjoyed a well earned rest. 
The jeweler was accompanied by L. B. 
Wilson, prominent Covington motion pic- 
ture man. 


Reginald Reichman, of Reichman Bros., 
diamond importers, 20 W. 47th St., sailed 
for Europe early Saturday morning on the 
Homeric. Mr. Reichman, who goes on a 
business and pleasure trip combined, is ac- 
companied by his wife. This makes his 
ninth trip abroad, and it looks as if he is 
now starting out to rival the record of his 
father, Lee Reichman, who has 85 trips to 
his’ credit. 

&x Schoenbrun, wholesaler, 116 Nassau 
St, who was robbed’ several months ago of a 
case Containing watches and jewelry, has re- 
covered only a few watches which were 
found in the-possession of the thieves when 
they were arrested,  Nonesf the other 





stolen merchandise has been located, and 
the two men, as previously reported in these 
columns, have been sent to Sing Sing Prison, 
where they must serve indeterminate terms. 

Harry F. Garofalo, president of the 
Espositer, Varni Co., precious stone im- 
porters, 15 Maiden Lane, has the sympathy 
of his many friends in the trade on the 
death of his wife, Marcella Garofalo, who 
suffered a stroke at her home, 24 Johnson 
Ave., Newark, N. J., Wednesday, Aug. 11. 
Funeral services were held from the church 
of the Blessed Sacrament, Friday. Beside 
her husband, Mrs. Garofalo leaves a nine- 
year-old son. 

Samuel Cross, who was arrested recently 
by Lieutenant Oliver of the Fence Squad on 
a charge of having in his possession watches 
and fountain pens stolen from David Ep- 
stein, who conducts a jewelry store in Pali- 
sade Park, N. J., waived examination when 
brought before Magistrate Simpson in the 
Magistrates’ Court, and was held for the 
action of the grand jury. Joseph Birnbaum, 
who was arrested with Cross, had his case 
postponed until Aug. 31, when he will come 
on for a hearing. 

Armand Jessop of J. Jessop & Sons, Inc., 
San Diego, who is the new regional vice- 
president of the A.N.R.J.A., and Ralph 
Roessler, Marion, Ind., the chairman of this 
association’s Special Exise Tax Elimination 
Committee, came on to New York, after 
the national convention at Philadelphia, and 
stopped at the Commodore Hotel while here 
on a buying trip. Messrs. Jessop and Roess- 
ler who were visitors at the office of THE 
JEWELERS’ CircuLAR Monday will leave for 
home Wednesday. 


Alfred Sandoz, vice-president of the Met- 
ric Watch Co., Inc., sole agents for the 
famous Andemar Piquet and Henry Sandoz 
watches, recently returned from abroad after 
completing negotiations for extensive pro- 
ductions of the Andemar Piquet and Henry 
Sandoz watches, and it was deemed neces- 
sary for the Metric Watch Co., because 
of the extensive production and increased 
demand, to seek larger and more spacious 
quarters at Suite 1215-16, 1 W. 47th St., 
to which they will move on or about Sept. 1. 

Mr. and Mrs. M. Auerfeld, 1086 Kelly 
St., Bronx, for over 45 years in the dia- 
mond business, have sojourned for the last 
four weeks at the Wernick House, Loch 
Sheldrake, N. Y. On Aug. 10, Sol Wer- 
nick, proprieter of the Wernick House, and 
his management surprised the couple with a 
dinner in celebration of their, 55th wedding 
anniversaty. The table was decorated with 


D. Zeitlin and daughters, and many others. 
The Zeitlin sisters rendered a piano duet. 
There were about 150 guests, and Sam 
Brown president of “The Jolly Pals” acted 
as toastmaster. 


A clever check swindler is operating 
among retail and wholesale jewelers in 
Brooklyn and the trade is warned to be on 
the lookout for this man, who claims to live 
at Lincoln Place, Brooklyn. He is said to 
have a prominent Roman nose and blonde 
hair. He weighs about 150 pounds and is 
approximately five feet seven inches tall. 
This man is well educated and uses good 
English. He occasionally has a moustache. 
It is claimed he obtained a diamond ring 
from A .M. Klausner, 431 Knickerbocker 
Ave. It is alleged he also obtained several 
rings worth about $1,500 from a former 
New York jeweler. Another Brooklyn 
jeweler lost a ring worth $380 through this 
man’s operations. The Brooklyn Retail 


Jewelers’ Association is notifying its mem- . 


bers to be careful in their dealings with this 
man. The trade is also generally notified to 
be on the lookout. 


The regular monthly meeting of the New 
York Jewelers’ Benevolent Association was 
scheduled to be held last evening (Tuesday) 
at the organization’s rooms in the Fraternity 
building, 67 W. 125th St. At this meeting 
the members were to make elaborate plans 
for their New Year’s Eve party. The hold- 
ing of an affair on New Year’s Eve will be 
somewhat of an innovation among organiza- 
tions in the jewelry trade of New York. It 
is believed that this will be the first time 
that any jewelry organization has ever at- 
tempted a New Year’s Eve party on a large 
scale. This event was looked forward to 
for some time past, but until recently it was 
doubtful whether it would be held. With the 
making of plans, however, it is now an as- 
sured fact. The jewelry industry as a whole 
will be invited to attend, and the members 
feel assured that this affair will be one of 
the largest gatherings of jewelers ever held. 
The event will take place on Friday evening, 
Dec. 31, in the Broadway Central Hotel, 
which was recently remodeled. The dining 
and ballroom in this hotel are now equal in 
size and convenience to the largest hotels in 
New York and vicinity. The dinner will be 
arranged by the well known caterer and 
restaurateur, Trotzky, who has also charge 
of affairs at the new Concourse Plaza. Mr. 
Trotzky is well known for the splendid ban- 
quets he arranges, and the committee in 
charge of the affair expect-that he will out- 
do himself on this occasion. ;For the qom- 


flowers and ferns, and an anniversary eaké “fort of those who plan to attend this party, 


was presented to the couple. Seme of their 
friends present in¢fuded*Mrs. J. Habér, Miss 
Lee Haber, Mrs. A. Kasoff, Mrs. J. Bash- 


the sale ,of tickets will be limited. to ;1,000, 
no trioré will be sold. An added feature will 





(Continued on page is1) —— 








150 THE JEWELERS’ CIRCULAR August 18, 1926 








Over One Hundred Years the Jewelers’ Bank 





CHATHAM 
pHENIx A Bank’s Best Friend — 
ett Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


Nationa. oat 


TRust compANY We Welcome New Business 
Main Office—149 Broadway 


Branches—Battery to the Bronx 


OG, 2, DG. 2. 9. 9.9, 
COO OO OU OO 0000, 00,9 








Capital, Surplus and 
Undivided Profits over 


Twenty-fi oly 
Million Dollars Resources Over a Quarter of a Billion Dollars 


























IN THE HEART OF THE JEWELRY. 


ne Leather 


JEWELERS in steadily increasing 
numbers are finding our location 


most convenient and our serv- Straps 


ice very satisfactory. 
for 


WRIST WATCHES 








Manufacturers of 
the well known 


FIpELiry TRUST NEET Wiis STRAPS 





COMPANY Registration App’d for 
of New York 
110 ees ny et John St. Lasko Strap Company 


237 Centre St., New York 


Safe Deposit Baults Tel. Canal 5364 






































Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING BANK-COLUMBIA TRUST COMPANY 
; 81 Fulton Street, New York 



































August 18, 1926 






(Continued from page 149) 


— 








be a troup of vaudeville performers from one 
of the well known revues which will furnish 
entertainment for the evening. Two bands 
of music have been engaged to play for those 
who enjoy dancing. The members of the 
organization ask that anyone in the trade 
contemplating arranging for a New Year’s 
Eve party give this affair their consideration. 
Tickets will be on sale beginning Oct. 1, 
and anyone wishing further information can 
communicate with Acting Chairman A. Rol- 
nick, 9 Maiden Lane, Secretary M.. Schoen- 
brun, 62 W. 119th St. or President A. 
Pusrin, 59 Chrystie St. 

On or about Sept. 1, H. Steele & Co. will 
remove their San Antonio office to Room 
808, at 20 W. 47th St., this city. 

B. Harris & Sons, now at 101 W. 39th St., 
after being located on this street for 28 
years, will remove their business to the store 
in the new jewelry building, at 10 W. 
47th St. 

Among the callers at the office of THE 
JeweLers’ CIRCULAR yesterday (Tuesday) 
was P. G. Roemer, manager of the Pfeiffer 
Jewelry Co., Little Rock, Ark. He is 
staying in New York for about four weeks, 
stopping at the Prince George Hotel. 


Herbert Roth and Joseph Roth, pawn- 
brokers, this city, surrendered themselves at 
the district attorney’s office last Monday, and 
have each been released in $7,500 bail. Both 
men were arrested on charges of criminally 
receiving stolen goods. The information on 
which the pawnbrokers were arrested is re- 
ported to have been supplied by a dishonest 
servant and through the efforts of Richard 
C. Murphy, counsel for the Jewelers’ Na- 
tional Crime Committee. 

On information supplied by Richard C-. 
Murphy, counsel for the Jewelers’ National 
Crime Committee, Isidor Pearl, second-hand 
dealer at Third Ave. and 97th St., was ar- 
rested last week on a charge of not making 
proper entries in his books in compliance 
with a city ordinance. The second-hand 
dealer was brought before Judge MclInery 
in the Fifth District Magistrate’s Court last 
Friday morning and was ordered to pay $25 
fine or serve 10 days in jail. He paid the 
fine. According to the police, they found 
in his possession articles of jewelry stolen 
from a man in the Bronx, which were identi- 
fied through the efforts of Mr. Murphy. 
The detectives went to the man’s store, where 
they seized his jewelry. It is claimed that 
a gun was also found in his place, and he is 
now being held on a charge of having stolen 
goods in his possession. Several men from 
the Lost Property Bureau are now taking 
inventory at Pearl’s store. 


The Jewelers’ Co-operative Bureau is no- 
tifying the trade, particularly Fifth Ave. 
jewelers, to beware of a check swindler who 
first made his appearance in New York last 
{April and who is again operating on retail- 
ers. On his last visit, a detailed account of 
it appeared in THe JEWELERS’ CIRCULAR 
April 28, this swindler passed Bogus checks 
on four well-known Fifth Ave. jewelers, and 
in each place secured a diamond ring rang- 
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ing in price from a few hundred dollars up 
to almost $800. His usual method of opera- 
tion is to walk into a jewelry store, tell 
the clerk he is Mr. “So and So” and inform 
him that he will be in the following day to 
purchase a ring, and that he will pay for it 
by check drawn on some bank in New York. 
He says he does this to give the jeweler an 
opportunity to determine whether or not he 
has an account at the bank which he men- 
tions. The next day he returns and selects 
a ring and then pays for it by check. When 
the check goes through the bank it is found 
to be a forgery. The man always selects 
the name of some depositor in the bank on 
which he draws the check, and the jewelers 
who were victimized last April merely called 
up the banks to determine whether the man 
had an account. Of course, the stranger 
used the name of some depositor, and the 
banks not knowing he was an imposter stated 
that the-man whose name was given had an 
account. This swindler is clever and jewel- 
ers are again cautioned to be on the lookout 
for him. He makes an exceptionally fine 
appearance, and has the air of a successful 
business man. He is about five feet eight 
inches tall and his weight is given as any- 
where from 150 to 168 pounds. He is be- 
lieved to be from 25 to 30 years old, has a 
ruddy but fair complexion, a full round face 
and his nose, while not prominent, is a little 
sharp. 








STORE WINDOW SMASHED 





Bandits Escape from Brooklyn, N. Y., 
Jewelry Establishment with Diamonds 
Worth $8,000 


Just before noon yesterday (Tuesday) two 
men smashed the show window at the 
jewelry store of Robert Lipton, 7701 Fifth 
Ave., Brooklyn, N. Y., and escaped with a 
tray of diamonds worth about $8,000. The 
crooks made their escape in an automobile 
before any of the startled pedestrians realized 
what had happened. 

There were four occupants of the automo- 
bile, two in the front seat and two in the 
back, when the car arrived at the jewelry 
store. The two men in the rear jumped out 
and approached the window on the Fifth 
Ave. side. One of them had a large object 
wrapped in brown paper which he dashed 
against the pane. As he sprang back to 
avoid the shower of falling glass the other 
man reached his hand in the opening and 
seized the tray. 


Without even bothering to conceal the 
glittering array of jewels both sprang back 
into the car, which the driver started toward 
78th St. 

By-standers were so startled by the sud- 
denness and daring of the act that they did 
not think to give an alarm at once, and by 
the time the cry of “Police!” was raised 
the car had lurched around 78th St. toward 
Fourth Ave. and disappeared. 

Mr. Lipton, proprietor of the store, who 
had been in the rear when the robbery oc- 
curred, had not even heard the crash of 
breaking glass, and was unaware of what 
had happened until he was summoned to the 
front by excited witnesses and shown the 
jagged hole in his.window. He immediately 
notified the police of the Fort Hamilton 
station. 
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Ben Polskee, retailer on S. Main St., will 
visit some of the trade centers north this 
month. He reports Summer trade in Mem- 
phis very satisfactory. 

J. H. Mednikow, of J. H. Mednikow & 
Co., wholesalers recently moved to &3 S. 
2nd St., was in Philadelphia the past week 
attending the wholesalers’ convention, and 
this week he and Mrs. Mednikow will spend 
some days in Atlantic City and other eastern 
cities, including New York city. 

Mr. Goldman, with Perel & Lowenstein’s, 
144 S. Main St. is sojourning for a fort- 
night in Chicago visiting relatives and view- 
ing the big stores. Mr. Goldman, seen be- 
fore his departure, said the store would have 
out its new catalogue for the trade in Sep- 
tember. 

Gaining several days through the herculean 
efforts of the architects and contractors, 
Graves-Dix, Inc., occupied their beautiful 
new quarters at 9 S. Main St., moving from 
11 N. Main St., where they have operated 
for a number of years, late in the past week. 
The place is a few doors south of Madison 
Ave.. 

Memphis merchants will take a hand in 
the celebration Tuesday, Aug. 17, of the 
opening of the Memphis to Bristol improved 
highway link between Memphis and Browns- 
ville, Tenn., when a new steel bridge across 
Hatchie river and a number of miles of fine 
concrete road will be opened up. 
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tend to cause the disappearance of this term 
also. 

The action of the Commission in regard 
to gold mounted knives, the use of the term 
“14K” on plated pens and similar articles, 
seems to have cleared up other abuses in 
the jewelry trade and still others apparently 
disappeared when complaints were made to 
the Commission and the respondents did not — 
contest or fight to continue the terms com- 
plained of, but either discontinued the prac- 
tice at once or consented to an order against 
them. 

On the whole, it would look as if the 
work of the Federal Trade Commission had 
proved a distinct benefit to our industry, 
particularly in eliminating abuses in unfair 
competition, in the use of improper terms 
and the carrying on of trade practices, which 
while detrimental to the industry as a whole 
did not make the offenders subject to crimi- 
nal prosecution. The mere fact also that 
the Commission was in a position to take 
up complaints against such abuses and act 
on them had a salutary effect in preventing 
the continuation of these practices by others 
not cited, and keeping unscrupulous manu- 
facturers and dealers from indulging in the 
use of terms and methods that, while un- 
ethical were not unlawful. In other words, 
the activities of the Commission have made 
a number of unscrupulous producers and 
distributors realize that they can no longer 
make the criminal code co-extensive with 
their code of business ethics. 


* 
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Frank Tanner was a business visitor in 
Boston the past week. 

The United States Gas Furnace Co. has 
removed from 40 Clifford St. to 376 Rich- 
mond St. 

Martin P. Feeney was through southeast- 
ern Massachusetts the past week on a busi- 
ness trip. 

Walter S. Lederer spent a part of the 
past week in New York and vicinity on a 
business trip. 

Mr. and Mrs. G. M. Baker are registered 
at the Weekapaug Inn at Weekapaug on the 
South Shore. 

B. N. Nelson, of the D. & N. Mfg. Co. 
of this city, was a business visitor in New 
York the past week. 

Gene Abbott, of the Potter & Buffington 
Co., is making an extended business trip 
through the middle west. 

The telephone number of the Manufactur- 
ing Jewelers’ Board of Trade has been 
changed from Gaspee 5045 to Dexter 5045. 

Louis Stern, who has been spending some 
time at the local plant of Louis Stern Co., 
158 Pine St., has returned to his home in 
Philadelphia. 

Arnold M. Zetlin, manufacturing jeweler, 
and Miss Florence Anshen were granted a 
marriage certificate on Wednesday by the 
City Registrar. 

“At the Sign of the Ship” is the designa- 
tion of the Newport store on Bellevue Ave. 
of David R. Rough of 515 Madison Ave., 
New York city. 

Mr. and Mrs. Arthur Henius, who are 
Summering at Buttonwoods, left last week 
for an extended trip through Canada and 
Nova Scotia by autmobile. 

The telephone number of the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association has been changed from 
Gaspee 7564 to Gaspee 3802. 

John J. Collins, of the sales department 
of the Ostby & Barton Co., was in Philadel- 
phia last week attending the conventions in 
the interests of his concern. 

Darrah & Darrah, 1700 Walnut St., Phila- 
delphia, have the Bay View cottage on Fort 
Road, Westerly, this year, with old English 
silver and Sheffield, glass and china, etc. 

The Star Jewelry Co., 43 Sabin St., is 
preparing to remove Sept. 1 to the shop for- 
merly occupied by Wm. C. Greene & Co., in 
the Manufacturers’ building, 101 Sabin St. 

Gregor Krichbaum was a member of the 
committee in charge of the annual outing 
and field day of the First Light Infantry 
Veterans at Warwick Club last Wednesday. 

The Crown Jewelers Stone Setting Co., 
136 Pine St., is owned and conducted by 
Michael Viti and Domenick Tortolani, ac- 
cording to their statement filed at the office 
of the City Clerk. 

M. S. Rodenberg Co. has leased to Carl 
I. Hayes the first floor of building corner 
Baker and Ellenfield. Sts. for five years 
from Aug. 15; 1926, with privilege of re- 
imewal for five. years more. 

The final meeting of the creditors of Wil- 
liam F. Almy in bankruptcy proceedings will 
be held Aug. 21 at 11 o’clock at the office of 
Referee Frank Healy, 1001 Turks Head 
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building, to consider the final account of the 
trustee of $157.73. 

Alfred K. Potter, treasurer of the Gor- 
ham Mfg. Co., has been elected one of the 
nine directors of reorganized B. B. & R. 
Knight Corp., which takes over the affairs 
of the big textile concern. 

Frederick A. Ballou, Jr., of B. A. Ballou 
& Co., Inc., was among those who attended 
the conventions of the National Wholesale 
Jewelers’ Association and of the American 
National Retail Jewelers’ Association at 
Philadelphia last week. 


The new telephone books are just issued 
and many of the manufacturing jewelers and 
others identified with the industry have 
found their numbers changed, principally 
because of the opening of two new ex- 
changes—Gaspee and Dexter. 

Mr. and Mrs. Alfred B. Lemon, with their 
children, left their Summer home at Thomp- 
son, Conn., last Wednesday for a motor trip 
to Biddeford Pool, Me., where they will 
spend a couple of weeks with Mr. Lemon’s 
parents, Dr. and Mrs. John B. Lemon. 

The store of Samuel Schnabel, at 187 N. 
Main St., Pawtucket, was broken into about 
5 o’clock Friday morning by forcing a rear 
window. The thieves were evidently fright- 
ened away as nothing was missing. The 
break was discovered by the patrolman on 
the beat. 

In the civil session of the Sixth District 
Court before Judge Rueckert last Wednes- 
day among the decisions entered for the 
plaintiff, Clarence E. Cray, city treasurer, 
to collect unpaid taxes were the following: 
Improved Pencil Co., $146.92; Irving Gert- 
sacov, $51.42; Gertsacov Jewelry Co., 
$215.49, and Rita Gertsacov, $68.14. 

In the inventory of the estate of the late 
Alfred Harrison, filed in the Municipal 
Court the past week 146 shares of the 
American Roll Gold Leaf Co. is valued at 
$14,600; 25 shares of the United Wire & 
Supply Co., preferred, $625, and 50 shares 
common, $150, and 24 shares William H. 
Haskell Mfg. Co., preferred, $2,160. 

Custodian’s inventory of the estate of the 
late Alric R. Tuck, filed in the Municipal 
Court, showing $11,089.70 personal estate, 
was accepted and ordered recorded on Tues- 
day. Mabel R. Tuck was appointed ad- 
ministratrix with bond of $15,000 furnished 
by Fidelity and Deposit Co. of Maryland. 
Ellis W. Macallister was appointed ap- 
praiser. 

Articles of incorporation were filed in the 
office of the Secretary of State last Mon- 
day by the Providence Pencil Co., which 
will operate in this city. The articles were 
signed by Irene C. Hannaway, Edmund J. 
Kelley and John F. O’Connell, all of Provi- 
dence. The purpose of the company is the 
“manufacturing, selling, purchasing and 
dealing in pencils, pens and specialties of 
various kinds.” There will be 100 shares of 
capital stock, all common, but without par 
value. 

Articles of incorporation signed by Ed- 
mund J. Kelley, Irene C. Hannaway and 
John F. O’Connell, all of Providence, were 
filed at the office of the Secretary of State 
last Monday in accordance :with Rhode 
Island laws for the incorporation of the 
Michael Senior Co., Ine., the capital stock 
of which willyconsist of 100 shares of com- 
mon stock without par value. The firm will 
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be located in Providence, conducting a busi- 
ness in the “manufacturing and assembling 
of pencils, pens and kindred production, and 
also for the purpose of manufacturing other 
specialties.” 

H. Ernest Stafford, formerly publicity 
director for Foster’s, this city, had a nar- 
row escape from serious injury in an auto- 
mobile accident in Pawtucket a few days 
ago. He was riding with a friend in a 
touring car, en route to his country home 
on Cumberland Hill in the northern part of 
the State, when they were run into by a 
motor truck, throwing both men out. Mr. 
Stafford suffered numerous lacerations and 
bruises of the face, hands and knees, and 
was treated at the local hospital. His com- 
panion suffered a fracture of the skull, frac- 
ture of the jaw, internal injuries and con- 
cussion of the brain, besides lacerations and 
bruises and is in a critical condition. 


Funeral services for Joseph Barta, who 
for many years was a bronze architect for 
the Gorham Mfg. Co., were held last Tues- 
day morning at his home, 631 Huntington 
Ave. Solemn requiem mass was celebrated 
at the Church of the Assumption later. 
Among the floral offerings were tributes 
from the International Association of 
Architects and the Workingmen’s Sick and 
Death Benefit Association. Mr. Barta came 
to Providence from Hungary, where he was 
born, about 35 years ago, and for 19 years 
was employed as an architect in the bronze 
department of the Gorham Mfg. Co. About 
four years ago he became connected with 
the Continental Bronze Co. of Pawtucket 
and remained with that concern until a few 
months ago, when illness forced his retire- 
ment. Besides_a widow he is survived .by 
seven children. 


Charles A. Baker, 22, claiming to live at 
1915 Ranier Ave., Seattle, Wash., and Syl- 
vester Walker, 23, giving his address as 25 
South St., New York city, were each fined 
$10 and costs by Judge George H. Ray- 
mond in the Police Court here Friday 
morning, when they pleaded guilty to 
charges of peddling fountain pens without a 
license. The men had been in custody since 
Wednesday night, while the police and Bet- 
ter Business Bureau investigated their 
transactions. It was found, according to 
Chief Inspector Robert Connors, that 
Baker and Walker sold fountain pens at $1 
each which cost $4 per dozen at wholesale, 
and.each pen was marked $6 value. One 
admitted that he had disposed of 24 pens 
while the other had sold only three when 
they were taken into custody. According to 
the police, the admission of the men showed 
that they purchased the pens at the rate of 
$4 per dozen in New York city; that they 
had labels “Value $6” printed in New 
Haven, Conn., and pasted the stickers on the 
pens in small quantities as they prepared 
to canvass with them. The men paid their 
fines and immediately left the city. 


Among the jewelry buyers reported in this 
city and yicinity during the past week ‘were 
the following ;-S.° Lipschitz, of the Oval 
Mfg. Co., New York city; B. Bromberg, 
Montreal, Que.; Mri; Mueller, of D. Lisner 
& Co., Inc, New “York” ¢ity; Mr. West- 
wood, of C. H. Westwood Mfg. Co., To- 
ronto, Ont.; Frank Lovering, New York 
city ;(G. W. Bard, Lancaster, Pa. ;:Barnard 
Hirs¢h, of B. Hirsch Co., San Francisco, 
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Cal.; Mr. Kluth and Miss Solomon, of The 
Fair, Chicago; Gilbert Freundlich, of the 
American Wholesale Corp., Baltimore, Md. ; 
Mr. Schriver, of Schriver & Smith, Phila- 
delphia, and Jules Schwab, New York city. 

Suit in equity was brought in the United 
States District Court for Rhode Island a 
few days ago by Louis Lapin of Atlantic 
City, N. J., against the Kenney Mfg. Co., 
609 Wellington Ave., Cranston, and the 
C. P. Henry Novelty Co., 184 Early St., 
this city, for alleged infringement of patent 
rights. The plaintiff in each action alleges 
infringement of the Charles L. Shine pat- 
ents for certain curtain supports, fixtures 
and attachments. Lapin claims to have pur- 
chased the patent rights from Mr. Shine, 
who, according to the papers filed with the 
clerk of the court here in the case, was for- 
merly a resident of Providence, but now 
lives in Philadelphia. Mr. Lapin further 
prays for a preliminary injunction against 
each of the defendants, asking that they 
be restrained from the manufacture of the 
articles in controversy, and which the plain- 
tiff; alleges are infringements upon the 
Shine patent. He also seeks an accounting 
of the profits of these concerns for the past 
six years, during which he claims they have 
been manufacturing the articles contrary to 
his rights. 











The Finberg Mfg. Co. plant was closed the 
past week for its Summer vacation. 

Mr. and Mrs. Alfred G. Love and family 
are at Oakland Beach, R. I., for a brief stay. 

Mr. and Mrs. Walter I. Lyle have re- 
turned from a honeymoon trip spent in 
Pennsylvania. 

Harold B. Andrews left the past week on 
an extended business trip in the interests of 
the General Plate Co. 

F. Norman Ullrich, 19 Maiden Lane, New 
York city, is now representing E. D. Gil- 
more Co. of this city in that territory. 

Frank Burt, formerly with the Ballou 
Mfg. Co. of this city, which dissolved some 
time ago, is now associated with Foster’s 
at Providence. 

William J. Gow was winner of Class A 
in the handicap golf tournament at the High- 
land Country Club last Saturday, with H.: 
D. Baker, second. 

The firm of Sinclair, Flanders Co. has 
changed the firm name to Sinclair, Marks 
Co., Mr. Marks, a salesman of the firm, 
taking over the interests of Mr. Flanders. 

Morse-Andrews Co. of this city has regis- 
tered its trade-mark consisting of the words 
“Stabryt Sylvr” to be used on jewelry and 
precious metal ware, under the laws of 
Rhode Island. 

Col. Sydney O. Bigney was in Philadel- 
phia the past week in charge of the exhibits 
of the S. O. Bigney Co. at the conventions. 
The Colonel was a_ conspicuous figure 
throughout the week. 

Alexander Eklund, who was severely in- 
jured in an automobile accident at Sand- 
wich, Mass., which a fortnight ago caused 
the death of his wife, has not yet fully re- 
covered from the effects of the accident. 

Dr. George F. McIntyre, president of the 
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Robins Co., has been receiving the con- 
gratulations of friends the past week upon 
his success in breaking into the exclusive 
“Hole in One” Club, at the Rhode Island 
Country Club at Nayatt, R. IL, on Thurs- 
day. 

Chester Anderson, Sturgis Rice and 
Harry Rowen are in Philadelphia, where 
they have charge of the Whiting &. Davis 
exhibition at the Sesqui-Centennial Interna- 
tional Exposition. 

The General Plate Co., which has erected 
a large factory building in the Forest St. 
section, has moved into it and all of its 
business is now being done there. The 
building is of brick construction and a dis- 
tinct addition to the appearance of the sec- 
tion as well as to the city’s valuation. 

Two boys were arrested by the police and 
are being held for further investigation 
charged with stealing two automobiles and a 
bicycle from in front of the Watson Co. 
factory last Monday. The machines were 
driven into the woods nearby and abandoned 
before any damage was done to them. 











Frederick Sears spent the last week-end 
at Plymouth. 

The Webster Co. resumed operations last 
Monday morning after their vacation period. 

Mr. and Mrs. J. Noble Shawe have re- 
turned from an automobile trip to Chicago. 


factory resumed 
morning after a 


The Mason Box Co. 
operations last Monday 
week’s shut down. 

James Lavery, treasurer of the Evans 
Case Co., has just returned from a business 
trip to New York. 

Mr. and Mrs. J. Frank Mason are at 
their Summer home at Barbers Heights 
near Narragansett Pier. 

The directors of the North Attleboro 
Zoard of Trade will take up for considera- 
tion in the Fall, the changing of the organi- 
zation to a Chamber of Commerce and the 
employment of a permanent secretary. 











Jay DeRoy, manager of the Norman Co., 
W. Park St., is back from a motor vaca- 


tion. His assistant, Irving Schaffer, goes 
away this week for a tour of northern New 
York and New England by way of the 
Mohawk Trail. 

Albert E. Allsopp, formerly of Allsopp & 
Allsopp, manufacturing jewelers, who is 
making his home in Miami, Fla., came to 
Newark last week with Mrs. Allsopp and 
their two children, Doris and Robert, for a 
week’s visit before going on to Vermont 
for the rest of the Summer. On their re- 
turn trip to the south, they plan to stop over 
in Newark 10 days. Mr. Allsopp’s brother, 
William I. Allsopp, returned to New Jersey 
several weeks ago from Miami and is now 
engaged in the real estate business as a 
member of the firm of Allsopp & Jopson, 
Irvington. 
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An involuntary petition in bankruptcy has 
been filed against the Holmes Jewelry Co, 
Inc. “. # 

Paul Friedman, of David Nemser (Co, 
has gine to Ossipee Lake, N. H., for ~ 
weeks. 

Nathan J. Haase, formerly with the E, }. 
Saxton Co., has opened in business for him- 
self in the Washington building, room 702. 

Mr. and Mrs. Grutchfield have gone to 
New Jersey as part of their Summer holi- 
days and plan to visit the Sesqui at Phila- 
delphia. 

Henry R. Arnold was elected a member of 
the executive committee at the annual con- 
vention of the National Wholesale Jewelers 
in Buffalo, N. Y., last week. 

Walter Brooks, formerly with Jordan 
Marsh Co., but now in business in New 
York, was in Boston last week calling on 
the trade while passing his vacation here- 
abouts. 

The best place in North America to en- 
joy a vacation is Canada, according to 
Charles Huggins, who has just returned 
from a trip through the Dominion. He had 
no trouble with the excise officers, who did 
not even bother to look through his grips 
for any possible “joy” water. Miss G. 
Glynn went to Hyannis for her Summer 
holidays. Judging by her appearances Hy- 
annis is nature’s beauty shop. 

Mr. and Mrs. James Kingman and daugh- 
ter are among the pleasure seekers to return 
to Boston. They went on an automobile 
tour through New York State and made 
the journey back to Boston over the Mo- 
hawk Trail. The Franconia Mountains 
especially appealed to Mr. Kingman. They 
drove over 2,000 miles without any mis- 
hap except one puncture at the start. Mr. 
Kingman was astonished, however, at the 
number of casualties along the route. 

A “road sign” for aviators is to be erected 
on the roof of one of the Waltham Watch 
Co.’s buildings in Waltham, according to 
plans of the Chamber of Commerce. Let- 
ters 12 feet high will spell out the word 
Waltham and an arrow will point southeast 
to Boston. The sign will face west. Army 
authorities have approved the scheme. 

The list of the new committees appointed 
for the Boston Better Business Bureau in- 
dicates the activities of several men known 
to the jewelry trade. On the Merchandise 
Committee is Arthur M. Horne, president 
of the Shreve, Crump & Low Co., while 
Allen H. Wood, of Wood, Putnam & Wood, 
that has several jewelry advertising ac- 
counts, is on the Publicity Committee. 

Charles Einstein, 70 years of age, known 
in the local trade, died at his home in Rox- 
bury Aug. 12 after an illness of several 
weeks. He was born in Austria, coming to 
this country about 50 years ago. He had 
lived in Boston since 1880. He was past 
president of the Austro-Hungarian League, 
a member of the Covenant Lodge, I. 0. 
O. F.: the Crown of Massachusetts Lodge 
and Mt. Sinai Lodge. He leaves a widow 
and nine children. “Izzy” Einstein of New 
York, former noted prohibition agent, is a 
nephew. Funeral services were held at his 
late home Aug. 14. 























Vol. XCIIlI 








No. 3 
















MS 


AS 


VUTDAV aaa EVaD DD. 


\ be 





Sy) 
)) 


x 












re 


August 18, 1926 \ 
M, | 


PR ——y 

















Chicago Notes 


Miss Anna Brown, buyer for Martinson’s, 
Moorhead, Minn., visited the wholesale trade 
here recently. 

Mrs. Beck, of Leonard Krewer & Co., 
New Orleans, visited with her friends in the 
trade here recently. 

C. A. Dober, representing Riley & French, 
North Attleboro, was a recent visitor among 
the wholesalers here. 

George Kissick, of H. W. K. Mfg. Co., 
Atteboro, Mass., was calling on the whole- 
sale trade here last week. 

Ed Moore left Sunday night to visit the 
wholesale trade of southern cities in the 
interest of R. F. Simmons & Co. 

Miss Foster, buyer for Frank Curtis Co., 
Decatur, Ill., spent last week here visiting 
the market and enjoying a vacation. 

Emil Noel, wholesale jeweler, has returned 
from a business and pleasure trip to New 
York and other market cities of the east. 

Sam Grossman, manufacturers’ representa- 
tive, returned to Chicago recently after an 
extended business trip through the middle 
west. 

Mrs. Hicks, of Hicks & Scattergood, 
Battle Creek, Mich., spent last week in Chi- 
cago visiting the wholesale houses of this 
market. 

Howard Rowbotham, who represents sev- 
eral eastern manufacturers, returned home 
last week after visiting the wholesalers in the 
cities of the middle west. 

Harry Silverman, of the Weinhaus Co., 
Pittsburgh, Pa., accompanied by his wife and 
son, arrived here last week and spent con- 
siderable time visiting the trade. 

A. L. Clark, representing Whiting Chain 
Co., Plainville, Mass., arrived in Chicago 
last week and is spending about two weeks 
calling on the wholesale trade. 

L. Adelsdorf, treasurer of the Goldsmith 
Bros. Smelting & Refining Co., is taking a 
two weeks’ rest at the Summer home of his 
daughter near Homewood, III. 

B. C. Allen, of Benj. Allen & Co., is now 
on an automobile tour visiting interesting 
points throughout the east. Mr. Allen is 
accompanied by his wife and family. 

A. C. Spitzer, representing the Liberty 
Watch Case Co. of New York, with offices 
in the Heyworth building, left last week for 
Denver and cities on the Pacific Coast. 

George Gubbins, representing the Illinois 
Watch Case Co., returned to the Chicago 
office last week after a business trip to 
Cincinnnati and other cities of his territory. 

W. H. Buckmaster, representing J. R. 
Wood & Sons out of the Chicago office, left 
Sunday for St. Louis where he will spend 


two or three weeks calling on the retail 
trade of that city. 

J. T. Agate, Chicago manager for the 
Bonner Mfg. Co., has returned to this city 
after spending a month at the home office 
in New York and visiting relatives and 
friends in that city. 

C. C. Whiting left Chicago Sunday for a 
western trip including the Pacific Coast in 
the interest of the Whiting Chain Co. and 
Whiting & Davis. Mr. Whiting will return 
to the Chicago office in about a month. 

Wm. Holt, of the Holt Jewelry & Optical 
Co., Stillwater, Okla., spent several days in 
Chicago recenty. He was joined here by his 
mother who had been visiting in New York. 
They visited Cincinnati enroute home. 

Fred Haller, Chicago manager for the 
Ostby & Barton Co., left last week for St. 
Louis and the northwest. He will be joined 
this week by T. J. Noonan, also represent- 
ing this company out of the Chicago office. 

“Billy” Schumann, of the Leubusher- 
Schumann Co., has just returned from a trip 
through Missouri, Kansas and Oklahoma. 
Mr. Schumann is very enthusiastic over the 
prospects of big business in these states this 
Fall. 

H. R. Williams, sales manager of the 
Waltham Watch Co., spent several days with 
the trade here last week. Mr. Williams will 
visit the trade throughout the west and on 
the Pacific Coast before returning to the 
factory. 

Wilder Harris, manager of the watch de- 
partment of Norris, Alister-Ball Co., upon 
advice of his physician, is spending a short 
time at Lake Geneva. Mr. Harris is ex- 
pected to be back at his desk about the first 
of September. 

Sam Hornstein, of S. Hornstein Co., and 
S. Friedman, of the Chicago office of the 
Bonner Mfg. Co., have again resumed their 
respective duties after a two weeks’ auto- 
mobile trip through northern States and 
provinces of Canada, 

His friends in the trade will be pleased 
to know that Mose Goldsmith, president of 
the Goldsmith Bros. Smelting & Refining 
Co., is again at his desk in the Heyworth 
building after several weeks of illness. He 
is now feeling fine again. 

Dave Keller, of the Keller Jewelry Co., 
Ft. Worth, Tex., spent a few days here 
last week enroute to New York and other 
eastern market cities. He expects to return 
to Chicago for a few days as he returns 
home in about two weeks. 

R. N. Shipley, of the Vail Jewelry Co., 


Wichita, Kansas and Amarillo, Tex., visited ‘ 


the trade here last week as he was returning 
from New York and other eastern cities 





where he spent over a month buying for the 
store in Wichita and especially for the new 
store at Amarillo. 

George H. Edwards, of Edwards, Ludwig, 
Fuller Co., Kansas City, Mo., visited friends 
here last week as he was returning home. 
Mr. Edward was accompanied by his wife 
and they were returning from a visit of 
several weeks in New York and the east 
during which they visited their daughter in 
Boston. 

W. C. Fisher, retail jeweler of Lorain, O., 
visited with friends in the trade here last 
week. Mr. Fisher was enroute to Manhat- 
tan, Kansas, where his daughter held a 
scholarship in the State College there and 
graduates this month. Accompanied by his 
daughter he will make a tour of the west 
and Yellowstone Park before returning to 
Lorain. 

The baseball team representing J. R. Wood 
& Sons claim to be the champions of the 
trade in Chicago as the result of two games 
Dlayed with the team _ representing R. 
Haeflinger in which they carried the heavy 
end of the scere in both games. On Aug. 
19 they will. play a team from Bouer-Gold- 
stein Co., and invite any jewelry house in 
Chicago to pick a team, hoping they will not 
be left like Alexander of old with “no more 
worlds to conquer.” 

That the Chicago Jewelers’ Association 
means business in dealing with those that 
commit crimes against the trade was demon- 
strated last week when Pearl Boike was held 
to the grand jury charged with stealing 
pieces of jewelry from several stores. While 
all other forces seemed inclined to be lenient 
in the case the C. J. A., through its attorney, 
Francis V. Healy, of Goldman, Allshouse & 
Healy, insisted that she be held for the 
grand jury and this action was taken. It 
was alleged that this young woman had 
secured pieces of jewelry from at least four 
houses, by operating as a sneak thief. In an 
alleged confession it is stated that she named 
stores that were unaware of any loss and 
that she returned jewelry not listed by any 
store and for the stealing of which she was 
not accused. This fact and her age, 20, 
were among the reasons offered for leniency. 

An interesting game of golf was played 
recently at Indian Hill Golf Club. It was 
to decide in a measure whether there is to 
be a buyers’ or sellers’ market in the watch 
business. Guy V. Dickinson, of the Elgin 
National Watch Co., and W. Drexmit, of the 
Keystone Watch Case Co., undertook to 
maintain the seilers’ position while Sydney 
Y. Ball, of the Norris, Alister-BallCo., and 





(Continued on page 156) 
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J. T. Montgomery, of M. A. Mead & Co. 
undertook to defend the buyers. They 
played at Nassau and, according to the re- 
port given out by Montgomery and Ball, 
both the nine and 18 hole contests were easy 
for the buyers. 

Roy While, advertising manager for H. 
Paulson & Co., is resting in Wisconsin and 
other resorts of the north. 

George Dahlman, representing the Reliance 
Mfg. Co., is making his early Fall trip calling 
on the trade of his territory in the middle 
west. 

Frank Moran, representing J. F. Sturdy’s 
Sons Co., returned this week from a business 
trip calling on the wholesalers of the cities 
in the middle west. 

J. A. Bergman, Chicago manager for the 
Poole Silver Co., left Sunday for a_busi- 
ness trip to Kansas City, St. Louis, Louis- 
ville and Indianapolis. 

K. G. Merrill, of the International Silver 
Co.’s Chicago:office, has again taken up his 
office duties after a month’s honeymoon spent 
in the woods of Wisconsin. 

A. J. Oppenheimer, vice-president of 
Block-Weinfeld Co., has returned from a 
three weeks’ automobile trip through Wis- 
consin accompanied by his family. 

Robert J. Wilson, representing the William 
Rogers Mfg. Co., of International Silver 
Co., left last week for a rest and will again 
be at the office early in September. 

William Juergens, Jr., of the Juergens & 
Andersen Co., is again at his desk after 
spending several weeks in recreation at their 
Summer place at Eagle River, Wis. 

Sol Hess, of Rettig, Hess & Madsen, and 
creator of “The Nebbs,” returned to Chi- 
cago early last week after spending a vaca- 
tion in the northern part of Michigan. 

R. J. Hillinger, of the R. J. Hillinger & 
Co., Silversmiths’ building, has returned 
home from Grand Rapids, Mich., where he 
was undergoing treatment at a sanitarium. 

Paul Gruen, of Rettig, Hess & Madsen, 
returned from a business trip for the com- 
pany late Saturday and spent several days 
in the office and left this week for a short 
trip. 

A. Savolainen, of Savolainen  Bros., 
wholesalers of Virginia and Duluth, Minn., 
spent several days in Chicago recently visit- 
ing friends and attending to business for the 
firm. 

R. D. Fleet, eastern representative of the 
Juergens & Andersen Co., returned to 
Chicago last week after spending a month in 
Colorado and left Sunday for a business trip 
over his territory. 

Al Sturtz, watch importer, returned re- 
cently from an extended business trip to New 
York and eastern cities and announces that 
he has added very materially to his line of 
diamond mounted cases. 

A. C. Becken, Jr., of A. C. Becken & Co., 
spent last week in Philadelphia attending the 
conventions of the wholesalers and retailers. 
He will visit in New York and Washington 
before returning to Chicago. 

S. H. Wexler, who recently joined the 
sales force of Wexler Bros., Icft last. week 
for his territory in the middle west. J. S. 
Wexler left Sunday for southern territory 
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and M. H. Wexler is on a trip through the 
east. 

Sam Marks, of Marks & Levy, auctioneers, 
has returned from Europe where he and his 
wife spent more than six months during 
which they visited every city of importance 
in England and on the continent. 

George Herring, president of the Asso- 
ciated Silver Co., represented his company 
and was in charge of their exhibit at the 
convention of the American National Retail 
Association in Philadelphia last week. 

J. D. Madigan, in charge of the Chicago 
office for the Gorham Co., returned recently 
from New York and Providence where he 
spent a month attending business and sales 
conferences and visiting with old friends. 

Fred B. Hovey, local attorney and Chi- 
cago manager for the National Jewelers’ 
Board of Trade, is again at his office in the 
Garland building after spending two weeks’ 
in recreating among the cool spots in the 
north. 

L. A. Bergsman, son of J. A. Bergsman, 
Chicago manager, has joined the sales force 
of the Poole Silver Co., and will travel out 
of the Chicago office. He will leave next 
Sunday for his maiden trip through the 
middle west. 

P. Scharsig, sole agent and distributor in 
the United States for the Gustav Becker 
clocks, have moved from 58 E. Washington 
St., to Room 1588, Jewelers’ Building where 
he has a stock room, show room, shipping 
room and offices. 

Howard C. Rowbotham and Samuel M. 
Grossman, manufacturers’ representatives, 
have announced the removal of their offices 
from room 510 to the suite 1209 of the 
Heyworth building where they will have a 
large private office. 

Leonard Boschner, representing H. Klein 
& Fils, Antwerp, with offices in the Capitol 
building, sailed Wednesday of last week on 
the Berengaria for Europe and will visit 
Antwerp, Paris and Amsterdam before re- 
turning to Chicago about the middle of Sep- 
tember. 

George Spies, of Spies Bros., is again at 
his office after spending a few weeks at his 
Summer home on Lake Geneva where he 
spent most of his time yachting. He says 
his greatest thrill was in saving two young 
boys when their canoe overturned more than 
a mile from shore. 

James J. Burke, president of the Brooks 
Jewelry & Optical Co., St. Louis, visited 
his mother and friends in the trade here last 
week. On account of business and sickness 
at home this is Mr. Burke’s first visit to 
Chicago this year, and he was compelled to 
give up his usual Summer trip to Europe. 

Percy G. Marshall, representing R. B. 
McDonald Co. and W. H. Bell, left on 
Sunday night of last week for a trip to the 
southern cities of his territory starting at 
Cincinnati. When he reached Louisville, Ky., 
he received a message advising of the death 
of his wife’s mother. He returned to Chi- 
cago and will resume his trip in a short 
time. 

Oscar Lessing, Sidney Israel and Leonard 
Lewy, representing Israel-Lessig Sales Co., 
have, just returned from a two. weeks’ trip 
over ,their respective territories in the 
middle west. T. Leonard Goodman and 
Ernest Lindstrum, representing the same 
company, are now in southern territory and 
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will return to Chicago about the middle of 
September. 

O.-A. Statke, president of the Star Watch 
Case Co., Ludington, Mich., spent a few 
days in Chicago recently as he was returning 
to Ludington from a business trip to New 
York. It was Mr. Starke’s first opportunity 
to see the company’s new quarters in the 
Jewelers’ building on Wacker Drive and he 
was enthasiastic over the new offices. 











Morris Rubenstein of Omaha, and family 
motored to Beatrice to spend the week end 
with relatives at their former home town. 

Oscar Homan, manager of the C. B. 
Brown Jewelry Co., Omaha, together with 
his family spent the week end at Lake 
Okoboji and Spirit Lake in Iowa. 

Tinley L. Combs of the T. L. Combs 
Co., and James Whitney of the C. E. Reese 
Jewelry Co., have been in Philadelphia at- 
tending the national convention. Mr. Whit- 
ney is combining convention duties with 
pleasure, running up to New York, and of 
course visiting the exposition at Philadelphia. 
Mr. Combs is a member of the National 
Jewelers Publicity Committee. 

Albert Edholm is spending a month’s vaca- 
tion at Seattle and the Pacific northwest in- 
cluding parts of the Canadian northwest. 
He is angling for trout and bass, as he is 
visiting a nephew there who is president of 
the Pacific Coast Fly and Bait Casting As- 
sociation, and is said to be one of the experts 
of the northwest with the casting rod. 

Dry weather continues over most of the 
Omaha territory with good local showers 
here and there which put certain localities 
into excellent shape, and this is reflected in 
the jewelry trade in spots. Wheat yielded 
much better than was expected, running as 
high as 45 bushels to the acre and selling 
for $1.25 to $1.30 per bushel at the home 
elevators. The State of Nebraska alone has 
2,000,000 more bushels of wheat than last 
year, and prospects for a reasonably good 
corn crop, with excellent prospects in many 
spots where the rains were heavy and local. 








Business Troubles 





The Keyes Jewelry Co., Atlanta, Ga., is 
reported to be in bankruptcy. 

An involuntary petition in bankruptcy has 
been filed against Fred D. Merrill, Miami, 
Fla. ra 

The stock and fixtures of the Estate of 
Geo. E. Marshall, Middlebury, Vt., have 
been attached. 

Alexander Horvath, Chicago, has filed a 
voluntary petition in bankruptcy. The liabil- 
ities are given as $1,210 with no assets. 








The San Angelo, Tex. Standard recently, 
published a large photograph of C. C. Mes 
Burnett and a story about his business 
career. Mr, McBurnett was a blacksmith 
in his youth and afterward engaged in busi- 
ness as a jeweler. He then took up hotel 
work as the-operator of, the largest string 
of hotels in West Texas. 
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Julian G. Schwab, of A. G. Schwab & 
Sons, has returned. from a -short stay at 
Charlevoix, Mich. 

George Detmering, vice-president of 
Joseph Noterman & Co., left Cincinnati Sun- 
day on a trip with his wife and @aughter. 
He looked in on the jewelry conventions at 
Philadelphia. — 

The condition of Peat Sparks, former 
jeweler of St. Petersburg, Fla., was not re- 
garded as favorable by_ attending physicians 
at Christ Hospital, in this city. Sparks was 
admitted as a patient several weeks ago. 

Louis E. Mecklenborg, of Mecklenborg & 
Gerhardt is taking an eastern trip for his 
vacation, accompanied by Mrs. Mecklen- 
borg. He went east and then north in order 
to spend a little time on the ‘St. Lawrence 
river. 

Walter Mayer, president of the Wallen- 
stein-Mayer Co. in the Harrison building, 
completely forgot inventories, sent on memo- 
randum and other business worries Friday 
as he left for a tour of the west and north. 
Mayer is going through Yellowstone Park 
and then through the Canadian Rockies, 
which is expected to take the better part of 
three weeks. 


A strap watch for men or a wrist watch 
for women will be given by the Esberger 
Brothers’ jewelry store on. Vine St., near 
12th St., to one of the winners in a movie 
contest being held by the Times-Star in this 
city. The first prize is a trip around the 
world for two persons, and the second prize 
is a trip for two to the West Indies. The 
watch is one of the lesser prizes. 

Miss Carrie Paris, jeweler on the ground 
floor of the Union Central building, 4th and 
Vine Sts., sailed for France on the Car- 
mania, She sailed with the good wishes 
and “bon voyages” of a host of.,friends. 
While in Paris she will be the guest of her 
niece, Mrs. McConnell Irwin, who has been 
making a special study of classic dancing 
under M. Avaline of the National. Opera 
Ballet. 


After a valiant struggle the Spencer Dia- 
mond team was eliminated from the series 
for the championship of Class A group num- 
ber 2, by a score of 6 to 1, Sunday. The 
Diamonds were refeated. by Comellos, due 
to the effective pitching of Mike Cassini, 
who allowed two scattered hits and struck 
out 13 of the Gem team. Carl Ackerman 
pitched just as brilliantly, but lost because 
his defense caved in behind him. This is 
the first season that the Diamond team 
played in Class A group, and it proved that 
it belonged on the main line among the ama- 
teurs. 

As a campaign manager, C, E. Richter, of 
Richter & Phillips, is just as successful as he 
is a candidate, because William M. Anderson 
was nominated as the Republican candidate 
for sheriff in the primary election, Tues- 
day. Mr. Richter was one of Anderson’s 
campaign managers and the latter was one 
6f°the three regularly endorsed candidates 
whé won on the Repnblican organization 
ticket. The Citizens’ ‘ticket elected seven 
out of 10 of their candidates for county of+ 
fices and have wrested control of county 
politics from the so-called “machine.” ‘The 
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election was preceded by a spirited cam- 
paign. 

A man giving the name of Joseph Lopez, 
31, waiter at Coney Island, is being held by 
the Cincinnati Police pending a thorough 
investigation. He was arrested by Private 
Detective Joseph Meyers with Police Ser- 
geant Fred Wagner of the First District, 
following the shattering of glass in the door 
of the Clemens Oskamp Jewelry Co., 520 
Main St., Tuesday. It is alleged that Lopez 
hurled a stone through the plate glass door 
of the jewelry establishment and _ then 
walked away to see what would happen. As 
nobody appeared after the first stone went 
crashing through, it is allaged that Lopez 
returned and hurled another. This time his 
call was answered by the police. Stanley 
Dixon and Harry Schweninger, clerks in 
the Government building across Main St., 
were startled by the first crash of glass, 
and when they looked up from their work 
they say that they saw Lopez running away 
from the scene. The second time they wit- 
nessed Lopez’ arrest, and although he de- 
nied that he had anything to do with the 
broken glass Dixon and Schweninger identi- 
fied him as the man who ran away from 
the store. In Municipal Court Wednesday, 
Lopez was fined $13 and costs and sen- 
tenced to 13 days in jail on the charge of 
malicious destruction of property. 











SST sits s 
Charles Krause, accompanied by his wife, 
is spending several months in Europe. 

Sam Alliance has left: on,a business trip 
to New York and is expected back in about 
a week. 

John Hogan and B. H. Shepherd, the 
Scribner & Loehr Co., have started out on 
their respective territories. 

Albert Krewson, attorney for the Cleve- 
land Twenty-Four Karat Club, is one of the 
candidates for State Senator from Cuyahoga 
County. 

Brown Bros. are giving a sapphire brace- 
let as a prize in a mardi gras carnival that 
is to be held in connection with a moving 
picture show. 

L. B. Bach, Sigler Bros. Co., leaves this 
week for a visit to his home town, Memphis, 
Tenn., and on his return will go east on a 
business trip. 

William Wertimer, of the watch making 
department of the Cowell & Hubbard Co., is 
back home again after spending four months 
in a trip to Finland. 

Among out-of-town jewelers visiting in 
Cleveland last week were D. Leonheiser, 
Huron; C. H. Barnum, Ashtabula, and E. 
R. Cedarquist, Ashtabula. 

A very interesting lecture was given at 
the Hotel Cleveland by George H. Langier, 
Johannesburg, South Africa, on diamond 
mining and the industry in general last week 
and was well attended. 

Irving Golden, representing «Silberman, 
Kohn. & Wallenstein, New York, stopped 
off for a visit to the local trade on’ his 
way home from California’ ‘where he has 
been for the past 10 ‘weeks. 

The fimals for the H. W. Burdick cup 
were played on Friday and all the old timers 
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who play golf at the Canterbury links con- 
tested. In order to be eligible the players 
had to be over 60. years of age. 

John Austin, pioneer jeweler from Geneva, 
was a visitor for the first time in a con- 
siderable period. He broke his arm in three 
places a short time ago which incapacitated 
him. He is 86 years of age and still active 
in the business. 

L. B. Bach, general manager of Sigler 
Bros. Co., has donated a very beautiful 
trophy cup as a prize for the winning team. 
in the Shrine-Grotto baseball game which 
takes place at Dunn Field where the annual 
outing will be held Aug. 18. 

Charles F. McCarvel, Elyria, has just 
finished remodeling his store and has moved 
the watch repair department to the rear and 
has also put, in a diamond room. A num- 
ber of new fixtures have also been installed 
and the store is now one of the best fitted 
up in that section. 

Among visitors in Cleveland the past week 
were Julius Armbruster, of the Illinois 
Watch Co.; Robert Hardy, from the Chi- 
cago office of the Star Watch Case Co.; 
George Opie, of the Wadsworth Watch Case 
Co.; Ed Shelby and “Bub” Stark, Jr., of 
the home office of the Star Watch Case Co. 

The Scribner & Loehr Co. is rearranging 
its store and making space that will permit 
tables on the salesroom floor for display 
purposes. It will also give them the op- 
portunity to show a lot of stock that is now 
kept on the third floor of the building. The 
changes are being made in both retail and 
wholesale departments. 

Ralph M. Miller, Cleveland, was supposed 
to have been killed in the World War eight 
years ago, so his mother, Mrs. Elizabeth 
McFarlin, now a resident of Los Angeles, 
thought, but a former inmate of the peni- 
tentiary has just let her know that her son 
is still a prisoner at Columbus, where he 
was sent from Cleveland in 1921 for robbing 
the Sol Bergman Jewelry Co. of $35,000 
and beating two clerks over the head with 
his revolver. 

Police were notified that thieves had 
entered the store of Nate Ruggles, 734 
Superior Ave., some time on Wednesday 
night and had taken watches, etc., valued 
at $1,000. Mrs. Ruggles locked the front 
door at 6 p. M. on Wednesday evening and 
when the janitor, Will Samuels, opened the 
store early Thursday morning he discovered 
the robbery. A duplicate key had been used 
to make the entry. Two detectives have 
been assigned to the case. 

The execution of “Candy Kid” White- 
more was of interest to the Cleveland trade 
as Whittemore maintained three luxurious 
apartments here and Cleveland was known 
as his “cover” town. It was here after his 
jewelry or bank robberies that he brought 
his gang and laid low for several weeks. 
He posed as a wealthy bootlegger among 
his associates here and was known under 
three different aliases: ‘John C. Vaughan.” 
“Joseph Langdon,” and “J. H. Rodgers.” 
As far as Cleveland police know he com- 
mitted no robberies here. 
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Abe Schwarts, who has been conducting 
a jewelry store at Nanty-Glo, Pa., for the 
past two years, will close his storé in thé 
La Mantia building, and move to Johnstown, 
Pa. 
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Sam Jacobs, retail jeweler at Iron Moun- 
tain, Mich., called on the Milwaukee whole- 
salers last week. 

F. Koch, of the John B, Reton jewelry 
store, Stevens Point, Wis., was a visitor in 
Milwaukee during the week. 

L. W. Ritchie, manager of the Fred L. 
Wright jewelry store at Racine, Wis., 
visited the Milwaukee wholesale houses last 
week. 

Emil Pick, representative of the Hammel- 
Riglander Co., importers at New York city, 
visited Milwaukee wholesalers during the 
week. 

The Boszhardt-Possin Co., wholesale 
jewelry house at Milwaukee, has built a 
special stock room at its headquarters, for 
toilet sets. 

John Montgomery, Sr., of the Reliance 
Silver Co., has left on his Fall trip through 
the Iowa territory where he will spend 
several weeks calling on the retail trade. 

Mr. and Mrs. Henry Jung of Milwaukee 
have gone to northern Wisconsin where 
they will be for two weeks. Mr. Jung is 
a prominent retail jeweler at Milwaukee. 

The Schwanke jewelry store, 118 Wis- 
consin St., Milwaukee, recently had on 
exhibit the last bottle of “real beer” made 
by the Schlitz Brewing Co. of Milwaukee. 
It was sealed on June 3, 1919. The bottle 
is insured for $25,000. 

Otto C. Boelte, Columbus, Wis., has left 
for a trip to Yellowstone Park, according 
to word received by his friends in Mil- 
waukee. After spending considerable time 
there he is going to California where he 
will reside for the Winter. 

Ralph Weckerle, representative of the 
Boszhardt-Possin Co., Milwaukee whole- 
saler, has started on his early Fall trip 
through the Fox River Valley and Lake- 
shore districts in Wisconsin. L. H. Goll- 
berg is on his trip through the northern 
part of Wisconsin and will go as far as 
Manitowish. 

Arthur Hall, representative of the Holmes 
& Edwards Co., has been confined to his 
home in Minneapolis for the past month 
according to information reaching Milwau- 
kee last week. Mr. Hall is recovering from 
his illness and his friends hope that he 
will be able to be on the territory within 
a short time. 

Fred J. Theleman, manufacturing jeweler 


at Milwaukee, is interested in a real estate 


project in Wauwatosa, a suburb of Milwau- 
kee, with his father and brother. They 
have purchased a sub-division at 83rd and 
Shenners Ave., and as a start will erect 
30 new homes on the land. Additional ones 
are to be built later. 

Jewelry valued at from $600 to $700 was 
stolen from the Vandersteen jewelry store, 
1254 Main St., Green Bay, last week, by 
burglars who “jimmied” the rear door. The 
loot included watches, rings, silver cutlery 
sets, and silver mounted toilet sets. Al 
Vandersteen discovered the theft when he 
opened the store the morning after the 
burglars had been there. The | burglars 
emptied the showcase trays in mafy in- 
stances and in others had taken the goods 
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they considered desirable, leaving the rest 
behind. The vault was not tampered with. 
The Vandersteen store is located only a few 
doors from that of Joseph Barth, which was 
entered in a similar way about two weeks 
ago and robbed of jewelry valued at $125. 
No trace has been found of the burglars in 
either case. 

Sol Larson, jeweler at Beloit, Wis., is 
now on the first vacation he has taken in 
40 years, and it was forced on him. The 
laying of a new cement sidewalk in front 


of his establishment caused the air to be . 


filled with fine sand which proved detri- 
mental to the mechanism of the watches in 
his store. The noise of laying the walk 
also prevented him from hearing whether 
they were working correctly. So he has 
closed the store and is spending his vacation 
at Lake Waubesa. 

A number of jeweler-optometrists at- 
tended the convention of the Wisconsin 
Association of Optometrists in Milwaukee, 
Aug. 8, 9, and 10. Sunday was spent in 
visiting the Court of Neptune pageant at 
the lakefront in Milwaukee. An informal 
dinner was held Sunday evening at the 
Hotel Pfister. The business sessions of 
the convention got under way Monday 
morning. Dr. W. B. Needles, president of 
the Northern Illinois College of Optometry 
was the principal speaker during the con- 
vention and gave three lectures during the 
two days. Dr. William A. Mendelsohn of 
the Cameron’s Surgical Specialty Co., 
Chicago gave an illustrated lecture Monday 
afternoon, Other speakers included W. H. 
Bray, American Optical Co., Milwaukee; 
R. S. Dean of the Riggs Optical Co., Madi- 
son; Attorney General Herman L. Ekern; 
and Secretary of State Fred R. Zimmerman. 
Optometrical problems were discussed dur- 
ing the educational lectures. The associa- 
tion has extended an invitation to the Amer- 
ican Optometrical Association to meet in 
Milwaukee in 1928 and several members 
are planning to attend the national conven- 
tion in 1927 to promote Milwaukee. 
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Mike Saier, retail jeweler of Fresno, Cal., 
is in the Lane hospital here. He has been 
operated on for appendicitis. 

Eugene W. Becker, retail jeweler of 
Fruitvale, in the Transbay section, has been 
appointed a watch inspector for the South- 
ern Pacific Railroad. 

Harry H. Harris who travels for R. & 
L. Myers is sending back reports from the 
San Joaquin Valley that things are picking 
up. The farmers are selling their fruit 
crops. 

A wedding ring shop has been opened on 
the second floor of 704 Market st., by L. O. 
Smith, formerly of the firm of Fortenbery 
& Higgins in the same building. Business, 
he said, was very good during July and he 
looks for a busy Fall trade. He is especially 
busy in setting wedding rings. 

Carl Noack, Sacramento jeweler, accom- 
paned by Mrs. Noack passed through San 
Francisco for an outing at Pebble Beach, 
Monterey County; Charles Dreiss, retail 
jeweler of Chico was in town last week and 
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so were A. Colitz of Los Gatos, H. A. 
Jepsen of Petaluma and Lou L. Trumbly 
of Delano, Cal. 

A. Sutherland of Allsopp & Bliss has been 
calling on the trade here. Other visitors in- 
clude Ralph Lewis of S, C. Powell & Co, 
New York city; Ernest E. Strauss of the 
W. & P. Jewelry Co., New York; Mr, 
Flatow of Charles Keller Co., New York, 
Sereno P. Davis of Jacobson Bros., New 
York and H. A. Russell of Chicago. 

On their Fall. trips the Coast territory is 
being pretty thoroughly covered by Messrs 
Kielty and Beard. Stanley J. Beard who 
has been visiting Portland, Salem, etc. is 
going as far north as Seattle and Joseph 
Kielty is in the south, going as far as San 
Diego. Accounts of conditions sent to their 
office here are to the effect that prospects 
look good. 

A. B. Guslander, jeweler of Willetts, Cal, 
who has been very seriously ill at the 
‘Franklin Hospital here has sufficiently re- 
covered to travel home. His friend, James 
L. Callan of Kielty & Beard, drove him to 
the automobile ferry, crossed to Sauslito 
and saw him safely installed on the night 
train for Willetts. Mr. Guslander had been 
ill for about two months and was delighted 
to be going home. 

A. \W. Huggins, president of A. I. Hall 
& Son and Mrs. Huggins are leaving for 
a motor trip to Kansas City where they 
wili visit Mr. Huggins’. mother. They plan 
to be gone for three weeks. Just prior to 
leaving, Mr. Huggins received a post card 
from Edward V. Saunders, Coast manager 
of the International Silver Co., mailed at 
Taku, Alaska. Mr. Saunders is visiting 
southeast Alaska with his son Drury 
Saunders. 

Donald Dumont, son of W. H. B. 
Dumont, treasurer and manager of the 
Waterbury Clock Co. and the Ingersoll 
Watch Co., accompanied by his friend, John 
Mabey, ‘have just paid a visit to the head- 
quarters of A. I. Hall & Son here. The two 
young men leit Montclair, N. J., on June 
17 by auto, and visited the Yellowstone and 
Glacier Parks and thence to Banff, Lake 
Louise (B. C.), and many other points of 
interest. They are thoroughly enjoying 
their long trip. 

O. F. Samuelson, representing the Towle 
Mfg. Co., is here from Chicago on one of 
his trips to the Coast which he takes four 
times a year. In the south, Mr. Samuel- 
son met W. A. Kinsman, vice-president 
and general manager of the Towle Mfg. 
Co., who is accompanied by his wife and 
sister on a Coast trip. Mr. Samuelson 
reached San Francisco to find that Mr. 
Kinsman and his party had left for the 
northwest. They will visit Alaska before 
returning home. 








Arguments on the motion to quash the 
indictments ‘charging violation of the Sher- 
man Anti-trust law against the 28 retail 
jewelers in California were set over until 
Sept. 13, next, by Federal Judge McCormick 
when the case was called July 26. Fifteen of 
the defendants have already pleaded not 
guilty to the charges against them and seven 
more were scheduled to plead on July 26. 
The motion to quash the indictments, how- 
ever, will be passed upon before any addi- 
tional pleas are entered. 
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W. T. Sallgren has jomed the force of 
A. I. Hall & Son in Los Angeles. 

Everett T. Whitney has opened a retail 
jewelry store at 800% S. Figueroa, St. 

E. B. Roll has taken a position as watch- 
maker with W. D. Smith, 5508 Hollywood 
Bivd. 

James King, representative of the Star 
Watchcase Co. is calling on the jobbing 
trade in Los Angeles. 

G. F. Davidson of the G. G, Voege Co. 
has left on a business trip to Chicago to 
be gone about 10 days. 

A. Delmas, Oxnard, was a visitor here 
recently at the wholesale houses to secure 
new stock for his. Fall business. 

J. G. Donavan recently spent three or 
four days on a trip, accompanied by his 
family, to Arrowhead Lake for a short rest. 

The date of the trial of the California 
retail jewelers indicted for conspiracy has 
again been set forward. It had recently 
been set for Sept. 13. 


James A. Montgomery has returned after 
a short stay at Coronado Beach. On his 
return, Munro Montgomery immediately 
started on his annual vacation. 

J. A. Heidker, jeweler at Bishop, in the 
Owens Valley about 330 miles north of 
Los Angeles, drove down here recently and 
spent several days in this vicinity. 

H. Preston Smith, president and man- 
ager of the G. D. Davidson Co. is expected 
home in a few days from his visit with 
friends in New York and the east. 

Mr. Frederick of Frederick & Son, Santa 
Barbara, junior member of the firm, was 
here recently calling on the wholesale houses 
to get supplies for the Fall campaign. 

Alfred Nathan, representative of the Star 
Ring Mfg. Co., is making his regular Coast 
trip. He reports that he has found con- 
ditions for the Fall trade very assuring. 

H. E. Elson, Alhambra, formerly of 
Hollywood, recently had a formal opening 
of his new store. This event was featured 
by numerous and abundant floral offerings 
from friends. 


F. G. Baker, 3808 Whittier Blvd. has 
gone for a six months’ trip to Florida. He 
is accompanied by his wife and daughter. 
The store, in his absence, 1s in charge of 
Mr. Robinson. 

W. E. Barner, traveling representative 
of the jewelry department of the E. W. 
Reynolds Co., has gone to the Yosemite, 
in company with his wife, to spend a two 
weeks’ vacation. 

Miss Lucy Radford, who has for some 
time past been in the material department of 
the E. W. Reynolds Co., has left for a 
three months’ tour through Canada and east- 
ern coast points. 

J. L. Perry, head of the watch-repair de- 
partment of Brock & Co., is back after a 
vacation spent in the Big Bear Valley, 
where he enjoyed much success in fishing 
for rainbow trout. 

H. A. McDonald, diamond setter, and 
Chas. Aberth, engraver, who have been at 
506 Title Guarantee building, with the 
Dayton Clock Co., have moved to room 
916 in the same building. 
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Samuel Levin, son of Louis Levin, watch- 
maker in the Jewelers building, is still in 
the hospital after undergoing an operation. 
He is convalescing, however, 1nd is ex- 
necting to leave the hospital soon. 

Mrs. B. F. King of the King Jewelry Co., 
Venice, has left for a trip to Indianapolis 
and Madison, Ind., where she will visit 
relatives. She is accompanied by her 
daughter and will be gone about one month. 

J. Rosenkranz, wholesaler of diamond 
mountings, will move Sept. 1 from room 
704-A to 709, Title Guarantee building. 
This will give him much larger and better 
quarters than where he has recently been 
located. 


Howard Anthony, 608 Jewelers building, 
recently had in his shop two large trophy 
cups on which he was engraving inscrip- 
tions for a Japanese jeweler on E. Ist St. 
The cups were presented to a Japanese or- 
ganization. 

George Davis, manager of the Seattle 
office of A. I. Hall & Son, has been visit- 
ing in Los Angeles, having motored down 
the coast. He intends to spend two weeks 
in this section. He will stop at the San 
Francisco offices on his way back to Seattle. 

A burglar recently attempted to loot the 
window of the Time Shop, 612 S. Olive St. 
A stone was thrown through the window, 
making a hole of considerable size, but the 
man is supposed to have been frightened 
away, as it was reported that no merchan- 
dise was taken. 


The Berson-Measer Jewelry Co. has 
added a new man to its office force in the 
person of Lyle Potter, who will call on 
the local trade and assist in the office. H. 
B. Robinson, office manager for this com- 
pany, has just returned from a rest spent 
in the Big Bear Valley. 

George C. Brock (“George Junior”) is 
home and back in the store of Brock & 
Co., after six weeks spent in New York 
and the east. George L. Kronmiller, who 
began his annual vacation a few days before 
Mr. Brock returned, came home to meet 
Mr. Brock and spend one day in the store 
before continuing his vacation. Mr. Kron- 
miller has now gone to the mountain 
region of San Diego county to rest. 

Among the out-of-town jewelers who 
have been in Los Angeles recently are 
the following: Oscar Crowell, Riverside; 
C. J. Hase, Ontario; C. W. Middleton, 
Pomona; T. S. Lailey, El Monte; C. W. 
Wallace and A. Lindo, Chino; Mr. Har- 
mony of Harmony & Harn, Placentia; Mrs. 
M. A. Stalmer, Fullerton; A. J. Dutton, 
Anaheim; M. D. Lipton and Benj. Lewis, 
Long Beach; E. B. Land, Venice; J. H. 
Blanchard, Ocean Park, G. W. Burzell, 
Sawtelle. 

Jesse Measer of the Berson-Measer 
Jewelry Co. has returned from a success- 
ful business trip through the north. He 
says that everybody whom he visited is 
optimistic in regard to Fall business. He 
will leave immediately on a trip through 
Arizona, New Mexico, Texas, Louisiana, 
Mississippi, and Alabama, and then extend 
his trip to New York. B. H. Berson of 
the same firm has recently made a trip 
through the southern part of the State, in- 
cluding San Bernardino and Riverside. 

Announcement has been made recently of 
the sale of the six-story Jewelers’ Exchange 
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building at 741-55 S. Hill St., together with 
an assignment. of the 99-year. ground lease, 
to a. local capitalist. The announcement 
stated that the transaction involved more 
than $5,500,000, including the building lease 
assignment, rental and bonus. The build- 
ing was the property of the Los Angeles 
Jewelers’ Exchange Building Co., Inc., it 
was stated. A number of manufacturing 
jewelers occupy office space in the upper 
floors. 








Pacific Coast Notes 





Announcement has just been made that 
the business of I. Pillascio, Sebastipol, Cal., 
is being discontinued. 

The death is announced of Harry M. 
Atlas, jeweler of Helena, Mont. The estate 
is being closed out by the administrator. 

Charles Hall who was in the jewelry 
business in Stayton, Ore., for the past six 
years, has sold his goods and fixtures to 
W. R. Dean of Albany. 

H. W. Kleimembroich, retail jeweler of 
536 12th st., Oakland is taking a pleasure 
trip on the Klamath river. There have 
been some bad brush and forest fires in 
this vicinity during the early part of 
August. 

H. A. Elson was for years a traveling 
jewelry salesman and who, for the past two 
years, has operated a jewelry store in 
Hollywood, Cal., has opened a new jewelry 
store in Alhambra, Cal., under the firm 
name of Elson & Co. In addition to carry- 
ing watches, diamonds and jewelry the firm 
has a repair department. 

Jules Rufener Sr., East  Bakerstield 
(Cal.) jeweler died, after a short illness, 
in San Francisco, following an unsuccessful 
operation, according to news sent to the 
family in Bakersfield. Mr. Rufener was 
one of the best-known men in Bakersfield 
where he had been in business as a jeweler 
for the past 20 years. He was a cousin of 
Henry Oppliger, also a jeweler. The de- 
ceased who was a native of Switzerland, is 
survived by his widow and a son, Jules 
Rufener, Jr., proprietor of the Rufener 
pharmacy, Bakersfield. 

On a buying trip for the Falkenburg 
Jewelry Co., Walla Walla, Wash., J. L. 
Cundiff, managed to see a remarkable num- 
ber of interesting events. Formerly presi- 
dent of the Advertising Club of Walla 
Walla, he attended the convention of the 
Advertising Clubs of the World in Phila- 
delphia and presented the Walla Walla plan 
for extending Better Business Work to 
smaller cities to W. A. Green, president of 
the clubs; spent a few days at the Sesqui- 
Centennial, saw “Bobby” Jones win the 
open golf championship at Columbus, O., and 
crowded a number of other interesting 
events into his buying trip, including visits 
to the Towle Mfg. Co.’s plant and to the 
Oneida Community Ltd. 








The Gillet jewelry store, Calumet St. 
Lake Linden, Mich., has been closed and 
stock has been moved to the Gillet jewelrv 
store in Hubbell. Removal of the store from 
Lake Linden, however, will be only tempo- 
rary, it being the plan of the proprietor, Ben 
oe to reopen the establishment in the 
‘all. 
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Seaberg & Robinson, manufacturing jewel- 
ers, 622 Nicollet Ave., Minneapolis, have 
gone out of business. 

Henry Williams, employed during the 
past three and a half years by Joseph A. 
Lohmer, retail jeweler, 1319 4th St. S. E., 
Minneapolis, on Aug. 12 opened a new retail 
jewelry store at Waconia, Minn. 

Max E. Bruhn, manufacturing jeweler, 
627 First Ave. N., Minneapolis, has re- 
decorated his office and shop, and is getting 
his full crews back at the machines, with 
the vacation period drawing to a close. 

C. G. Lindquist, retail jeweler, 612 W. 
Broadway Ave., Minneapolis, returned Aug. 
4 from a motoring trip of six days through 
northern Minnesota, stopping several days at 
Red Lake, near Kellier, Minn. He went up 
through Itasca Park, and returned by way 
of Duluth and the iron range. He was ac- 
companied by his wife and son, Roger. 

R. C. Schenk, trade watchmaker special- 
izing in the repairing of complicated watches, 
is moving from his office in the Metropolitan 
Opera House building, St. Paul to 374 E. 
Lawson St., St. Paul. Mr. Schenk started 
in this trade in December, 1921, and in 
March of the following year bought .out his 
uncle, Max A. Schenk, who had been a 
trade watchmaker since about 1910. 

Otto Klober, jewelry engraver, 508. Metro- 
politan Opera House building, St. Paul, has 
returned from a motor trip of two weeks to 
the Canadian border, where he visited with 
relatives at International Falls, Minn. He 
was accompanied by his wife and children, 
and the party included also two sisters of 
Mr. Klober and their families, who drove up 
from Chicago. They went up by way of 
Mille Lacs lake, Grand Rapids and Bemidji. 

Ingwald Tingbold, who until a short time 
“ago operated a retail jewelry store at 54th 
St. and Thirty-fourth Ave., Minneapolis, has 
closed the store and is doing some trade 
watchmaking. He is also doing some work 
for Roy E. Peterson, retail jeweler, 1715 E. 
Franklin Ave., for whom he worked previous 
to going into business for himself. Mr. 
Tingbold has been in ill-health lately, and 
doctors describe the case as a nervous break- 
down. ‘ 

Olav M. Coll, retail jeweler, 1209 E. 
Franklin Ave., Minneapolis, returned Aug. 
4 from a trip of three months to Norway, 
where he visited relatives and friends. The 
principal object of his trip was to attend the 
silver wedding of his brother, who is a 
school teacher in Arendal, Norway, and it 
was in this town that he spent most of his 
time, sailing, motoring and swimming in the 
ocean nearly every day. He is a member 
of the Nordmandforbundet, and he attended 
the business meeting of this society at Oslo 
and the banquet at the Frognersakeren in 
the mountains near Oslo. He was last in 
Norway 13 years ago when he attended the 
golden wedding celebration of his parents. 

George H. Hug, diamond setter, and Otto 
Klober, jewelry engraver, have moved from 
506 to 508 Metropolitan Opera House build- 
ing, St. Paul, where‘they have’a space double 
that which they formerly occupied. This 
change was made Aug. 1, and it was exactly 
a year ago that Mr. Klober went into busi- 
ness for himself with Nick Drexl in room 
506. Business had grown to such propor- 
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tions, however, that the smaller quarters 
were not, adequate. Mr. Drexl moved out of 
the city earlier in the year, and Mr. Hug 
recently associated himself with Mr. Klober. 
A short time ago an additional engraver, 
Herman Wick, was employed, and they in- 
tend to employ more men in the near future. 
Mr. Wick has been an engraver about four 
years, and was formerly with other firms in 
St. Paul. The new quarters afford more 
light, new offiee fixtures have been installed, 
and new manufacturing equipment has been 
ordered so as to be available about Sept. 1 
in time for the Fall rush of work. 











J. H. Mace, president of the Retail Jewel- 
ers’ Association and head of the retail com- 
pany bearing his name, is spending the better 
part of this Summer at his Summer home in 
the Minnesota lakes region, where he main- 
tains a large lodge for the use of his family 
and of any of his employees who care to 


spend vacations there. Mr. Mace is not 
expected to return to this city until some- 
time in September. 

Milton Goldberg, well known as a former 


‘retail salesman during the past seven or 


eight years in this city, last week opened his 
own attractive new establishment in the 
Glennon Hotel building at 12th St. and 
Baltimore Ave., in the heart of the hotel 
district and in a section which is fast becom- 
ing one of the foremost shopping centers of 
the city. The interior of the store is 
pleasingly decorated in pastel tints in a mot- 
tle tone effect, and fixtures of black walnut 
and mahogany finish include a repair desk 
just inside the entrance, large wall cases on 
the east side of the room and a desk at the 
rear of the main floor, above which a 
mahogany finished balcony of spacious dimen- 
sions protrudes. The single display window 
is so fitted with show lighting so as to 
stand out among all the display windows in 
the block. The new firm will be known. as 
the Stone Jewelry Co., under which name 
Mr. Goldberg will operate as a retailer of 
all jewelry lines, on both cash and credit 
bases. 

Cornish Beck, head of Cornish Beck, Inc., 
last week adopted a novel method of avoid- 
ing the temptation of erstwhile window 
smashers at that store. The firm has had 
two windows smashed by robbers, although 
little of value was stolen. By way of 
eliminating temptation Mr. Beck had attrac- 
tive curtains installed in the display windows 
in the front of the store. The curtains are 
of a pale gray-tan tint, in heavy cloth of 
coarse weave giving the appearance of heavy 
linen. They are richly trimmed with con- 
servative silk fringe and are so arranged 
that they may be extended across the 
windows by pulling a cord. Extended, 
the curtains lend the impression of rich 
tapestry drapes and they achieve the pur- 
pose of obscuring the interior of the win- 
dows from view while detracting little from 
the rich, conservative appearance of the win- 
dow from the street side. Cornish Beck 
spent two days of last week in Chicago where 
he went on business in connection with his 
retail establishment here. 
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TRADE CONDITIONS 

There has been sligtt improvement in the trade 
of the local retail jewelers during the past week 
or 10 days, and dealers generally say that August 
business is holding up a little better than they 
had anticipated. There is a feeling in trade Circles 
here that business in many lines will show a de. 
cided imptovement a‘ter the first of September 
and that it will continue brisk until the first of 
next year. Reports from the rural communities are 


- to the effect that there is a much better feeling 


and that farmers are disposed to spend a little more 
money since they have sold their wheat. The corn 
crop looks quite, promising since the recent rains 
in this part of the State. 





Charles F. Artes, of the Charles F. Artes 
Co., is back from a trip to New Harmony, 
Ind. 

Floyd Nester, of Heinzle & Nester, Boon- 
ville, Ind., was in Evansville on business a 
few days ago. 

Ray Sisson, well-known pearl buyer liy- 
ing at Decker, Ind., was at Henderson, Ky., 
a few days ago on business. 

E, A. Rhoades, retail jeweler at Chrisney, 
Ind., was at Rockport, Ind., a part of this 
week attending the annual Spencer County 
Fair. 

Ed Welp, retail jeweler at Huntingburg, 
Ind., was one of the leading spirits in the 
Dubois County Fair that was held at Hunt- 
ingburg last week. 

Local dealers in cut glass say that busi- 
ness has been very good during the months 
of July and August, and they look for an 
improvement in business a little later on. 

Local jewelers will co-operate with the 
Evansville Association of Credit Men in 
giving their annual picnic and barbecue at 
the Baurer Grove, near the city, on Aug. 25. 

With the coming of cooler weather in 
September or October the monthly meetings 
of the Evansville Retail Jewelers’ Associa- 
tion will be resumed. Practically all of the 
local jewelers are members of the local asso- 
ciation and say they have been greatly bene- 
fited in many ways by belonging to the as- 
sociation. 

Reports from several additional counties 
in southern Indiana show that fewer dia- 
monds have been listed for taxation this 
year than for many years past. Dealers in 
diamonds say they have been selling their 
usual number of diamonds during the past 
few years, and the inference is that many 
people who are owners of diamonds have 
failed to list the precious stones for taxa- 
tion. 

Chris Hewig, traveling salesman for a 
wholesale diamond firm at New York, has 
been making his headquarters in Evansville 
for the past week or so, visiting many of 
the towns in southwestern Indiana in the in- 
terest of his firm. He has made trips to 
Tell City, Boonville, Mt. Vernon, Jasper 
and other towns, and reports that he has 
found business very good. For a number 
of years Mr. Hewig was engaged in the re- 
tail jewelry business in Evansville and later 
he was traveling salesman for A. Bitterman 
& Son, local wholesale jewelers. Mr. 
Hewig represented this (Vanderburgh) 
county in the Indiana State legislature for a 
number of years. He is a man of wide ex- 
perience and has many friends in the jewelry 
business scattered over the country. 
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Jacob Segal left this week for an exten- 
sive trip through the south and west. 

J. S. O’Rourke of Richmond, Mich., was 
in Detroit last week on a buying expedition. 

Alexander Brown, a wholesale jeweler of 
Cleveland, was a guest of friends in De- 
troit last week. 

Morris Pearl, retail jeweler on Gratiot 
Ave., and Mrs. Pearl" passed the week-end 
at Niagara Falls. 

Julius Ascherman, of the -New Haven 
Clock Co., New Haven, Conn., was in De- 
troit last week calling on friends. 

Harry Merry and Garner G. Sly, of the 
staff of E. H. Pudrith & Co., passed the 
week-end at a pleasure resort on Lake 
Michigan. 

C. W. Dash, a retail jeweler from Romeo, 
Mich., was in Detroit last week calling on 
the wholesale jewelers and buying new mer- 
chandise for his Fall business. 

Carl D. Mack, Wayne, has considerably 
improved his store of late. He has added 
new show cases and other conveniences.’ He 
was in Detroit recently buying new mer- 
chandise. 

Silas Fineberg and Sydney Mak, whole- 
sale jewelers at 904 Metropolitan building, 
have returned from a two-weeks’ rest and 
are making preparations for an extensive 
Fall trade. 

Neil Neilson, retail jeweler on Grand 
River Ave., in the old Strathmore district, 
is recovering from a severe operation. He 
expects to regain his former physical vigor 
within a few weeks. 

Hugo Segal, of the Jacob Segal Co., dia- 
mond importers, in the Metropolitan build- 
ing, with his family, is taking a two weeks’ 
rest visiting at the inland lakes in the lower 
Michigan Peninsula. 

H. A. Harrison and George FE. Smith, 
who operate a retail jewelry shop in the 
Metropolitan building have both returned 
from their annual vacations and now are 
making ready for a strenuous Fall trade. 

Harry Himelhoch, of the H. Himelhoch 
Co., jewelers’ supply house in the Metro- 
politan building, parked his car in front of 
his home one night last week. Next morn- 
ing the car had disappeared, and thus far 
has not been recovered. 

Albert Nehmer, Crosswell, was in De- 
troit last week buying new stock for his 
Fall trade. He anticipates an unusual in- 
crease in buying within the next few months. 
Growers of all kinds of produce have had 
a successful Summer and now have plenty 
of ready cash to meet their requirements. 

M. A. Stone, formerly with the H. Himel- 
hoch Co., in the Metropolitan building, but 
who is now engaged in the retail jewelry 
business at Jackson, Mich., was in Detroit 
for a few days last week. He passed most 
of his time visiting the manufacturers and 
wholesale houses, buying new merchandise 
for his Fall trade. His establishment is 
new in Jackson, but he says he is meeting 
with a success far beyond expectations. 

A week ago brief mention was made in 
THE JEWELERS’ CIRCULAR concerning the 
robbery of the retail jewelry store of George 
Tripp, of Adrian, Mich. It seems that two 
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men first entered. One, it is said, went to 
the rear of the store to look at vases while 
the other devoted his attention to some 
jewelry. Both finally went out, but after 
a short time they came back. While one 
was again looking at the jewelry the other, 
it is stated, casually walked to the rear of 
the store again, made his way to the safe 
and in some way, undetected, gained pos- 
session of a wallet containing $10,000 worth 
of diamonds. The two then made their 
escape. 











Schilling’s saindiey store, now located at 


352 Morrison St., has been having what 
they term an Introductory Sale, with reduc- 
tions on practically all articles. This shop 
specializes in novelty jewelry. 

The Washington Jewelry & Loan Co. 
has recently leased 1,000 square feet of 
space from the Owl Drug Co., at 5th and 
Washington Sts., for 10 years, with a con- 
sideration of approximately $75,000. This 
firm was formerly at 294 Washington St., 
and was forced to move because of an ex- 
pansion of the drug store. The new location 
is just two doors away from the old one. 

A jury in Judge Wolverton’s court has 
awarded Morris Goldberg, diamond mer- 
chant and jeweler in the Morgan building, 
the full amount of the insurance he claimed 
was due him as the result of a robbery 
last December. The sum was $4,512.70, 
which must be paid Mr. Goldberg by the 
Zurich General Accident & Liability In- 
surance Company of Zurich, Switzerland, 
for the value of several diamond rings and 
a diamond scarf pin, and $10 in cash. Mr. 
Goldberg told the jury that he wore several 
diamond rings and carried a couple in his 
pocket when on Dec. 6, 1925, he went to 
Judge Ekwall’s home for dinner. He left 
there about 11 o'clock, and went to the 
Sovereign Hotel, then started for his office 
in the Morgan building. Near Broadway 
and Main, under the full blaze of the Broad- 
way lighting system, he was held up by 
two thugs who approached him from the 
rear. The insurance company contended 


that Mr. Goldberg was not held up at all,” 


but that the robbery story was invented by 
him. 








A. L. Wagner Mfg. Co., manufacturer of 
silver-plated ware, New York city, in re- 
sponse to the Federal Trade Commission’s 
order to cease and desist from using the 
“Sheffield” stamp on silver-plated ware ad- 
vised that it has not used the objectionable 
term for years. The text of the letter 
received by the Commission from the 
firm reads: “The said A. L. Wagner 
Mfg. Co. for years has not and does 
not now employ or use in connection 
with the sale of its silver-plated ware the 
word ‘Sheffield’ alone or in combination with 
any other word or words, sign, symbol or 
device to describe or designate such silver- 
plated ware either by stamping or impressing 
the name ‘Sheffield’ thereon or in any other 
manner. The said A. L. Wagner Mfg, Co. 
does not. use the word ‘Sheffield’ on its sta- 
tionery, cards or advertising matter in con- 
nection with its silver-plated ware.” 





Improvements are being made by Benn 
Tipp at his home at 1224 E. Newton St., 
Seattle. 

Both J. E. O’Brien, jeweler, and Joe 
Cohn, novelty store, are donors of prizes 
for the Wallingford Community picnic, in 
which the business men and the residents of 
this district of Seattle participated. 

An 8,000 mile trip was that taken by 
John Bomengen, University district jeweler, 
who has just returned to Seattle after visit- 
ing his former home in Waltham, Mass., 
and disposing of his property, so that he 
may really settle in Seattle, which he has 
found to be a most desirable location. 

The decline in the price of silver mined 
in the northwest and in British Columbia 
which was noted early in August is said to 
be due to a recommendation that the cur- 
rency of India be put on a gold instead of 
a silver basis, although silver would be 
retained in that country as a medium of 
exchange. 

Architects McClelland and Pinneh of 
Seattle have been placed in charge of the 
installation of a first class jewelry store for 
Burnett Bros., at the new location which 
they have leased for a long term of years 
at 1316 Second Ave., and are considering 
bids for the work which will be started 
there at an early date. 

An array of silver loving cups bedecked 
the windows of Weisfield & Goldberg, Pike 
St., jewelers, last week. These loving cups 
are to be awarded during the Eagles con- 
vention now being held in this city for the 
best illuminated building, the best illuminated 
display window, the best decorated store, 


.the best decorated window display and the 


best decorated building. The five cups have 
captured the attention of many people, who 
pause to read the legends which have been 
engraved upon them. 








Jewelers Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 14, 1926 

The U. S. Assay Office reports: 


Gold hars exchanged for gold coin.... $854,743.21 
Gold bars paid depositors............ 105,782.35 
NONED Gicbiccodiveeiawescewewenoeus $960,525.56 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
Ps nclvikja Ste Ba gen was Cueeee $365,120.00 
~ Ne ices eilasae ite Bopha Sale a lar one alae ee 102,228.79 

is Es kd ace Skedslnmatewweraewen 144,340.99 

. | 7 ee ere ten te ie y be 71,419.34 

EE: % Sree ae eee Mme emt Airas otic ¥.: 116,243.89 
DVI his Ne att ian wala aia 2 aetaleran 55,390.20 


$854,743.21 








Hollowware, forks, spoons and stainless 
knives now share the depression in the 
Sheffield cutlery and plate trades. There are 
no longer any large orders to hand and 
inquiries and orders from the hotels are 
now ceasing. Although the Sheffield indus- 
tries are getting a fair amount of German 
coal these quantities are not sufficient to 
offset the loss in English fuel as-a result of 
the continued céal deadlock. 
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Gifts in Their Proper Setting 








Attractiveness and Charm of This Gift Department Enhanced 
by Careful Arrangement of Stock 








halt gan and charm are lent 
to the gift display by the dignity and 
individuality of setting. The store that heaps 
its gifts in piles, or in miscellaneous 
groups, detracts from the appearance of the 











will bring out the lines and style of the 
gift merchandise. 

Variety is noted in the interior of this 
corner. There are wooden shelves under 


glass, a double doored side-board effect, 




















A CORNER IN THE FRIEDLANDER GIFT DEPARTMENT 


gifts themselves, and does little to move 
such merchandise from its shelves. 

In one northwestern store, at least, there 
is a place for every gift, a natural setting 
that brings out the quality of each gift and 
implies a home-like appearance. In_ this 
ewelry and gift store—Friedlander’s of 
Seattle—as may be seen in the accompanying 
rhotograph, careful attention has been paid 
to placement, to furnishings and wall fix- 
tures, ornamentation and cabinet work which 


/ 
mantelpiece, buffet glass shelves, highly 
ornamental table and chair, ‘and other fix- 
tures of glass and woodwork.-that have been 
designed to give the maximum in artistic 
setting to the gifts. 

The nature and character* of the gift 
merchandise itself governs in the display 
and in the place accorded it in the artistic 
appointments. .The'wall buffet effect in the 
Friedlander store offefs an unusual oppor- 

‘tunity for a most attractive display of din- 


ing room silverware, of silver service, of 
bowls, and candlesticks ; while the woodwork 
to the left affords an opportunity to display 
small clocks of various sorts, mantelpiece 
and table ornaments; figures in bronze, 
statues, or other gifts that will blend with 
the general scheme that represents a home- 
like setting. 

Crowding of gifts often means loss of 
interest in the entire lot. Confusion and 
the embarrassment of choice results from 
such displays. The shopper is unable to 
decide on a proper gift, an individual or 
distinctive one. She often cannot estimate 
how such a gift will look; and its distinctive 
lines and individuality are therefore not 
brought out by such displays. 





Take Advantage of “Jewelers’ 
Circular’s” Gift Department 
Buying Service esis, 





| may not be generally known among the 
jewelers who are striving to increase their 
showing of china and glass gift goods that 
there are many firms who represent as many 
as a dozen different factories. These rep- 
resentatives maintain large and expensive 
show rooms wherein they make excellent dis- 
plays of all the factory samples. Some are 
devoted to non-conflicting lines of domestic 
glassware, others have large showings of 
domestic china goods. Then there are others 
who devote their activities to English or 
European china and foreign glass. 

Not all the Ines so carried by these fac- 
tory representatives are applicable to jewelry 
stores. As there ars different grades of 
jewelry stores so there are also different 
grades of glassware, china, etc., and it is 
in this particular that THe JEWELERS’ Cir- 
CULAR wishes to be of service to its readers. 

If jewelers will write to THE JEWELERS’ 
CIRCULAR, enumerating their needs, the cor- 
rect information as to where they may pur- 
chase the articles desired will be instantly 
furnished. 

The glass and china business has always 
been closely allied to the jewelry trade 
and there is a very large volume of.tbusi- 
ness done in these lines. There is a neces- 
sitv for the jeweler to be posted so that he 
will stock up with saleable goods and not 
put in things that will not sell. 


coiew SEE te 
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The Pairpoint Corporation 


Manufacturers 


of 


Silver Plated Ware, 
Metal Electrolters, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 


Fancy Colored 
Blown Glass 














Showing-a-New 
TABLE ENSEMBLE 
of Hand Wrought-Crystal 


The Pairpoint Corporation 


Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
43-47 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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Displaying Pictures and Ship Models 





Artistic Arrangement of New York Salesrooms Offers Valuable Suggestions to Jewelers 
Who Desire to Get the Best Results in Their Gift Departments 

















——— 


T requires skill to display pictures and 

ship models in order to get the desired 
results. There are many things which 
must be taken into consideration to make 
an attractive showing of pictures. The wall 
and its coloring is one of the most important 
features to be taken into consideration when 
pictures and ship models are to be dis- 


the left wall contains imported novelty 
boxes. 

In the alcove built into the wall on the 
right side, the walls done in yellow, are 
colorful pictures. It is called the modern 
alcove, and has been prepared for framed, 
vividly colored, modern pictures. Most of 


the pictures hanging upon the walls of this 











Photos by Courtesy of Rudolf Lesch 


adopting these colors and color combinations 
because they are good ground for almost 
every type of merchandise which the gift 
department will have for display. The 
coloring will also be satisfactory in the 
jewelry display part of the store. 

At the end of the “L” going into the main 
showroom and just beyond the partition on 





VIEWS OF A NEW YORK SALESROOM WHERE ARTISTIC ARRANGEMENT OF STOCK MAKES A STRONG APPEAL 


played. Yellow, with a rough surface effect, 
is about the best color, though the smooth 
gray or gray green walls are also very 
appropriate. Yellow and grey walls will 
Dlend very well together. The showroom 
of the type illustrated herewith has this 
combination of walls. The main showroom 
is in gray while the entrance part of the 
showroom, the room being “L” shaped, is 
partly yellow, partly gray. 

The first illustration shows the room from 
the entrance doors. The ship models are 
displayed on shelves along the right and 
left walls beyond the alcove. At the rear 
can be seen the library table with a_ship 
model displayed on it; the lower shelf on 


part of the showroom are framed with mats. 
Mats give the pictures an expensive look 
and pictures for display purposes must look 
their very best. Indirect lighting is used in 
the alcove and there are several bridge 
lamps about this part of the showroom. 

The ship models are imported German 
models, naturally colored and hand carved. 
These models require a background which is 
neutral and which will set off their fine 
points and their coloring. The yellow and 
gray walls have been found just right for 
this. 

Another point in the color scheme is that 
the molding is gray green and the ceiling 
is white. A great many showrooms are 


the right side, and also hidden by that par- 
tition, is a very attractive wall. A fire- 
place has been built in, with mosaic tile 
sides and stone base, with a seat built on 
each side, and a wooden mantlepiece above 
on which a ship model and several boxes 
are on display. The door on the right leads 
into the storeroom. Great care has been 
exercised in the selection of the ship 
model and the nine pictures which have been 
hung about and near the fireplace. A cus- 
tomer could select them and take them into 
the home for the decoration of walls about 
his own fireplace, but the retail customer 





(Continued on page 201) 
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690—1514x107% Oval Well and Tree Platter 








4267—10% inch 
Flower Vase 


4285—12 inch 
Candlestick 









720 Fan Flower Vase 
9” high ROSS 


355 B Atomizer 318 Boudoir Clock 





Visit our Complete Display at the Philadelphia Gift Show August 30th to Sept. 4th. Room 1012 








Read this list of Novelties we have ready for fall and see them at our various salesrooms: Metal 
Fan Vases in Plain, Hammered or Galleon Design, Cast Silver Plated Bird Ornaments, Intaglio 
Ash Tray Sets, New Hard Enamel Smokers’ Novelties (Cellini Ware), Full line of Jeweled 
Trays, Frames and Novelties, Complete line of Metal Photo Frames, all sizes; Many New 
Items in Hammered and Galleon Novelties, Complete Line New Silhouette Serving 
Trays, Salt and Pepper Sets in display boxes. 


‘+Mbhere Povelties Originate’’ 
M. W. CARR & COMPANY, Inc. 


Manufacturers Since 1869 


West Somerville, Massachusetts 


New York Representative Chicago Representatives Pacific Coast Representatives 
PHILIP EBB ALVIN ROSENTHAL & BRO., SUNDERLAND & MILLER, INC. 

Room 516, Fifth Ave. Bldg. 36 South State St., 607 Sun Bldg., 7th & Hill Streets, 
200 Fifth Ave. No. American Bldg. Los Angeles, Cal. 


Chicago, III. 
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GROUP of colorful pottery with charm- 
ing relief decorations in flowers and 
geese are illustrated in Group No. 723. For 
the simple, plain home a piece of pottery of 


dainty cuttings are very popular at the 
present time and are being shown in every 
gift shop. In Group No. 725 a selection of 
this merchandise is shown. The triple 

















Groupe No. 
this kind adds the note of color needed. 
The decorations are so real looking that one 
feels almost like plucking the fruit or 
flowers and feeding the geese. These deco- 
rations are all in their natural colors against 
a cream, yellow, blue or black ground. They 
are all receptacles for flowers or may be 


used for decorative purposes alone. One 
can visualize the charming setting one of 
these colorful bowls would make as a re- 
ceptacle for a fern. These are excellent 
items for the gift department. 
* * * 

The popularity which the ship model 

seems to have attained remains unabated 


and the importers and dealers are showing 
a greater variety than ever before. For 
decorative purposes they are paramount in 
favor and make a most artistic appearance 
on pedestal or table in a great hall or living 
room. The ship models shown in Group 
No. 724 are made of wood, all imported and 
hand colored in natural colors. They are 
very good reproductions of old _ original 
ships, the Great Harry, the Santa Maria, 
the Clipper Ship, the Mayfower, and the 
\Half Moon. They range in size from 48 
by 45 inches to 18 by 16. The Chinese fire 
screen at the top is of brass embellished and 
embossed with dragons and other grotesque 
figures. 
x * x 

unframed, with 


a . 
he new glass mirrors, 


723—ATTRACTIVE POTTERY 


WITH CHARMING RELIEF DECORATIONS 
paneled mirror has the feature of trans- 
forming any table on which it is placed into 


a dressing table. The two end panels are 


hinged to the center so that they can be 
swung to any angle desired. Each panel is 
of fine quality beveled glass engraved in a 
dainty flower decoration and attached to a 
wood back with glass rosettes. The center 
panel is 28 inches high and 14 wide. The 
other mirrors suitable for console table or 
any other room decoration are of the same 
fine grade and finish, some having antique 
gift finished edge or ornamented in gold and 
silver. The screen and table in the same 
group are highly artistic; beautifully colored 
and decorated in interesting designs. The 
tables are hinged to tip so they may be 
placed in a corner of the room taking up 
little space against a wall when not in use. 
The screen :s suitable for fireplace or for 
decorative purposes alone. 

* * * 

An exceptionally high grade of art metal 
goods is shown in Groups Nos. 726 and 
727. The ship model book-end in the former 
group is seven inches high with the prow 
extending two and a half inches. It is 
metal with silver plated oxidized finish and 
lacquered so that it does not tarnish. It 
may also be obtained in bronze plated 
oxidized finish. The police dog is a bronze 
statuette with finish in brown and green. 














Group No. 724—1MPpoRTED SHIP MODELS IN 














NATURAL COLORS 
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“Every Day 1s a Gift Day” 
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NATIONAL 
GIFTEART SHOW 
AUG.30 


SEPT 4 
HOTEL ADELPHIA 
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SAVE 25% ON RAILROAD FARE 


Ask for 15-day Sesqui-Centennial Ticket at your Railroad Station 
FOR FURTHER INFORMATION WRITE 


S. EDELMAN, Secretary 474: North 6th St., Phila.. Pa. 
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The baby is also a book-end six and a half 
inches high by four inches deep. The desk 
sets consist of five pieces. They are solid 
cut metal with brass, bronze, gold and 
colored finishes. They are very decorative 
jn appearance and suitable for a man’s desk. 
In the latter group the incense burner is 
silver finished and will prove of great 
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top desk. Its artistic appearance makes it 
decorative for display in the gift department. 
The three candlesticks all have special 
features to render them distinctive and 
unique. One has a flower base of open 
work design, another has a frog for the 
base while the third has a_ three-legged 
hase with a tall graceful stick of rare sim- 


























Grour No. 725—UNFRAMED MIRRORS AND SCREENS SUITABLE FOR GIFT STOCK 
(See text on page 167) 


interest to the jeweler who does not care to 
stock many brass and bronze book-ends be- 
cause of the feeling that they are getting 
away from silver items. It is electrically 
equipped. Attractive novelties of impor- 
tance to the gift department are the separate 
ink wells, paper cutters and the dog ash 
tray. 
x * Ok 
Earthenware in the Jenny Lind pattern as 
well as other odd and colorful plates are 
shown in Group No. 728. The tea set as 
well as the larger plate are in white and 
delf blue, always a popular combination of 
which one seldom tires. Note the charming 
shape of the plate, the square effect with 
extended outer curves on two sides re- 
sembling handles. The service plates in the 
center are of floral design. 


* * * 


Glassware, indispensable to the gift shop, 
is shown in Group No. 729. This type of 
merchandise is very much in demand and 
forms an excellent nucleus for the glass 
division of the gift department. It is quick 
salable merchandise, moderately priced for 
the high standard represented, and. of at- 
tractive design. It is rock crystal beautifully 
cut and engraved and comprises a compre- 
hensive list of articles for all uses and pur- 
Poses. Glassware always sells well with the 
gift merchant and the jeweler in buying his 
stock for the Fall season should give this 
item especial attention. 


* * * 


_ An assortment of Chinese brass is shown 
in Group No. 730. The desk set is very 
heavy, weighing about 34 pounds. It con- 
sists of six’ pieces, designed for a largé fipt 


plicity and curving slightly outward at the 
top. The slipper ash tray is all hand- 
engraved. The rest for the cigarette tips 
into the slipper so that ashes may be dumped. 
This is a feature which should make the 
tray very popular with women purchasers 
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Pottery of character and distinction is a 
necessary item for the gift department and 
should be chosen carefully. Group No. 731 
illustrates some rather interesting pieces 
suitable for gift items. The lattice design 
peasant pottery refreshment set is guaran- 
teed non-seeping. The pitchers hold about 
eight cups and the cups are like coffee mugs. 
The colors are blue, brown, green and 
white. The “eyes” of the pattern are mostly 
brown. The Pickaninny kids in orange rag 
bag dress certainly describes the children’s 
sets. They are comprised of flat plate, 
porridge dish, cup and saucer and cream 
pitcher. The cup or mug is separate from 
the set. The coloring is ivory tinted ground 
with green edging. 

*x* * * 

It is astonishing what an influence the 
Spanish Era in America is having upon all 
departments of household decorations. The 
Spanish coloring is perhaps more in evi- 
dence than any other color scheme, reds and 
yellows in the various shades being preva- 
lent in the houses and in ladies’ wearing 
apparel. As a natural consequence articles 
of ornamentation as well as items of house- 
hold utility follow this charming color 
scheme: Tableware in glass is being made 
in rich yellows and ambers and such things 
as the water set in illustration No. 731 are 
made in a golden iridescence with a kind 
of a crepe or crinkled surface. The trays 
for serving follow the Spanish period with 
the galleons, or early sailing vessels. The 
decorations are in silver deposit, a decora- 
tive application that is again becoming quite 
popular now, when done in first class man- 
ner. The cracker and cheese dish, salad 
nlate, condiment dish and vase, are beauti- 
iully designed glassware with the old 
fashioned long straight flute daintily pro- 
portioned and richly encrusted with gold or 
silver. The glass is a brilliant golden glow 

















Group No. 726—ART METAL GOODS IN ATTRACTIVE DESIGNS 
(See text on page 167) 


who like clean items around the house. The 


pedestal dish is also engraved both inside 


and out. The carry cigarette and match 
holder combination is hand engraved ,with a 
serpent for a handle.’ The other items are 
also of fine workmanship and excellent 
items for the gift department. 


color. A person wishing to set an up-to- 
date luncheon could not do better than by 
using just such pieces. The salad plates 
would be just the thing for individual serv- 
ice, while the tall vase with the silver or 
gold encrustation would give a very delicate 
finish if filled with fresh cut flowers; 
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An absolute need ~ 


of such distinct merit are Selden Selections that they constitute a 
necessity for retail Jewelers. The wide range of choice, excellence 
of manufacture and decidedly low prices have created for these items 
quite an enviable reputation in Jewelry circles. 
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SPICER STUDIO EARL W. NEWTON ASSOCIATES BRADLEY STUDIO 

Individual Shapes in Blown Glassware Mirrors of Mal f Daintily Decorated Novelties of a 

Thousand Uses 

BYBEE POTTERY CO. TREITNER & FROELICH 

Hand made un the foothills of the Hand Tooled Leather Objects ELSIE PRINCE STUDIO 

Cumberlands. California Poppies, Cosmos and Asters 
EAST INDIA ART CO. 

THOMAS-SCHEDLER co. Hand Chiseled Brass from the COOPERSMITH & CO. 

The Gift Line of Distinction Mystic East Quill Pens and Ostrich Fans 
COWAN POTTERY POILLON POTTERY CORICE WOODRUFF STUDIO 

Graceful Pottery in Exceptional Shapes Reproductions of Old Shapes and Hand Colored Plaques 

Original Designs 

GEOR ; S BARRELL & CO. 

on o> wees & SONS CALIFORNIA FAIENCE Morocco Pottery and Leather 


CRAFTSMAN STUDIO 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware S 


Decorated and Gold Encrusted serene ‘ 
Glassware. Distinctive Pottery and Tiles EUROPEAN SPECIALTY CO. 


Exceptional Italian Importations 


TALAVERA IMPORTING CO. 
Mexican Glass 


ROGER WILLIAMS STUDIO ~ 
Early Italian Reproductions 

















Specialties in Hand Wrought Copper HOWARD - G rs SELDEN 
ART WARES 


225 FIETHAVE NEW YORK 
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The Overwhelming 
Rush of Business 







at the Eastern Manufacturers and Importers Exhibit at the 
Palmer House, Chicago has rendered our Sales Force tem- 
porarily “hors de combat.” But all the other departments 


of our organization are hitting on all six and will try to render 












service to you befitting their appreciation of the generous and 
unprecedented volume of orders with which you have favored 
us. Our army of faithful friends are evidently satisfied that “we carry the kind of 


merchandise that high-class shops show with pride and sell with profit.” 
















When in New York Visit Our Display Rooms 


FERDIN AN D BIN G Q CO ° : S, Successors, Inc. 


Pacific Coast Rep., Mr. Henry C. Hubley, ° ‘ 
Sranastrtation Bldg, Los Angeles, Cal. 67 -69 Irving Place, New York City 
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Essentials of Gift Shop Success 





By JoHN WALKER HARRINGTON 

















Peleg can have no better examples 
from which to glean the principles of 
gift shop success than are the delightful 
little shops in Paris which cater to tourists 


and up-to-date. Such goods are always be- 
ing devised by the fashionable dressmakers, 
or by artists—and many of them become 
fads. One clever couturier, for instance, 

















Group No. 727—OTHER INTERESTING ART METAL OFFERINGS FOR THE GIFT DEPARTMENT 
(See text on page 169) 


of all lands. In fact, most of the gift shops 
which are attracting customers and making 
good profits in this country have been 
planned on the same ideas, even when there 
may have been no conscious intention of 
following these Old World models. This 
was especially impressed upon the writer in 
the course of a survey which brought him 
in contact with leading retail jewelers in 
various parts of the United States who had 
found satisfactory solutions for their gift 
shop problems. 

Who has not felt the charm of the little 
shops of the Rue de St. Honore and the 
Rue de Rivoli on his first visit to the French 
capital? How well the French have capi- 
talized the wish of every traveler to bring 
from Paris some small and not too costly 
presents for his mafiy friends at home! 
They know that every tourist, even if he is 
as wealthy as all Americans are supposed 
to be, may have a large circle of friends, to 
each of whom he feels he must bring some 
kind of a remembrance. Every detail of 
these little establishments in Paris, there- 
fore, is planned in accordance with a keen 
insight into the nature of human beings. 

First of all, the passerby must be attracted 
to the shop by its appearance, and especially 
by the wares in the show window. He 
knows that things of beauty can be bought 
at high prices, so he must be lured by the 
charm of novelty. Once, and that not so 
long ago, jewelers considered novelties 
rather undignified, but that time has passed, 
especially with the coming of the gift shop. 
Inall these little places in Paris, therefore, 
the proprietors see to it, that their often 
tiny windows have in them ‘at least one 
article which appeals to the wish of cus- 
tomers to possess something which is new 


designed glass ornaments, in the form of 
small clusters of grapes or flowers, which 
soon had a tremendous vogue. Some of 


these cost only forty francs, or about $1.20 
at the rate of exchange then prevailing, but 
they looked as though they might have cost 
a great deal more. They had something 
about them, that indefinable sense of chic 
—which captured the fancy of every woman 
who either bought one of these Premet 
creations for herself or received one as a 
gift. Those little silver ornaments in the 
shape of lizards, which could be attached 
to bags had an enormous sale in Paris, for 
they were most artistic in design and had 
an eye arresting charm. 


It would seem that the Franklin Simon 
department store in New York, which has 
a first floor gift shop in which it also sells 
jewelry had taken a large leaf from the big 
book of Paris merchandising. In the gift 
shop show window, which is on a side street, 
not in Fifth Ave., where the main front is, 
novelties of this kind are often displayed. 
For example, there were shown there neck- 
lets, huge rings for the neck, which had a 
brief popularity in New York largely due to 
their being worn by Miss Gertrude Law- 
rence, of the Charlot Revue. The newness 
of these trinkets, certainly not their beauty, 
was their pull. Until they became so com- 
mon that the five and ten cent stores had 
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179-181-183 Wooster Street — 


THE JEWELERS’ 





Monthly bulletins of the newest crea- 
tions in Glassware “Gifts that Last’’ 


NATIONAL SILVER DEPOSIT WARE COMPANY, INC. 


MANUFACTURERS — Near Bleecker St., New York 
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“Golden Glow” Glassware 
in a Rich Muscatel Color 


COIN GOLD or STERLING SILVER 
BORDER in GEORGIAN DESIGN 





H™ is a line with a powerful “buying 
appeal” to your trade. These items 
are beautifully designed in distinctive Col- 
onial pattern. The glass is of a golden 
amber color—the very essence of vivid sun- 
light. Each piece is daintily proportioned, 
with a wide border richly encrusted in 
COIN GOLD or STERLING SILVER 
in our very popular GEorGIAN design. 








Our low prices will surprise you—they are 
due to enormous production and large sales- 
volume. You can make substantial profits 
with this line, and give your customers un- 
usually big value. 





Write for complete catalog 
and price list to-day. 
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follow only the fellow 
who sells 


QUALITY 








Western Office: 268 Market St. 










THAT’S WHY 
we get repeat orders, often 
unsolicited, for our impor- 
tations. 


THINGS UNUSUAL will be shown by us, together with our standard importations, at the 
National Gift and Art Show, Hotel Adelphia, Philadelphia, Aug. 30th to Sept. 4. 


Profusely Illustrated Catalogue and 
Wholesale Price List Mailed on Request 


I. SHAININ & COMPANY “new york x.y. 


SAN FRANCISCO, CAL. Direct Importers of The H. P. & H. F. Hunt Co., 
Chicago Office: Chinese Art Wares 41 Pearl Street, Boston 
(Room 920) 36 S. State St. Purchasing Offices in China at Shanghai and Peking 

















“19 Years of Successful Merchandising” 


IS THERE 


some way we can be of 
service to you, too? 





NEW ENGLAND REPRESENTATIVES: .... 
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pinchbeck copies of them made, these rather 
barbaric ornaments sold well, and brought 
many customers into the shop, who bought 
articles of considerable intrinsic value as 
well. 

One advantage of having a gift shop in 
a retail jewelry store is that it can be placed 
in a relatively small room or space. In 
Paris, as the readers of THE JEWELERS’ 
CircuULAR know, the high rents and other 
factors compel the keepers of the little shops 
to have places in which there is not much 
chance in which to swing the proverbial cat. 


THE JEWELERS’ CIRCULAR 


small tables, of all sort of shapes and sizes 
and heights, and shoved them here and there 
in a haphazard fashion. For several days, 
he kept the porter busy with all this shift- 
ing about. 

Finally he got a delightful, informal effect 
—for the room seemed smaller than it was— 
and there was an “orderly disorder” about 
it, which was just the quality which was. 
needed. From that day, the Kirby gift shop 
was a big success, not only on its own 
account, but also as a means of bringing in 


many new customers who came back to buy - 

















Groupe No. 729—-MODERATELY 


PRICED GLASSWARE IN ATTRACTIVE DESIGNS 


(See text on page 171) 


There is more than economy in this, for 
there is also good sales psychology back of 
it. One feels in a little room, that there is 
no space for high prices. The coziness and 
the intimacy of the little shop gets the pros- 
pective customer into a buying mood before 
he realizes it. The writer has noted in sev- 
eral of the gift shops which dealers in this 
gountry have established, that they have 
found it good policy to limit their space, and 
to keep duplicates in the storeroom. When 
dustomers are close up to merchandise of 
this kind, they feel at home and look upon 
buying as rather an éngaging pastime. 

| When they go to the main rooms of a 
jewelry store, in which there is a formal 
arrangement, and often a rather too prim, 
rectangular layout, they enter with the idea 
of buying something rather expensive. The 
season of the June weddings, or the Christ- 
mas holidays naturally bring. many persons 
to the conventional store. The prime object 
of the gift shop annex being to induce an 
all the year around patronage, this part of 
the establishment does best when it has that 
air of intimacy and of invitation, which can 
not come with splendid spaciousness. 

One of the best applications of this prin- 
cipal may be seen in the gift shop of Kirby 
& Sons in New Haven, Conn., a conserva- 
tive and well established house which dates 
back to Colonial times. This house has a 
fine trade among the old families of 
that section. With its customary business 
acumen, however, it desired to keep thorough- 
ly in touch with the new generation, and to 
induce a steady stream of customers to visit 
the store, without regard to mere seasonal 
demands, In a room at the rear of the 
jmain store, a gift shop was installed. The 


merchandise displayed there was attractive 


and the prices, reasonable, and, yet the gift 
shop did not pay. Finally one of the part- 
ners decided on radical measures. He took 
out long tables and counters, and put “in 


high class jewelry and sterling silverware. 
On the other hand, the formal arrangement 
was kept up in the main store, as the sell- 
ing problems there were entirely different 
from those which presented themselves in 
the gift shop. It may seem a long way 
from New Haven to Havre, from Yale to 
Paris, but the gift shop of the Kirbys in 
its final form was a most happy combination 
of French chic with the American talent for 
effective display. 

The gift shop is a. place for the customer 
to be “happy and free.” It is well to let 
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can be attracted by the display of small 
gifts and by gift shops. 

One is impressed by this clever adapta- 
bility to the ways of the tourist by the ar- 
rangement of the store of Louis Weber & 
Son at Lancaster, Penn. Gifts are displayed 
in one of the windows, and at the front of 
the store also’ is a pleasing array which 
attracts the stranger. More of these gift 
articles are shown further back and in the 
basement is a crystal room. Many travelers 
come in and out and when they express a 
wish to see something they are waited on 
with every attention. 

In some large establishments in New 
York, where expensive jewelry is sold, an 
effort has been made lately to introduce 
small and comparatively inexpensive presents. 
The idea is a good one, but there is just a 
little too much attempt at service. Attend- 
ants and salesmen are ceremoniously atten- 
tive, and not enough of the merchandise 
advertised as reasonable in price is on dis- 
play. The public which has come to see, 
and possibly to buy something at a moderate 


‘price, seems to feel a slight embarrassment. 


Although gifts may be bought eventually, 
everything from $250,000 necklaces down is 
sold in accordance with the same technique. 
It is much better, as the writer had noted 
in many parts of the country, to have the 
gift shop or department entirely separate 
from the balance of the merchandise. 

Attractive and artistic boxes for gifts are 
important factors in the business. This 
may seem to be one of those statements 
which shouid go without saying, and yet 
many establishments have done so well with 
their boxes and so many have also failed to 
recognize the value of interesting containers, 
that it is well to emphasize this idea. The 
Lancaster firm, to which reference has been 
made, for one, has found it especially desir- 
able to put its gift merchandise in boxes 
hearing its well known name, which stands 
as a guarantee of quality. 

For some ‘kinds of gifts, indeed, it may 
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him have his own way of looking over the 
articles displayed. And here again, we are 
following the French way of handling this 
class of business. The visitor is made to 
feel a sense of good humored. friendliness. 
This is due to the fact that Paris is a show 
place and the French are used to having 
persons enter, “just to.look around.” There 
are many places in this country especially 
in these days of automobiles, where tourists 
stop to see the sights, and many of these 


be desirable to have a special box, especially 
a box which is adapted for certain occasions. 
A very attractive box, of festive appearance, 
is used by. the large New York department 
store of Best & Co. (New York) in its 
children’s gift department... Of course, the 
policy of this firm is not along gift shop 
lines, and yet the box idea is one which 
might well be adapted to the presents de- 
partment of a large jewelry store. 

-The gift. shop idea lends itself “te most 
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One of the New Janusch Line of 


Genuine Cast Brass Lamps 


comprising a large assortment of Table, Boudoir, Console, 
Bridge and Junior Lamps of exquisite beauty both as to 
modeling and finish. 


Brass - Bronze and Wrought Iron Goods 


Ash Trays Door Porters Lamps Paper Knives 
Andirons Fire Sets Table, Floor and Sun Dials 
Book Ends Fire Lighters Boudoir Screens 
Candlesticks Fenders Mantel Ornaments Sconces 
Candelabras Girondols Medallions Toasting Forks 
Coal Hods Hob Grates Match Safes Tea Caddies 
Cigarette Boxes Jamb Hooks Nut Crackers Vases 
Chestnut Roasters Lanterns Nut Bowls Wood Carriers 
Drapery Pins Lantern Brackets Paper Weights Wood Boxes 


Door Knockers 


Janusch Manufacturing Company 
282-290 East 135th Street, New York City 























Established 1873 Incorporated 1907 
SAMPLE ROOMS: SAMPLE ROOMS: SAMPLE ROOMS: 
180 New Montgomery St. Terminal -Sales. Bidg. Hibernian Bldg. 
San Francisco, Cal. Seattle, Wash. Los Angeles, Cal. 
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|| Good Merchandising for Jewelers 
_ demands a class of goods which you can sell all year round 


That is why far-seeing jewelers everywhere 





are turning to 


| | BRISTOL ART OBJECTS & GIFTWARES 


—new and beautiful home decorations, ideal for 
your stock and a tonic for your window displays 


: These giftwares sell retail for $20.00 and up, 
a and there are no dull seasons 


Come to our showroom in New York and see 
the wonderful display 


BRISTOL COMPANY 


Importers—Manufacturers 





Showrooms—154 East 55th Street, New York 
Factory— 340-342 East 38th Street, New York 


HA OANA Wm HA 























een 
iessrasuessenesseass 











Rh 





August 18, 1926 


effective advertising. Excellent results are 
obtained by making a feature of some one 
article or a group of gifts at one time. This 
method is followed by such organizations as 
Ovingtons, in New York, which in most 
artistic announcements exploits the merchan- 
dise of some one country, or of some special 


THE JEWELERS’ CIRCULAR 


newspaper, gives good gift shop results. 

The tying up of the gift shop with the 
business of the retail jeweler is an art in 
itself. From the comparatively inexpensive 
wares of the shop to the costly jewelry and 
solid silverware there is a wide range. The 
patron of the gift shop, however, can be 
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MENT SET 


class at a time, using a single illustration. 
The attractiveness and the pulling power of 
the Ovington advertisements in the metro- 
politan dailies have brought in a very large 
trade. Both the copy and its illustrations 
have been recognized as having special 
merit, and one of the prizes for effective 
advertising offered by the business school 
of Harvard University was given to this 
concern which specializes in gift merchan- 
dise. One day it may play up Venetian 
glass, the next it may exploit Oriental 
goods, but at all times the appeal is concrete, 
rather than general. The public is always 
responsive to an appeal dealing with a deti- 
nite thing, and can be drawn to the shop if 
the copy and the illustrations are intriguing 
and carry the message of novelty and inter- 
est. Even a comparatively small advertise- 
ment containing what may be called a 
news angle, when printed in the local 


(See text on page 171) 


graduated to some of the less expensive 
goods of the main stock. In fact, such 
stores as Tiffany & Co. and the Gorham 
Co. have for years carried lines of moder- 
ate priced merchandise, such as cut glass, 
or small glass jars with a little ornamenta- 
tion in silver, vanity cases, leather goods 
and stationery, as a means of drawing cus- 


tomers for the expensive goods which 
furnish their principal business. The gift 
shop is a continuation of this policy. It also 


has the advantage of meeting the competi- 
tion of the dry goods and the department 
stores, who are establishing jewelry depart- 
ments or are cutting into the province ot 
the silversmiths. 

All that the thoughtful retail jeweler may 
do in founding a gift shop to meet these 
new conditions in merchandising will, how- 
ever, become as “sounding brass and tink- 
ling cymbals” unless this division of the 
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store is in charge of a tactful and alert and 
courteous sales force. With salesmen who 
are alive to every possibility of selling, and 
yet who do not so urge visitors to buy that 
they create an atmosphere of strained dis- 
comfort, the well stocked gift shop is bound 
to succeed. 





September Merchandise for the 
Gift Department 





EPTEMBER is the month when schools 
and colleges open again, clubs hold 
their first Fall meetings and housewives look 
over their homes and consider what has 
to be down to have them look just right 
in the Fall, and what new pieces must be 
added and what old ones replenished. 

September is the month when the jeweler 
begins to get settled down again after Sum- 
mer vacations and buying trips to the shows, 
and takes stock of merchandise, changes 
about his store so that the Summer mer- 
chandise goes out of the prominent position 
which it has held through the hot months 
and the Fall and Winter merchandise comes 
to the fore. 

We find in going over the list of merchan- 
dise which should be popular in September 
that china sets can be listed among the first. 
Housekeeping starts in the Fall. So china 
sets from the complete dinner set down to 
the breakfast set for two can be featured 
during this month. 

The boys and girls going away to col- 
leges or boarding schools are good customers 
this month. They want desk sets, book- 
ends, ieather goods of all descriptions to fix 
up their rooms at school, smoking articles, 
candy jars, candlesticks, ship models, 
stationery, atomizers, pottery vases and 
flower dishes, clocks of the traveling and 
boudoir and banjo description, perfume 
burners, waste baskets, sewing baskets, 
telephone screens, and framed mottoes ap- 
propriate for the occasion. 

The table of bridge prizes and score pads 
and packs of cards either sold separately 
or in pairs or in their leather cases should 
be carefully dressed in preparation for the 
beginning of the bridge clubs which start 
up as soon as the children have gotten 
started in school. 

September is the month to begin building 
up the Fall business and birthday cards 
and other greeting cards should have their 
place in the window display this month. 
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Get the Full 


Value from Our 
Show Room 





Our Show Room is main- 
tained solely for the benefit 
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giftwares and home deco- 





























rations. 

It is obviously impossible WROUGHT IRON 

for our salesmen to carry Of hand made hammered antique iron in 
samples of every item we early American Styles, medium priced, for 
stock. And because of the the cultured trade. 


bulk or great variety of our LAMPS 


importations, it isn’t even —— ' ; ‘ 

possible to ehxibit our com- the unusual type from the Italian and 
i i; h : Flemish Schools, done in the Florentine 
plete lines at the various manner, in gold and color. 


eae DESK SETS 


That have a tone of distinction and refine- 
ment that only a: :rtisan who puts his whole 


Our Stock Room, then, is 
our complete and permanent 








exhibit. It is well worth a heart—his whole scnse of beauty—into what 
visit and we urge you to he produces, make our desk sets of bronze 
take advantage of it. Different. 


ART OBJECTS 


The constant production of new _ objects 


Complete stocks of: Hand-tooled designed by our own sculptors makes an 
Leather Goods, Majolicas, Cera- extreme loveliness in the oldest of art. 
mics, Faiences, Peasant Pottery, 

Venetian Glassware, Viennese and BOOK ENDS 


Florentine Gilt Woodware, Floren- 
tine Basketry and_ Alabasters, 
Wrought Iron Antiques, Ship 
Models and a new line of Spanish 
Art Wares. 


Our leadership in this line is so evident that 
it is unquestioned. Every piece our own con- 
ception, which is different than the multitude 
shown in the ordinary shop. 


Catalog and prices sent on request 


Our Line Will Be Displayed at the National Gift and 
Art Show, Adelphia Hotel, Philadelphia. 
August 30 to Sept. 4. 


Simondetti & Company, Inc. 


STOCK AND SHOWROOMS Pompeian Bronze Co. 
12-14 West 21st Street New York. City INCORPORATED AW 
Manufacturers of Artistic Bronzes 
Pacific Coast: H. J. Payne, Furniture Exchange Bldg. 225 Fifth Avenue 2 New York City 


180 New Montgomery St., San Francisco | Room 507 
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Eastern Manufacturers 


at the Palmer House, Chicago 


and Importers Exhibit 








Show Held During the Weeks of July 26 to August 7 a Big Success 


By Georce I’. Littte, Managing Director 








Nees fourth showing of the Eastern Man- 
ufacturers and Importers held at the 
Palmer House, Chicago, during the weeks 
of July 26 to August 7, 1926, far excelled 
in sales and attendance any previous 
showing. 

The displays covered a wider range than 
at former exhibitions and embodied lines of 
gifts and art furnishings in such great pro- 
fusion, drawn from the four corners of the 
earth, that it was possible for the large at- 
tendance of jewelers from most every State 
in the Union, many of whom had made this 
their first trip with the thought of establish- 
ing a gift department in addition to their 
standard lines, to find that there had been 
placed before them in the most simplified 
and intelligent manner a well rounded and 
complete showing of gifts for all occasions. 
The range of prices conformed to the 
needs and dignity of jewelry stores whether 
they be located in the hamlet or the 
metropolis cities where wealth and luxury 
run riot or in towns where tastes are simpler 
and purchases are governed by merchandise 
of merit. One of the most satisfactory re- 
sults of this semi-annual exhibit was the 
frequent comments of many jewelers, and 
the satisfaction that they enjoyed in being 
able to buy at one time, at one place, under 
one roof gifts with a retail price range from 
one dollar to whatever price the individual 
jeweler’s trade demanded. “ reg 

The variety by the individual importer 
and manufacturer at these various prices 
was so comprehensive that it would allow 
several jewelers coming from the eme 
locality to purchase a carefully sek red 
stock and yet have an entirely diffe: at 


assortment that would not be in the least | 


competitive. 

The headquarters of THE JEWELERS’ CiR- 
CULAR adjacent to the registration desk, 
seemed to be the Mecca of all the jewelry 
buyers where information of all kinds was 
eagerly sought and gladly dispensed by the 
representatives of the publication. At all 
times there were to be seen in this room 
jewelers whose interest had been thoroughly 
awakened by the numerous articles that have 
appeared continuously in the gift section of 
THe JEWELERS’ CirCcULAR. Through this 
mass of information representatives were 
able to give first hand advice and sugges- 
tions. Many a jeweler made his first pur- 
chase for the incorporation in his establish- 
ment of a gift department. A very pleasing 
phase of this exhibit was the comments on 
the part of the various exhibitors concern- 
ing the many new accounts they had opened 
With the jewelry stores and their desire to 
8ive a more serious thought to this great 
avenue of development as in some cases they 

frankly expressed themselves as having 
overlooked the possibilities of development 
of gift departments in jewelry stores. 

Another source of satisfaction to the 
directors of the Eastern Manufacturers and 
Importers exhibit was the.- application=f 


other firms for membershiv when they saw 
the enthusiasm that was ‘anifested in the 
numerous rooms where salesmen were work- 
ing under high pressure seeking to take care 
of the many buyers who were eager to make 
purchases. As a direct result of the out- 
standing success of the several exhibits 
which the organization have fostered in 
Chicago, and knowing that the trend of 
modern merchandising is along the lines of 
the dignified effort of this body it was unani- 
mously decided that during the coming year 
additional exhibits will be held in other 
important trade centers, complete informa- 
tion of which will appear in these columns 
in later issues. A feature that brought 
forth much praise was the ease with which 
it was possible for the buyer to pass through 
the wide corridors without congestion in 
this most modern and complete hotel. 

During the exhibition much constructive 
thought was given by the executive board 
of this association, and as a result there 
was presented at the semi-annual meeting 
held Friday, July 30, a program of expan- 
sion with the thought of making their next 
exhibit in Chicago, which is to be held Janu- 
ary 31 to February 12 and even greater 
success. 





Many Exhibitors to Show Wares 


at National Gift and Art Show 


at Hotel Adelphia, Phila- 
delphia, Aug. 30 to Sept. 4 





PLANS are now well under way for the 
National Gift and Art Show at the 


Hotel Adelphia, Philadelphia, Pa. Aug. 30 


to Sept. 4. 
The following are included in the list of 
exhibitors and booths at the coming show. 


A ; 
Abels-Wasserberg & Co. 918; Adler 
Favor & Nov. Co., 1003; Aiken, J. R., 819; 
Anderson, S. J., 904; Art Colony Indus- 
tries, 1021; Art Industries, Inc., 719; Art 
Metal Works, Inc., The, 703; Arts & Crafts 
Studio, 901. 


B 

Bainbridges Sons, Chas. T., 712; Balti- 
more Clipper Imp. Co., 1009; Bass, Inc., E. 
& J., 806; Bath Salts Co. of America, 709; 
Beach, Henry S., 619; Beckhard Co., Inc., 
Julius, 920; Bing & Co., Ferdinand, 908; 
Blocks, Inc., John, 1126; Blum Michael, 
1119; Bowman Co., Geo. H., The, 1124; 
Butterfly Box, The, 1020; Butterworth Co., 
1001; Bromfield Publishers, 919; Brush & 
Needle Studio, 919; Bowne, Edgar W., 805. 


@adigan, Edward {.|909; Calpa Products 
Co., 615; Carbone, In¢., 704; Cederborg & 
Go.,-904; Carr & Co., Inc., 1012; Chesson 
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& Son, Harold, 1021; Cliftwood Potteries, 
Inc., 1108; Colonial Candle Co., 717. 


D 
Darien Artcrafts Studio, 1117; Day-craft, 
Inc., 910; Decorative Linen Co., Inc., 610; 
De Luxe Leather Goods Co., Inc., 607; 
Dewar & Berger, 904. 
E 
Eastern Specialty Co., 902; Ebeling & 
Reuss, 1002; Edelman Co., Samuel, 718; 
Edwards Studio, Ethel, 1117. 
F 
Fine Art Co., 717; Frankart, Inc., 625; 
Friedlaender Co., Oscar O., 914; Fulper 
Pottery, 1110. 
G 
G. B. & H. Gift Mfg. Co. 628; Gift 
House, Inc., 816; Gifts Bazaar, The, 1010; 
Gift Shop Necessities Co., 901; Gigan & 
Co., H., 1114; Goldhill & Co. S. J., 710; 
Goldman Co. F. V., 714; Goodman Co., 
Arthur, 915; Granata & Co. G., 701; 
Grogan, J. Leo, 1127; Guderman & Co., 
621; Gutman Solomons & Co., Inc., 1116. 


H 
Hall, Inc., Charles, 804; Handcrafts of 
Italy, 811; Hansen Trading Co. 614; 
Heintz, Inc., J. J., 1107; Hermanns & Co., 
907; Hy-sil Mfg. Co., 1118. 


I 


Souvenir 


J 
Japanese Fan Co., 110*; Javan Studio, 
1010; Judd Co., Inc., H. L., 1014. 


K 
Kiggins & Tucker Co., 
Yuen & Co., 1129. 


L 

La France Textile Industries, 912; Laird 
& Lee, 901; Larsen, Emil S., 1011; Lazarus 
& Rosenfeld, Inc., 715; Little Jones Co., 
Inc., 1008; Loeb Co., Gene, 708; Loomis 
Brown Art Co., 901; Loreen Co., The, 901; 
Louray Co., The, 626; Lucas Co., Inc., 
Louis, 812. 


International Imp. Co., 1128. 


1007; Kwong 


M 
Manhattan Nov. & Gift Co, 1018; 
Mathilde, 901; McDewell, Henry E., 611; 
Meridian Nov. Co., Inc., 1115; Millard Nov. 
Co., 818; Mountain Community, Inc., 1016. 
N 
National Art Nov. Co., 608; Napier Co., 
The, 803; Nixon, John A., 707; Norwood 
Co., The, 706;° Novelty Co. of America, 
618. 
0 
Osage Textile Products Co., 1127. 
P 
Pacific Importing Co., 916; Pacquin, Inc., 
1109; Pettit Hermione D., Mrs., 1010; 
Pfersich & Co., A. L., 711; Pohlson Gal- 
leries, The, 1021; Pompeian Bronze Co., 
The, 705; Poynter,, Arthur H., 1004. 
R 
Rebel & Frank, Inc., 1117; Reed Co., A. 
L., 815; Reed Sales Co., 805; Reichert & 
Co., 807; Richards, ~C. & As,.1021; Ritz 
Import & Export Corp., 1111; Rosenthal, 
Rena, 622; Russian Antique Co. 1122; 
Ristctaft' Publishers.-Inc., 906. “°° 
Ss 
~Sehaffer Co., Chas. W., 905; Schmidt-Co., 
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Throughout the Scandinavian 
countries, ‘“DRAGSTED” 
stands for quality, masterful 
craftsmanship and skill of the 
highest order. 


The many prizes awarded to 
him since 1854 give testimony 
to the rare charm and distinc- 
tive grace of 





Dra gsted famous Peuter 


An Endless Variety of ART and GIFT WARES 


remarkably beautiful and unique, such as we have been 
selling to the jewelry trade since 1900. 

See the Dragsted Pewter and the Kaehler Pottery Exhibits in 

the Danish Building at the Sesqui-Centennial; also our display 

at the National Gift and Art Show, Aug. 30th to Sept. 4th, 

Room 911, Hotel Adelphia, Philadelphia, Pa. 


M. WILLE — Art Goods 


41 Union Square, New York 


i) ‘ 
Alias 























Hirsch Metallic Bronzes SUITABLE GIFTS 


FoR MANY OCCASIONS 





Tea and Toast or Bridge Sets— 


in blue or tan lustre. 





| Tea Sets— 


in blue, tan lustre or fancy china, with characteristic 
Japanese decorations. 





Vases, Wallpockets and Hanging Ferns— 


in various styles—Tokonabe in bronze or black 
lacquer finish; of all makes and sizes; flower bowls 
with and without fancy flower holders. 


| 
Lacquered Wood Trays and Boxes— | 
| 





in oblong, round or square shapes; many new un- 
usual designs of Japanese scenes, flowers and birds. 














7130—“BONFIRE.” Novelty Lamp. Height Hundreds of Other Gift Items— 
13% Inches. Base 5x8 Inches. Ruby Glass . ‘ P 7 
Insert. French Bronze Finish. Wired. illustrated in catalog which will be mailed upon re- | 
quest. 


Send for new Illustrated Circular 


J. B. HIRSCH COMPANY | | Taiyo Trading Go, Inc:, 


IMPORTERS OF 
| Importers and Manufacturers (01 FIFTH AVENUE Japanese Gaedls °°” "{1s01soN steeer 
432 East 17th St. ; New York City | New England Rep.—N. Masuda Co., 99 Bedford St., Boston. 


<a 
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Hugo W., 616; Schweig & Co., George E., 
609; Shainin & Co, I, 810; Shannon 
Studio, The, 1117; Slepin Studio, 1125; 
Straus & Sons, Nathan, Inc., 802; Simon- 
detti & Co., Inc., 808; Spencers Sons, I. L., 
617; Stonebraker Studio, Inc., 711. 


4 
Taiyo Trading Co., Inc., 1017; Thieler, 
E. R., 1019; Treasure Chest, The, 612; 
Tuska & Son, A. L., 801. 


U 
Ullman Mig. Co., 921. 

vV 
Vacuum Flower Support Co., 1117; Van 
De Carr Mfg. Co., Inc., 817; Verna Mae 
Mig. Co., Inc., 805. 

W 

“Weiman Bros., 627; Weisbrod & Sons, 
Inc., 1005; Wille, M., 911; Wright Tindale 
& Van Roden, 1121. 





CHICAGO GIFT SHOW 
Fifth Annual Exhibit Held at Sherman 
House Under Auspices of Gift, Artwares 
and Novelties Association 


Cuicaco, Aug. 9.—The fifth annual Chi- 
cago gift show held at the Sherman House 
in Chicago under the auspices of the Gift, 
Artwares & Novelties Association during the 
week of Aug. 2 to 7 inclusive was one of 
the most successful they have held. From 
the first day to the last great numbers of 
buyers thronged the exhibit rooms which 
occupied three entire floors of this hotel. 

Approximately 300 lines were shown. 
Every conceivable article that could be car- 
ried in a gift shop was shown. There were 
dainty pieces of handiwork in silk and rib- 
bon, linens, toilet articles of glass, metal, 
and other material, lamps, shades, glassware, 
yottery, clocks, marble pieces, bronzes, jewel- 
ry novelties, bags, vases, china, Japanese 
ware, pictures, frames, artificial flowers, rugs, 
tapestry, desk sets, plaques, baskets, trays, 
leather goods, candle sticks, and innumerable 
other articles of both imported and domestic 
production. 

More than 1,500 were registered during 
the week and it was estimated that about 
1100 were in attendance on Wednesday, 
Aug. 4. From the point of sales this was 
perhaps the most successful of the five ex- 
hibits held by the association. Increased in- 
terest in the gift shops throughout the coun- 
try was very apparent and that the jeweler 
is recognizing the value of a gift depart- 
ment was indicated by the number of stores 
represented here during the week. It is 
estimated that about 600 buyers represented 
retail jewelry stores. 

More than 500 attended the annual ban- 
quet and entertainment at the Edgewater 
Beach Hotel on the evening of Thursday. 
This was held in the ball room and the 
Program of the evening was a dinner dance 
with several selected acts from the leading 
theatres of the city. Each woman present 
Was given an appropriate favor, these being 
supplied to the committee by exhibitors. 

During the week it was announced that 
the second annual mid-Winter China, Glass 
and(Gift Show will be held at the Sherman 
House on Jan. 24 to 29inclusive. 
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A Word on Table Decoration 


HE gift department manager of the 

jewelry store should pay special atten- 
tion to the dinner table decoration equip- 
ments. It is at the meal that the hostess is 
most particular in her effort to call the at- 
tention of her guests to her refinement of 
taste. On this subject Emily Burbank (in 
“Be Your Own Decorator”) affords a use- 
ful chapter. Here are some of the sentences 
taken from this advice: 

“A sign of the times we are living in is 
that the average man and woman recognize 
beauty in inanimate objects. And the im- 
mense advance made in taste with regard to 
house decoration has directed the eye and 
mind to the*setting of a table as a feature 
quite independent of the food to be served. 
Today everybody agrees that table decora- 
tion is an important part of a meal. They 
know the open secret, that by gladdening the 
eye you increase the appetite for the food 
you will offer. . . .” 

The art of decorating tables for meals 
was carried to such a point of perfection in 
the 16th, 177th and 18th centuries that even 
today we are going back to those old models 
for our ideas. The centuries named repre- 
sent some of the great ages of art when the 
wealthy nobility of each country employed 
the genius of their time to design and make 
for their use household articles. Among 
these were all tableware of silver, gold, 
glass and earthenware; ornamental clocks, 
lamps, vases and irons, shovels and tongs. 
If you happen to be furnishing with rare 
and costly objects of art, you will be inter- 
ested in specimens of table decorations still 
preserved in our museums and on sale in 
shops where the rare and valuable are to be 
found. If you buy the originals which have 
escaped the accidents of time, and found 
their way to our shores, it is necessary to 
pay a considerable amount for them. On 
the other hand, if you are content with 
copies of choice table arrangements these 
too are to be had. 


“They are modern, and imported for the 
most part from Italy. Even if you have no 
idea of owning these beautiful table ar- 
rangements look at them in order to get an 
indelible impression of perfection of ar- 
rangement so as to preserve the idea of line 
in spite of many objects within a very 
limited space. It is the fashion now 
to have only forks, knives and spoons of 
silver. Glass, china and pottery are used 
for all purposes of decoration, table light- 
ing and the serving of food.” [This was 
written in 1924.] This is wise as an eco- 
nomic expedient. Today servants are in 
numbers below the normal, they are there- 
fore abnormally expensive and the average 
servant is not well trained. If you 
like the fashion for china birds, one in the 
center, if large enough to be important, is 
a way to avoid spending money on flowers. 
Two or four smaller birds look well at 
corners of an imaginary square around cen- 
ter-piece of fruit or flowers, if placed facing 
toward center.” 

Modern advertising calls for “practical 
demonstration.” The twenty-thousand dol- 
lar flats in the skyscraper building are sub- 
jected to the “prospect’s” gaze in sample 
decorated perfection. The dining room has 
its fully furnished “sample” equipment—to 
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sell the lease. The gift department which 
can and does display its gifts as in use will 
not only attract quicker sale otf the pieces, 
but will magnetize the shopper into buying 
a “set” instead of a single piece or two. 
The attractive and “correctly” laid out din- 
ner-table displayed in the store fully and 
tastefully equipped, naturally (if artistically 
arranged), gives the shopper an inspiration 
and the inspiring equipment changes owner- 
ship to beautify the table of her own or 
friend’s table. 


The Uses of Jades as Gifts 


A CHINESE writer gives the following 
enumeration of the uses to which that 

most precious of the precious stones to a 

Chinaman are put in modern pieces: 

“Among the large things carved in jade, 
we have all kinds of ornamental vases and 
receptacles for flowers, large round dishes 
for truit, wide-mouthed bowls, and cisterns; 
among smaller objects, pendants for the 
girdle, hair pins and rings. For the ban- 
quet table there are bowls, cups and ewers 
for wine; as congratulatory gifts, a variety 
of round medallions and oblong talismans 
with inscriptions. Beakers and vases are 
provided, to be frequently replenished at 
wine-parties, a wine-pot with its prescribed 
set of three cups for bridal ceremonies. 

“There is a statuette of the Buddha of 
long life to pray to for length of days, as 
screen carved with the eight immortal genii 
for Taoist worship. Ju-i scepters and fret- 
work mirror-stands are highly valued for 
betrothal gifts; hair pins, earrings, studs 
for the forehead, and bracelets for personal 
adornment. For the scholar’s study the set 
of three, tripod, vase and box, is at hand 
for burning incense; for more luxurious 
halls sculptured flowers of jade and jewels 
in jade pots are arranged in pairs, display- 
ing flowers appropriate to the current sea- 
son of the year. Combs of jade are used 
to dress the black tresses of beauty at dawn, 
pillows of jade for the divan, to snatch a 
dream of elegance at noon. 

“Rests for the writer’s wrist lie beside the 
ink pallet, weights are made for the tongue 
of the dead laid out for funeral. Rouge- 
pots and powder-boxes provide the damsel 
with the bloom of the peach, brush-pots and 
ink-rests hold the weapons of the scholar 
in his window. The eight precious emblems 
of good fortune—the wheel of the law, 
conch-shell, umbrella, canopy, lotus-flower, 
jar, pair ot fish and endless knot—are 
ranged on the altar of the Buddhist shrine; 
pomegranates bursting open to display the 
seeds, sacred peaches, and the Buddha’s 
hand citrons appear as symbols of the three 
all-prayed-for abundances—of sons, of years, 
of happiness. Linked chains of jade are 
tokens of lasting friendship, jade seals attest 
the authenticity of important documents. 

“There are beads for the rosary, to num- 
ber the invocations of Buddha, paper-weights 
for the writing table of the scholar, tassel 
ornaments for the fan screen hiding the 
face of the coquette, and keyless locks of 
jade for clasping round the necks of chil- 
dren. Among other things may be men- 
tioned mortars and pestles for pounding 
drugs, thumb-rings for protecting the hand 
of the archer from the recoil of the bow- 
string, jade mouthpieces for the pipes, etc. 











180 THE JEWELERS’ CIRCULAR 


August 18, 1926 





12-Piece Assortment 


$Q 00 
SOLID BRASS 


Exceptional Value 


For $1 Day Specials 














£1024—Bonbon, 81) x4 im, pierced 














The Gift House, Inc. 


Bronzmet and Solid Bronze Bookends 
14 West 23rd Street, New York, N. Y. 





_]] 





HAYMAN & LINDENBERG, Inc, 


Importers and Manufacturers 
225 Fifth Avenue New York 
Our New Lines of Imported 


ARTIFICIAL FLOWERS 


Of the Better Kind 


LL 





Shown by Emil S. Larsen & Co.,. Inc. 


225 Fifth Avenue New York 


Our $25.00, $35.00 and $50.00 Assortment | 
Is a Most Successful Money Maker 
| 


| 
| 
| 


Our line will be displayed at the 
NATIONAL GIFT AND ART SHOW, 
Hotel Adelphia, Philadelphia, 
August 30th to September 4. 
































Practical Course in 
Adjusting 


a review of the laws governing the motion of the bal- 
ance and balance spring in watches and chronometers, 
and application of the principles deduced there- 
from in the correction of variations of rate 
arising from want of isochronism, change 
of position and variation of 
temperature. 





Elucidated and Demonstrated 


| 
} 
| 
by original experimental researches in the actual problem, 
showing the causes that are operative in the variation | 
of rate, and leading to correct remedies. To 
which have been added chapters on 


HOW TO MAKE A BALANCE ARBOR 
WITH MODERN APPLIANCES; HOW 
TO CLEAN A WATCH PROPERLY; 
AND, THE LEVER ESCAPEMENT— | 
SOME CURRENT DEFECTS IN IT AND | 
HOW TO REMEDY THEM. 


By THEO. GRIBI | 
Price $1.50 





| 
THE JEWELERS’ CIRCULAR PUB. CO. | 








| 11 John St., New York | 
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A SPECIAL OFFERING for 
AUGUST and SEPTEMBER 


In order to introduce these new maps to the Jewelry 
trade, we will give the set of four maps at the special 
price of $16 net. ‘These maps sell for $10 each, retail, 
and are so popular in the gift trade that we have had 
to publish a new edition. 









TeXY, 


DVO YONA (Ni ON 1OX' 16% 
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tVOiTON Va 


If you need pictures (and you do) write us, we can 
kelp you. 


One of a set of four old maps of 17th Cen. 

America. Each one is crowded with the romance R U D O L F L E S C H 

of America’s early years. 225 Fifth Avenue FINE ARTS New York 
Sise 15” #20” 
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Publishers of Finer Pictures 














THE BALTIC AMBER CoO. 
Finest Genuine Amber 
Necklace x Wy — Largest Line 
and Bp os atieeee ne of 


Chokers ' Cigarette Holders 
Handsomely Boxed 


Finest Faceted Amberlite 
105 WEST 40th STREET NEW YORK 








Extra Fancy Hand Decorated.$10.80 Doz. 
The Queen of conti Extra Fancy in. Plush and 
Sati OREB isccecue scien eee 21.60 Doz. 


Yleo atva Grade B Single Stripe Deco- 
,* ia ee > TAtiON ...sesseeeesoesenes :- 7.20 Doz, 


Grade B in Plush and Satin 


ASP BOXES .....0seeseeceeeecces 14.40 Doz. 


Grade C Plain with Rhinestone 
IDEAL BE un ctenecensenseennnihee 3.60 Doz. 


G IFT All Cleos Are Packed in Individual Boxes and 
Display Cartons with Display Materials. 


FAVOR THOUSANDS ARE BEING SOLD 
We Were Unable to Supply the Demand During 
> PARTY PRIZE November and December 























A few Cleos in your window brings dollars 
to your till. 
Order now—a trial assortment of 2 dozen 


Subject tc Return Within 30 Days If Not Sold. 
We Ship Only to Dealers with Favorable Rating in Duns. To Others C. O. D. or C. Ww. oO. 











CARDINELL SALES CO., Montclair, N. J. 








Assortment No. 6 J. R. KITTLER 
A $25.00 Special! — |] Gotd"tnd Piatiaum Finish 
of Gold aud Platinum: China Wholesale _Only 


5 re pat &, Peepers 2116 Hudson Ave. 
2 Sets Sugar reamers 

2 large size Bonbon Dishes ' CHICAGO 
1 4-piece Condiment Seti -)+4") ; ic; 
1 6” Vase 


: “1 ° -Ask_ for Representation. 
Try--It!}-¥ou- Will-Calt Again. Your territory may be open 


Why Not Now? 
ie 7 


PLATING A 


Reg. U. S. Pat. Office 


























{~-Fhe -Latest- 




























Announcing 


our new Catalog 
now availablew= 
on, request. 


New York Office: 
. Cores, Sales Manager 
225 Fifth Avenue 


Craft 


INCORPORATED 
Springfield, Mass. 


Los Angeles - M. J. Lattie 
209 Transportation Bldg. 








THE JEWELERS’ CIRCULAR 


August 18, 1926 











| The Masterlite de luxe 
Pocket Cigar Lighter. 


(Indispensable to Smokers) 


FLINT Fz SS LG I a LS 

Friction eC 

Trouble NEE 
ro e€ ; 















Works on a 
New Scientific - 
Principle 


(Guaranteed 





forever 





In handsome Red Leather Case 


Gold plated jeweled with Birthstones................ $1.50 
Heavily nickel plated, jeweled with Birthstones....... $1.25 
Catd  e: WOU FON soon oo keer ee ve sc veccvceces $1.25 


Can of fuel with each lighter FREE 
Retails $3.00 to $5.00 each 


ey | Write on your letter head for a sample 
== i 2. of each style (3 in all) 
‘a> MS : 
Gi NG Masterlite Mfg. Co. 


110A E. 23rd St., New York 































2. © © © © 2 & © D 2 & © 2 2 2 Df. D D D & F D DS Df D @ & 
* 














Baan Aa, 2 Ane 2, 2,2, 0, 0, © D2 © 2 @ 








Jonquills and Ragged Sailors 


“REALART” FLOWERS 


are made to fill the present day demands for washable cut flowers. 
For merit and beauty none can compare with “REALART.” 
They are the only flowers on the market that can be washed when 
soiled. A close study of natural specimens has enabled us to 
imitate nature in all her beautiful colors and detail. “REALART 
copies are indeed hard to tell from the natural flowers. 


Write for information about our large variety 
of “‘REALART’’ Washable Cut Flowers. 


R. C. HAM & COMPANY, Inc. 
(Wasnane ey PI FLowers 
Se 


_42 HIGH ST. 
CONN. 
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Manufacturers and Importers 


EXHIBITORS 


National Gift & Art Show 
Hotel Adelphia, Philadelphia 
Aug. 30 to Sept. 4 





Handsome Waste Paper Baskets 


of Tooled Illuminated Leathers. 
Made in Our Own Studios. 





Also Desk Sets — Humidors — Boxes— 
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Book Ends—Trays—Portfolios—Photo 
Books, Etc. 








Write for Catalogue and Prices 


eee ess :) 
159 FAST 51© STREEL NY 2 
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The MOHR ART CO. 
16" Full Ship Models 








MAYFLOWER 
SANTA MARIA 6 Assorted 16 inch Full 
FRIGATE Ship Models - $48.00 
HALF MOON 


VENETIAN ARGOSY | Single Model - $9.00 
SPANISH GALLEON 


The Best of Design and Workmanship. Illustrated Catalog on Request. 
1475 Buckeye Street, TOLEDO, OHIO 














| Ic avinite, 


“The Pottery Metallique”’ 





Assortment of 12 Pieces 


We offer you a diversified selec- 
tion of items and designs—all very 
modestly and sensibly priced. 


To Retail from $1.00 Up 


Art Industries, Inc. 77°F" 4” 


s GIETWARES Beautiful assortment of Czecho 
1 














The Monthly Magazine Slovakian Pottery Vases and 


for the Gift Trade and : ° 

for the JEWELER Window Boxes, birch bark effect 

alive to the growing necessity in combination with floral de- 

for a GIFT DEPARTMENT. 
GIFTWARES is the Picture Book signs. 
of the Gift Trade—every issue 
crammed full of illustrations show- 
ing the latest domestic creations ; 
and foreign importations of clever Delivery Oct. 1 
novelties, feature articles and stim- 
ulating sales ideas to help you build 
up a profitable GIFT DEPART- 


oe * Need This Magazine Rehberger & Saul, Inc. 


Send $2.00 today for a year’s subscription 





















































GIFTWARES PUBLISHING CO. 24 West 23d St. New York 
1181 Broadway New York, N. Y. 
A e iJ P 
Something Really New a || Where Jewelers will findan | y 
Se aes ~ |e | EXCLUSIVE SELECTION | 1 
Mi Josepnine Oo ery _—a e 
be a Sen ee “ae phia Lamp Shades—Decorative Art Parchment A. 
co y £ | irs ime. . 
Sees ep ae al Git 
cold drinks and flower contain- 10109 Dock Ends ihe Low rice Line Show 
pin them ena aa ney ow temper H |) Fancy Glass—0il Decorations (Dollar Sellers) |] pug 
cbjects range ia: jason Heeen 0400 x: doce o || Italian Potteries—Newest Imports 30 
to a dozen. 
t | THE GIFTS-BAZAAR | .°° 
REED SALES CO. e 225 Fifth Avenue Sept. 
225 Fifth Ave., New York of ] Miss E. D. Sanford t / Anne oF Wilmerding § ‘4 
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C The Sheridan-an Attractive Display 


that can be adapted to any style of window permitting 
of individual groupings of merchandise and relieving 
that effect of conglomeration. 














Finished in various colors. Removable panels that can 
be frequently changed. 


A Salesman will call on request and make an accurate 


fitting. 
ROY MFG. COMPANY 
Factory & Display Rooms 22 & 24 W. Austin Avenue 


CHICAGO—ILLINOIS 

















BN Jewelry [ 
Display [nits 4 








That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the- mem- 
bers of the trade generally communicate with THE 
JEweELers’ CrircuLar regarding any advantageous 
device or plan which they are utilizing in con- 








nection with their business. 














Fashion as a Salesman for Jewelry 
and Silverware 





Address by Margaret Case, of the Editorial Staff, Conde Nast Publications, Before the Convention of the American National Retail Jewelers’ 


Association, in Philadelphia, Pa. 

















WISH to introduce myself again, and 

this time as one of the hardworking 
reporters of the Conde Nast staff whose 
daily assignments cover some phase of the 
world of fashion. I say “hard working” 
because anyone dealing with so eventful a 
matter as fashion must work hard these days, 
and, I might add, stay up late at night, in 
order not to miss any of the news. Being a 
reporter in this organization means that one 
has no personal opinions or prejudices, and 
one must be able to prove every report. 

lf a cub reporter on a newspaper should 
bring in a statement that some citizen had 
been arrested, what the newspaper would 
do to that reporter if his statement turned 
out not to be true, would be no worse than 
my fate if I reported that cluster earrings 
were smart and then could not sign a sworn 
statement that I had seen them worn by at 
least six of the best dressed women in 
town. 

Our magazine established their fashion 
information upon definite facts. We do 
not create fashions. Do not hold us re- 
sponsible for the fluctuations and follies in 
the Commerce of Vanity! Some of you 
here today may have shared the ideas of 
two gentlemen who visited our office re- 
cently. One happened to be a manufacturer 
of novelty jeweled trimmings, and he called 
to show our magazine editors some odd 
belts made of gold and imitation jade. 
“Won’t you put these belts on a few 
dresses?” he asked, “and have your artist 
draw them on figures in your magazine?” 
Now, he thought we were propagandists, 
and in his careless manner, could make the 
fashion and establish a demand for the 
belts. Naturally, we refused to do this. We 
told him that only if we saw those belts 
being used by some authoritative dressmaker 
as trimming, and worn by smart women, 
would we give them consideration as mate- 
tial for our pages. 
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Another man told me that he believed the 
reason glass rivaled silverware was because 
the fashion magazines in America had shown 
photographs of dining tables set with 
colored glassware. 

The best fashion magazines do not artifi- 
cially force fashion ideas. We would soon 
be considered fiction magazines if we did. 
It is a matter of indifference to us whether 
people dine on Venetian glass or Louis IV 
silver, or go belted in gold, or beltless. We 
wish only to foretell the best in the mode, 
and reflect accurately what really smart 
women use and wear. 


Where Fashion Comes From 

It is not the magazines, not the manu- 
facturers, not the dresmakers, not the shops, 
that make fashion. It is made by chic 
women of social or professional importance. 
What they choose from the new models in 
clothes and jewelry, become the mode. De- 
signers may endeavor to outfit the world in 
certain styles by dressing mannequins for 
the races, or to bring back the elaborate 
clothes of a previous period by arranging 
teas in Paris. But these things do not affect 
the actual fashion unless powerful women 
decide to adopt them. 

“Vogue,” for example, foretells the mode 
by having reporters stationed at different 
points along the route of fashion in Paris and 
America. Cable messages tell us in the 
New York office what the French dress- 
makers are offering and what jewels are 
flashing on the Rue de la Paix. Next, the 
cable messages inform us what is being 
selected and worn where women of fashion 
are seen. We watch the New York shops, 
both the exclusive and the popular ones, 
for the two are not the same. 


Fashion Turns the Wheels 
Having told you that fashion is not a 
nebulous conjecture, that it can be traced, 


analyzed, . and ‘foreigid, we se YOu» 
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that fashion has become the first factor in 
tne manufacture of whatever pertains to 
women’s taste. An article in the Saturday 
Evening Post of June 12, entirely devoted 
to the importance of style selling, emphasizes 
this statement. The writer went so far as 
to say that there was nothing staple un- 
affected by fashion left today in merchandis- 
ing except, perhaps, ironing boards and 
potato-mashers. This fact may have dis- 
organized many industries, but the industries 
that, recognizing it, have reorganized them- 
selves, are meeting the new situation with 
profit. The dress manufacturers, the hat, 
the shoe, the hosiery, the wool and silk 
textile manufacturers, the glass, the furni- 
ture, the jewelry, and silverware manufac- 
turers, study the trade bulletins of the Conde 
Nast publications, and are constantly in 
touch with our offices to secure information. 
Some employ scouts to secure information. 
Some employ scouts to provide style advice. 
These scouts go to Europe constantly. One 
manufacturer said recently, “I spend a great 
deal of money upon gathering style informa- 
tion from every source. Sometimes I only 
secure one new idea a year. And yet that 
one idea has often paid for itself a thousand 
times.” And he added another thing that 
showed what a far-seeing person he was. 
He said, “I don’t want the other men in my 
industry to know more about my business 
than I do.” 

The manufacturers are learning to make 
what the public is going to want. They do 
not wait for the demand and then make 
the article. 

But between the manufacturers, no matter 
how alert they may be, and the public, 
stand the retail shops. It is essential that 
those who deal directly with the public 
should realize the power of style in merchan- 


dising. The successful retail executives are 
doing this. Those whose trade is poor are 
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High Grade Fixtures Make the Right Appeal 

















No. 103 Case and Table ‘ | 


Frameless plate glass construction 








No. 122 Wall Cases and Mirror Section 


(Single Units or Continuous) 


Other Patterns of Show Cases and Wall Cases on Hand 
for Prompt Shipment 


F ‘ . J ORGESON & CO. 159-167 Ann St., Chicago, Ill. 





Builders of High Grade Fixtures for Over 40 Years 
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The salesman must be told the reasons for 
putting articles on sale. He must be able to 
see before and beyond the new ideas they 
present. It so happens in your trade that 
jewels are accessories to clothes! If the 
salesman who advocates jewels never stud- 
ies the changing fashion in clothes, he will 
never know the reason for his wares. If 
there was.a reason for making jewelry in a 
certain style at a certain time, there must be 
a reason for selling that style; and the 
fashion story, gentlemen, is the moét vital 
thing ! 

Jewelry Keeps Step With Dress 

Now, to show how allied are jewelry and 
daily fashion demands, we want to take you 
back to Vogue’s pages to the trend of dress 
and with it, to the trend of jewelry. Noth- 
ing can better prove the point that. the two 
are inseparable. The story has. been 
dramatic! It has been marked by radical 
changes, by new ideas, and by the complete 
overthrow of conventional opinions! We 
might almost say it has been as revolutionary 
as that Declaration of Independence which 
the Sesqui-Centennial is now celebrating in 
its birthplace! 

Once, women were wearing “real clothes,” 
clothes of generous lines, important with 
ornamentation, large designs in fabrics, neck- 
lines and sleeves outlined in white, and hats 
heavy with feathers. Their jewels were cor- 
respondingly elaborate—to the point of fussi- 
ness. Jewelry, like much of the trimming 
on their clothes, had no special relation to 
the costume as a whole. But if it was 
pretty, it was added to the already cluttered 
ensemble, regardless of the effect it pro- 
duced. Brooches fastened among drooping 
laces and ruffles were lost; strings of beads 
became entangled in the intricacies of col- 
lars and bows. A woman often had to look 
carefully over her person to discover a va- 
cant spot on which to put the heavily jew- 
eled pin given to her by a loving relative at 
Christmas. 

Then a change began! Elimination came 
into the mode. The discard of this, of that. 
The mode grew simple, yet youthful, prob- 
ably to conform to the new manner of life. 
The mdst sweeping- change came with the 
War, and we are told that its effect on cer- 
tain portions of the jewelry business was 
disastrous. Many jewelry staples ceased to 
be popular; some passed practically out of 
existence. But in the long run, the result 
is far from gloomy. For suddenly there 
emerged the plain dress and the modern sil- 
houette of the last three years. Women 
were shingled, shorn to the last line, hewn 
to a standardization. Strange, isn’t it, that 
when women rose to their maximum of im- 
Portance in the world, their clothes became 
the irreducible minimum? And this mini- 
mum is the best background for jewelry 
that the mode has ever offered. 

; Women are discovering that to have any 
individuality at all, that unless they wish 
to look like a drab little “Orphan Annie” 
they must decorate themselves. They must 
make the hard, uncompromising necklines 
flattering with white pearls; they must make 
the small, tight hats alluring with twinkling 
bins. And, also, it isa familiar fact in his- 
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tory that women have preferred to put jew- 
elry against their bare flesh! You will 
agree that they have a good opportunity for 
it now! <A decided departure has come 
about, as well, in that women do not wait 
for Christmas for the presents of loving 
relatives, but buy jewelry with their own 
money, for themselves. Jewelry has become 
a necessity in the mode. It is no wonder 
that novelty jewelry is having a vogue, and 
that, in the stores where it has been well 
selected and presented, its sale is large. 

Fashion, bringing in a new kind of clothes 
for women, instantly begot a drastic change 
in jewelry. The size of the stones expand- 
ed, the gettings shrank to inconspicuous pro- 
portions. “Another line of novelty jewelry, 
called “sports wear jewelry,” came into ex- 
istence, gold bracelets, wide link chains, 
smoking accessories with designs borrowed 
from men’s attire, proper adjuncts for sports 
costumes. 

In ogre grandmother’s day, no lady wore 
imitation jewelry. In 1926, ladies of perfect 
taste are glad to wear several strands of 
fine, well-made pearls, semi-precious stones, 
and a few imitation ones. This whole field 
of costume jewelry has opened a new de- 
velopment. To some of you, at first, this 
vogue of artificial jewelry seems discourag- 
ing, because it offered competition, but, in 
reality, it offers an opportunity to widen 
your scope and put new vitality into your 
business. Vogue does not advocate cheap, 
badly made, inartistic things. But moder- 
ately priced jewelry may be so artistic in 
workmanship that it ranks with jewelry of 
value. 

A powerful reason why women buy more 
jewelry is that jewels are used as part of a 
well-planned costume. This is a> very’ new 
note! 


A New Phase in Wearing Jewels 

Not long ago a smart woman had one 
mixed collection of jewels. She wore a re- 
stricted few every day. She increased the 
allowance of jewelry for special occasions. 
For more important events she wore all her 
jewels on her person, regardless of their 
color or type. That is no longer considered 
correct. She must now plan an ensemble 
of jewelry as carefully as she matches the 
other details in her costume. Jewels are 
chosen, not only in relation to one another, 
but in relation to. the gowns that are their 
background. . Some women even design spe- 
cial frocks as backgrounds for certain -jew- 
els. 

This should mean three sales in the fu- 
ture, when formerly it meant one. Your 
customer with money should be buying three 
times as much jewelry, and all of it real. 
If she does not buy it from you, she will 
buy it somewhere else. The woman of mod- 
crate means should also buy three times 
as much jewelry as before, not all of it real, 
but semi-precious and good imitation. If 
she does not buy it from you she will prob- 
ably buy it at a department store. 

To assemble jewels with sophistication as 
ornamentation to a simple costume is the 
work of an artist, and women of good taste 
are excitedly interested in doing it. If this 
idea is properly exploited the result will be 
an ‘increased désire’ for the owning of fine 
jewelry by conservative women, who have 
turned away. from it because of the vulgarity 
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of over-display. Too many flashing stones. 
in badly assorted settings, worn by the wrong 
women. in the wrong place, offend them, 
and, although able to afford jewels, women 
of good taste have not wished to buy more, 
and have even hesitated to wear the jewels 
they have. If you, the jeweler, should show 
them how exqu-i-siately it may be done, 
they would be your customers. 

Lying in the safe deposit vaults through- 
out the country are permanent investments, 
quantities of valuable stones, not worn, be- 
cause their settings are the hopeless whirli- 
gig sunbursts of the Victorian Age, or the 
horseshoes of a slightly later period. Urge 
their owners to bring these relics out, and 
let your enticement be the lovely new shapes 
into which you may conjure them. In the 
shop of a jeweler recently, I was shown a 
large box filled entirely with bent pieces 
of platinum, long beautifully carved sheli— 
bits that would seem to untrained eyes rather 
modern settings without jewels. Upon ask- 
ing the manager what use he intended to 
make of them, he replied: “We melt them 
and make new designs. We scrap every bit 
of jewelry in the store the minute it seems 
at all out of date. 

“The remounting of our customers’ old 
jewelry is also one of the largest ends of 
our business.” 

In Paris, last summer; I was surprised at 
the quantities of fashionable, resplendent 
jewelry worn by Russian, French and other 
European women. I wondered how they 
could afford, in post-War .conditions, with 
the franc sinking lower every day;.to buy 
the latest whims of fashion. One explana- 
tion was that not only do European 
women use great care in cleaning and. keep- 
ing their jewelry bright, but the stonés ha‘! 
been the property of these women for many 
years, and, with their usual fashion sense, 
they varied the method of exploiting their 
own loveliness. by frequent changes in set- 
tings. 

The Mode in Silverware 

The acceptance of silverware for house- 
hold use is often influenced by fashion in 
thought. One present demand, according to 
House and Garden, one of the Conde Nast 
publications, is for extremely simple, eatly 
American types, and Eighteenth Century 
models, in line with the whole Colonial -re- 
vival. The Boston Museum has been the 
source from which many Paul Revere and 
contemporary English designs have been 
copied. An amusing contrast is that, al- 
though women are having their old jewels 
reset, they are taking silver heirlooms from 
family vaults, and having them imitated as 
gifts for the brides of the young generation. 
The second demand is for richly ornate ef- 
tects, Italian Renaissance patterns, largely, 
no doubt, inspired by the present interest in 
Spanish and Italian decoration. 


Buy With Fashion Knowledge 

So much for these fashions! Even they 
are past history today. For the future—to 
what can we look forward? The authority 
of fashion may accept something else. It 
may turn quickly towards other expressions 
of taste. Instead of having a costly style 
advisor on a large salary, why not learn to 
make “use of the prophecies gathered by 
magazines such as ours? A figure at this 
pomt- may interest you! We, in 1925. 
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Herschede Clocks deservedly should be the “headliners’ 
isn’t an unsalable number in the whole line. 


Herschede Clocks appeal strongly to the public because they. are absolutely dependable, 
artistically designed, of unquestioned high quality and fairly priced. 

Cases of finest Mahogany. Every Clock constructed in accordance with the finest concep- 
tions of accuracy in our modern plant under our own supervision. 


Orders should be placed NOW for Fall delivery to insure prompt shipment. Big season 
ahead. Avoid disappointment. Order now. 


in your Clock department. There 


Westminster and Canterbury Chimes 
Raised Numeral Dial. Finest Mahogany Cases. 



















The biggest clock values 
on the market. DeLuxe 
Model 10 Two-Chime 
movement. Chimes the 
quarters on “Symphony” 
Rods and strikes the hours 
on a 3-Rod chord. Raised 
bronze numerals. Finest 
Mahogany cases. 


No. 2005 
No. 2021 ; = apie in pattern. Delicately 
ae . : t 1 ial, 
A classic in design. Redwood Burl Panels. Height ae Width wa" ‘onaer4 = oa 


1034”, Length 21%4”,-Dial 7”. Retails at $83. at $85. 


Herschede Westminster Chime 
Raised Numeral Dial. Finest Mahogany Cases. 


Very popular series. Model 
20 Westminster Chime move- 
ment. Chimes the quarters and 
strikes the hours on “Symphony” 
Rods. Raised bronze numerals. 
Finest Mahogany cases. 





No. 6016 No. 6000 
Smartly refined with its Roman Gold border. 
Pin og M pra Be Height 9”, Length 2034”, Depth 534”, Dial 5”. Re- 
& * ‘ tails at $50. 


Depth 6”. Retails at $54. 


Prices on the Pacific Coast Approximately 10% Higher 


The HERSCHEDE HALL CLOCK CO. 


aw — Representatives: 


ns Bae itch, : | CINCI NNATI 9 OHIO Aur Fel & Pee ee 


Robt. E, Wilkes, Mgr. 
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devoted six times as much editorial space 
to jewels as any other fashion publication. 
When in doubt, write and ask us questions, 
for we are always glad to be of service. In 
this way, there will be plenty of time al- 
lowed you to prepare for the subtle changes 
as they appear. Buy less, but buy more 
often! In buying, do not take what the 
salesmen tell you will be good unless you 
have additional confirmation from an un- 
prejudiced outside fashion source. 


It Pays to Advertise 


The Secretary of your organization says 
that you intend to spend two millions of 
dollars on advertising; a campaign which 
sounds very enterprising. In doing so, you 
undoubtedly mean to grasp the best features 
of style selling and put them into the pre- 
sentation of your merchandise. .This is an 
excellent time to tell women what you have 
to sell. The style astrologers will agrce 
that the stars are in the best aspect for the 
success of the undertaking. There has never 
been a period in the history of men and 
women’s wear when, besides a fashion con- 
sciousness, there was such an extensive ad- 
vertising consciousness. 

Men of the most conservative profession, 
the bankers, are advertising and even using 
poster window displays. The days of sitting 


smugly in dignified aloofness have passed. 


Such stores as B. Altman & Company “f 
New York have recently realized that their 
method of advertising’ in‘ a staid manner, 
made dull reading besides the news value cf 
the illustrated copy of New York stores. 
Black Starr & Frost is known and quoted 
by women all over the country for the new 
thing in real jewelry, because they regularly 
present their originations in a forceful way, 
in print. Read their advertisements and you 
secure the up-to-the-minute information, and 
will undoubtedly find that their method has 
paid. The retail jewelers along Fifth Ave- 
nue are putting signs into their display win- 
dows. One of International importance on 
Fifth Avenue said that five years ago his 
shop would only have shown the most mag- 
nificent jewels in the windows, but that he 
had changed his policy; and, for the past 
year, has made a point of featuring reason- 
ably priced things with the. news of their 
fashion appeal printed on cards, to accom- 
pany slave bracelets, animal pins, crystal 
brooches—“bread and butter” articles, as he 
called them. All this shows an advanced 
trend. 


Telling Your Story to Your Own City! 


The whole fashion game moves swiftly 
these days. The smart women on Main 
Street in your home city are now able to 
wear new frocks simultaneously with the 
Parisian and the New Yorker. The public 
is awake to modern art and fashion in 
clothes through news in magazines, news- 
papers and advertisements. Retail stores in 
cities located near larger ones often com- 
plain, “Everybody buys in Chicago or Phila- 
delphia,” as the case may be. These fickle 
shoppers, susceptible to advertising, will not 
continue to do that if you, too, are awake 
to:the demand.and display a fw of the 
newest things in yout newspapers and win- 
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dows as quickly as the out-of-town stores. 
Advertise, and, even if your customers do 
go on their annual trip, you will hear that 
they are boasting about the fact that “Our 
jewelry store at home has things just like 
that.” 

I found, in traveling through the Middle 
West this Spring, that there were many 
fashion exhibitions being held. When one 
is organized in your city, do not overlook 
the opportunity of lending your jewelry for 
the occasion. And note how totally differ- 
ent inanimate objects become when shown 
in the way they are to be worn. You might 
think it an interesting enough idea to go 
back and ask the Rotary: Club or Kiwanis 
Club to call together an enormous co-opera- 
tive fashion exhibit to demonstrate how style 
selling can advance all business in your city. 
Almost every trade would like to be inclu- 
ded. And you would find they were be- 
ginning, like yourself, to substitute the word 
“style” for the old word “staples.” 


Window Dressing Suggestions 

The window dressing being demonstrated 
to you at the convention is extremely in- 
teresting. From a woman’s point of view, 
we might add one or two suggestions 
for ways in which you may dramatize the 
relationship of clothes to jewelry. Have in 
your windows photographs of sketches, such 
as were presented in a recent issue of Vogue 
—two women in plain frocks wearing jewel- 
ry with great distinction. Beside the 
photographs, place necklaces, earrings, pins, 
and bracelets out of your stock, which would 
serve to carry out the effect of those illus- 
trated. Some window decorators have made 
use of the magazine itself—the pages open 
at a place where an advance idea in clothes 
or jewelry is being exploited, and, next to 
the pages, the objects illustrated. 

The endorsements given to displays like 
these by an impartial authority, would 
certainly offer temptation to any woman, 
and temptation difficult to resist. Think 
for your customers! Tell them what goes 
‘together well! Upon another occasion offer 
a sketch of a lovely figure in a white eve- 
ning frock. In the window present a red 
ensemble of coral, a jade necklace and ear- 
rings, and, perhaps, a set of new cut crys- 
tals. Here is the proposal for three differ- 
ent costumes achieved when linked to one 
dress—certainly an economical suggestion! 
If you should happen to read that Chanel- 
red, a deep cherry color, is above all other 
colors a symbol of smartness, buy a few 
yards from a neighboring store and select 
jewels, possibly diamonds, or crystals and 
onyx, and place them’ against the fashionable 
horizon. Other fabrics, satins, chiffons, trail- 
ing yards of the latest colored velvets, all 
offer new possibilities to set forth the reason 
for your jewelry. One day you might de- 
cide to have a window of blue stones, in- 
spired by a sentence which caught your at- 
tention in the magazine. A sign could be 
included, “Vogue says that navy-blue and 
all shades of blue have returned to’ fash- 
ion,” or another day, “Vogue says that green 
is smart,” adding a whole array of melting 
green stones. Always state the “why” when 
this is possible, for a picture is nothing but 
its caption. If a smart piece of jewelry, 
tried outyat a high grice earlg ‘yr the season, 
rade a Sutcess, a-shrewd- metchant’dan ‘be 
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assured of a big volume of sales by featuring 


the article at a popular price for the holi-~~ 


days. 
on, the opera opens, a bridge tournament™is* 
scheduled, or some other event in the life of, 
society takes place, emphasize the correct 
accessories for the various occasions for year 
’round sales. 

An enterprising silversmith has cleverly 
been making use of photographs of well 
planned tables in different issues of “House 
and Garden.” He groups flat silver, china- 
ware and the lace table cover, the flowers 
and silver bowl; the whole arrangement 
carefully set on a small early American 
table near the door of ‘his shop. These arti- 
cles shown in this way become real, and 
have an irresistible appeal never felt at the 
sight of plain rows of silverware coldly set 
on high shelves. 


Local Fashion Advisors 


You might even take a leaf out of our 
system and make a point of watching the 
stuartest women of your city. 

You could unofficially add a debutante 
or a society woman to your staff at a small 
salary. Appoint her as fashion advisor to 
report to you what her friends are wearing. 
When a certain Mrs. Jones returns from 
Europe have her find out at the railroad 
station or in church .what Mrs. Jones 
brought back. If a particularly intriguing 
pair of earrings, you may be sure others aré 
going to be eager to have them. If Mr. 
Jones brought a special new gold bill clamp; 
telegraph to your manufacturer for several 
of them, as all of Mr. Jones’ golf compan- 


_ ions at the country club will undoubtedly 


want one too. When an important wedding 
takes place, discover what unusual and use- 
ful gifts are given to the bride. ‘Here, again, 
you may be sure the whole town will be 
talking about them. All of these topical and 
timely articles would lend great significance 
to your window displays and to occasional 
advertisements. 


Perhaps this stylé advisor of yours would 


enjoy exploiting a new bracelet, which, hav-— 


ing registered success in New York, might 
do the same in your city. By jingling the 
bracelet about at bridge parties, an envious 
local curiosity might be aroused to which 
she would answer, providing, of course, that 
it were true: “I saw it in ‘Vogue.’” 


The Masculine Mode in Jewelry 


The illustrations of correct: presents for 
the groom to give his ushers, reproduced 
from Vanity Fair would make excellent win- 
dow display. The pages from the folder, 
mounted on cards, would back up your own 
selections in your store with ‘the judgment 
of another expert in such matters. 


And in order that you gentlemen might not 
think that we are concerned only with wom- 
en’s problems, we have consulted with the 
Editor of the “Well Dressed Man Depart- 
ment” of “Vanity Fair,” and asked him to 
tell about the advertising situation as he had 
found it in men’s jewelry. He says that it 
is a fact that jewelry for men is not as 
fashionable in this country as it is in Europe. 
The reason for this is thatthe style phase 
of jewelry for men kas. not;,been, pushed. 
Men’s jewelry is rarely advertised and 
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For Those Seeking Unusual Clocks! ) 
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Ask to see these New “True Time Tellers” 


proving more popular daily. The clocks 


HE New Haven Clock Company offers 
shown here are the latest members of the 


to the trade a unique line of Alarm 





Clocks and Time Pieces. 


to show you these new designs which are 





Oval Alarm 
Height, 2% inches. Width, 35¢ inches. 
40-hour Movement, Back Bell Alarm. 
Full Size Gold Dial, Skeleton Hands. 


Russet Bronze Case, Bowed Glass. 
Resale Price $3.75 


Smallest 
Clock Made! 





Tip-Top 
Octagon Traveler 


Illustration 2/3 
actual size 


1% inches in Height, 
Silver Radium Dial 
with second hand. 
Pull out stem set, 
Nickel plated case. 
Bowed glass. 


Resale Price. $4.50 


f 
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NEW YORK 


SAN FRANCISCO 





Ask your jobber 





Nationally Advertised True Time Teller 
Family. Each clock is tagged with con- 
sumer’s price. 
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Square Tat-Too Jr. Alarm 


2% inches Square, full size Silver Dial, 
40-hour Movement, Back Bell Alarm, 
Bowed Glass and French Open Hands. 
French Bronze Case. 

Resale Price, Plain $3.25. Radium $4.25 


Gothic Tat-Too 
Jr. Alarm 
Height, 3% inches, 
width, 2% _ inches. 
Fitted with a full size 
Gold Dial, 40-hour 
Movement, Back Bell 


Alarm. Russet Bronze 
Case, Bowed Glass. 


Resale Price, 
Plain $3.75 
Radium $4.75 


AVEN poun CO. 
AVEN ONN. 1817 
CHICAGO 

S5O) NONE ES : Padi 
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‘practically never in an attractive man- 
ner. The value of well-selected items of 
jewelry as suggestions, for gifts for men has 
been entirely overlooked, and, according to 
him, the American woman is far more in- 
terested in adorning herself than her hus- 
band, whom she considers more useful than 
ornamental. She buys gifts for men in a 
disinterested and uneducated way, with little 
assistance from the salesman. It may seem 
odd to us that a combination of three or 
more jeweled guard rings of various colored 
stones is one of the fads for a man’s little 
finger in Europe, and that watch chains and 
snake chains are hung with small items and 
useful jewelry, such as pencils, knives and 
jeweled initials. To thé conservative Ameri- 
can man, such an idea may seem extreme, 
but, as a matter of fact, the use of jewels 
for men in Europe is a custom, and no one 
thinks of criticizing it. 

The value of these fads, when once start- 
ed, will be readily seen by the retail jeweler 
in his yearly accounting. Why not show 
these combinations and possibilities in a more 
consicious way, and bring them to a realiza- 
tion of yet another luxury, for the age of 
men’s luxuries is just dawning. “The Well- 
Dressed Man of Vanity Fair’? says—and this 
I want you to note is his opinion and not 
mine—that, up to now, the man of the family 
has been the last consideration. First it has 
been the woman and her clothes; then her 
house and her household furniture; next the 
family motor cars, furs, jewelry, governesses 
for the children; and, sandwiched in among 
these items, an occasional suit for father, 
which, from the family point of view, is 
looked upon as a great extravagance. Until 
quite recently, the man with many clothes 
was even suspected of being stingy with his 
family. This crisis is just over, and the 
American man has entered upon a new phase, 
namely, that of seeing himself for the first 
time, with the result that he, too, is becom- 
ing style conscious. Our authority predicts 
that, from now on, the man’s angle on the 
game will become more important. 


The Final Words 

Now, this has been a long tale, and no 
doubt some of this reporter’s story sounds 
impractical from your standpoint. We hope 
that a little of it may help, and that you will 
remember a few of our suggestions when 
you reach home. Being a woman, I am ab- 
solved from being too practical, anyway. 

We feel that the United States has been 
gradually assuming its place in forwarding 
the fine arts of the world. We are growing 
to a greater recognition of beauty in all 
forms, and are translating it by an Art-in- 
Industry movement. With the fostering of 
American jewelry designers by the Jewelry 
Crafts’ Association, by exploiting the finest 
of your work, you may contribute much to 
the new field. 

We hope we have struck upon a few 
thoughts which some of your customers have 
also shared. In any case, we have this in 
common with them—we believe no trade has 
gained and held the public confidence with a 
higher standard of integrity and courtesy 
than has yours. 

Your friends are already made. You will 
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continue to keep them. Every one would 
greatly prefer purchasing jewelry and pre- 
cious articles in a jewelry store than any- 
where else. They like the name on the box, 
as well as the hall-mark of quality, and, as 
time goes on, they will look more and more 
for the hall-mark of fashion. 

The speaker then read a brief summary of 
what is being worn in Paris at the present 
time. i 





A Comprehensive Volume for the 
Storekeeper 





“An Introduction to Retail Advertising,’’ 
by Arthur Judson Brewster, head of Department 
of Advertising and Selling, College of Business 
Administration, Syracuse University, and formerly 
Advertising Manager L. C. Smith & Bros. Type- 
writer, Inc. Published by A. W. Shaw Co., Chicago. 


THE purpose oi this book is to educate 
the retailer in the principles of adver- 
tising and in their application to his prob- 
lems. The author in his preface says that 
he has “endeavored to include such material 
as would help the retailer to get better re- 
sults in his advertising whether he prepares 
his own copy or has it prepared by an out- 
side man.” The author aims to set down 
the fundamental principles of advertising. 
Emphasis is placed on the advisability of 
doing more prestige-building advertising and 
not devoting the entire advertising space 
merely to a list of items of merchandise. 
This suggestion is in line with the policy 
adopted by many well-known retail adver- 
tisers. A certain amount of the editorial, 
good-will building kind of advertising is 
most commendable. Note, for instance, how 
well known the Wanamaker store became 
as a result of some ‘Wanamaker Wisdom” 
printed in a litle box in the advertisements. 
The present volume might be read with 
interest and profit by retail jewelers at this 
time when some impetus is to be given to 
the advertising of jewelry through the 
National Jewelers’ Publicity Association. 

The book is divided into seven parts 
under the following headings: I—The 
Field of Retailing; II—Advertising as It 
Affects the Retailer; II]I—Collecting Data 
and Writing Advertisements; IV—Making 
Advertisements Effective by Type, Layout 
and Illustration; V—Advertising Mediums; 
ViI—Advertising as Applied to Special 
‘Forms of Retailing and Part VII—Co- 
operation in Retail Advertising. 

The comprehensiveness of the book may 
be seen from the following chapters: The 
Business of Retailing; How Changing Con- 
ditions Affect the Retailer; Surveying the 
Market; Manufacturers’ Advertising and the 
Retailer; the Purpose of Retail Advertis- 
ing; How Much Should the Retailer Spend 
for Advertising; Writing the Copy; Writ- 
ing the Copy for Special Activities; Writ- 
ing Institutional Copy; Type and Its Uses; 
Laying Out an Advertisement; Illustrations 
in Advertisements; Advertising in News- 
papers; Direct Advertising; Advertising by 
Window Display; Show Cards; Other 
Mediums; Department Store Advertising; 
the Chain Store; Problems of the Small 
Town Store; Helps from Manufacturers; 
Assistance from Sellers of Space and Co- 
operative Retail Advertising; Truth in Ad- 
vertising. In the back of the book is an 
index which will be found Very useful. 
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In giving the retailer a method of de- 
termining which newspaper he should use 
for advertising, the author, among other 
things, says: 

“(1) The retail salespeople may be 
instructed to ask customers’ which 
papers they read regularly. Printed slips 
may be prepared upon which the clerk may 
quickly note the answers. Three or four 
questions will serve to draw out the infor- 
mation desired. The proprietor, himself, 
should get into conversation with customers. 
In department stores there will be found a 
considerable difference in the newspaper 
preference of customers. Enough customers 
should be interviewed to give a fair cross- 
section of all. 

“(2) An investigation may be conducted 
outside the store. It will probably be neces- 
sary to hire one or more persons who can 
tactfully visit a selected list of homes to 
get the information wanted. A _ question- 
naire may be prepared containing more 
questions than the slip used in the inside 
investigation. The person interviewed 
should be told the purpose of the investiga- 
tion whether inside or outside the store. 
In selecting the list, the retailer will pick 
out persons who by reason of income would 
naturally fall into the class to which he 


- caters. 


“(3) Keying and checking advertising. 
Whether the two methods explained above 
are used or not the advertiser should keep 
records of the results of his advertising. 
It is possible to do this to some extent 
both in display and in direct-by-mail ad- 
vertising. It is a fact, however, that many 
retailers make no attempt to check up, and 
if they are asked which paper brings the 
best results, while they may have a hazy 
impression, usually they cannot back it up 
with facts.” 

Further on the author says: “It should 
be pointed out that the immediate returns 
from the advertisemnts do not tell the 
whole story. There is a cumulative and 
prestige value to advertising that may bear 
fruit long after the advertisement has been 
run. The retailer who attempts to figure 
out a profit from a particular advertisement’ 
is likely to be disappointed and to con- 
clude that the advertisement has cost more 
than he got out of it. Yet if he advertises 
consistently over a long period of time, his 
steadily growing business will bear testi- 
mony to the value of advertising. Keying 
and checking, however, will give him at 
least some indication of the relative value 
of the different papers. It is well to .re- 
member, also, that one of the chief func- 
tions of advertising is to induce people to 
come into the store. They may come as 
a result of seeing one article advertised, 
then buy something else that was not adver- 
tised. It is easy to key and to check 
direct-by-mail advertising through a record 
of the sales brought by any letter or piece 
of printed matter. 

A chapter on show cards, which is de- 
scribed as a method of advertising in win- 
dows and in the store, will be found instruc- 
tive to the jeweler or one of his clerks, as 
the various tools used and methods of let- 
tering are accurately described. 

On the whole the volume is very helpful 
and ought to be in every progressive re- 
tailer’s business library.—R. F. N. 
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Established 1864 


Western Tray & Case Company 


427-429 Plum Street Cincinnati, O. 


We are manufacturers of all 
kinds of Trays and Cases 
used for both . Wholesaler 
and Retailer. Our long ex- 
perience enables us to sup- 


ply all the needs of the Jew- 
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Cameo Rings 


‘Cem Cornilian Cameo Rings with a brilliant 
Diamond set in the Cameo are the latest in fashion. 
The 14K white gold mounting is beautifully pierced 
and engraved. ‘The price and the beauty combined 
will make sales for you. 
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The Dr. Jekyll and Mr. Hyde of 
Instalment Selling 





Address by CreiGHton J. Hitt, 





of Babson 
convention of the American National Retail Jewelers’ Association, held in 
Philadelphia, Pa. 
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66 HADUHYUMEAN instalment sell- 

ing an evil! How about the steadily 
mounting saving deposits all over the coun- 
try? How about the success the automobile 
industry is having all over the country? 
How about the profits of the acceptance cor- 
porations? How about our continued pros- 
perity? Didn’t instalment selling make that 
possible? How about the increasing thous- 
ands of people who are daily using this 
method for buying radios, furniture, clothing, 
jewelry, washing machines ” 

And if you don’t stop him somewhere the 
instalment “fan” will go on indefinitely, pil- 
ing example upon example to show how 
instalment selling is the new economic Moses 
who is leading the American people out of 
the wilderness of possible business depres- 
sion and of low standards of living and into 
the sunlight of material prosperity where 
luxuries for everybody are to be had at 
one dollar down and the remainder in small 
monthly payments. 

Who knows the answer—unless it is to 
resort to the American vulgate and reply 
“So’s. your old man!” The trouble is one 
that only time and the cold economic scalpel 
of the statistician will solve. There is as 
yet too little experience data at hand to 
permit us to appraise this subject. Instal- 
ment selling, as a new performer upon the 
economic stage took his first curtain call 
so recently that we are yet doubtful about 
his actual status in the play called American 
Prosperity. Is he the villain with the papers 
—and he certainly has enough papers—or is 
he the wronged and misunderstood hero who 
is going to have it all fixed up for him 
in time to let the suburban -theatre-goers 
make the 10.47 with the satisfied realization 
that the curtain has once more depended on 
virtue triumphant in the approved American 
manner. 





NE thing is certain. Until instalment 
selling actually passes through a period 

of business depression it will continue to be 
difficult to discuss the matter with any degree 
of scientific accuracy. Meanwhile, however, 
it is possible to offer certain fundamental 
observations which are objective statements 
of fact. The first is that instalment selling 
in some form or other is here to stay. It 
has become an integral part of our financial 
structure and merely to inveigh against it 
is useless. On the other -hand, there is no 
doubt but that it has been carried to a 
dangerous extreme and that eventually 
there will be a liquidation of the situation 
out of which instalment selling as a method 
of financing will emerge safely and sanely. 
Fundamentally, there is little difference 
between a credit sale made on the general 
credit rating of the purchaser and paid in 
irregular amounts at uncertain intervals, 
‘and a deferred~payment~sale--made with. a— 


definite amount of down-payment and _ the 
balance of the obligation met in regular in- 
stalments. It has been estimated that only 
5 per cent of our total volume of trade is 
cash. It follows that 95 per cent of our 
business is the subject of special financing. 
Whether the financial program of the ulti- 
mate sales of manufactured goods is based 
on the credit risk of the distributor or on 
the rediscounted paper of the purchaser 
through the intermediary services of a fi- 
nance corporation rests to a large degree 
on the decisions of the bankers with respect 
to the paper accepted for discount. 

The growth in demand for automobiles 
during the past few years has required the 
development of finance companies at a time 
when banks had large supplies of excess 
funds to lend. As these supplies decrease, 
however, operations of finance companies 
will be rendered increasingly difficult. 

While the automobile is the first charge 
on the instalment account it has plenty of 
company. Pianos perhaps represent the orig- 
inal type of luxury article to be sold on 
time payments. Today most musical instru- 
ments are thus sold and if we add to the 
tons of automobile paper contracted in 1925 
the commitments for musical instruments, 
household appliances, furniture and furnish- 
ings, radios, clothes, tires, books, furs and 
scores of other items the year’s total credit 
will approach an amazing figure. How much 
this figure actually is is difficult to say. 

My guess is 5 billion dollars. It has been 
placed by a number of economists at 6 billion. 
Of course, so much of this bootleg financing 
is unrevealed in any official statistics avail- 
able as to the credit situation that it is 
frankly difficult to place a close estimate 
on the actual amount. But let us assume 
that my guess of five billion is not far out 
of the way. 


THAT means business has invaded pur- 

chasing power—the future earnings of 
the country not yet in existence—to the ex- 
tent of five billion dollars and this insidious 
undermining of our economic structure is 
increasing daily. Now if that isn’t fiat money 
in all its viciousness, I don’t know what is. 
The automobiles and hundreds of other 
commodities thus lying unpaid for in the 
hands of the consumers constitute hidden in- 
ventories which dealers are blindly ignoring. 
Until the last payment has been made, these 
goods might still be in the showrooms or 
on the shelves or back in the factory so 
far as representing actual sales. 

The growth of finance companies, both in 
number and resources, has been an amazing 
mushroom affair. Several hundred of them 
are members of a national association and 
they have all come into existence practically 
in the past ten years. As a result of the 


high level.of general prosperity. during 1925 
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the profits of these companies have been 
large and the losses ridiculously small. Con- 
sequently, many new ones have been organ- 
ized to finance almost every conceivable type 
of commodity. The danger in this situation 
lies not only in the prospect of eventual non- 
payment by purchasers but of the inefficiency 
of operation by inexperience managers of 
these finance companies. They are today 
too much in the control of promoters and 
not bankers. 

Over the long swing of the next ten years 
we are in a falling price market. Now 
during the period say between 1914 and 
1924 when prices were advancing so rapidly 
goods bought on time increase in value while 
they were being paid for. But the tendency 
from now on will be for goods to decline 
in price before the final payment is made. 


HEN large industries, desperately try- 
ing to break down sales resistance, will 
vie with each other for larger sales by edu- 
cating the consumer to buy credit at a high 


’ cost, we must expect some time a showdown. 


When so much energy is put forth to induce 
people to buy beyond their means—to mort- 
gage their financial future, at interest rates 
that run as high as 20 or 30 per cent,—in- 
creasing distribution costs at a time when 
the public is seriously demanding that they 
be lowered, one cannot escape the fear of 
a serious outcome. And too it becomes in- 
creasingly difficult to increase the volume 
of sales when so large a slice of the con- 
sumer’s dollar is absorbed in the purchase of 
the time payment privilege. 

In order to possess non essentials many 
families are cutting down on essentials, set- 
ting a less nourishing table, buying fewer 
shoes, and skimping on living quarters. 
Statistics of trade increases in instalment 
lines are clearly not net gains for the nation, 
because part of those gains must be offset 
by lessened buying power in other lines. 

Vice-President O. M. Cheney of the Paci- 
fic National Bank of New York, speaking 
at the annual meeting of the Chamber of 
Commerce of the United States last month 
in Washington made a significant contribu- 
tion to this subject when he said: 


“Present-day instalment selling was 
born of competition and lives and 
grows by competition. And who 
knows—some day it may die off 
through competition. Those who see 
it and deal with it and adopt it as 
a business building device are mis- 
taken—its nature is that of the strategy 
of bitter warfare and not of the 
science of building. The instalment 
selling of today comes not only from 
competitive selling but also from com- 
petitive banking—even from competi- 
tive buying. Instalment buying is 
competitive living. How can one ob- 
ject to people trying to get the most 
they can from their lives—the most 
they can from their incomes? But 
whether we object to it or not how 
long can we continue to get from our 
incomes what isn’t there? How long 
can we continue this process of glori- 
fying the American income?” 


Now, I know that the answer of a great 
many. écotiomists sof every degree of amateur 
and professional standing is that instalment 
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Not only for the sake of precious 
gems themselves do their owners 
guard them in safe deposit vaults. 
Craftsmanship of the highest order 
enhances the value of the settings. 
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are made to meet the superfine 
filing needs of master jewelry 
workers. Their sensitive cutting 
qualities and absolute uniformity 
will help them to do “workmanship 
worth guarding.” 


NICHOLSON FILE CO. 
> 4 Providence, R. |., U.S.A. 3 


“A File for Every Purpose il” 


























LL 





JEWELERS’ 


CIRCULAR 


August 18, 1926 











Finest Qualities. 
Lowest Market 


Prices 























120 Clinton Ave. 
NEWARK | 
| 








New Jersey 
Phone Waverly 8016 















4 

















Watch Only 
$7.50 


Fifth-second, unbreakable 
Tho 


tal, guaranteed. . 2 


Sportsmen and Boy Scout. 
Use Them 


THE STERLING 
WATCH CO., Inc. 
Manufacturer 
15 East 26th Street 
New York, N. Y. 





for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 




















AND 


Vol v E ; MW NU yn Ce 
en 


Repaired — Replated 
And Completely Restored Like New 


by experts whose skill and experience aided by the 
newest equipment assures satisfaction. 


SWARTZ & CO. 


Successors to Swartz & Ciske 
“Plating That Lasts” 


10 S. Wabash Ave. 





Chicago 




















August 18, 1926 


Storekeeping Department 








selling stimulates buying, increases produc- 
tion, increases earnings, increases employ- 
ment and produces all-round prosperity. 
That is at present a popular theory and our 
practice of it has made other nations envious. 
And it is a sound theory as long as it works 
and it will become unpopular when it ceases 
to work. 


Gpy= customary argument of instalment 
selling advocates is to point to some old 
established uses of the instalment principle 
—real estate, life insurance, for example— 
and then ask why this principle is not 
equally logical in other directions. This 
appeal has somehow a spacious ring about 
it—a resort to one’s ancestors may be in- 
teresting as genealogy but in the case while 
it can be easily admitted that instalment 
selling comes from very good stock yet 
some of the present day generation are not 
quite in as good economic standing as their 
sturdy ancestors. 

No instalment plan can be stronger than 
its weakest element. And the strongest plan 
may be weakened by excessive pressure. 
That is one of the real dangers of instal- 
ment selling—not only from the broadest 
social considerations but also from the most 
practical ones. It is estimated that the aver- 
age family is carrying $135 of instalment 
credit. There is no doubt but that over- 
loading of the family budget with instalments 
defeats the very purpose of the instalment 
idea. 

Another way in which the instalment idea 
tends to defeat itself is, as I have already 
pointed out, that the extra cost of credit 
cuts down the purchasing power of the in- 
dividual. Instalment selling increases the 
purchasing range—but credit costs money 
and these beneficial effects may be entirely 
nullified through the misuse of credit. 

Controlling measures are necessary if in- 
stalment selling is to be guided back into 
proper channels. The chief danger is in its 
being overextended and the logical solution 
is for some means of knowing whether it is 
going too far in any individual case. The 
instalment buyer demands credit from a num- 
ber of unrelated sources, like any merchant 
or manufacturer. The only way his require- 
ments can be checked up is through some 
central. buyers, Dun and Bradstreet. It may 
well be therefore that such central instal- 
ment credit agencies will be organized and 
supported by those concerned. Such agen- 
cies, however, must be complete and reliable 
or else they will prove worse than useless. 
They should be in responsible hands—pre- 
ferably local credit men’s associations. 


AFTER all, looked at philosophically, in- 

stalment selling is a symptom and not 
a disease. It is a reflection of an age which 
is too much given to jazz economics, quick 
Florida clean-ups, “Red Grange” fortunes, 
and “keeping-up-with-the-Joneses” psych- 
ology. The national prosperity of the last 
ten years has just a little gone to our heads. 
We have just a little lost our sense of values. 
We have come to believe that prosperity 
will go on indefinitely; that increased pro- 
duction will eternally mean higher wages, 
which will again spell greater purchasing 


| power which*in turn will bring greater pro-, 
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duction. It’s’a’ great arrangement—just so 
long as it works. 





Jeweler’s Float Elicits Much Favor- 
able Comment 





ERE is a very attractive float used re- 

cently by S. Partner, 8 S. Ludlow St., 
Dayton, O., in a local business parade. It 
will be seen that the jeweler has used con- 
siderable originality and ingenuity in the 
transformation of his automobile for the 
occasion, which was the Dayton Sesqui- 
Centennial parade, July 5th. Louis Spiegel, 
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This, too, features clocks for the different 
rooms in the house and traveling clocks as 
well. It is suggested that in case there is 
no mantel available, the clock be used on a 
book case or desk, or bracketed to a wall 
as the booklet illustrates. The buyer of a 
new home or the owner of an old home will 
certainly be glad to read the booklets. 
* * x 


Another well known manufacturer dis- 
tributes a booklet, entitled “Book Mark 
Desk Set.” The book mark is described as 
a forerunner of the modern book plate but 
its significance is quite different. The book 
plate is used to denote the owner but the 





ATTRACTIVE FLOAT USED BY S. PARTNER, DAYTON, 0O., IN LOCAL BUSINESS PARADE 


of the Dayton Art Studios, was the creator 
of this attraction. 

Mr. Partner devotes much thought to his 
displays of all kinds, his window displays 
being particularly noteworthy. 





Helps for the Storekeeper 





“Adding Life to Rooms” is the title of a 
neat folder distributed by a well known 
clock manufacturer to retail jewelers. The 
jeweler’s name is printed on the back of the 
folder which illustrates a number of attrac- 
tively designed house clocks, including clocks 
for the mantel, for the boudoir, and wall 
clocks. The clock plays an important part 
in the household and this little folder is so 
written as to stimulate considerable interest. 
Jewelers will do well to make the most of 
their distribution. 

* * x 

Hall clocks have become quite popular 
and a four page booklet, printed in two 
colors, on stiff brown paper is distributed 
by a manufacturer with the jeweler’s name 
printed on the second page. The folder is 
briefly but impressively written and ought 
to do much to stimulate the sale of this 
popular addition to the well furnished house. 


* * x 


“One Living Touch,” is the title of an- 
other attractive booklet distributed by the 


book mark serves to identify the printer at 
whose shop the book was made. Printing 
was considered a fine art in the days of old 
and the printer took great pride in his work. 
Venetian printers are reputed to be the first 
to use book marks, about the year 1480. 
Later designs were used embodying the 
initials of the printer. The book mark sets 
offered by this manufacturer are very inter- 
esting and a list of illustrations of book 
marks is given with the name of the printer 
represented by each, together with the date. 
There are many-high class buyers who will 
be attracted by merchandise of this kind and 
this educational booklet therefore makes a 
ready appeal. The very quaintness and odd- 
ness of the idea will impress many people. 
Another booklet issued by the same well 
known manufacturer describes the American 
Indian desk set. The designs are all illus- 
trated and represent the four seasons. 








“Hey, what’s the idea of throwing that 
junk in my galosh?” 

“Pardon me, I thought it was the waste 
basket.”—Notre Dame Juggler. 


* * * 


Flo: They almost broke up. 


Jo: How? 
Flo: She told him to leave her house. 
Jo: Well? 


Flo: He started to remove his presents. 
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HANDY @ HARMAN 


Fulton 2 Gold Sts., : Bridgeport, 
New York City Conn. 
425 Richmond St., Providence, R. I. 

SHIP TO ANY ONE OF OUR THREE PLANTS 











HOW ABOUT ACIDS? 


Do you know that acid will cause no end of 
trouble in a Watch or Clock? It will corrode 
the pivots and eat the metal. Are you sure 
that the oil you are using does not contain acids 


of some kind? 


There is positively only one 
oil for Watches and Clocks 
ever produced which is abso- 


TW lutely free from acids of all 
| kinds, and that is 

om. >| FULCRUM 
1) OIL 


This is a broad statement but 
we can prove it. 





“If You Are Not Using Fulcrum Oils, You Are Not Using 
the BEST Oils” 


FULCRUM OIL COMPANY 
Franklin, Pa., U. S$. A, 
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The Modern Chronometer 





on December 17, 





An Illustrated Lecture Given by Frank Mercer at the British Horological Institute, London, 
1924, and reported in London Horological Journal. 

















The Early Makers 


LTHOUGH the chronometer was an old 

instrument, it was still doing the won- 
derful work that it had been doing for 100 
years, and in any lecture on the chronometer, 
interest would be lacking if mention and full 
justice were not given to the inventor and 
initiator in the successful performance of 
the instrument. He referred to John Harri- 
son, who was born in Thornbury, Yorkshire, 
by whose ability the first chronometer was 





PAUL DAVID NARDIN 


produced and he gained the reward of 
£25,000, Then there was John Arnold, 
born in 1730, who was the first to make 
these instruments in large quantities, and 
to whom they were largely indebted for the 
helical hairspring. At the same period there 
lived Thomas Earnshaw, a great son of 
Lancashire, born in 1749, and Britten said it 
was Earnshaw who designed the chronometer 
escapement and compensation balance as now 
used. 

It had often been suggested that chronom- 
eter makers do not move with the times, 
and that \the chronometer escapement of 
today was the same as 100 years ago. To 
his mind that was no detriment as numerous 
inventors had tried to. make a better escape- 
om than that of Earnshaw’s, but the fact 





remained undisputed to the present day that, 
for time-keeping of a portable nature, this 
escapement was unrivalled over all. He liked 
the Earnshaw escapement for its simplicity, 
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VICTOR KULLBERG 


its robustness and its practically unfailing 
qualities of even centuries of wear. 


Spring Detent 


The question of priority in the invention 
of the spring detent was hotly disputed be- 
tween Arnold and Earnshaw. Earnshaw’s 
account was that, having planned his new 
escapement, he fitted it to a watch and 
showed it to John Brockbank under a pledge 
of secrecy, which, however, did not prevent 
the latter from immediately divulging ‘it to 
Arnold, who patented his own arrangement 
about eight days later. 

He proposed to divide his lecture into 


three phases; in the first phase he had 
roughly touched on three of- the great 
masters, who did more to establish the 


chronometer than any others, although one 
should pay due respect to others like Betoud, 
Leroy, Kendall, Mudge, etc. The features. of 
the big three, however, were such that he 


was entitled to quote them at length and 
the others by a ‘mention. In his second phase 
he would endeavor to give them quickly and 
with due respect to the worthy work that 
was entailed to a band of men who, so far 
as history was concerned, would he given far 
too little respect for the construction work 
in evolving the modern chronometer. From 
the outset of compiling his lecture, he was 
anxious to do justice to those men, and in 
the lantern slides he would show them he 
wished to state that he had been ably assisted 
by the representatives of the firms who were 
continuing to this day, and of the few work- 
people it was his privilege to show them 
pictures of. Most of them had gone to their 
long sleep quietly, and were often un- 

















EARNSHAW’S MODEL OF HIS ESCAPEMENT 


mourned, and it was only to a very few 
people today who had a knowledge of their 
sterling worth that he was able to pay 
homage to their memory, but he was sure 
all lovers of the instrument would be in 
unison with him. There was Victor Kull- 
perg, born on the island of Gothland, and 
apprenticed to a watchmaker who had suc- 
cessfully made the first chronometer in 
Sweden. Kullberg was an apt pupil with 
a burning desire for seeing the world. His 
next move was to Copenhagen, where he 
worked under Jurgensen till 1851. He was 
then attracted by the great Exhibition and 
came to.London. His career was long and 
honorable, and from his fertile mind was 
evolved several compensation balances. Hé 
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also invented and. used a gas ‘oven control, 
by which he was able to control the tem- 
peratures on his trial oven. To Kullberg 
was due the starting of the superb finish 
that was universal in the detent escapement 
and internal fittings of the chronometer. He 
was perhaps the most successful adjuster in 
the trials at Greenwich, and by his sheer 
ability placed for his period the instruments 
bearing his name in the forefront of the 
industry. 

Mr. Mercer then referred to the life of 
Joha Poole, who was born in 1818 and died 

















THOMAS MERCER 


in 1867. Those who handled chronometers 
in any quantity today knew the large number 
of Poole chronometers that were still in 
existence, and the Poole auxiliary balance 
was largely used at the time. 

Then there was E. J. Dent, born in 1790. 
He became a partner to Arnold junior, the 
son of the great Arnold. Dent was a man 
of great ability, and it was the firm bearing 
his name that undertook to make the clock 

















NARDIN’S ELECTRIC SET 


of Big Ben. He was also the first to apply 
the glass spring to the marine chronometer. 
Dent died in 1853. 

Paul David Nardin (1855 to 1920) was 
the lecturer’s next reference, and he said it 
would be little on his part if he did not give 
a deserving note to that proud member of 
the manufacturers of chronometers. 

There was also A. Johannsen, born in 
9 He was apprenticed to his father, a 

‘aichmaker. » Durirfy “the” War of ‘T849 he 
Wwerked in Holtand-nmder a-pupit of Bregiiet. 
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In 1851 he canie to’ Lodon and a few years 
later started business for himself, and died 
in. 1882. 

The lecturer mentioned other well-known 
names, including Leroy of Paris, who had 
done much for the modern chronometer ; 
Paul Stiibner and-Fridolin Sttibner; also his 
own father, Thomas Mercer (1822-1900), 
who was born at St. Helen’s in Lancashire 
and was brought up as a watchmaker, com- 
ing to London after the Crimean War when 
work was so scarce, and it was Britten who 
said that the English had to thank Thomas 
Mercer for keeping the industry here. 

The lecturer then referred to Dick Doke, 
of whom he showed a rather battered 
lantern slide. He had seen the tools used 
by Doke; there was no doubt that he was 
the finest wheel and pinion cutter England 
had ever seen. Doke’s ideas of gear and 
wheel-cutting were modern then. Then 
there were Tom Foster and Howard; Tom 
Foster was a fusee maker and pinion cutter, 
and Howard was a barrel maker. All the 
last three men formed the last of a series 
of wonderful workmen who lived at Preston 

















EARLY BREAK CIRCUIT 


in Lancashire, and they should never be for- 
gotten for the sterling work they had done 


in compiling the chronometer, and _ they 
heralded the times of the hand-making 
workmanship. of this country. With the 


present eight-hours’ working day and rise in 
wages, it was impossible to make chronom- 
eters by hand. throughout at a reasonable 
price. The men he referred to, however, 
made the chronometers entirely by hand from 
top to bottom; they worked long hours for 
small pay in order to produce the chronom- 
eter at the price it was then. This ended 
the second phase of chronometer-making. 
In putting befcre them the third and 
present phase of chronometer-making, it 
would be his duty to show them how this 
was better than the rest. He proceeded to 
show lantern slides of modern chronometers, 
including a two-day chronometer which he 
said was practically universal to all nations, 
and some eight-day chronometers. He also 
showed a slide of an attempt that had been 
made to produce an eight-day chronometer 
similar to a two-day instrument. The one 
in question came to his firm a few weeks ago 
and belonged to the Germans, to whom it 
would be returned. It showed the balance 
and balance staff on top of the top plate, 
and the third, fourth and centre wheels were 
in the main frame. He said that that was 
all right until the spring lrappened to break, 


“and then he was ‘afraid the shipOwner would 


He up in arms at the cost of the repairs. — 


199. 


He then showed a picture of’ a chronom- 
eter made by Nardin, which was almost a 
pocket chronometer apparently made for one 
of the royal kings of Europe. It had a 
going barrel, and the whole of the works 
were so magnificent that he would not like 
to say the price that the royal house paid for 
it. He said that after looking at those 
instruments that, except to the very expert, 
no great alteration appeared to have been 
made in the structure tc be worthy of note, 
the difference being almost entirely in the 
greater finish and accuracy of performance. 

















PAUL STUBNER FRIDOLIN STUBNER 


The advent of the third -phase was 
heralded in the arrival of wireless time 
signals, which were broadcast from Paris 
and which for some time caused gloomy 
jorebodings of the future throughout the 
trade, the more so when the Press often 





JOHN POOLE 


and even to this time forecasted the elimi- 
nation thereby of these fine instruments. 
‘Nothing had, however, been further from 
the truth in this expectancy, and experi- 
ences taken from any of the large makers 
of chronometers disclosed the fact that since 
the arrival of wireless more attention had 
been paid to chronometer performance and 
the demand for higher class chronometers 
was now larger than before. A _ large 
amount of the credit, therefore, was due 
to Dr. Guillaume of Paris to whom they 
were indebted for ‘the discover of the 


“Invar Balance and the Palladium Spring. __| 


(To be continued) 
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A separable cuff button comprising stud and Tauton, Mass. Filed Jan 5, 1926. Serial 15. 
socket members, each having inner and outer heads , 
and each formed of a single piece of sheet stock, 
said stud member having a stud portion projecting 
from its inner head with an annularly-grooved neck 
porticn, said sccket member kaving a stud-receiving 
opening in its inner head, the inner wall of said head 
keing provided with an annular recess, a spring ring 
loosely mounted in said recess and the stock at the 
edge of said opening being turned over said ring 
te hold it in place, said ring serving to engage said 
neck pertion to releasably hold said button mem- 
bers together. 








1,595,770. BUCKLE. Joun B. Freysincer, New 952. Term of patent 3% years. 
[Patents Granted by the United States and og Conn., assignor to North & Judd Mfg. 
the Registered Trade-Marks.] Co., New Britain, Conn. Filed March 19, 1925. - UNITED STATES TRADE-MARKS 


Serial 16,797. 1 Ciaim. (The folowi “a mae b ane 
A belt b kl ° 1] li b d 7m . a . ne olowing trade marks ave een adju ged: 
7 ee & heey 08 8 Dover come entitled to registration under the Act of Feb. 20, 


UNITED STATES PATENTS prising a fulcral plate pivotally mounted upon the Sart a : : : 
body and having a belt-gripping lip adjacent and Pag Pg aie pone a in compliance with Sec- 


at one side of the fulcral axis and a transverse offset 
issue of August 10, 1926 adjacent end at the opposite side of the fulcral 
1,595,558. ALARM-CLOCK JACKET. James’ E. axis, the portion of the plate between the lip and Issue of August 10, 1926 
Mayuew, Brooklyn, N. Y. Filed July 6, 1925. the offset heing inclined away from the body and the Ser. 214,020. (CLASS 27. HOROLOGICAL IN. 
STRUMENTS.) Hvcuentn Freres & Ciz: 


Serial 41,607. 2 Claims. 
A sanitary container for a clock comprising a ; ’ ‘ 
sheet of material formed of one piece, a central . Sa < 
portion forming part of the material adapted to tts << 
cover the front of a clock, sides integral with. the / aes ie 
central portion and adapted to be folded at right . \ ae: 
Y = 
portion ot the plate at the side of the offset more 
H remote from the axis being free and relatively in- 
3 clined to closely follow the ccnformation of the 
| ‘ body, a gripping plate carried by and resting close 
| D against the front face of the inclined portion of the 
fulcral plate and extending beyond said inclined 














portion whereby to define a free end portion term- ' ’ y , : 
inating between the offset and the fulcral axis and aa ee ie Lace, Swidertend. Piet 


having a forwardly projecting gripping lip, and a 
clamping lever pivotally mounted on the rear side 
of the fulcral plate. 


No claim is made for the word “Niel’’ apart 
shown in the drawing 
Particular description of goods.—Watchcases. 








Designs Claims use since 1905. 

. CK : " Ser.. 225,012, (CLASS 28. JEWELRY AND: 
angles thereto, said central portion having a semi- Oe ee age Dag Pace ge gy PRECIOUS - METAL WARE.) HvuGueEnin 
circular upper edge to conform to a clock of simi- : : re ‘ Z Freres & Cre Fasrigue Niet, Le Locle, Swit- 
lar outline, a platform integral with the central aaah zerland. Filed Dec. 22. 1925. 
portion, the latter having. an ‘opening for the dial oes 
or face of the clock, a connecting flap joining the i P a 
semi-circular edge of the central portion and adapted wea ¥ 
to cover the ends of the sides which are integral with f ory 
the central portion, a closure flap extending from Ne Eee 
the connecting flap and adapted to fold parallel-to \ é $ A 
the ccnnecting flap, thereby securing the ends of the year 
side pieces or walls between the connecting flap and : C__ 
closure flap. aa 
1,595,634. BRACELET HOOK. Louis E. Vat- : 

court, Pawtucket, R. I., assignor to Louis Stern 

“Bip omguae ed Filed May 12,. 1925. . G24. Term of patent 3% years. 

A watch bracelet hook formed of sheet stock and > 71K r ; — ba 
having a pair of cooperating jaw members pivotally Taelig. es ‘Filet Pes ng Rectal 15. No claim is made to the word “Niel” apart from 
connected together to swing outwardly from’ each 4 ty a 5 te gee ea ny the mark shown in the drawing. 

. Particular description of goods.—Jewelry for 


Personal Wear, Watches Not Being. Included. 
Claims use since 1905. 

Ser. 225,014.° (CLASS 28. JEWELRY AND 
FRECIOUS - METAL WARE.)  HuvcGveEnin 
Freres & Cre Fasrigve Nie, Le Locle, Swit- 
zerland. Filed Dec. 22, 1925. 


Ca ; 
other, and.an operating arm on one of said mem- . A Fiat Sot 
bers extending through the front portion of ‘the 
other of said members. iia 
1,595,656. SEPARABLE CUFF BUTTON. Joun 
J. Hatiiuan, Chartley, Mass., assignor to Free- ® 
925. Term of patent 3% years. 
em, . 70,803. BELT BUCKLE. Witrrarp A. OrRMSBEE, 


Tauton, Mass. Filed Jan 5, 1926. Serial 15,- Particular description of goods.—Jewelry for 

Personal Wear, Watches Not Being Included. 
Claims use since 1905. 

Ser. 234,224. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Pi Kappa ALPHA 








Fraternity, Atlanta, Ga. Filed July 6, 1926. 
man-Daughaday Co., Chartley, Mass., also doing K 
business as Providence Collar Button Co., Provi- 951. Term of patent 3 years. 
dence, R: I. Filed Oct. 28, 1925. Serial 65,475 ‘ ‘ ‘oe Particular description of goeds—Fraternity, .Bad- 
2 Claims. ) 70,804. BELT BUCKLE. Wittarp A. Ormssee, ges, Lapel Buttons; Scarf, Lapel, and Breast Pins; 
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Cuff Links, Tie Clasps, Charms, Finger Rings, 
Belt Buckles, and Ornamental Shields, All of Pre- 
cicus Metal. 

Claims use since on or about May 1, 1868. 


[ACT OF MARCH 19, 1920, SEC. 1 (b)]. 


THESE REGISTRATIONS ARE NOT SUB- 
JECT. TO OPPOSITION 


Issue of August 10, 1926 


26,557. (CLASS 8. SMOKERS’ ARTICLES, 
NOT INCLUDING TOBACCO PRODUCTS.) 
Joun H. Wruson Co. Inc., New. York. Filed 
July 7, 1925. Serial 217,002. 


Twin- Ten 


Particular description of goods.—Cigarette Cases. 
Claims use since July 1, 1925. 








Displaying Pictures and Ship Models 





: (Continued from page 165) 








does not get into this showroom—only the 
jeweler and the gift shop merchant. 

This wall has been decorated because the 
jeweler must see his merchandise in its 
natural setting. Also this setting gives the 
jeweler an idea of the methods of grouping 
pictures, the types which should and should 
not be put along side of each other, and of 
the periods which belong together. The 
lighting of this end of the showroom, as 
can be seen, comes from the ceiling above 
the fireplace. 

In the main showroom, ship models, small 
pieces of statuary, boxes and framed pictures 
are shown. The pictures are standing on 
easels on the shelf along the right wall. 
Ship models are on top of the cases under 
the shelves. The center tables are for the 
convenience of customers in looking over 
numerous unframed pictures, maps, etc. 

The table by the window bears the largest 
ship model and some’ piles of small, un- 
framed pictures. The lighting system can 
be seen clearly in this picture and the idea 
of the parchment shades has been found to 
be more than satisfactory as far as throw- 
ing the light is concerned and also in regard 
to appearance. The last picture shows the 
showroom from the window, looking toward 
the fire place, just the opposite view from 
the preceding one. 

There are only 15 models of ships on dis- 
play about the showroom, but there are over 
300 ship models carried in stock in the 
stock room. This will be a warning to 
jewelers not to duplicate the models which 
they display. The wholesale houses and 
showrooms of importers are showing fewer 
and fewer duplicate pieces of merchandise. 
Their showrooms are becoming beautifui 
places and their stockrooms are growing 
larger and more packed with duplicate mer- 
chandise ready to fill orders or replace the 
models in the showroom if they are sold. 
There are no duplicate pictures hung on the 
walls. Pictures can be obtained in different 
frames but the same picture in different 
frames is not to be seen on display. 

The showroom, as a whole, is very attrac- 
tive and will give jewelers many helpful 
ideas on displaying such merchandise in 
their gift departments. 








The Whiting & Davis Co.’s factory, 
Plainville, Mass., closed this week for the 
afinual vacation period of one week. 
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Heard ’Round the Capital 





Mrs. Coolidge usually avoids all ornaments 
except costume jewelry in amber, jade, and 
other semi-precious stones so much the 
vogue, but she has a brooch, a replica of the 
seal of the United States, executed in gems, 
which is both unusual and beautiful. The 
American eagle is worked out in small dia- 
monds with sapphire eyes. The shield be- 
fore its breast is of tiny sapphires and rubies. 

x * * 

The new silver for the White House is 
engraved with the words “President’s 
House.” It is in the new Minuet pattern 
in sterling flatware, made by the Interna- 
tional Silver Co. Several Washington jewel- 
ers learning of this have been featuring the 
pattern to their customers as the one selected 
for the “first lady of the land.” 

oe 6 

The Federal Trade Commission has been 
notified by Jacob Busch, silverware dealer 
of New York city, of compliance with the 
Commission’s order to cease and desist from 
stamping as “Sheffield” silver plated ware 
not made in Sheffield, England. The text 
of Mr. Busch’s letter says: “We have felt 
from the beginning that just so long as an 
unbiassed body of men like yourselves con- 
sidered the ‘Sheffield’ mark improper, it was 
our duty to discontinue its use. Soon after 
receiving your first complaint, we instructed 
the manufacturer to discontinue this brand 
and we have done everything possible to close 
our stocks which, at present, are very small. 
These are over-stocks and slow selling items ; 
otherwise they would have been sold by this 
time.” 








Allentown, Pa. 





The Kay Jewelry Co., 702 Hamilton St., 
is holding its 14th annual Trade-in Watch 
Sale this week. 

Paul S. Faust, son of E. J. Faust, jeweler 
and optician, who is attending the Summer 
School of the University of Pennsylvania, 
spent the week-end with his parents. 

Ira H. Landis and wife have been attend- 
ing the national and State jewelers’ conven- 
tions held in Philadelphia last week, as did 
Ralph M. Smoyer and Simon Levene. 

Carl W. Appel, of the W. H. Appel 
jewelry store, returned home after spending 
three days in Philadelphia attending the 
various jewelers’ conventions being held in 
that city. 

The following were among the traveling 
men calling on the trade in this locality: 
William Kinscherf, William Kinscherf Co., 
Inc.; C. H. Bingham, Western Clock Co., 
and Philip Pardee, Gorham Co. 

Upon direction of Referee in Bankruptcy 
John G. Diefenderfer, the stock and. fix- 
tures of the jewelry store of John Mac- 
Pherson, 27 N. 6th St., were sold Tuesday, 
Aug. 10, for the benefit of the creditors. I. 
Lawrence, the jeweler and diamond broker 
of 29 N. 6th St., was the purchaser. 

Fred W. Rex, Lehighton jeweler, has se- 
cured permission from Town Council to 
conduct a block party on 2nd St., in order to 
raise funds to complete that part of Ma- 
honing St., between 3rd and 4th Sts. Town 
Council not having the necessary: funds, Mr. 
Rex conceived the idea of staging a block 


201 


party, and he has the backing of other busi- 
ness men in his neighborhood in this ven- 
ture. 

A number of local Reading jewelers who 
are members of the Reading Jewelers’ Guild 
attended one or more of the conventions 
held last week at the Bellevue-Stratford 
Hotel, Philadelphia, by the Pennsylvania 
Retail Jewelers’ Association, the American 
National Retail Jewelers’ Association and 
the National Wholesale Jewelers’ Associa- 
tion. Among them were Paul D. Harbach, 
secretary of the Reading Jewelers’ Guild; 
Robert M. Tyack, Paul Roth, J. F. Beyerle, 
A. B. Elliott and Norman B. Keeport, Sam- 
uel Manmiller, James Armitage, Arthur 
Schwemmer and J. C. Mumma. 


BUFFAL 


ARS Ee te 

The following retail jewelers from out of 
town visited the wholesale trade last week: 
E. B. Skinner, Attica; F. J. Kelloway and E. 
M. De La Porte, Silver Creek; C. G. Bush- 
nell, Gowanda; George R. Kingan, Angola 
and Gus Kern, Williamsville. 

Alvin Shattuck, of this city, who has been 
traveling for S. Borgzinner Co., Orange, 
N. J., jewelry box manufacturer, for the 
past year, has joined the road sales force 
of Buffalo’s newest jobbing house, J. K. 
Thompson & Sons Co., 560. Bramson_build- 
ing. Mr. Shattuck will travel New York 
and Pennsylvania. He was formerly em- 
ployed in a similar capacity by the King & 
Eisele Co. 

Edward Leininger, vice-president of the 
New York State Retail Jewelers’ Associa- 
tion, who was one of that organization’s 
delegates to the A. N. R. J. A. convention 
at Philadelphia, returned to Buffalo Sunday. 
He left for Long Beach, on the. Canadian 
shore of Lake Erie, where he is spending 
the rest of his vacation with his family. 
Charles T. Evans, another local representa- 
tive at the national convention, remained 
over Sunday at Atlantic City, feeling the 
need of a rest after his strenuous labors as © 
chairman of the resolutions committee. 

Fred L. Ripley, one of the oldest business 
men in Dansville, N. Y., and probably the 
oldest retail jeweler in the State, observed 
his 85th birthday on Aug. 11. Mr. Ripley 
was born in Tuscarora, Livingston county, 
in 1841, coming to Dansville with his parents 
in 1845. The sign of Ripley has been in 
Dansville’s Main St., for nearly four score 
years, for Fred Ripley’s father was also a 
jeweler. With the exception of a few years 
spent in the jewelry business in Pennsylvania, 
Mr. Ripley has spent his entire lifetime in 
Dansville. He specializes in engraving. He 
spent his 85th birthday with his daughter, 
Mrs. Sidney Abbey in Mount Morris. 

















Kansas City wholesalers of both jewelry 
and giftware have been working hard re- 
cently in preparation for the third annual 
“Heart of America Gift Show,” Aug. 16 to 
21, inclusive, when several hundred retail 
jewelers from almost as many points in the 
Great Southwest were expected to view the 
special exhibits of scores of manufacturers. 
Three floors of the Hotel Baltimore are to 
house the exhibits, numbering well over 100, 
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